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Viet  Nam  is  no  place 
to  spend  Christmas. 


ChicagoTribune 


We  can't  bring  our  men  home  to 
spend  Christmas  with  their  families. 

So  we’re  doing  what  we  can. 

We're  sending  free  color  photographs 
of  their  families  to  Viet  Nam. 

Taken  by  Tribune  photographers 


as  a  gift  to  Chicago  area  servicemen 
in  Viet  Nam  and  their  families. 

We  wish  we  could  do  even  more. 

Because  when  you’re  8,000 
miles  from  home,  Christmas  isn’t 
quite  so  merry. 
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One  sure  mark 
of  a  leader 
is  a  probing  curiosity 
that  goes  far  beyond 
the  field  he  leads. 


It’s  also  the  mark 
of  the  publications 
that  interest  leaders  most. 


Fairchild  Publications,  Inc. 


DAILY  NEWS  RECORD  •  HOME  FURNISHINGS  DAILY  •  WOMEN'S  WEAR  DAILY  •  ELECTRONIC  NEWS  •  FOOTWEAR  NEWS  •  METALWORKING  NEWS 
SUPERMARKET  NEWS  •  MEN'S  WEAR  .  FAIRCHILD  DIRECTORIES  •  FAIRCHILD  BOOKS  •  7  EAST  12th  STREET,  NEW  YORK.  NEW  YORK  10003 


ONE  OF  A  SERIES  TO  BETTER  ACQUAINT  YOU  WITH  THE  FAMILY  OF  KNIGHT  NEWSPAPERS  t 

Akron  Beacon  Journal  •  Charlotte  News  •  Charlotte  Observer  •  Detroit  Free  Press  •  Miami  Herald  •  Tallahassee  Democrat  j 


For  the  past  three  years,  the  Akron  Beacon  Journal 
has  published  the  names  of  men  who  were  in  ser¬ 
vice  at  Christmastime.  We  urged  our  readers  to 
send  letters,  cards,  cookies  or  other  remembrances 
to  show  these  men  we  hadn’t  forgotten  them.  And 
although  we  claimed  no  responsibility  for  resulting 
romances,  in  the  case  of  Lynda  and  Bruce  Harrison, 
the  cookies  she  sent  turned  into  wedding  bells  when 
he  returned  from  service. 

I'o  date,  over  1(),(KX)  servicemen  from  the  .Akron 


area  have  received  mail  as  a  result  of  our  efforts. 
And  while  we  don’t  always  know  how  big  a  part  we 
play  in  our  readers’  lives,  returning  servicemen  re¬ 
ported  that  they  got  as  many  as  5(X)  cards  and 
packages  from  people  they  didn’t  even  know.  That’s 
the  Christmas  spirit .  .  .  and  we’re  proud  to  have 
been  a  part  of  it. 

AKRON  BEACON  JOURNAL 

Serving  the  Aggressive,  Progressive  Akron  Area 


From  Xmas  cookies  towedding  cake 


Newspaper  Publishers,  General 
Managers,  Advertising  Directors, 
Promotion  Managers: 

More  advertisers 
and  their  agencies 
use  the  E&P 
Year  Book 
than  any  other 
newspaper 
reference  book. 
Have  you 
reserved  your 
advertising 
space  in 
the  1969 
Editor  &  Publisher 
International 
Year  Book? 


EDITOR  &  PUBLISHER  CALENDAR 

DECEMBER 

8- 20 — Seminar  for  city  editors,  American  Press  Institute,  Columbia 

JANUARY  1969 

5- 17 — Seminar  for  editorial  page  editors  and  writers.  American 

Institute,  Columbia  University,  New  York. 

6- 9 — ANPA  Conference  for  Young  Newspapermen.  Sterling  Forest  Center, 

Tuxedo  Park,  N.Y. 

7- 9 — New  England  Association  of  Circulation  Managers.  Boston,  Mass. 

9- 12 — National  Newspaper  Association  Suburban  Newspaper  Section.  Fort 

Lauderdale,  Fla. 

11-14— Great  Lakes  Newspaper  Mechanical  Conference.  Royal  York  Hotel. 
Toronto. 

16-18 — North  Carolina  Press  Institute.  Carolina  Inn,  Chapel  Hill,  N.C. 

16-18 — Tennessee  Press  Association.  Press  Institute.  Hotel  Hermitage, 
Nashville. 

16- 19 — New  England  Press  Association.  Sheraton-Boston  Hotel,  Boston. 

17 —  New  Jersey  Press  Association.  Publishers'  seminar.  Rutgers  University, 
New  Brunswick,  N.J. 

17-18 — Virginia  Press  Association.  Natural  Bridge  Hotel,  Natural  Bridge 
Va. 

17- Feb.  16— National  Newspaper  Association  Study  Mission  to  South  Pacific 

18 —  Virginia  Press  Association.  Natural  Bridge  Hotel,  Natural  Bridge,  Va. 

18- 19 — Virginia  News  Photographers  Association.  Natural  Bridge  Hotel. 
Natural  Bridge. 

19- 21 — Northeastern  Classified  Advertising  Managers  Association.  Belmont 
Plaza  Hotel,  New  York  City. 

19-31 — Seminar  for  managing  editors  and  nows  editors.  American  Press 
Institute,  Columbia  University,  Now  York. 

22- 25— International  Newspaper  Advertising  Executives.  Conrad  Hilton 
Hotel,  Chicago. 

23- 25 — short  course  for  advertising  staff.  Maryland-Delaware  Press  Associa¬ 
tion.  Sheraton-Belvedere  Hotel.  Baltimore. 

25-27 — New  Mexico  Press  Association,  Albuquerque. 

FEBRUARY 

2-4 — New  York  State  Society  of  Newspaper  Editors.  Statler  Hilton  Hotel, 
Buffalo. 

2-14— Seminar  for  sports  editors.  American  Press  Institute,  Columbia  Uni¬ 
versity,  New  York. 

6-7 — New  Jersey  Press  Association  Newspaper  Production  Conference.  Shel¬ 
burne  Hotel,  Atlantic  City,  N.J. 

6- 8 — Pennsylvania  editors'  seminar.  Penn  Harris  Motor  Inn,  Harrisburg. 
13-15— Ohio  Newspaper  Association.  Sheraton-Columbus  Motor  Hotel, 

Columbus. 

13- 19 — Accredited  Home  Newspapers  of  America.  Mountain  Shadows, 
Scottsdale,  Arizona. 

16- 18— Texas  Daily  Newspaper  Association.  Captain  Shreve  Hotel.  Shreve¬ 
port.  La. 

17- 19 — American  Advertising  Federation.  Conference  on  Government 
Affairs.  Statler  Hilton  Hotel,  Washington. 

19-22— Georgia  Press  Institute.  University  of  Georgia,  Athens,  Ga. 

21-23 — Mississippi  Valley  Classified  Advertising  Managers  and  National 
Classified  Supervisors  Clinic,  LaSalle  Hotel,  Chicago. 

23-25— Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

23-March  7 — Seminar  for  newspaper  advertising  executives.  API,  Columbia 
University. 

27- March  I — Maryland-Delaware  Press  Association.  Sheraton-Belvederi 
Hotel.  Baltimore. 

28- March  4 — New  York  State  Publishers  Association.  Nassau  Beach  Hotel. 
Nassau,  The  Bahamas. 

MARCH 

7- 8 — Newspaper  Advertising  Executives  Association  of  the  Carolines.  Jack 

Tar  Poinsett.  Greenville.  S.C. 

8- 9 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers.  Hotel 

Pick-Fort  Hayes,  Columbus,  O. 

9- 21 — Seminar  for  picture  editors.  API,  Columbia  University. 

14- 16 — Northwest  Mechanical  Conference.  Minneapolis,  Minn. 

23-April  4— Seminar  for  political  and  government  reporters.  API,  Columbia 

University. 

27-29 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Hilton  Hotel, 
Pittsburgh. 
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The  Craft  of  Considered  Opinions 


Editor  of  the  editorial  imfle  Philip  (leijelin,  renter,  and  coiintercloekwisr :  Meg  Green¬ 
field,  .fainrn  Claijton,  Stephen  liosrnfrld.  Ward  Jnxt,  Mrrlo  Pnxeii,  Alan  Barth, 
Kenneth  Bopd  and  Jesxi  l,i  iris. 


The  new  heirs  of  The 
Washington  Post’s  editorial 
pasre  have  fresh  ideas  to  ex- 
l)ound — and  promises  to  keep. 

For  Philip  Geyelin  and  his 
editorial  writers,  the  responsi¬ 
bilities  of  a  liberal,  independ¬ 
ent  newspaper  are  a  proud 
inheritance.  Like  the  tradi¬ 
tion-makers  before  them,  they 
look  for  new  ways  to  sei*ve 
their  generation  of  readers. 

Geyelin,  who  joined  The 
Post  in  1967  under  editor, 
now  U.N.  Amba.ssador,  J.  R. 
WiKJtins,  spent  five  of  his  18 
years  with  the  Wall  Street 
Journal  as  diplomatic  corre- 
.spondent.  In  his  new  role,  he’s 
more  advocate  than  oracle: 
“People  resent  being-  told  cat¬ 
egorically  what  to  think,”  he 
says.  “They  want  to  know 
your  thought  processes.” 


Alongside  The  Washington 
Post’s  veteran  editorial  writ¬ 
ers  such  as  Pulitzer  prize¬ 
winner  Merlo  Pusey  and  Alan 
Barth  (“they’re  the  real  back¬ 
bone  of  this  page”)  are  for¬ 
mer  Moscow  correspondent 
Stephen  Rosenfeld  and  James 
Clayton,  twice  winner  of  a 
Gavel  award  for  law  report¬ 
ing. 

Geyelin  has  added  other 
young  reporters  with  honors 
won  in  the  field:  Meg  Green¬ 
field,  former  Washington 
editor  of  Reporter  magazine; 
Jesse  Lewis,  who  has  reported 
on  Americans  fighting  for 
their  country  in  Vietnam  and 
for  their  own  existence  in 
America’s  black  ghettos; 
Ward  Just,  noted  for  his  cov¬ 
erage  of  Vietnam  and  the  ’68 
election  campaign. 


The  group  meets  each 
weekday  morning  in  the 
clubby,  casual  atmosphere  of 
Geyelin’s  book-cluttered  of¬ 
fice.  Opinions  are  offered, 
modified  in  freewheeling 
discussion,  and  selected  by 
Geyelin  for  the  next  morn¬ 
ing’s  editorial  page. 

Sharing  that  page  are  writ¬ 
ers  of  letters  to  the  editor, 
frequently  dissenting,  rang¬ 
ing  from  eminent  statesmen 
to  well-informed  taxpayers. 
The  page  is  a  forum  for  all 
shades  of  opinion,  not  merely 
The  Post’s  own  frankly  inde¬ 
pendent  views.  Despite  these, 
and  maybe  because  of  them. 
The  Post  is  preferred  by  three 
out  of  every  five  families  in 
Washington,  and  its  influence 
extends  far  beyond  this  capi¬ 
tal  to  others  around  the  world. 


Cl)e  |)09t 

First  in  circulation  .  .  .  fir.st  in  advertising  .  ,  .  first  in  awards 


A  member  of  Newspaper  1 


•tprtMntei  toy:  ••Mral^-SawMr.  Ferguson,  Walk«r.  Fiwucikl  Gfint  w*bb  4  Ca  Ntoltl* 
4  RtMfH— Metropolitan  Publifttoara  (toprMantativas.  Inc..  Lou  Rototxns  (N.Y.  anp  N.J.). 
Caiwiat  Puck,  toatagraaoro  Matropoiitan  Surxlay  Nawapapars.  Iwkamattanal  intama- 
tional  Haratd  Tribuna.  Parit:  Tha  United  Kingdom,  Europe  artd  India;  Antonio  Sambrotta. 
Roma:  Italy;  Madia  Rapraaentatiaaa  Irtc.,  Manila.  Tokyo:  Tba  Far  Cast:  Cpocn  Publictty 
Agency.  Taipei:  Taiwan;  Partoar  Aaaociatad  Rapraaantationt  (Pty.)  Ltd.,  Sydnaw;  Australia: 
C.  K.  tackatt.  Aucklar>d:  New  Zealand;  G.  Enriquez  Simoni,  Perea  y  Cia,  Mexico  Mexico. 
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GIVE 

SO  more  will  live 

HEART  FUND 

jr— rrtwrf  Ike  ^mkUsker 
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Compiled 

★  ★  ★  ★  ★By  Don  Maley 

CLIFF  SEIBEK,  editor  of  both  the  Sulphur,  La.,  Southwest  Star 
and  Southwest  Builder,  reports  that  Ann  Searle,  his  circulation  gal, 
has  come  up  with  the  following  observation:  Soon  after  we  carry 
an  obit  on  Mr.  Smith,  we  get  a  request  to  change  the  name  on  the 
Smith’s  subscription  to  Mrs.  Smith.  Later  we  receive  a  notice  to 
change  the  address  on  Mrs.  Smith’s  paper  to  that  of  her  daughter 
living  across  town.  A  couple  of  months  after  that,  another  notice 
comes,  asking  us  to  change  the  address  to  that  of  a  sun  in  Florida. 
Then  comes  a  call  informing  us  that  the  new  address  is  that  of  one 
of  the  nursing  homes  in  the  area.  .  .  .  “It’s  sad,”  says  Cliff,  “but  it 
happens  more  often  than  once.”  .  .  .  PROMINENT  PEOPLE  live 
longer  than  the  average  person,  despite  the  strains  of  fighting  their 
way  to  the  top,  a  Metropolitan  Life  Insurance  study  finds.  The 
shortest  life-spans  are  those  of  writers,  editors  and  correspondents. 

.  .  .  THE  1969  ff  ORLD  ALMANAC  adds  a  cost  of  living  com¬ 
parison  of  80  cities;  Nouakchott,  Mauritania,  tops  the  list  at  116, 
compared  to  New  Y'ork’s  index  of  100.  Let's  all  move  to  Nouakchott 
for  one  last  expensive  fling  ,  .  .  AP  reports  that  a  movie  press 
agent.  Max  Miller,  ran  an  advertisement  in  a  Philadelphia  newspa¬ 
per  seeking  a  “professional  hank  robber”  to  give  him  technical  ad¬ 
vice  on  a, picture  and  he  received  87  replies — 12  from  convicted 
hank  robbers.  ...  IN  ENGL.\ND,  the  news  editor  of  the  Colchester 
Express,  Peter  Bright,  apologized  for  confusing  a  wedding  and  a 
wake  (there’s  a  difference?).  The  apology  went  to  a  bride-to-be 
whose  wedding  announcement  appeared  in  the  obit  column.  .  .  . 

IJMEKICK  FOLLOW-I  P 

Willi  applause  for  Frank  and  his  Tyger  rag  “stopper,” 

(  A  Blue  Ribbon  photo  all  due*  to  a  “cropp*‘r'’) 
Kenieniber  the  Pulitzer  Prize-winning  “whopper” 

Trimmed  to  greatness  by  an  old  copy  “chopper?” 

— Victor  Free,  Pittsburgh  Press  (ret.) 

Cartoonist  Hank  Ketcham  got  a  kick  from  an  agricultural  insti¬ 
tution  that  reached  him  in  Switzerland,  with  the  help  of  a  relay 
from  a  managing  editor  with  a  background  as  an  agricultural  writer. 
The  creator  of  “Dennis  the  Menace”  in  a  recent  panel  showed  a 
cow  being  milked  from  the  left  side.  “No,”  said  C.  A.  Bond,  agri¬ 
cultural  sciences  editor  at  Washington  State  University.  A  one-time 
agricultural  writer  for  the  W  enatchec  (Wash.)  Daily  (f'orld  who 
likes  his  ag  facts  straight  everywhere,  ‘.AT  sent  his  protest  to  James 
Bracken,  managing  editor  of  the  Spokane  Spokesman-Remew.  An 
armistice  to  the  whole  matter  was  called  when  Bond  in  Pullman 
received  from  Ketcham  in  Switzerland  a  contrite  apology.  The 
cartoonist  wrote:  “As  a  tad,  many  years  ago  in  the  San  Juan  Islands 
(in  Washington),  I  spent  a  summer  milking  cows  and  I  guess  I 
was  so  concerned  with  the  faucets  that  I  was  not  aware  as  to  which 
end  the  head  was  attached.”  Ketcham  declined  to  apologize  for 
having  a  perfectly  clean  stall  pictured.  Virtuously  he  wrote:  “I 
would  never  think  of  offering  a  dirty  cartoon  to  my  readers.” 

The  plunging  French  economy  was  summed  up  this  way  in  the 
Indianapolis  Star:  “Worried  French  Speak  Franc-ly”  ...  IN  THE 
M1NI-P.\RADISE  called  London,  an  Englishman  of  the  old  school 
objected  to  mini-skirts  and  slapped  a  “bird”  in  one.  The  Chicago 
Daily  News  summed  up  the  mini-attack  this  way:  “See-Sick”  .  .  . 
.ANOTHER  MINI-SKIRT  HE.AD  (ho-hum)  concerns  a  test  made 
in  Long  Beach,  Calif.,  when  two  gals  forlornly  stood  beside  a  stalled 
car  on  two  separate  occasions.  One  was  a  shapely  lass  of  19  in  a 
miniskirt  and  the  other  was  a  grandmotherly  type  of  75.  Guess  who 
was  rescued?  Headed  the  Ogden  (Utah)  Standard  Examiner: 
“HIGH  HEMS  HALT  HIMS!  .  .  .  “Italians  Hung  Up  Here  Because 
Their  Art  Isn’t” — New  York  Sunday  News  .  .  .  “Cafe  Dancers 
Have  Bellyful  of  7-Day  Week” — Chicago  Tribune  . . .  “Bikini  Factory 
Bursting  .At  Seams” — Boston  Globe.  .  .  . 

COLUMNS  AND  THE  FOLKS  WHO  WRITE  ’EM:  “Off  the 
Beat”  is  the  front  page  weekly  output  of  Richard  F.  Conway,  m.e.  of 
the  New  Britain  (Conn.)  Herald;  “Looking  Homeward”  in  the 
Meriden  (Conn.)  Morning  Record  is  authored  by  Herman  H.  Angel; 
Lou  Bachman  seldom  gets  uptown  as  his  “Downtown  with  Lou 
Bachman”  column  in  the  Bristol  (Conn.)  Press  seems  to  imply. 
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^ie”  Dufour 
Furthers 
a  Great 
Tradition 


Charles  L.  Dufour 

Columnist  for  States- 1  tern  and 
The  Times-  Picayune 


via  "The  Mexican  War' 


of  renowned  writers  for  our  newspapers  and  their 
predecessors.  Note  that  the  list  includes  George 
Wilkins  Kendall,  O.  Henry,  Dorothy  Dix, 
Lafcadio  Hearn,  William  Faulkner  and  many, 
many  more. 

May  we  suggest  that  you  too  read  Dufour’s 
latest  (6th)  book,  “The  Mexican  War”  and-- 
further,  you  might  find  it  rewarding  to  read  or 
reread  some  of  our  earlier  stars. 

In  New  Orleans  the  huge  influence  has  been 
and  is  the  printed  word  in  The  Times-Picayune 
and  States- 1  tern.  Use  them  both  whenever  you 
want  the  entire  market. 


Newsmen  have,  traditionally,  attained  excep¬ 
tional  achievements  in  the  arts.  This  has  been 
particularly  true  in  New  Orleans  since  the 
founding  of  The  Picayune  in  1837. 

An  exemplary  book,  “The  Mexican  W'ar”  by 
Charles  L.  Dufour  is  now  being  read  in  install¬ 
ments  in  The  Times-Picayune  and  States-Item. 
Dufour’s  column  “A  La  Mode”  appears  daily 
in  the  States-Item  and  on  Sundays  in  The 
Times-Picayune.  Dufour,  a  truly  talented  his¬ 
torian,  is  also  acclaimed  as  our  music  critic. 


He  has  earned  his  place  among  a  long  list 


Here  are  many  of  the  columnists,  reporters,  artists  and  editors  of  The  Times-Picayune 
and  New  Orleans  States-Item  and  their  predecessors  who  achieved  wide  recognition. 


Mike  Amrine,  Kdward  Anderson,  Stanley  C.  Arthur,  Kdith  Kallard,  J.  Hamilton  Hasso, 
Roark  Bradford,  Harold  Brayman,  Cierald  Breckenridge,  (iwen  Bristow,  George  W. 
Cable,  Henry  Guy  Carleton,  Carl  Carmer,  H(xlding  Carter,  Morley  F.  Cassidy,  John 
Chase,  Donald  Barr  Chidsey,  Catherine  Cole,  John  Collier,  Thomas  Ewing  Dabney, 
Herman  B.  Deutsch,  Charles  L.  Dufour,  .James  E.  Edmonds,  William  Faulkner,  Carter 
Field,  Flo  Field,  Peter  Finney,  John  Foster,  Meigs  O.  Fro.st,  Dan  F.  Galouye,  Elizabeth 
M.  Gilmer  (Dorothy  Dix),  Laurraine  Goreau,  Tommy  Griffin,  Hilda  Phelps  Hammond, 
Ira  B.  Harkey  Jr.,  Lafcadio  Hearn,  Booton  Herndon.  Alex  Imphang,  Marquis  James, 
Rosemary  James,  Walter  S.  Jenkins,  Flugene  Jolas,  Harnett  T.  Kane,  George  Wilkins 
Kendall,  John  Smith  Kendall,  Merlin  “Scoop”  Kennedy,  Kenneth  T.  Knoblock,  Fanny 
Heaslip  Lea,  Doris  Kent  I.eBlanc,  John  l.«ester,  Flannery  l^wis,  Bruce  Manning,  John 
McClure,  Robert  Meyer  Jr.,  Eliza  Poitevent  Nicholson  (Pearl  Rivers),  Frederick 
Oechsner,  Warren  C.  Ogden,  Stanford  Opotowsky,  (ireen  Peyton,  W.  Shepard  Pleasants, 
William  Sydney  Porter  (O.  Henry),  Henry  Rightor,  Warren  Rogers,  Ray  Samuel,  Thomas 
Sancton,  Lyle  Saxon,  Natalie  Scott,  Edgar  Simmons,  Howard  K.  Smith,  Joseph  Hilton 
Smythe,  Earl  Sparling,  David  B.  Stern,  David  1.  Stern,  Robert  B.  Tallant,  George 
Tichenor,  Bascom  Timmons,  Jack  Wardlaw,  I^ella  Warren,  Wirt  Williams,  Lou  Wylie. 


NEW  ORLEANS 

STATES-ITEM 

WEEKDAY  EVENINGS 


MORNINGS  &  SUNDAY 


Robert  U.  Brown 
RiiblnW  and  Editor 


&.  Publisher 

•  THE  FOURTH  ESTATE 

Jamac  Wright  Brown  Jamat  W.  Brawn 

Publisher,  Chairman  of  tha  Board,  I9I2>I959  Ganaral  Managar 


Charter  Member,  Audit 
Bureau  of  Circulations 


Member,  American 
Business  Press  Inc. 


f>  Mo.  nveriiKe  net  paid  June  .to,  litfiS — 25,Ri2. 
Renewal  Kate  7S.8I%. 


Tell  it  like  it  is 

After  more  than  tliree  months  of  investigation,  news  metlia  and 
their  reporters  have  Iteen  eleareil  of  tharges  tliat  they  distorted  the 
news  of  the  (diit  ago  riots  dm  ing  the  Demot  ratit  National  (Convention. 

|iulging  from  the  "Daniel  Walker  Report.”  the  press  was  gnihv 
mainly  of  "telling  it  like  it  is.” 

One  prominent  eritieism  of  the  press  was  that  it  had  not  warneil 
or  preparetl  the  jjidilic  for  what  was  about  to  happen  in  (Chicago. 
The  "Walker  Report”  states  "the  police  had  been  put  on  edge  by 
u’idely  publidzed  threats  of  attempts  to  disrupt  both  the  t  ity  and  the 
convention  .  .  .  provocation  and  inilammatory  statements,  miitle  in  con¬ 
nection  wit!)  activities  planned  for  convention  week,  were  published 
and  u’idriy  dissrininalfd.” 

1  hen  the  press  was  charged  with  over-emphasi/ing  polite  brutality. 
'I  he  report  states  that  police  violence  against  newsmen  "was  plaiidy 
deliberate”  and  implied  the  intent  was  to  discourage  news  coverage. 
.\s  I'Jkl*  stated  then,  the  vast  majority  ol  three  score  newsmen  attackeci 
were  tl<*arlv  itieniiliable  as  rt|)oners  and  cameramen. 

It  is  not  news  to  learn  that  "demonstrators  did  sometimes  step  tij) 
their  activities  lor  the  benefit  of  television  cameras.”  Kveryone  shoidcl 
know  l)v  now  that  a  Tv  camera  attracts  such  attention  at  all  times. 

Hut  it  is  sickening  to  learn  that  “camera  crews  on  at  le;isi  two  oc eli¬ 
sions  did  stage  violence  and  fake  injuries.”  With  so  much  real  violence 
going  on  wh\  was  it  necessary  to  fake?  That  sort  of  phoniness  does 
harm  to  all  reporters  and  all  media. 

If  a  newspaper  reporter  wrote  a  fake  stor\  just  to  be  seusaiional 
he  cvoulcl  be  reprimanded  or  fired,  'lelesision  reporters  and  crews 
should  be  treated  the  same. 

Itiixidm.sl i)iii  mag;i/ine  is  promoting  the  use  ol  the  phrase  “the 
broadcast  press"  because  a  r..S.  (iourt  ol  .Appeals  recently  stated  the 
first  amendment  protected  it  from  the  F(X;  fairness  rules. 

For  an  entireh  clillerent  teason  we  go  along  with  the  suggestion. 
Most  broadcasters  have  argued  that  they  should  he  included  in  the 
over-all  definition  of  "the  press.”  I  here  is  a  dillerence,  as  the  “Walker 
Report"  points  out.  and  the  newspaper  press  ought  to  specify  in  the 
future  whether  it  is  writing  abotti  itself  or  the  brcKidcast  jtress. 
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Newspaper-tv  ownership 

For  the  first  time  in  history  ;i  goveriimeiit  ageiuv  (the  Department 
of  Justice)  has  told  a  newspaper  organi/ation  that  it  must  tlivest 
itself  of  ownership  in  a  television  station.  1  he  (Gannett  N’ewspapeis 
had  owned  a  television  station  in  Rotkford,  Ill.,  for  five  years  ftefore  ^ 

it  bought  the  Rockford  Newspapers.  It  was  told  by  the  government 
it  had  to  sell  either  the  newspapers  or  the  broadcasting  station  and 
the  publishing  (ompany  those  to  sign  a  consent  detree  to  tlivest  itself 
of  the  station. 

'I  he  future  is  bleak  for  155  publishers  wht)  own  2(10  television  sta-  ^ 

tions.  It  might  be,  also,  for  the  many  more  who  also  own  radio  sta-  ^ 

tions.  It  tan  be  expected  that  the  Department  of  Justice  will  move 
against  such  tnvneishij}  tif  ctnnbined  metlia  in  a  single  market.  It 
might  even  move  against  brtiatlcastcr  ownership  of  radit)  and  tele¬ 
vision  in  the  same  market. 

Hut  we  httpe  that  stmiettne  will  take  a  case  to  the  highest  court  first. 

EDITOR 


Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004.  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent, 

London:  23  Ethelbert  Road,  Birchington,  Kent, 
England.  Alan  Delafons,  Manager. 
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!  letters 


LOW  PAY 

Your  editorial  “Insitant  Success?” 
(E  &  P,  11/16/68)  misinterpreted,  I  be¬ 
lieve,  the  statement  quoted  from  the  com¬ 
ments  of  the  college  editor  attending  a 
-  conference  of  the  Associated  Collegiate 
Press. 

I  did  not  attend  the  conference,  but  I 
read  the  statement  as  meaning  this  editor 
believes  he  “can  earn  more  money  the 
first  year  I  teach  than  I  am  ever  likely  to 
earn  at  the  average  newspaper  job  .  . 

[  The  italics  are  mine. 

While  it  is  apparently  still  true  that — 
I  as  your  concluding  paragraph  points  out 
— doctors  and  lawyers,  as  well  as  news¬ 
papermen,  receive  low  financial  rewards  in 
I  the  first  year  or  two,  there  is  considerable 
I  evidence  to  support  the  wide-spread  im- 
I  pression  that  the  dedicated  doctors  and 

I  lawyers  can  count  on  rather  generous  re¬ 

wards  as  they  move  along  in  their  careers, 
j  Obviously,  we  have  not  been  able  to 
convince  this  young  man  that  the  rewards 
are  equally  great  for  him  in  journalism, 
given  the  talent  and  the  energy  on  his 
part.  .\nd  our  examples  should  be  taken 
from  a  representative  sample  of  news¬ 
papermen  (as  for  doctors  and  lawyers), 
not  from  New  Y  ork  Times  or  ff  all  Street 
I  Journal  executives.  Just  what  is  the  future 
i  for  mid-career  newspapermen  in  the  aver- 
i  .  age  American  town  or  city? 
i  JAMES  A.  FODSTICK 

.Associate  Professor 
University  of  ff  isconsin 
Madison,  Wise. 

STAMP  OUT  ‘RMN’ 

W  hy  not  ‘Nixon’  or  ‘Dick’  inasmuch  as 
they  fit  in  heads  just  as  well  as  ‘RMN’? 

My  constituency  being  somewhat  lim¬ 
ited.  my  chances  of  stamping  out  RMN 
are  roughly  equivalent  to  those  of  Harvey 
Mudd’s  football  team  going  to  the  Rose 
Bowl. 

It's  one  thing  to  resort  to  the  initials 
as  the  best  of  a  bad  situation,  but  it  seems 
to  me  that  there  is  no  point  to  slipping 
into  sloppy  usage  when  there  is  no  need. 
»  The  next  few  weeks  may  he  critical.  If 
y<tu  are  like-minded,  E&P's  comments 
might  make  the  difference. 

HILL  FLOWER 

Editor, 

The  Bellingham  I  ft  ash.)  Herald 

LEFT  OUT 

Come  now,  Mr.  Brown,  in  your  run¬ 
down  on  the  proliferation  of  the  bowl 
games  (Shop  Talk,  Nov.  30)  you  left  out 
the  best  and  most  significant  one  of  all, 
the  Peach  Bowl  on  Monday  night,  Dec.  30 
in  Atlanta,  matching  Florida  State  Uni¬ 
versity  against  I.oiiisiana  State  University. 
I  BILL  MCGOKTHA 

Sports  Editor, 

Tallahasse  (Fla.  I  Democrat 

t  ff  e  also  omitted  the  Bluebonnet  Bowl, 
Pro  Bowl,  Hula  Bowl,  Senior  Bowl,  and 
probably  a  lot  of  others. — Ed.) 


PUBLIC  COMMUNICATORS 

Business  is  broadening  the  advertising 
and  marketing  requirements  for  greater 
efficiency  in  time,  labor  and  corporate  con¬ 
trol  to  permit  faster  and  more  successful 
introduction  of  new  products. 

Many  corporations  are  now  turning  to 
the  relatively  newer  concept  of  Product 
Manager  as  a  method  of  blending  adver¬ 
tising  and  marketing  together  in  a 
smoother  and  faster  pursuit  of  profits.  The 
older,  and  sometimes  slower,  concept  of 
Advertising  Director  as  the  creative  foun¬ 
tainhead  functioned  well  in  a  less  dynamic 
marketing  situation. 

The  product  manager  is  expected  to 
have  an  excellent  grasp  of  advertising, 
marketing,  public  relations  and  other  com¬ 
municative  tools  that  will  spell  the  suc¬ 
cess  of  a  product  from  inception  to  shop¬ 
ping  basket. 

One  major  drawback  in  this  needed 
Communications  integration  to  produce  a 
qualified  product  manager  graduate  lies 
in  the  normal  and  historical  relationship 
that  usually  exists  between  most  Schools 
of  Journalism  and  the  Liberal  Arts  back¬ 
ground  which,  in  most  cases,  gave  birth 
to  the  Journalism  School  through  the 
English  department.  Thus,  hard-bound  by 
their  Liberal  Arts  backgrounds.  Schools 
of  Journalism  are  hesitant  sometimes  to 
more  closely  align  themselves  with  the 
School  of  Business  Administration  for  the 
needed  Marketing  courses. 

Some  Journalism  Schools  have  hesitated 
to  re-orient  themselves  to  the  needs  of  the 
business  world,  or  the  social  or  political 
worlds  they  serve  in  the  dynamically 
changing  requirements  for  Communica¬ 
tions  in  the  last  part  of  the  20th  Century. 
The  computer  is  becoming  more  associated 
with  Communications  than  the  historical 
mental  image  of  “the  writer.” 

“Advertising.  Journalism  and  Public  Re¬ 
lations  normally  are  taught  as  non-in- 
tegrated  subjects;  a  student  feeling  that 
he  has  obtained  a  degree  in  one  of  these 
specific  fields. 

Our  recent  social  problems  have  em¬ 
phasized  our  lack  of  progress  in  public 
communication  skills.  These  problems  are 
still  with  us  and  will  be  for  some  time  to 
come.  Likewise,  business  is  striving  to 
streamline  and  up-grade  its  commercial 
communications  of  every  description  from 
employee  publications  to  retail  admats. 
Students  keenly  associate  with  political 
communications,  Vietnam,  etc.,  yet  even 
here  it  seems  we  must  improve  our  skills. 
In  the  areas  of  .stM-ial,  political  and  com¬ 
mercial  communication  there  exists  great 
challenges  and  opportunities  for  the 
properly  prepared  graduate. 

These  challenges  and  opportunities  are 
obvious  when  a  content  analysis  of  job 
vacancies  are  reviewed  in  such  trade  pub¬ 
lications  as  “Editor  &  Publisher”  and 
“.Advertising  Age.”  Even  a  review  of  the 
Sunday  financial  section  of  the  “New  York 
Times”  indicates  the  strong  direction  for 
skilled  communicators  required  by  busi¬ 
ness. 


IMPORTANT  PAGE 

TAMBLYN,  Allentown  (Pa.)  Evening  Chronicle 


There  is  a  need  for  Schools  of  Journal¬ 
ism  to  become  Schools  of  Public  Com¬ 
munications;  but  not  in  name  only.  There 
is  a  need,  socially,  politically  and  com¬ 
mercially,  for  a  “whole  communicator.” 
This  communicator  is  a  Public  Communi¬ 
cator  who  receives  a  degree  in  Public 
Communications  as  a  result  of  dynamic 
Schools  of  Journalism  integrating  courses 
already  in  the  college  curriculum:  Ad¬ 
vertising,  Journalism,  Marketing,  Public 
Relations,  Radio  &  TV.  Time  to  accom¬ 
plish  this  integration  will  have  to  come 
from  re-evaluation  of  present  course  re¬ 
quirements  of  the  Liberal  Arts  depart¬ 
ments  and  the  Schools  of  Journalism. 

DAVID  L.  MALICKSON 

Marketing  Director, 

Hazel  Bishop  ff  igs 
Gladwyne,  Pa. 


Short  Takes 

The  Americana’s  chef  is  having  his 
mettle  tested ;  300  foot  editors  are 

quartered  there. — Staten  Island  (N.Y.) 
Advance. 

*  *  * 

The  appearance  of  Up  with  People,  a 
200-pound  singing  group,  has  been  post¬ 
poned. — (Irants  Pass  (Ore.)  Courier. 

«  «  * 

Police  entered  the  headquarters  of  the 
Black  Panthers,  didn’t  find  any  mem¬ 
bers  of  the  militant  organization  but 
found,  instead,  a  boa  constructor. — 
Buffalo  (N.Y.)  Courier-Express. 

*  «  * 

Johnston,  a  5-10,  150-pound  ghost 
turned  around  and  scooted  as  though  he’d 
seen  a  end  zone  with  10:06  remaining  in 
the  fourth  quarter. — Grand  Rapids 
(Mich.)  Press. 

*  *  * 

The  huge  plane  is  capable  of  launch¬ 
ing  and  retrieving  helicopters  and  small 
pets  wrhile  airborne.  —  Albuquerque 
(N.M.)  Journal. 
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Backgrounder 

Helps  reporters  and  researchers  do  a  better  job,  faster*  Only  34<t  a  day* 

On  whatever  current  event  or  issue  you  need  back-  get  at  them  fast.  Scores  of  top  newspapers,  public 
ground— the  election,  Czech  crisis,  Apollo  7,  Vietnam,  relations  firms,  advertising  agencies  use  it.  Complete 
Olympics...  religion,  retailing,  riots,  roads,  Rumania—  service:  24  semi-monthly  issues  plus  cumulative 


The  New  York  Times  Index  can  help.  It  is  a  detailed 


annual  volume,  only  $1 25.  (34?  a  day.)  T ry  it.  For  a  free 


source  of  names,  dates,  places . . .  arranged  so  you  can  sample  copy,  write: 

The  New  York  Times  Library  Services,  Box  EP'12 
229  West  43d  Street 
New  York,  N.Y.  10036 


Violence  against  newsmen 


December  7,  1968 


Every  Saturday  Since  1884 


‘deliberate’  study  finds 

By  Gerald  B.  Healey 


charges  following  the  fighting 
that  uniformed  policemen  had 
shed  themselves  of  identification 
during  the  confrontations  with 
demonstrators. 


A  police  sergeant  complained 

Chicago  did  seem  to  the  police  to  be  anti-  theatre  convention  site  created  to  commission  investigators  that 

Attacks  by  police  on  reporters  Chicago  and  anti-police.  by  a  strike  of  electrical  workers,  some  photographers  who  en- 

and  photographers,  smashing  of  Aside  from  these  explanations  The  report  added:  gaged  policemen  in  conversation 

cameras  and  confiscation  of  film  for  the  violence  offered  by  the  Newsmen  felt  “squeezed”  by  suddenly  posed  as  if  being  as- 

stemmed  from  a  desire  to  de-  report,  it  asked:  “But  was  the  tight  security  measures  and  they  saulted. 

stroy  evidence  during  the  Demo-  response  appropriate  to  the  speculated  among  themselves.  The  report  quotes  an  assistant 

cratic  national  convention  last  provocation?”  ‘Was  the  Democratic  party  try-  U.S.  attorney  on  a  similar  inci- 

August,  in  the  view  of  a  study  In  more  than  40  of  the  in-  ing  to  minimize  coverage  of  vio-  dent: 

group  which  has  reported  to  the  stances,  the  “Police  and  the  lence  in  the  streets,  should  it  “He  saw  a  young  man  lying 

National  Commission  on  Causes  Press”  chapter  said,  the  news-  occur?’  ”  on  the  ground  with  two  men  in 

and  Prevention  of  Violence.  men  clearly  identified  themselves  Police  told  commission  investi-  white  coats  kneeling  beside  him. 

The  report  is  the  woik  of  with  press  credentials.  In  only  gators  that  tv  camera  lights  A  three-man  tv  crew  wearing 

Daniel  Walker,  a  corporation  four  situations  were  the  news-  blinded  officers  in  skirmish  lines  blue  armbands  and  dark  helmets 

lawyer  and  president  of  the  Chi-  men  so  intermingled  with  the  and  made  them  prime  targets  filmed  the  scene, 

cago  Crime  Commission,  who  crowd  that  they  could  have  been  for  missiles  of  demonstrators.  “After  the  crew  left,  the  man 

was  assisted  in  its  preparation  mistaken  for  demonstrators.  Cited  by  the  report  as  addi-  on  the  ground  got  up  and  walked 

by  a  212-member  staff  mostly  tional  evidence  of  intent  were  away,  as  did  the  medics  (white- 

from  major  Chicago  law  firms,  rrom  Uiher  (jiics  police  threats,  according  to  wit-  coated  men).  The  witness  said 

and  including  a  free  lance  Thirty-five  of  the  newsmen  nesses,  to  individual  newsmen  the  man  did  not  appear  to  be 

writer.  Ralph  Kaplan.  other  than  Chi-  and  shouts  of  “Get  the  camera”  injured  and  bore  no  bandages.” 

Much  of  the  violence  against  pa^o.  preceding  attacks  on  photogrra-  Police  also  complained  to  the 

newsmen  “was  plainly  deliber-  report  traced  the  begin-  phers.  commission  that  reporters  dis- 

ate,”  according  to  a  summary  of  of  police-press  hostilities  Newsmen  have  speculated  that  obeyed  orders  to  stay  behind 

the  34ij-page  study.  Walker  to  pre-convention  wrangling  attempts  to  “get  cameras”  were  police  lines. 

called  the  confrontations  “police  over  the  parking  of  tv  news  moves  to  destroy  evidence  of  Newsmen,  in  turn,  complained 

violence.”  mobile  units  on  streets  plus  re-  policemen  removing  their  badges  they  were  kept  behind  police 

.More  than  60  members  of  the  strictions  on  live  coverage  out-  and  nameplates  during  the  vio-  lines  and  this  prevented  them 
press  and  electronics  media  were  the  International  Amphi-  lence.  There  were  numerous  (Continued  on  page  48) 

beaten,  arrested  or  had  their 

by  policemen  during  Si":?.  Gannett  signs  government  order 

tuous  convention  here. 

.4ttacks  on  newsmen  were  de-  1  "■  • 

the  report  entitled  “The*'  Police  to  sell  Rockford  tv  station 

and  the  Press.”  The  chapter 

recounted  49  case  studies,  in-  Rochester,  N.  Y.  paper.  The  Federal  Communica-  York,  New  Jersey,  Connecticut, 

volving  43  beatings,  three  chemi-  The  Gannett  Co.,  national  pub-  tions  Commission  lists  155  news-  Illinois  and  Florida.  The  corn¬ 
eal  macings  and  three  arrests  Ushing  and  broadcast  firm  has  paper  companies  with  invest-  pany  also  operates  three  tele- 
of  newsmen  on  Monday  night,  agreed  with  the  Department  of  ment  in  broadcasting  and  claims  vision  stations  (including  Rock- 
first  night  of  the  conclave.  Ten  Justice’s  anti-trust  division  to  that  260  of  496  commercial  tele-  ford)  and  six  radio  stations.  It 
cameras  or  tape  recorders  were  the  entry  of  a  consent  judgment  vision  stations  last  July  were  also  has  an  interest  in  a  Cana- 
broken  by  police,  witnesses  in-  under  which  it  will  sell  station  controlled  by  newspaper  inter-  dian  newsprint  mill  and,  most 
formed  the  Walker  group.  WREX-TV  at  Rockford,  Ill.  ests.  recently,  has  agreed  to  acquire 

„  Agreement  in  principle  for  In  announcing  the  agreement,  newspapers  and  commercial 

.  unimary  of  Kepori  WREX-tv  by  the  Gannett  President  Paul  Miller  printing  plants  at  San  Bemar- 

The  summary  of  the  report  Gannett  Co.  to  James  S.  Gil-  said  the  company  will  continue  dino,  Calif.,  from  the  Los  An- 
said  also:  more  Jr.  for  $6,850,000  was  to  own  Rockford  Newspapers  geles  Times-Mirror  Co. 

1)  .4  detective  was  said  to  reached  on  December  5.  Inc.,  publishers  of  the  Rockford  Miller  said  “we  shall  deeply 

have  warned  a  reporter  friend  Gannett  purchased  the  station  Morning  Star  and  the  Rockford  regret  parting  company  with 
privately  on  Aug.  26,  prior  to  in  1963  for  $3.6  million.  Register  Republic.  valued  friends  and  associates  at 

the  night  of  heaviest  assaults  Gilmore  Broadcasting  Corpo-  Under  the  terms  of  the  judg-  WREX-TV.  They  do  a  great  job 
on  the  press:  “The  word  is  being  ration  was  formed  in  1962  with  ment,  no  findings  of  fact  have  for  their  area,  from  general 
passed  to  get  newsmen.”  the  acquisition  of  KODE-tv,  FM  l)een  made,  nor  does  Gannett  manager  Joe  Baisch  right 

2)  Camera  crews  on  at  least  and  AM,  at  Joplin,  Mo.  The  admit  any  violation  of  law.  down.” 

two  occasions  did  stage  violence  companv  also  owns  WSVA-tv,  r  .  j  Gannett,  which  has  owned 

and  fake  injuries.  AM  and  FM,  at  Harrisonburg,  Earnings  unaffected  WREX-TV  since  1963,  acquired 

3)  Demonstrators  did  some-  Va.  and  WENT-tv  in  Evans-  Miller  said  that  because  of  the  Rockford  Newspapers  Inc.  in 

times  step  up  their  activities  ville,  Ind.  small  size  of  WREX-TV  in  re-  April  of  1967. 


while  tv  cameras  were  focused  The  sale  to  Gilmore  is  sub-  lation  to  Gannett’s  total  opera- 
on  them.  ject  to  approval  of  contract  by  tions,  the  sale  would  have  no 


Separate  Operation 


4)  Newsmen  and  photogra¬ 
phers’  blinding  lights  did  inter¬ 
fere  with  police  clearing  streets, 
sweeping  a  park  and  dispersing 
demonstrators. 

5)  News  reporting  of  events 


the  Gannett  board  of  directors 
and  by  the  FCC  and  the  U.  S. 
Department  of  Justice. 

A  Justice  Department  official 
said  it  was  the  first  consent  sale 
of  a  television  station  by  a  news- 


effect  on  the  company’s  earn¬ 
ings.  Agreement  on  a  consent 
decree  avoids  long  and  costly 
litigation,  he  pointed  out. 

Gannett  publishes  30  daily 
newspapers  in  five  states:  New 


During  Gannett  ownership, 
the  Rockford  Newspapers  and 
the  television  station  have  been 
totally  separate  and  independent 
operations.  There  has  been  no 
(Continued  on  page  50) 
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The  reporter  and  the  power  structure 


By  Peter  B.  Clark 

President  and  Publislier 
The  Detroit  News 

This  paper  will  make  some  in  the  past  twenty  years  and 
blunt  assertions  and  broad  gen-  have  raised  to  power  entirely 
eralizations  about  the  content  of  new  categories  of  Americans. 
American  journalism.  I  cannot  The  most  significant  new  cate- 
expect  you  simply  to  accept  gories  include:  1)  college  and 
them.  Some  may  anger  you.  university  professors,  2)  career 
The  basic  argument  can  be  government  officials  in  all  levels 
quite  simply  stated:  The  of  government  (I  shall  call  them 

writings  of  most  American  jour-  bureaucrats),  and  3)  certain 
nalists  are  informed  by  explicit  journalists  themselves,  notably 
or  implicit  criticism  of  powerful  television  commentators,  TV 
men  and  powerful  institutions,  producers,  TV  news  editors. 
We  often  blame  them  for  our  magazine  editors,  and  newspa- 
troubles.  But  in  the  last  two  per  columnists, 
decades,  some  of  the  w'rong  men  The  basis  for  the  new  power 
and  institutions  have  been  is  information,  not  money  or 
labeled  powerful,  while  some  force.  As  governments  expand  in 
really  powerful  ones  went  un-  size,  in  budgets,  and  in  tech- 
noticed.  We  have  missed  real  nical  and  administrative  corn- 
targets  as  we  flailed  away  at  plexlty,  more  and  more  de¬ 
stereotypes.  Thus,  I  submit,  our  tailed  decisions  are  delegated  to 
journalism  has  misled  parts  of  career  experts  with  specialized 
the  public  as  well  as  ourselves,  training.  Bureaucrats,  in  Max 
On  the  political  left,  we  have  Weber’s  ideal-tjT)ical  sense, 
encouraged  substantial  doubts  possess  near-monopolies  of  in- 
about  many  American  institu-  dispensable  information.  No¬ 
tions.  On  the  political  right,  we  body  except  the  bureaucrats 
have  caused  an  angry  minority  knows  how  to  run  the  govem- 
to  distrust  all  journalism.  ment  anymore.  In  a  sense,  only 

Journalism  which  criticizes  they  know  where  the  switches 
power  and  the  powerful  is  es-  are.  They  control  the  flow  of 
sential  to  a  free,  open  society.  information  inside  government. 

.\nd  they  know  the  special  bu- 
False  Emperors  reaucratic  skill  of  delaying  or 

vetoing  decisions  that  other 
But  I  submit  that  since  World  people  want — in  order  to  bar- 
Mar  II  many  journalists  have  gain  for  decisions  they  them- 
l)een  criticizing  false  emperors,  selves  want, 
while  the  real  ones  got  away  Power  based  upon  information 
unscathed.  Many  journalists  is  shared  by  other  “new  power 
have  assumed  a  power  structure  men”  as  well.  While  the  bureau- 
and  populated  it  w’ith  characters  crats  control  the  detailed  appli- 
appropriate  to  the  1930’s.  W’hile  cation  of  knowledge,  professors 
our  country — and  the  distribu-  generate  much  of  the  new  knowl- 
tion  of  power  in  it — has  changed  edge,  and  newsmen  distribute  it 
significantly  since  World  War  II,  to  the  public  and  influence  the 
many  of  us  continue  to  think  relative  popularity  of  this  or 
and  write  in  the  social  cliches  that  aspect  of  it. 
of  the  19.30’s.  People  rely  more  upon  news- 

Thus,  the  critical  journalistic  men’s  perceptions  in  an  in¬ 
microscope  continues  to  focus  crea.singly  impersonal  and  di- 
mostly  upon  business  tycoons;  vided  society  in  which  they  rely 
celebrities  from  entej’tainment,  less  upon  each  other.  For  mil- 
sports,  and  politics  (these  cate-  lions  of  people,  television  has 
gories  sometimes  blur  together) ;  stimulated  a  consciousness  of 
high  ranking  military  officers;  news  for  the  first  time, 
police  officials;  certain  elected  During  the  last  twenty  years, 
politicians  (especially  those  re-  the  professor,  the  journalist,  and 
maining  few  with  “machine”  the  bureaucrat  have  gained 
backgrounds) ;  and  to  a  growing  moral  Influence  while  the  formal 
extent  in  this  decade,  lalwr  church  has  lost  it.  Taken  as  a 
leadeis,  and  that  new  group,  group,  the  men  of  new  power 
“the  militarj'-industrial  com-  establish  the  fashions  in  ideas. 

All  now  enjoy  substantial  social 
Such  people  are  obviously  not  status, 
powerless.  In  many  cases,  they  B.v  the  same  token,  the  men 
may  l)e  the  most  powerful  people  of  old  power  have  probably  de- 
(in  whatever  sense  you  wish  to  dined  in  moral  influence  just  as 
define  power).  However,  this  list  they  have  lost  legal-formal 
is  a  grievously  incomplete  con-  power.  Occasional  journalistic 
stellation  of  powerholders.  barbs  have  spurjed  this  trend 

Basic  changes  have  occurred  along. 


Yet  in  many  such  cases,  jour- 
(This  is  a  condensation  of  a  nalism  has  criticized  the  men  of 
Journalism  Day  ^  Address  to  ^ew,  power. 

Mayne  State  University  stu-  j  correct,  what  differ- 

ence  does  it  make?  I  believe  it 
makes  a  lot  of  difference.  First, 
Notice  that  the  men  of  old  excessive  or  misdirected  criti- 
power  head  hierarchical  organi-  cism  of  government  may  satisfy 
zations.  Whatever  power  they  the  critic  and  amuse  the  reader, 
may  possess  rests  largely  upon  but  it  can  paralyze  government, 
the  idea  of  legal  authority  over.  Second,  imbalanced  criticism  of 
and  through,  their  organizations,  all  institutions  may  further 
Nowadays  the  idea  of  formal  polarize  or  fragment  American 
authority  is  much  corroded.  The  political  life, 
power  of  property  has  also  been  Excessiv'e  criticism  is  espe- 
strikingly  constrained  even  cially  unwarranted  when  it  is 
since  the  1930’s.  The  propriety  simply  incorrect — that  is,  when 
of  simple  physical  coercion  has  the  object  of  criticism  does  not 
been  so  greatly  reduced  that —  have,  and  cannot  get,  the  formal 
when  it  occurs,  as  at  the  recent  authority  required  to  solve  the 
Chicago  Democratic  Party  con-  problem  at  hand.  Sometimes 
vention — the  public  is  astounded  government  fails  to  achieve  re- 
and  deeply  shaken.  suits  because  it  lacki^  sufficient 

power.  When  we  criticize  the 
Direct  Participants  presumed  power-holder  for  fail- 

But  the  power  of  information  produce,  the  effect  n^^y 

and  its  control  continues  to  in-  be  to  reduce  his  power  still 
crease.  It  is  not  clear  whether  further. 

Mayor  Daley,  his  police,  the  Off-target  jouimalistic  criti- 
demonstrators,  or  the  television  exacerbate  pi^blems 

industry  “won”  or  “lost”  the  rather  than  solve  them.  For  ex- 
“battle  of  Chicago.”  But  net-  many  write  as  if  the 

work  television  was  the  single  f^’deral  government,  or  state 
most  powerful  factor  there,  in  government,  or  local  govern- 
the  sense  that  it  caused  the  ment,  or  big  business  firms,  or 
greatest  long-run  change  in  at-  somebody,  has  it  within  their 
titudes  and  behavior.  Part  of  power  prompt  y  to  “solve  what 
television’s  new'  power  results  "e  call  the  urban  crisis, 
from  the  worrisome  fact  that  it  Certainly  each  of  these  insti¬ 
ls  not  just  an  observer  of  tutions  must  do  everything  it  can 
events.  As  the  civil  rights  move-  help, 
ment,  the  urban  riots,  the  Ken-  Better  Balanced 

nedy  and  Johnson  governments, 

and  the  Vietnam  War  all  demon-  But  given  even  the  best  of  in- 
strate,  television  has  itself  be-  tentions,  the  largest  budgets,  and 
come  an  unintentional  but  none-  the  most  skillful  of  executives, 
theless  direct  participant  in  it  may  just  l)e  lieyond  the  capa- 
.\merican  public  affairs.  bility  of  all  of  these  institutions 

Recall  one  of  the  most  start-  to  “solve”  the  problem  in  a 
ling  events  of  our  time.  The  reasonable  period  of  time.  (Our 
American  President  elected  by  ability  to  "solve”  the  problem 
the  largest  majority  in  history  depends  heavily  upon  what  we 
was  not  broken  by  businessmen,  define  the  problem  to  be.)  Con- 
generals,  machine  politicians  or  tinuing  criticisms  of  the  men  of 
labor  leaders.  He  was  forced  to  old  power  may  simply  arouse 
abdicate  by  the  continuously  ap-  false  hopes  and  add  new  and 
plied  critical  power  of  his  op-  spurious  resentments  to  old  and 
ponents.  And  who  were  they?  In  genuine  ones, 
the  l)eginning,  they  were  some  But  I  am  not  arguing  here 
profe.ssors,  some  students,  some  that  journalists  should  let  up  on 
television  people,  and  some  the  men  of  old  power.  1  am 
newspapermen.  Who  held  the  arguing  for  l)etter  balance.  I  am 
power  there?  urging  that  we  begin  to  analyze 

Consider  the  “power  elite”  and,  when  necessary,  to  criticize 
types  who  sat  as  trustees  of  the  the  men  of  new  power, 
great  universities,  but  who  were  We  have  left  many  important 
unable  either  to  silence  or  to  stories  at)out  them  unwritten, 
satisfy  campus  unrest.  Who  held  How  many  careful  newspaper 
the  power  there?  readers  have  seen  challenging 

Consider  the  several  billions  critiques  of  the  immense  emo- 
of  dollars  Congress  appropriated  tional  impact  upon  millions  of 
to  treat  urban  problems,  but  .Americans  (many  of  whom 
whose  impact  was  lost  some-  never  regularly  read  a  news- 
where  lietween  the  President  and  paper)  of  the  daily  barrage  of 
the  ultimate  recipients.  Who  held  tele%'ision  news  films  showing 
the  power  there?  (Continued  on  next  page) 
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demonstrations,  riots,  bloody 
jungle  warfare,  disorderly  uni¬ 
versity  campuses,  and  which 
convey  a  general  atmosphere  of 
chaos? 

How  many  television  docu¬ 
mentaries  have  diagnosed  that 
industry’s  own  influence  upon 
American  attitudes  and  political 
l)ehavior?  What  have  we  read  of 
the  backgrounds  and  policy 
preferences  (perhaps  biases)  of 
the  network  television  news 
men? 

Who  treats  the  social  and 
political  consequences  of  the 
enormous  postwar  college  expan¬ 
sion?  What  newspapers  have 
forcefully  discussed  what  it 
means  to  the  nation’s  behav’ior 
when  we  encourage  an  ever¬ 
growing  numl>er  of  professors 
legitimately  to  challenge  the 
long-accepted  moral  values  of  an 
ever-growing  numl)er  of  college 
students? 

How  many  stories  trace  im¬ 
portant  government  decisions 
through  the  bureaucratic  laby¬ 
rinth  to  expose  the  frequent  gulf 
between  original  intent  and 
eventual  outcome? 

Where  are  the  hard-hitting 
critiques  of  the  new  breed  of 
Defense  Department  civilian  an¬ 
alysts  and  their  decisions?  Al)out 
the  men  and  the  premises  Ik*- 
hind  the  unsuccessful  War  on 
Poverty?  About  the  academic 
theorists  who  made  the  bricks 
for  the  foreign  policy  critics  to 
throw?  Newsmen  have  treated 
these  subjects,  but  seldom  with 
real  moral  force. 

PolilieuI  Polarization 

Journalism’s  general  failure  to 
challenge  the  men  of  new  power 
may  have  contributed  to  politi¬ 
cal  polarization.  Consider  that 
the  men  of  old  power — business 
executives,  military  officers, 
police,  and  so  on — tend  to  l)e  the 
folk  heroes  of  the  political  right 
and  the  targets  of  the  left.  'The 
men  of  new  power — professors, 
bureaucrats,  writers — tend  to  l)e 
the  folk  heroes  of  the  left,  but 
targets  of  the  right.  When  we 
criticize  the  first  group  but 
simply  report  the  second,  the 
left  gains  some  legitimacy. 

On  the  other  hand,  the  “new” 
left  now  joins  the  right  in  chal¬ 
lenging  bureaucrats,  media,  and, 
occasionally,  professors.  In  this 
respect,  the  “new”  left  may  lx*, 
as  it  claims,  more  perceptive 
and  more  “relevant”  than  the 
.\merican  left  of,  say,  the  1930’s. 

Some  readers  and  viewers 
have  become  vaguely  aware  of 
these  facts.  In  my  opinion,  long 
l)efore  Governor  George  Wal¬ 
lace’s  campaign  focused  and 
hardened  far  right-wing  resent¬ 
ment  against  us,  some  sensible 
people  had  become  mildly  dis¬ 
trustful  of  much  written  and 
electronic  jouinalism.  Our  sym¬ 


pathies  and  our  antipathies  were 
showing. 

Some  saw  that  we  do  not 
always  practice  what  we  preach. 

Some  saw  that  we  claim  jour¬ 
nalistic  objectivity,  yet  while  we 
parsed  each  Lyndon  Johnson 
.sentence  for  consistency  and 
candor,  we  seldom  did  the  same 
to  his  critics.  (How  many  news¬ 
papers  have  analytically  tracked 
the  foreign  policy  positions  of 
Senator  Fulbright,  the  late 
Senator  Kennedy  or,  indeed, 
Walter  Lippmann,  James 
Reston,  or  David  Brinkley?) 

Some  saw  that  we  claim  jour¬ 
nalistic  completeness,  yet  while 
we  fully  reported  each  urban 
di.sturbance,  campus  happening, 
and  contrived  incident,  we  sel¬ 
dom  reported  in  detail  the  his¬ 
tories  of  the  people  and  organi¬ 
zations  involved. 

Some  saw  that  we  claim  jour¬ 
nalistic  license  to  criticize,  but 
that  we  were  highly  selective 
al>out  whom  we  criticize.  The 
bias  of  .American  journalism  is 
shown  by  one  exception  that 
proves  the  rule  I  have  suggested: 
The  only  bureaucracy  that  has 
been  widely  challenged  with 
genuine  passion  is  the  CIA. 

Failures  Pinpointed 

Thus,  the  polarization  grows. 
The  left  is  .somewhat  reinforced 
by  our  journalism.  The  right  is 
increasingly  suspicious.  Are  we 
certain  that  we  are  serving  the 
center? 

If  I  am  correct  that  we  have 
sometimes  failed  to  identify  and 
challenge  the  men  of  new  power 
— why  have  we  failed?  There 
are  several  reasons  of  differing 
significance. 

1)  We  are  all,  to  some  extent, 
the  prisoners  of  habit.  For  ex¬ 
ample,  in  college  we  were  told 
who  held  the  power  and  many  of 
us  have  never  Iwthered  to  ask 
the  question  again.  The  Lynds, 
and  several  generations  of 
sociologists  who  followed,  as¬ 
serted  that  businessmen  held  the 
power.  Only  in  the  1950’s  did  a 
few  professors,  less  captivated 
by  sociolog>'  but  more  respectful 
of  history,  begin  systematically 
to  demolish  this  rather  tortured 
idea.  The  ideological  habits  of 
the  19.30’s  persist  in  many 
j)laces. 

2)  We  are  all,  to  some  extent, 
lazy.  It  requires  disciplined  work 
preci.sel.v  to  define  the  concepts 
of  power,  diligently  to  gather 
empiiical  data  about  actual 
cases,  and  dispa.ssionately  to 
draw  conclusions.  Few  have 
done  this  work. 

But  it  is  harder  to  write  a 
story  under  severe  deadline  pres¬ 
sure  which  traces  even  a  simple 
government  decision  through 
bureaucratic  complexity. 

It  is  simpler,  and  we  are  more 
likely  to  capture  our  busy  audi¬ 


ences,  if  we  explain  in  terms  of 
highly  visible  “bad  guys”  (and 
“good  guys”)  already  known. 

But  when  we  personalize 
stories  we  risk  overlooking  com¬ 
plex  processes,  basic  social 
changes,  and  the  relatively  un¬ 
known  individuals  who  may  be 
vital  to  an  understanding  of 
government  actions.  Besides, 
some  bureaucracies  are  so  huge 
they  defy  close  coverage  by  even 
the  largest  news-gathering 
organizations. 

Thus,  reporting  bureaucratic 
processes  and  placing  them  in 
perspective  is  generally  among 
the  things  we  do  worst.  (The 
great  success  of  columns  like 
“.Action  Line”  and  “Contact  10,” 
and  interest  in  the  ombudsman 
idea,  show  that  a  method  of  re¬ 
lating  average  citizens  to  the 
impersonal  bureaucracy  is  wel¬ 
come.  So  far,  these  deal  mostly 
with  local  bureaucracies.) 

3)  We  are  all,  to  some  ex¬ 
tent,  deceived  by  the  rhetoric  of 
good  intentions.  .As  writers,  we 
tend  to  attach  as  much  impor¬ 
tance  to  words  as  to  deeds 
(deeds  are  harder  to  discover 
and  report  than  words — but  they 
are  certainly  far  more  impor¬ 
tant).  As  practicing  moralists 
(and  as  idealists  who  try  un¬ 
successfully  to  appear  cynical) 
we  attach  great  importance  to 
good  intentions.  Good  inten¬ 
tions  are  seldom  sufficient  con¬ 
ditions  for  good  results  and  may 
not  always  be  necessary. 

The  men  of  old  power  rarely 
talk  about  their  good  intentions; 
we  should  ask  ourselves  why. 
The  men  of  new  power,  however, 
are  often  engaged  with  us  in 
the  most  earnest  discussions 
alwut  the  good  works  they  in¬ 
tend.  Why? 

4)  We  are  all,  to  some  extent, 
influenced  by  the  national  news¬ 
gathering  and  interpreting  sys¬ 
tem.  In  the  past,  before  nation¬ 
al  newswires  and  then  national 
television  networks  became  so 
influential,  a  large  number  of 
highly  individualistic  local  news¬ 
papers  provided  a  great  variety 
of  exclusive  facts  and  unique 
interpretations. 

Communicalion  Powers 

Now,  hard  as  we  work  to 
maintain  local  initiatives,  the 
networks  and  the  wires  and  the 
biggest  city  newspapers  slowly 
incline  .American  journalism  to¬ 
ward  a  single  point  of  view.  The 
old  journalistic  diversity — in 
which  the  Emporia  Gazette  could 
swing  some  weight — has  been 
replaced  by  the  more  monolithic 
perceptions  emanating  from 
NBC,  CBS,  ABC,  The  New  York 
Times,  The  W’ashington  Post, 
AP,  UPI,  some  news  magazines, 
and  the  intei-ests  and  insights  of 
a  talented  corps  of  New  York 
and  Washington  newsmen. 


5)  We  are  all,  to  some  extent, 
more  likely  to  criticize  strangers 
than  friends.  .All  college-trained 
journalists  (myself  included) 
are  far  more  likely  to  have  pro¬ 
fessors,  government  employees, 
or  other  newsmen  as  close  per- 
.sonal  friends  than  corporate 
presidents,  labor  leaders,  gen¬ 
erals,  or  police  chiefs. 

The  new  professions  are  far 
more  like  each  other  than  like 
the  old  professions.  Our  back¬ 
grounds,  educations,  exi)eri- 
ences,  life-styles,  ta.stes,  and 
basic  values  are  more  like  those 
of  the  new  men  of  power  than 
the  old.  Thus,  we  write  favor¬ 
ably  about  our  friends  (or  their 
friends)  but  we  continue  to  pick 
away  at  the  men  of  old  power — 
armed  perhaps  with  tips,  leaks, 
and  insights  provided  by  our 
friends,  the  men  of  new  power. 
It  is  fun  to  have  powerful 
friends. 

Coii>ensus  Views 

But  is  it  good  journalism? 

fi)  The  younger  members  of 
our  profession  are,  to  some  ex¬ 
tent,  the  captives  of  a  consensus. 
Many  young  newsmen  share  a 
point  of  view — an  unstated 
similarity  of  attitudes — about 
what  is  good  and  what  is  bad, 
about  how  people  are  likely  to 
behave,  about  how  public  prob¬ 
lems  should  be  defined,  and  about 
how  best  to  solve  them.  This 
consensus  is  the  understandable 
product  of  shared  backgrounds 
and  similar  experiences.  It  is 
the  viewpoint  of  the  urban-bred, 
college-trained,  confident  of 
“progress,”  urbane,  mildly  ideal¬ 
istic,  slightly  optimistic,  blandly 
liberal  (as  that  word  is  used). 

Described  in  regional  terms, 
the  consensus  is  somewhat  more 
the  attitude  of  the  East  and 
North  than  the  West  and  South. 
It  is  moi*e  intellectual  than  prac¬ 
tical.  It  is  surely  more  a  reform¬ 
ist  middle-class  or  philanthropic 
upper-class  viewpoint  than  a 
skeptical  working-class  percep¬ 
tion. 

The  consensus  seems  to  as¬ 
sume  that  we  can  solve  all  our 
problems  with:  good  intentions, 
education,  university  trained 
expertise.  rational  analysis, 
earnest  conversation,  peaceful 
efforts,  and  sophisticated  com¬ 
promise. 

What  must  be  challenged  is 
the  very  existence  of  nny  con¬ 
sensus  in  our  profession.  Ideally, 
there  should  be  intense  disagree¬ 
ment  about  fundamentals.  There 
should  be  no  general  agreement 
among  us — for  .A)  the  news¬ 
man’s  consensus  is  not  neces¬ 
sarily  the  present  .American 
consensus,  and  B)  agreements 
among  ourselves  can  cau.se  us  to 
overlook  the  obvious. 

Consider  some  cases: 

{Continued  on  priffe  4,')) 
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Right  formula  found 
for  Weekend  Edition 


Kelly  McCollow  Heyse  Meyer 


8  Milwaukee  Journal  Go. 
executives  win  new  position 


By  adding  four  extra  pages 
of  local  news  and  features  to  its 
Friday  edition,  the  Sherbrooke 
(Que.)  Daily  Record  has  offset 
any  loss  of  circulation  resulting 
from  the  cessation  of  the  Satur¬ 
day  paper,  reports  Leonard 
Ryan,  editor. 

This  72  year  old  daily  dropped 
the  Saturday  edition  on  October 
26  due  to  a  lack  of  advertising 
on  Saturdays  and  competition 
from  Montreal  weekend  publi¬ 
cations,  according  to  its  pub¬ 
lisher,  Ivan  W.  Saunders,  who 
forwarded  his  editor’s  comments 
on  the  new  edition. 

The  first  task  the  newspaper 
had  to  face,  Ryan  told  E&P,  was 
that  “we  had  to  tell  our  readers 
that  we  were  depriving  them  of 
one  paper  a  week,  and  that  sub¬ 
scription  rates  would  remain  the 
same.” 

“The  only  solution  we  could 
see  was  an  honest  effort  on  our 
part  to  give  the  reader  some¬ 
thing  extra  to  make  up,  at  least 
in  part,  for  his  loss.  That  ‘some¬ 
thing  extra’  we  feel  is  the  Week¬ 
end  Edition,  published  Fridays 
as  part  of  the  regrular  paper.” 

It  was  noted  by  Ryan  that  in 
recent  years  the  Saturday  edi¬ 
tions  had  developed  into  collec¬ 
tions  of  features,  with  a  live 
city  page  and  one  column  of  live 
wii-e  news  on  page  one.  The 
features,  however,  were  well  re¬ 
ceived  by  most  of  the  readers, 
so  it  was  decided  to  incorporate 
them  into  an  expanded  Friday 
paper,  he  said. 

“We  wanted  to  bill  the  Week¬ 
end  Edition  as  the  regular  Fri¬ 
day  paper,  plus  former  Satur¬ 
day  features,  plus  ‘something 
extra.’ 

“We  started  at  the  front. 
Having  recently  converted  to 
offset,  we  thought  we  should  get 
maximum  mileage  from  the 


tions  offered  Saturdays  by  the 
metropolitan  newspapers.  It  was 
decided  instead  to  scatter  the 
extras  throughout  the  paper. 

In  order  that  the  paper  would 
stand  up  on  the  newsstand,  page 
one  is  devoted  to  a  feature. 
Normal  front  page  news  goes  to 
page  3 ;  normal  city  news  is 
placed  on  page  5. 

The  Weekend  Edition  is 
clearly  identified  with  a  highly 
modified  arrowhead  in  the  left 
hand  ear,  in  color,  ov-erprinted 
partly  on  the  S  in  Sherbrooke 
Daily  Record  masthead.  The 
words  Weekend  Edition  appear 
in  reverse  in  the  arrowhead, 
while  the  three  dates  of  Friday 
to  Sunday  appear  in  black. 

The  modified  arrowhead 
shape  appears  as  well  at  the 
bottom  of  the  page,  also  in  color, 
overprinting  the  teasers.  It  ap¬ 
pears  inside  the  paper  again  in 
benday  and  forms  a  part  of 
standing  heads  for  the  extra 
sections. 

“Honesty  has  seemed  to  be  the 
best  policy,”  Ryan  said.  “Our 
efforts  seem  to  have  been  appre¬ 
ciated  and  very  favorable  com¬ 
ments  have  l)een  collectetl  from 
our  readers.  Only  a  half  dozen 
complaints  were  receiv’ed  and  the 
increased  sale  of  over  200  papers 
on  Friday  has  offset  any  loss  of 
circulation.” 


The  Wall  Street  Transcript, 
a  weekly  financial  publication, 
has  won  its  federal  court  battle 
against  efforts  of  the  Securities 
and  Exchange  Commission  to 
compel  its  publishers  to  produce 
records  and  testify  before  the 


Milwaukee,  Wis. 

New  positions  for  eight  Jour¬ 
nal  Company  executives  were 
announced  December  3,  1968  by 
Irwin  Maier,  chairman  of  the 
board  of  the  Journal  Company, 
after  a  special  stockholder’s 
meeting  and  boai-d  of  directors 
meeting. 

Stockholders  approved  an 
amendment  to  the  by-laws  to  in¬ 
crease  the  number  of  authorized 
directors  from  24  to  26  and  to 
increase  the  authorized  number 
of  vicepresidents  from  8  to  12. 

The  l)oard  then  elected  these 
vicepresidents:  Thomas  J.  Mc¬ 
Collow;  Francis  D.  Kelly,  War¬ 
ren  J.  Heyse;  and  Newell  G. 
Meyer. 

The  board  also  elected  Donald 
J.  Massa,  as  treasurer  and  Rob¬ 
ert  C.  James,  as  secretary. 

Joseph  F.  Flanagan  was  ap¬ 
pointed  business  manager  of  the 
Milwaukee  Sentinel.  He  had  been 
manager  of  business  operations 
for  the  Sentinel.  Eugene  J. 


financial  records.  When  Holman 
refused,  the  SEC  sought  a  court 
order  that  would  compel  him  to 
comply. 

Judge  Tyler  refused  to  issue 
the  order,  and  ruled  further  that 
the  Transcript  was  “a  bona  fide 


Cuske  personnel  relations  man-  j 
ager  of  the  Journal  Company, 
was  appointed  assistant  business 
manager  of  the  company. 

Elected  by  the  stockholders  as 
directors,  to  fill  vacancies  and  ) 
two  to  the  newly  provided  seats, 
were  Heyse,  Flanagan,  Massa 
and  James. 

Donald  B.  .Abert,  publisher  of 
the  Journal  and  president  of  the 
company,  said  the  changes  were 
intended  to  accomplish  three 
goals : 

“To  broaden  the  executive 
structure  to  provide  more  effi¬ 
cient  planning  and  decision 
making  along  functional  lines; 
to  emphasize  the  separate  iden¬ 
tity  of  the  Sentinel  as  a  news¬ 
paper  completely  independent  of 
the  .Milwaukee  Journal  and  to 
free  executive  time  for  the  im¬ 
portant  function  of  planning 
future  diversification  moves  and 
more  active  management  of  our 
subsidiary  interests.” 

Kelly,  McCollow  and  Meyer 
have  been  directors  of  the  com¬ 
pany. 

In  l)ecoming  a  vicepresident 
as  well  as  business  manager, 
Kelly  is  relinquishing  the  posi¬ 
tion  of  secretary.  McCollow,  who 
was  treasurer,  was  appointed 
manager  of  finance  and  corpo¬ 
rate  planning.  Heyse,  who 
earlier  this  year  was  appointed 
manager  and  executive  assistant 
to  the  general  manager,  was 
named  manager  of  marketing 
and  development.  Meyer  con- 


SEC  court  battle  won 
by  Wall  St.  Transcript 


thingrs  we  could  do  best,  which 
was  pictures.  We  stressed  people, 
local  people  who  reflect  the  dis¬ 
tinctive  nature  of  our  circulation 
area,  that  i.s,  pockets  of  tradi¬ 
tion  minded  English  speaking 
rural  families  within  a  largely 
French  Canadian  district. 

“Other  extras  included  a  local 
roundup  of  the  previous  week’s 
news,  aimed  partly  at  the  great 
influx  of  weekend  visitors  we 
have  in  our  area,  a  travel  page, 
a  youth  page  and  an  extra  sports 
preview  page.” 

He  said  the  idea  of  present¬ 
ing  the  extra  pages  in  the  form 
of  a  tabloid  insert  was  discussed 
but  rejected  on  the  grounds  that 
it  might  l)e  compared  unfavor¬ 
ably  with  the  rotograxaire  sec- 
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commission. 

United  States  District  Judge 
Harold  R.  Tyler  Jr.,  on  Novem¬ 
ber  27  in  the  New  York  South¬ 
ern  District  refused  to  order  a 
subpoena  requested  by  the  SEC. 

At  issue  was  the  question  of 
whether  or  not  the  Transcript 
was  a  newspaper  or  a  front  its 
publisher  was  using  to  operate 
a  financial  advisory  service, 
without  registering  with  the 
SEC. 

The  commission,  launching  an 
investigation  of  the  Transcript 
on  July  27,  1967  (E&P,  Septem- 
lier  14,  1968),  had  sought  to 
make  this  determination  and  had 
called  on  the  publisher,  Richard 
A.  Holman,  to  testify  and  pro¬ 
duce  his  correspondence  and 


newspaper”  and  therefore  en¬ 
titled  to  full  protection  of  the 
First  .Amendment.  He  also  ruled 
that  the  SEC  did  not  have  the 
power  to  make  the  determina¬ 
tion  it  sought  to  make,  that  only 
the  courts  could  decide  whether 
or  not  the  Transcript  was  a 
newspaper. 

Judge  Tyler  found  that  “The 
Transcript  is  published  every 
Monday  in  New  York  City.  It  is 
distributed  through  the  mail  and 
at  newsstands.  A  typical  issue 
of  the  Transcript  includes  re¬ 
ports  issued  by  brokerage  houses 
on  various  securities,  news  of 
offerings  of  bonds  and  stocks, 
speeches  made  by  corporate, 
financial  and  government  per¬ 
sonages,  news  concerning  name 


tinues  as  promotion  manager  of  I 
the  company.  Cuske  in  his  new 
position  as  assistant  business 
manager  of  the  company  will 
continue  as  personnel  relations 
manager. 


changes  of  companies,  news  con¬ 
cerning  executive  promotions 
and  transfers,  news  concerning 
mergers  and  accjuisitions  and 
editorials  on  various  subjects 
with,  it  would  appear,  principal 
emphasis  on  financial  and  eco¬ 
nomic  matters.” 

These  reports  and  proceed¬ 
ings,  carried  verbatim,  consti¬ 
tuted  no  special  advice  to  in¬ 
vestors,  Judge  Tyler  concluded, 
but  was  a  news  seiwice  similar 
to  that  offered  by  newspapers. 
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Reporter  gets 
details  on 
own  arrest 

Somerset,  Pa. 

Reporter  Roliert  Pack,  of  the 
Somernet  Atnericnn,  a  morning 
daily,  reported  for  work  one 
afternoon  recently  and  asked 
his  city  editor,  Paul  Fuller,  if 
he  has  “heard  the  news.” 

Fuller  replied  that  he  had  and 
asked  Peck  if  he  was  guilty. 
Peck  said  “no,”  he  was  the 
“victim  of  circumstances.”  He 
had  l>een  on  the  paper  four 
years,  and  was  now  free  on 
$.j,()00  bail  on  charges  of  pos¬ 
sessing  marijuana  and  600  ben¬ 
zedrine  pills. 

So  Fuller  assigned  Peck  to 
his  own  story.  The  reporter  went 
to  the  State  police  barracks  and 
asked  for  details. 

“You  ought  to  know  what 
went  on.  You  were  there,”  the 
policemen  told  him.  He  got  the 
story  and  wrote  it  for  the  Amer¬ 
ican. 

Peck  had  been  arrested  at  a 
motel  raid  the  night  before. 

Fuller  said  the  reporter  had 
a  serious  allergy  and  wears  an 
identification  bracelet  which 
holds  the  pills  he  uses.  The  city 
editor  said  the  reporter  would 
continue  to  cover  his  usual  court 
l)eat,  at  least  until  a  hearing  on 
the  drug  charge. 


All  this  fun  and  real  money,  too? 


A  reader  phoned  Direct  Line,  the 
solve-our-problems  recording  service  of 
the  Eveninq  Sun  of  Baltimore: 

“What  kind  of  a  profession  is  it  to 
draw  cartoons  for  a  living?  Is  it  a  good 
job?— M.D. 

The  answer  was  assigned  to  John 


Stees,  Sunpapers  cartoonist  whose  work 
Stees  Sees  is  sjTidicated  by  United 
Features. 

The  result  was  a  drawing  that  at¬ 
tracted  requests  from  other  cartoonists 
for  the  original.  Here  it  is  for  all  to 
share. 


Study  seeks  ways  to  improve 
court  facilities  for  press 


Courthouses  are  designed  by 
architects,  lawyers  have  been 
consulted  and  taxpayers  have 
footed  the  bill,  but  nobody  until 
now  has  given  a  hang  about  re¬ 
porters  and  their  problem  of 
observing  and  taking  notes  of 
proceedings  during  a  court  trial. 

.411  that  is  about  to  change — 
possibly.  Hu  Blonk  of  the  TFen- 
atchee  (Wash.)  World  and 
chairman  of  the  Freedom  of 
Information  Committee  of  the 
Associated  Press  Managing  Edi¬ 
tors  .Association,  is  giving 
thought  to  the  problem,  and  in  a 
letter  to  fellow  members  of  his 
committee  has  solicited  views  on 
how  the  press  should  be  accom¬ 
modated  in  a  model  courtroom 
of  a  model,  modem  courthouse. 

The  Ford  Foundation  has 
granted  $185,000  for  such  a 
study  over  an  18-months  period 
at  the  University  of  Michigan, 
but  Blonk  himself  promises  some 
thoughts  of  his  owm  by  Febru¬ 
ary  on  “the  viewpoint  of  the 


press  with  respect  to  court 
facilities.”  Meanwhile  in  his 
letter  to  committee  members  of 
the  .APME.A  he  offered  these 
suggestions : 

“My  initial  thought  on  the 
subject  is  that  consideration  be 
given  to  (1)  placement  of  the 
reporters  so  that  they  have 
visibility  of  all  activities  in  the 
court  (I  note  one  design  in 
Judicature  magazine  that  shows 
the  press  section  behind  the 
jurors) ;  (2)  placement  of  the 
reporters  so  that  they  could 
leave  the  courtroom  with  mini¬ 
mum  disturbance  to  the  judicial 
proceedings,  something  judges 
will  l)e  vitally  interest^  in; 
(3)  providing  writing  surfaces 
for  the  reporters,  who  hereto¬ 
fore  have  been  obliged  to  use 
their  knees  for  this  purpose.” 

As  he  proceeds  to  “org^anize” 
his  assignment,  Blonk  suggested 
that  his  fellow  committee  mem¬ 
bers  (or  anyone  else  with  prac¬ 
tical  ideas)  “should  provide  me 


promptly  with  any  questions  (or 
suggestion)  you’d  want  the  press 
to  answer.” 

The  Ford  Foundation  sup¬ 
ported  research  will  be  con¬ 
ducted  by  a  project  staff  repre¬ 
senting  both  the  law  school  and 
the  college  of  architecture  and 
design  at  the  University  of 
Michigan.  The  group,  to  be 
called  the  Joint  Committee  on 
the  Design  of  Courtrooms  and 
Court  Facilities,  will  be  estab¬ 
lished  by  the  American  Institute 
of  .Architects  and  the  .American 
Bar  .Association. 

Their  objective  is  “the  prepa¬ 
ration  of  a  comprehensive  guide 
which  will  establish  desirable 
standards  for  facilities  needed 
to  create  environments  that  will 
permit  the  administration  of  our 
advancing  concepts  of  justice  to 
become  more  effective.” 

• 

‘*Jep”  Cadou,  72,  dies 

Indianapolis 

Eugene  J.  “Jep”  Cadou,  72, 
known  throughout  Indiana  as  an 
executive  for  United  Press  In¬ 
ternational  and  one  of  the  state’s 
top  political  writers,  died  on 
December  2  here. 


Dr.  Steincrohn 
joins  McNauglu 

Dr.  Peter  J.  Steincrohn,  long¬ 
time  medical  columnist  (‘Stop 
Killing  Yourself’)  for  the  Bell- 
McClure  Syndicate,  has  joined 
the  McNaught  Syndicate.  His 
six-a-week  column  deals  more 
with  preventative  medicine  than 
with  the  corrective  type. 

The  doctor  has  written  18 
medical  books  for  the  laity.  His 
latest,  ‘How  To  Be  Lazy, 
Healthy  And  Fit,’  is  due  in 
January  from  Funk  &  Wagnalls. 

• 

Russell  promoted 
to  general  ad  manager 

Leland  J.  Adams,  sales  direc¬ 
tor  of  the  Worcester  Telegram 
&  Gazette,  announces  the  ap¬ 
pointment  of  Peter  H.  Russell  as 
manager  of  general  advertising 
of  these  newspapers  effective 
January  1. 

Salih  J.  Siam,  present  man¬ 
ager  of  general  advertising,  has 
accepted  the  position  of  adver¬ 
tising  director  of  the  Ansonia 
(Conn.)  Sentinel. 
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Transition  period  for  cartoonists,  too! 


BLAINE,  Hamilton  (Ont.)  Spectator 


TRANSITION  PERIOD 


DOWLING,  Kansas  City  (Mo.)  Star 


you  triumphed  in  the  ekrtlofi  und  my  adsice  h  to  quit  while  you're  ahead  .  . 

NORRIS,  Vancouver  (B.C.)  Sun 


HESSE,  St.  Louis  (Mo.)  Globe-Democrat 


'Briefly,  Dick,  the  Country's  in  Lousy  Shope' 


tenor  mntKt  n  k  pitesiDeur  iHMiktMS 
—myve  HfreMV  auuD  m  eix(rmn^  m  ^nfe  ttcK* 

FISCHETTI,  Chicago  (III.)  Daily  News 
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RKO  General  agrees  to  sell  Union-Star 


The  Sclienectnfiy  (N.  Y.) 

I’nion-Star  announced  Novem- 
l)er  29  that  under  a  tentative 
agreement  it  will  be  sold  to 
Clarity  Publishing  Co.,  Albany, 
N.  Y..  printers  of  weekly  news¬ 
papers,  trade  and  union  publica¬ 
tions,  circulars,  monthly  news¬ 
magazine  and  a  weekly  news¬ 
letter. 

The  announcement  was  made 
in  a  joint  statement  by  Michael 

M.  Pennock,  Union-Star  pub¬ 
lisher,  and  Thomas  A.  Clemente, 
pre.sident  of  Clarity. 

The  Union-Star  has  operated 
as  a  division  of  RKO  General 
Inc.  since  February  1967. 

In  an  announcement  in  the 
Union-Star,  Clemente  was 
(juoted  as  saying  that  “if  the 
sale  is  concluded,  the  total  re¬ 
sources  of  Clarity  would  be  de¬ 
voted  to  bi  inging  a  new  dimen¬ 
sion  to  newspaper  publishing  in 
Schenectady.” 

• 

N. Y.  Times  sloek 
offer  sold  out 

A  block  of  610.(M»(i  shares  of 
the  Class  A  common  stock  of  the 
New  York  Times  Co.  was  sold 
out  on  I)eceml>er  8  at  $53  a 
share  by  an  underwriting  group 
headed  by  the  First  Boston 
Corp.  The  stoc-k  was  sold  by  the 
trustees  of  a  trust  established 
under  the  will  of  Adolph  S. 
Gchs,  publisher  of  the  Times 
from  1896  until  his  death  in 
1935.  The  shares  represented 
about  11.2r(  of  the  Class  A 
common  owned  by  the  trust  as 
of  Septeml)er  30,  and  they  re¬ 
duced  its  holdings  of  the  issue 
to  3,860,900  shares,  or  50.8''c 
of  the  outstanding  Class  A  stock. 

A  regular  dividend  of  12*2 
cents  per  share  of  common  stock 
and  a  year-end  extra  dividend  of 
30  cents  per  share  was  approved 
for  the  final  quarter  by  direc¬ 
tors  of  the  New  York  Times. 

This  brings  the  total  dividend 
per  common  share  for  the  year 
to  73*4  cents,  compared  with 
62*2  cents  per  share  in  1967 
when  a  special  year-end  dividend 
of  37*2  cents  was  paid. 

All  amounts  reflect  the  l-for-l 
st<H’k  split  that  took  effect  on 
Octof)er  7. 

The  directors  also  declared 
the  regular  quarterly  dividend 
of  $1.37*2  per  share  on  the 
5*2 %  cumulative  prior  prefer¬ 
ence  stock  payable  January  2. 

• 

Ciiu‘iiiiiati  Eiu|iiirer 

Record  operations  for  the 
fi.scal  year  ended  Septeml)er  30 
were  reported  Tuesday  by  The 
Cincinnati  Enquirer,  Inc.  .\t  the 
lM)ard  of  directors  meeting,  the 
regular  (juarterly  dividend  of 


35  cents  was  declared  and  three 
new  directors  were  elected. 

Net  income  for  the  year 
amounted  to  $2,011  million, 
equal  to  $2.43  a  share,  compared 
with  $1,893  million  for  $2.28  a 
share  in  the  previous  year. 
Record  sales  of  $24,027  million 
compare  with  $22,525  last  year. 

The  dividend  is  payable  De¬ 
cember  27  to  holders  of  lecord 
December  6. 

• 

Pulitzer  purohanets 
third  tv  station 

St.  Louis 

The  Pulitzer  Publishing  Com¬ 
pany  has  announced  the  pur¬ 
chase  of  television  station 
KOAT-TV,  in  Albuquerque, 
N.  M.,  from  WGAL  Television 
Inc.,  Lancaster,  Pa.  The  pur¬ 
chase  was  made  by  KOAT  Tele¬ 
vision  Inc.,  a  subsidiary  of  the 
Pulitzer  company. 

The  Albuquerque  station  is  an 
affiliate  of  the  American  Bioad- 
casting  Co. 

The  sale  is  subject  to  the  ap¬ 
proval  of  the  Federal  Communi¬ 
cations  Commission.  If  approved, 
it  would  lie  the  third  television 
station  to  lie  owned  by  the 
Pulitzer  Publishing  Co.  or  its 
subsidiaries.  The  firm  also  pub¬ 
lishes  the  St.  Louis  Post-Dis¬ 
patch. 


Past  week’s  raii^e 
of  stork  priees 


Nov.  2i 

Dec.  3 

(New  York  Siock 

Exchange) 

Berkey  Photo 

.43 

44 

Boise  Cascade 

44% 

70', 2 

Cdpitdl  Cities  Bdcstg 

80'  2 

87'/2 

Cowles  Communs 

.  IS'A 

IS'/, 

Crowell  Collier 

..  38',  2 

40'/2 

Crown  Zellerbach 

.  40'/, 

43% 

Cutler  Hammer 

..  41'/, 

44% 

Dayco  Corp. 

..  495/, 

50% 

Eastman  Kodak 

..  77'/2 

78% 

Eltra  Corp . 

.  50 

44% 

Fairchild  Camera 

80% 

87'/, 

Foote,  Cone,  Belding 

I4'.2 

15% 

Georgia  Pacific 

92 

l00'/4 

Great  Northern  Paper 

73% 

47',  2 

Harris  Intertype  .  . 

.  72% 

74% 

Interchemical 

.  44 

48 

International  Paper 

...  39'/, 

39'/4 

Kimberley  Clark 

.  .  73'/2 

74% 

Miehle-Goss-Deiter  _ 

....  30 

31% 

Moore  McCormack  .. 

....  21% 

22% 

Times  Mirror  . 

....  49% 

50'/2 

(American  Stock 

Exchange) 

Digital  Equipment 

.  154% 

I44'/4 

Domtar  . 

.  12% 

14 

Ehrenreich  Photo 

34 

41 

R.  Hoe  k  Co. 

52% 

54% 

Milgo  Electronics 

23% 

24 

Wood  Industries 

24% 

25% 

(Over  the  Counter) 

Bid 

Bid 

Boston  Herald-Traveler 

.  74 

— 

Cincinnati  Enquirer 

— 

40 

Dow  Jones  . 

107 

II2'/2 

Doyle,  Dane,  Bernbach 

301 2 

30'/2 

Gannett  Co. 

42',  2 

43', 

Grev  Advtg 

141/4 

17 

Hurletron 

.  ll'/2 

I3'/4 

N.  Y.  Times 

.  57 

54 

Ogiivy,  Mather 

.  22'/2 

24 

Photon 

311/4 

30 

Richmond  Newspapers 

.  3I'/4 

32'/, 

(Canadian  Exchanges) 

Abitibi 

.  8'.-, 

9% 

B.  C.  Forest 

,  27 

28% 

Great  Lakes  Paper 

.  2I'/2 

23 

MacMillan,  Bloedel 

.  27'/, 

28',, 

Price  Bros . 

.  12% 

14 
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Trans>Canada  group 
buys  4  more  papers 

Montreal 

Les  Journaux  Trans-Canada, 
Limitee,  announced  that  it  has 
purchased  Granby,  Quebec’s  only 
daily  newspaper.  La  Voix  de 
I’Est,  and  three  Montreal  weekly 
newspapers,  Le  Petit  Journal, 
Photo-Journal  and  Demiere 
Heure,  from  Communica  Lim¬ 
itee. 

Francoeur  said  the  deal  in¬ 
cluded  CJBR-TV  in  Rimouski, 
the  AM-FM  facilities  of  radio 
station  CJBR,  also  in  Rimouski, 
and  radio  station  CHEF  in 
Granby. 

Price  not  discloM'd 

No  sale  price  was  mentioned 
in  the  announcement  made 
jointly  by  Jacques  Brillant, 
president  of  Communica,  and 
Jacques  Francoeur,  president  of 
Les  Journaux  Tians-Canada 
(Trans-Canada  Newspapers 
Limited) . 

T  i-ans-Canada  already  pub¬ 
lished  Trois  Rivieres’  daily  Le 
.\’ou.i'elliste,  Sherbrooke’s  La 
Tribune,  a  Montreal  weekly.  La 
Petrie,  also  Dituayiche  Matin, 
and  a  dozen  weeklies  in  the 
Montreal  suburbs. 

The  majority  shares  of  Trans- 
Canada  are  owned  by  Gelco, 
Limited,  and  by  La  Societe 
Generale  de  Publication  Inc. 
Last  year,  Gelco  purchased  La 
Presse,  North  America’s  largest 
French-language  daily. 

President  of  Gelco  is  Paul  G. 
Desmarais,  Montreal  financier. 

Brillant’s  company  purchased 
Le  Petit  Journal,  Photo-Journal 
and  Derniere  Heure  in  1966.  A 
year  later  the  company  pur¬ 
chased  La  Voix  de  I’Est,  which 
serves  10  counties  in  the  Eastern 
Townships  area,  with  an  aver¬ 
age  daily  circulation  of  10,884. 
Le  Petit  Journal  has  a  circula¬ 
tion  of  235,623;  Photo-Journal, 
134,563,  and  Derniere  Heure, 
44,016. 

• 

CT-NYNS  offers 
Harris  surveys 

The  Chicago  Tribune-New 
York  News  Syndicate  will  dis¬ 
tribute  both  Louis  Harris  polls 
l)eginning  Jan.  6.  The  two-a- 
week  opinion  poll  compiled  by 
Louis  Harris  was  formerly  dis¬ 
tributed  by  the  Los  Angeles 
Times  Syndicate.  Under  the  new 
arrangements  there  will  be  no 
interruption  in  service  to  clients 
as  they  will  continue  to  receive 
the  “The  Harris  Survey”  on 
.Mondays  and  the  “Harris  Public 
Opinion  Analysis”  on  Thurs¬ 
days. 


Two-year  old  daily 
acquires  49-year 
old  competitor 

Charleston,  Ill. 

The  Charleston  Courier-News, 
an  afternoon  publication,  has 
been  acquired  by  the  Coles 
County  Daily  Times,  according 
to  an  announcement  by  Benja¬ 
min  Weir,  Courier-News  pub¬ 
lisher,  and  Mrs.  Betty  Boyer, 
publisher  of  the  Morning  Times. 

Mrs.  Boyer  said  that  both 
newspapers  will  continue  to  be 
published. 

The  mechanical  staff  of  the 
Times  is  producing  both  papers 
at  the  Times  plant,  which  is 
offset.  Mrs.  Boyer  said  the 
Courier-News  office  will  remain 
open  for  the  present  and  will 
continue  to  be  issued  in  the 
afternoon.  The  editorial  and 
business  staff  of  the  Courier- 
News  will  continue  to  be  head- 
quarteied  there. 

Merger  of  the  Charleston 
papers  brings  together  the  old¬ 
est  newspaper  and  the  newest 
daily  in  eastern  Illinois.  Mrs. 
Boyer  founded  the  Times  in  De¬ 
cember,  1966.  Mr.  Weir  has 
l)een  publisher  of  the  Courier- 
News  since  1919. 

• 

Merger  of  papers 
came  as  surprise 

Louisville,  Ky. 

“A  Genuine  Sensation,”  the 
headline  said  over  a  stoiy  which 
in  part  read: 

“The  consolidation  of  the 
Courier  and  the  Journal,  which 
occupied  many  days  of  business 
discussion  and  detail,  was  kept 
a  profound  secret,  and  was  not 
suspected  in  the  city  nor  in 
either  establishment  until  orders 
were  issued  last  night  for  the 
execution  of  the  plan  agreed  on.” 

This  l)egan  the  explanation 
of  the  sudden  appearance  of  a 
different  newspaper  in  Louis¬ 
ville  on  November  8,  1868.  To 
mark  its  100th  year  of  continu¬ 
ous  publication,  the  Courier- 
Journal  has  used  the  four-page, 
first  edition  of  the  newspaper  as 
the  center  of  a  lobby  display  that 
also  includes  front  pages  of 
local  and  national  interest  from 
the  past  century. 

The  display  itself  has  proven 
a  sensation,  due  in  great  extent 
to  the  incisive  editorial  style  of 
the  Courier-Journal’s  first  edi¬ 
tor,  “Marse”  Henry  W’atterson. 
In  a  policy  statement  in  the  first 
edition,  he  said  that  journal¬ 
ism’s  power  “.  .  .  lies  in  its  suc¬ 
cess — its  success  depends  on  its 
intrinsic  merit  as  a  medium  of 
communication;  this  merit  can 
l)e  obtained  only  by  a  great  deal 
of  very  hard  training,  very  hard 
work  and  very  hard  cash.” 
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For  The  Record 

By  Jerry  Walker  Jr. 

Mademoiselle  magazine’s  “Ad-of-tlie-montk"  program,  begun  in 
January  1968,  which  permits  retailers  to  run  12  pages  per  year 
in  regional  issues  at  a  cost  not  exceeding  $10,000,  is  being  refined 
further  next  year  to  include  listing  in  the  magazine  as  one  of 
Mademoiselle’s  “Inner  Circle  of  Fashion  Stores’’,  and  specially 
conceived  monthly  promotion  kits.  The  plan,  which  may  be  some¬ 
thing  the  syndicated  Sunday  supps  might  want  to  explore,  at¬ 
tracted  several  big  department  stores.  Magazine’s  retail  linage 
is  up  an  estimated  40'f  for  the  year,  according  to  publisher 
Gordon  N.  Morford. 

☆  ☆  ☆ 

A  Burlington,  Vermont  discount  store,  Gaynes  Shoppers  World, 
has  come  up  with  a  unique  Christmas  promotion.  It’s  giving  away 
a  share  of  stock  in  GE,  IBM,  Simmonds  Precision,  Hercules  to 
four  persons  who  come  closest  to  guessing  the  December  20  clos¬ 
ing  stock  market  price  on  each  of  the  issues.  Single  column,  full 
depth  coupon  ads  run  twice  weekly  in  the  Burlington  Free  Press 
next  to  the  stock  market  listing.  All  four  companies  have  plants 
in  the  Burlington  area. 

☆  ☆  ☆ 

A  profile  of  the  typical  public  relations  executive  has  emerged 
from  a  study  of  the  membership  of  the  Public  Relations  Society 
of  America.  41%  are  employed  by  business  or  industrial  firms; 
27%  as  public  relations  consultants;  8%  by  trade  or  professional 
associations;  6%  by  educational  institutions;  5%  by  health  and 
welfare;  4%  by  the  gov'ernment;  and  9%  in  other  categories. 
Members  reported  their  annual  compensation  as  follows:  Up  to 
$15,000  (35%);  $16-20,000  (25%);  $21-25,000  (19%);  $36-50,000 
(5%) ;  and  over  $50,000  (3%).  Quentin  L.  Harvell  said  there  was 
a  91%  response  to  the  study. 

☆  ☆  ☆ 

A  16-page  vest  pocket  size  brochure  that  outlines  the  prob¬ 
lems  confronting  cooperative  advertising  programs  in  the  Fed¬ 
eral  Trade  Commission’s  proposed  guidelines  has  been  prepared 
by  the  American  Newspai>er  Publishers  Association.  In  the 
book,  the  ANPA  takes  the  position  that  the  proposed  guides  are 
unrealistic,  particularly  the  example  in  Guide  #8  which  says  a 
manufacturer  must  prove  that  100%  of  the  retailers  who  buy 
through  wholesalers  are  notified  of  a  co-op  plan,  and  Guide  #3 
which  redefines  customer  to  include  anyone  purchasing  from  or 
through  a  wholesaler  or  other  intermediate  reseller,  and  the  last 
example  in  #7  that  si)ecifies  that  “a  seller  may  not  identify  or 
feature  one  or  a  few  customers  in  his  own  advertising  without 
making  the  same  service  available  on  proportionately  equal  terms 
to  customers  competing  with  the  identical  customer  or  customers.’’ 


MEETING:  Newspaper  I's  Operations  Advisory  Committee,  com¬ 
posed  of  advertisin9  directors  and  national  mana9ors  of  its  30 
member  papers,  held  a  combination  luncheon  and  business  meetin9 
at  the  "21  Club"  on  November  19.  They  were  joined  by  media 
directors  representin9  $2  billion  of  time  and  space  buyin9  respon¬ 
sibility.  Seated  here  are,  left  to  ri9ht:  Richard  P.  Jones,  J.  Walter 
Thompson;  M.  R.  Macdonald,  Newspaper  I;  Paul  S.  Roberts  Jr., 
^ston  Herald  Traveler;  John  W.  Moffett.  Minneapolis  Star  & 
Tribune;  Seymour  Morris,  Newspaper  I;  Edwin  F.  Russell,  Newhouse 
Newspapers;  Felix  J.  Tomei  Jr.,  Chica90  Tribune;  and  F.  S,  Whitman 
Jr.,  Baltimore  Sun. 


BANK  OFAMERKM’S  FIVE 


MOST  WANTED  MEN 


FOR  BANK  ROBBERY 

$1000  REWARD 


H«r«  are  five  bank  robbers  who  have  |iot^i|^ 
been  apprehended.  Law  enforcement  agendas 
are  makktg  every  effort  to  apprehend  them  aN. 
Bank  of  America  will  pay  $1,000 for 
information  leading  to  the  arrest 
and  conviction  of  each  of  the  bank 
robbers  shown.  Please  contact 
your  local  police  or  FBI  office 
immediately,  If  you  have  any  bifor* 
mation  about  these  individuals. 


Robbers  put  on  notice 
in  bank  ad  copy 


San  Francisco 

Full-page  newspaper  adv’er- 
tising  is  l)eing  used  by  the  Bank 
of  America  to  combat  the  high 
bank  robl)ery  rate  that  customar¬ 
ily  prevails  lietween  Thanks¬ 
giving  and  Christmas. 

Di.splaying  large  photos  taken 
with  hidden  cameras  during 
bank  holdups,  the  advertising  is 
headlined:  “Bank  of  America’s 
Five  Most  Wanted  Men  for 
Bank  Robbery,  $1000  Reward.” 

Comjilete  descriptions  accom¬ 
pany  the  photos  in  caption  form 
in  the  copy  which  offers  up  to 
$5000  in  reward  money  for  infor¬ 
mation  leading  to  the  arrest  and 
conviction  of  the  five  persons 
pictured. 

Newspapers  Used 

The  advertisement  appeared 
Dec.  3  in  newspapers  of  Los 
Angeles,  San  Francisco  and 
Oakland.  Copies  are  being  dis¬ 
tributed  to  the  bank’s  950 
branches  in  the  state  and  to 
police  in  California. 

If  the  copy  works  the  Bank 
of  America  will  use  this  type  of 
advertising  on  a  regular  basis, 
said  D.  S.  Langsdorf,  senior 
vicepresident  and  controller.  He 


expressed  the  hope  other  banks 
and  businesses  would  follow  this 
example. 

“When  B  of  A  advertises,  it  is 
after  business.  Well,  we  mean 
business  in  this  case  too,”  said 
Langsdorf. 

The  copy  is  designed  to  show 
that  the  Bank  is  employing  all 
available  means  to  prevent  rob- 
l)eries  and  also  to  capture  sus¬ 
pected  bank  robbers,  Langsdorf 
explained. 

Copy  explains  that  while  a  lot 
is  read  alK)Ut  bank  roblieries, 
very  little  is  reported  on  the 
robl)ers  who  have  lxH*n  caught, 
tried  and  convicted  for  terms 
which  average  15  years. 

Odds  of  4  in  5 

Four  of  five  are  caught  in  a 
relatively  short  time,  and  the 
odds  are  that  the  five  pictured 
persons  will  be  apprehended 
sooner  or  later  “thanks  to  exist¬ 
ing  means  of  identification,”  the 
copy  stated. 

The  B  of  A  uses  such  security 
measures  as  secret  alarms,  cam¬ 
eras  and  other  devices.  It  also 
employs  its  own  special  investi¬ 
gative  force,  complete  with  radio 
car  communication. 
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San  Jose  dailies  join 
Million  Market  group 


Million  Market  Newspapers 
this  week  welcomed  to  member¬ 
ship  the  Sau  Jouc  (Calif.)  Mer- 
riirii  and  Xcwx  of  the  Ridder 
Group. 

The  announcement,  made  by 
,M.MN  chairman  Rol)ert  L.  Tay¬ 
lor,  PUiliuMphin  Ilulletin  pul)- 
lisher,  said  the  papers  will  offi¬ 
cially  join  the  publishers’  group 
on  January  1.  Mercury-News 
Publisher  Joseph  B.  Ridder  and 
.Advertising  Director  Louis  E. 
Heindel  will  become  memljers  of 
the  MMN  Board  of  Directors. 

Founded  in  1959,  Million  Mar¬ 
ket  Newspapers  Inc.  is  a  co¬ 
operative  research  and  sales 
opeiation  for  national  adver¬ 
tising,  representing  the  Boston 
Globe,  the  St.  Louis  Post-Dis¬ 
patch,  the  Washington  Evening 
Star,  the  Philadelphia  Bulletin, 
the  Milwaukee  Journal  and  the 
Milwaukee  Sentinel. 

Jo.seph  Chaml)erlin  directs  the 
national  organization  from  the 
group’s  sales  and  research  head¬ 
quarters  in  New  York. 

The  San  Jose  papers  are  the 
first  to  l)e  admitted  to  the  group 
since  its  founding. 

For  the  first  nine  months  of 
19fi8,  according  to  Media 
Records,  the  Mercury  was  sixth 
among  AM’s  in  total  advertising 
and  the  News  second  among 
PM’s  with  30,673,155  and  30,- 
673,744  lines,  respectively.  On  a 
seven-day  basis,  the  San  Jose 
Morning  Mercury  and  Sunday 
Mereury-Xews  ranked  12th  in 
total  advertising  with  39,533,995 
lines. 

Agency  traiiit^  slmlenls 
in  aiiti'Miiokin^  projcH*! 

Los  Angeles 

Bakersfield  high  school  stu¬ 
dents  visiting  Carson/Roberts 
here  last  week  were  given  a 
Clash  program  in  advertising 
from  six  agency  executives 
headed  by  Ralph  Carson,  chair¬ 
man  of  the  board. 

The  program  was  designed  to 
give  the  students  a  basic  back¬ 
ground  that  would  be  helpful  to 
them  in  conducting  an  anti¬ 
smoking  campaign  in  their  re- 
sjiective  schools. 

The  students  are  memliers  of 
Smokeout,  a  project  of  Kern 
County  Inter- .Agency  Council  on 
Smoking  and  Health,  which  is 
operating  on  a  two-year,  $52,000 
grant  from  the  U.S.  Public 
Health  Service.  The  objective  is 
to  mount  a  successful  pilot  pro¬ 
gram  which  could  then  be  a 
model  for  similar  programs 
nationally. 


Trary-I.iOoke  assigned 
Borden  ice  cream,  milk 

The  majority  of  advertising 
for  the  Dairy  and  Services  Divi¬ 
sion  of  Borden,  Inc.  (formerly 
known  as  the  Milk  and  Ice 
Cream  Division)  will  be  con¬ 
solidated  in  1969  under  a  single 
advertising  agency,  the  Tracy- 
Locke  Company  with  headquar¬ 
ters  in  Dallas,  Texas. 

Tracy-Locke,  which  has  han¬ 
dled  Borden  milk  and  ice  cream 
advertising  regionally  since 
1930,  will  open  a  New  York 
office  to  supplement  existing 
service  offices  in  San  Antonio 
and  Denver. 

Young  &  Rubicam,  Inc.,  New 
York,  has  been  tbe  primary 
agency  for  national  advertising 
of  Borden  milk  and  ice  cream 
products  with  estimated  billings 
of  alwut  $1,000,000  this  year. 
Borden  regional  advertising 
placed  through  Tracy-Locke  has 
exceeded  this  amount  in  recent 
years. 

Young  &  Rubicam  continues 
as  agency  of  record  for  the 
corporate  advertising  of  Borden, 
Inc.,  and  for  numerous  products 
in  the  Borden  Foods  Division, 
including  Drake  Bakeries,  as 
well  as  for  the  Borden  Company 
Limited  (Canada). 

No  1969  advertising  plans 
have  yet  been  announced  by 
the  Dairy  and  Services  Divi¬ 
sion  lieyond  participation  in 
sponsoring  NBC-TV  coverage  of 
the  Presidential  Inaugural  Janu¬ 
ary  20th.  The  Inaugural  parti¬ 
cipation  is  being  handled  by 
Young  &  Rubicam  for  Borden, 
Inc. 

For  media  relations 

Donald  C.  Foote  Jr.,  formerly 
a  Media  Group  supervisor,  has 
been  appointed  vicepresident  in 
charge  of  media  relations  for 
Young  &  Rubicam.  Foote  joined 
Y&R  as  a  media  buyer  in  1956 
from  Benton  &  Bowles. 

• 

Koppe  appointed 

Mexico’s  national  newspaper, 
El  I'niversal,  has  appointed  S.  S. 
Koppe  &  Company,  Inc.,  its  ad¬ 
vertising  representative  for 
United  States  and  Canada. 

• 

Joins  Look  ad  staff 

H.  Scott  Kenyon  previously 
with  Downe  Communications 
has  joined  LOOK  Magazine’s 
New  York  Advertising  Sales 
staff. 


Linage  Leaders 

1968 

Morning; 


Loj  Angeles  Times  .  55,317,419 

Miami  Herald .  42,728,231 

Washington  Post  .  41,851,890 

Chicago  Tribune  .  40.835,989 

New  York  Times  .  38,578,807 

San  Jose  Mercury  . .  .  34,528,214 

New  Orleans  Times-Picayune  ..  32,192,944 

Houston  Post .  31,241,329 

Dallas  News  30,383,400 

Santa  Ana  Register  .  29,810,888 


Evening 

Houston  Chronicle  .  38,111,787 

San  Jose  News .  34,528,971 

Milwaukee  Journal  .  33,943,880 

Atlanta  Journal  .  .  32,288,384 

Dallas  Times-Herald  .  31,745,199 

Montreal  La  Presse . 31,514,413 

Cleveland  Press  .  31,272,898 

Toronto  Star .  31,041,082 

Fort  Lauderdale  News  .  30,834,194 

Minneapolis  Star  .  30,205,828 


Sunday 

Los  Angeles  Times  .  35,782,245 

New  York  Times  .  34,271,053 

Philadelphia  Inquirer  .  21,855,214 

Chicago  Tribune  .  19,898,848 

New  York  News  .  19,158,728 

Milwaukee  Journal  .  17,975,875 

Boston  Globe .  17,281,288 

Cleveland  Plain  Dealer  .  17,243,282 

Miami  Herald  .  17,105,984 

Minneapolis  Tribune  .  18,238,382 

Six  and  Seven-Day  Totals 

Los  Angelas  Times  MS  .  91,099,884 

New  York  Times  MS  .  70.847,880 

Chicago  Tribune  MS  .  80,734,815 

Miami  Herald  MS  .  59,834,215 

Washington  Post  MS  .  57.994,220 

Milwaukee  Journal  ES  .  51,919,335 

Houston  Chronicle  ES  .  49,390,279 

Minneapolis  Star  t  Tribune  ES  48,444,188 
Cleveland  Plain-Dealer  MS  . . .  48,058,558 
Atlanta  Journal  ft  Journal 
ft  Constitution  ES  .  45,349,193 


Mary  Carter  account 
to  Hicks  &  Greist 

Mary  Carter  Industries  Inc. 
has  appointed  Hicks  &  Greist 
Inc.  to  handle  its  national  ad¬ 
vertising  and  sales  promotion 
program. 

The  company  manufactures, 
sells  and  distributes  a  complete 
line  of  quality  paints  and  re¬ 
lated  items  through  more  than 
1,100  retail  outlets. 

The  agency  has  started  work 
on  a  new  creative  and  marketing 
program  that  will  be  directed 
at  the  consumer  on  national  and 
local  levels.  The  entire  program 
is  expected  to  bill  more  than  $1 
million  dollars  annually. 

• 

Agency’s  first  account 
will  bill  $1  million 

Kurtz  Kambanis  Symon, 
which  opened  its  doors  Novem¬ 
ber  2.'!,  has  been  awarded  the 
Hudson  Paper  account  with  bill¬ 
ings  estimated  at  $1,000,000. 

The  account  had  been  at  the 
Marschalk  Company. 

The  new  agency  was  formed 
by  three  former  executives  of 
Jack  Tinker  and  Partners. 

All  three  were  associate 
partners. 


. .  First  10  Months 

1967 

Morning 


Los  Angolts  Timts  .  SO, 317, 531 

Washin9ton  Post  .  4i,SH,^S9 

Miami  Harald  . .  40,709,206 

Chicago  Tribuna  .  37,799,283 

New  York  Times  . .  33,682.346 

New  Orleans  Times*Picayune  ..  32.410,409 

San  Jose  Mercury .  32,043,819 

Dallas  News .  29,249,083 

Phoenix  Republic  .  28,256,^0 

Houston  Post .  27,432,795 


Evening 

Milwaukte  Journal  33,388,380 

Houston  Chronicio  .  32,244,430 

San  Joso  News  .  31,782,893 

Datroit  Naws  .  31,727,534 

Dallas  Timas-Harald  .  30,991,878 

Clavaland  Prass  .  30,793,927 

Minnaapolis  Star  .  29,224,335 

Danvar  Post  . 29,017,547 

Toronto  Star  ...  28,834,852 

Fort  Laudardala  Naws  .  28,728,988 


Sunday 

New  York  Timas  .  34,819,291 

Los  Angalas  Timas  .  33,173,489 

Philadalphia  Inquirar  .  20.774,550 

Chicago  Tribune  .  19,497,587 

New  York  News  .  18,138,585 

Milwaukee  Journal  .  17,423,0(4 

Boston  Globe  .  17,352,338 

Washington  Post  .  18,778,154 

Baltimore  Sun  .  18,381,893 

Miami  Harald  .  18,(97.(05 

Six  and  Saven-Day  Totals 

Los  Angalas  Timas  MS .  83,491,020 

New  York  Timas  MS  .  88,301,837 

Washington  Post  MS  .  58,474,813 

Chicago  Tribuna  MS  .  57,298,870 

Miami  Harald  MS  . 58,908,311 

Milwaukee  Journal  ES  .  50, 8(  1,374 

Detroit  Naws  ES  .  .  47,(41,720 

Minneapolis  Star  ft  Tribune  ES  45,047,888 
Houston  Chronicle  ES  44,544,800 

New  Orleans  Timas-Picayuna  MS  44,138,873 


Classified  record 

St.  Petersburg,  Fla. 
The  St.  Petersburg  Times  set 
a  new  record  for  its  classified 
sales  November  16  when  its  1968 
ad  count  reached  the  million 
mark.  Last  year  marked  the  first 
time  in  its  83-year  history  the 
Times  reached  one-million  ads, 
hitting  that  figure  December  24. 
In  the  six  years  1961-67,  Times 
yearly  ad  count  Increased  from 
650,000  to  slightly  over  1  million. 

• 

Resultful  ads 

Montpelier,  Vt. 
Ads  in  the  Xew  York  Sunday 
Xews  and  Xew  York  Times, 
plus  a  new  ski  poster  have 
itrought  in  more  than  12,000  in¬ 
quiries  about  subscriptions  to 
the  Vemnont  Life  magazine,  ski 
posters,  etc.,  it  was  reported 
here  by  the  Vermont  Develop¬ 
ment  Board. 

• 

More’ll  .3  million 

Los  .Angeles 
The  Los  Angeles  Times  upped 
the  date  of  publishing  3,000,000 
want  ads  by  a  dozen  days  this 
year,  reports  Frank  Lester, 
director  of  classified.  Last  year 
the  Times  printed  698,597  ads 
after  hitting  three  million  on 
October  19. 


Sourca;  Madia  Racords  Inc. 
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CAMs  are  bullish 
on  1969  prospects 

By  Stan  Fiiii«ne88, 

CAM.  Providence  Journal  and  Kulletin 

What  will  hai)pen  to  the  $1.5  the  Courant  are  projectin>>:  an 
billion  newspaper  Classified  in-  increase  of  in  Classified  lin- 
du.sttry  next  year.  age  for  1969  .  .  .  assuming  that 

It  will  l>e  or  $75  million  there  will  be  no  gi’eat  change 
greatei  in  1969.  This  projection  in  the  war  economy  which  we 
of  revenue  gains  is  ba.«ed  on  lin-  have  had  these  past  few  years, 
age  increases.  Rate  adjustments,  “All  indications  point  to  a 
and  there  will  likely  be  a  lot  of  continuing  increase  in  the  sale 
them,  are  not  taken  into  account,  of  new  and  used  cai'S  with  re- 
This  could  add  another  $25  mil-  sultant  increased  linage, 
lion.  “Help  wanted  linage  should 

Our  estimate  is  based  on  the  continue  to  hold  up,  especially 
thinking  of  many  of  the  officers  in  skilled  labor  shoi't  areas  such 
and  <lirectors  of  ANCAM,  and  as  ours. 

since  this  is  the  time  of  year  “The  Housing  and  Urban  De¬ 
fer  it.  you’ll  want  to  get  the  feel  velopment  Act  passed  by  Con- 
of  what’s  going  on  around  the  gi’ess  calls  for  the  construction 
country.  and  rehabilitation  of  6  million 

Harry  J.  McConnell,  C.\M,  apartments  or  homes  in  the  next 
Charlotte  (N.  C.)  Ohnerver  and  10  years  and  authorized  Fed- 
.Wm'.s,  is  looking  for  a  over-  eral  expenditures  of  $5.3  billion 


Rovick  made  one  important  Classified  than  we  have  in  theB 
hedge:  “It  goes  without  saying,  past  at  the  Akron  Beacon-Jour-B 
though,  that  without  planning,  nal  as  our  management  is  com-J 
effective  promotion  and  hard  hit-  pletely  sold  on  Classified 
ting  selling  efforts  by  the  street  lealizes  the  potential  that  exists- 
force  and  the  phone  room,  busi-  there  for  great  business  gains.}! 
ness  will  not  come  over  the  In  fact,  we  already  have  on  the 
transom  to  you.’’  drawing  boai‘<l  plans  for  ex- 

To  my  recollection,  these  fac-  panding  our  phone  room.’’ 
tors  have  never  been  a  problem  On  the  West  Coast,  both  Har 
at  the  Star  and  Tribune.  Henry,  CAM,  Sun  Jose  Mcrcari/- j 

Xeivs,  and  Frank  Lester,  CAM, 
More  promotion  Los  Angeles  Times,  are  lookings 

for  a  good  year,  especially  in 
John  Kidder,  CAM,  .lAron  real  estate,  rentals  and  automo-: 
(Ohio)  Beacon-Journal,  is  look-  tive.  Henry  also  mentioned  the- 
ing  for  a  6%  increase.  He  “leisure”  classifications, 
brought  out  a  couple  of  points  “Help  wanted  is  the  problem 
worth  noting — “I  find  more  and  classification,”  according  to 
more  commercial  accounts  turn-  Lester.  “Demand  for  engineers  J 
ing  toward  Classified  as  the  scientists  is  not  strong  to-? 
race  for  more  business  continues  day  .  .  .  federal  governmentj 
at  a  high  pace.  The  percentage  economy  cuts  have  reduced  em-v 
of  non-users  of  Classified  is  so  plovment  of  Air  Force,  Navy- 
large  that  if  we  make  any  kind  and  NASA  contractors’  payrolls, 
of  a  dent  in  that  market  this  .  ,  .  new  EEOC  regulations  may 
year,  and  I  believe  we  will,  then  reduce  linage.  Although  there  is 
Classified  will  far  exceed  the  still  a  tight  labor  market,  it  will  , 
6%  gain  that  I  predict.”  take  creative  selling  to  main- 

In  anticipation  of  growth,  tain  our  present  linage  levels.”  ] 
Kidder  says,  “We  intend  to  put  Lester  predicts  a  3%  increase 
more  effort  into  promoting  in  linage,  up  6%  in  revenue.  ' 


all  increase  and  pinpoints  these 
major  classifications: 

EMPLOYMENT  —  Extremely 
strong  at  present.  Should  re¬ 
main  strong  in  ’69  with  in- 
crea.ses  around  20%. 

RENTALS — Down  in  ’68  due 
to  a  shortage  of  vacancies. 
.Apartment  complexes  are  going 
up  all  over  the  place  and  the 
large  availability  should  put  ’69 
slightlv  over  ’68. 

MERCHANDISE  —  Slightly 
up  in  ’68.  Sales  efforts  can  con¬ 
trol  this  to  some  degree.  Should 
be  up  5'^i  in  ’69. 

REAL  ESTATE  —  Very 
healthy  market.  Should  remain 
strong  in  ’69  with  an  increase  of 
49© 

AUTOMOTIVE— B  a  n  n  e  r 
year  in  ’68.  ’69  should  prove  to 
be  another  successful  year  with 
nice  increases,  if  no  strike. 

McConnell  forecast  a  3%  in¬ 
crease  for  1968,  but  reports  an 
11.2%  increase  through  October. 
Somewhat  more  optimistic  this 
year,  he  says,  “From  this  part 
of  the  country,  I  can  see  noth¬ 
ing  to  deter  Classified’s  ever- 
increasing  contribution  to  the 
total  advertising  of  our  news¬ 
papers.” 


to  start.  Housing  starts  in- 
ci-eased  for  the  first  8  months  of 
1968,  and  I  believe  that  they 
will  continue  despite  tight 
money  and  rising  mortgage 
rates. 

“The  new  leisure  classifica¬ 
tions  of  vacation  vehicles,  mo¬ 
bile  homes,  snowmobiles,  etc. 
will  continue  to  grow. 

“In  addition.  Classified  itself 
is  continuing  its  greater  accept¬ 
ance  as  an  advertising  medium 
both  locally  and  nationally  for 
the  merchandise  classifications.” 


GENERAL  AND  AUTOMOTIVE  LINAGE 
OCTOBER  &  TEN  MONTHS  1968  vs  1967 


A  new  “boom”  in  view 


Where  gains  are  seen 

Ken  Ward,  CAM,  Hartford 
(Conn.)  Courant,  expects  a  5% 
increase  next  year  and  points 
to  gains  coming  in  Automotive, 
Employment  and  Real  E.state 
(especially  apartments).  Ward 
feels  the  new  “leisure”  classifi¬ 
cations  like  vacation  vehicles, 
mobile  homes  and  snowmobiles 
will  continue  to  grow  and,  in  ad¬ 
dition,  he  states,  “We  here  at 


Howard  Currie,  CAM,  Ari¬ 
zona  Republic  and  Phoenix  (!a- 
zette,  says,  “Business  in  general 
for  Phoenix  and  Arizona  is  im¬ 
proving  again  and  is  even  more 
encouraging  for  the  future.  A 
new  ‘boom’  could  be  in  the  mak¬ 
ing,  but  may  not  really  take 
hold  until  the  ’70’s.  But,  1969 
should  bring  another  3%  to  5% 
volume  increa.se.” 

Currie  introduced  “makelite” 
Classified  Display  to  his  columns 
in  November  last  year  (type  up 
to  60  pt.,  no  cuts  or  borders) 
and  reports  the  “tremendous  ac¬ 
ceptance”  of  this  has  been  a 
major  factor  in  producing  a  10% 
increase  for  ’68. 

While  not  coming  up  with  an 
actual  percentage  forecast,  Gun- 
nar  Rovick,  CAM,  Minneapolis 
Star  and  Minneapolis  Tribune, 
sees  “no  marked  decline  in  the 
employment  field;  merchandise 
has  been  holding  strong  and,  if 
we  get  any  kind  of  a  break  the 
last  half  of  ’69  in  real  e.state 
and  rentals,  it  should  l)e  an  out 
standing  year.” 


( 14  City  Total— 6 

and  7  Day  Basis 

;)  Media 

Records 

FIRST  TEN 

OCTOBER 

MONTHS 

1968  vs  1967 

1968  vs  1967 

GENERAL 

% 

%of 

% 

%  of 

(Selected  Classifications) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages  .  ... 

+  10.0 

8.8 

—  9.7 

6.6 

Foods  . 

+  0.1 

10.0 

—  5.0 

9.3 

Baby  Foods  . 

—  44.7 

0.1 

—  11.7 

0.2 

Baking  Products . 

•F  16.8 

1.2 

+  7.4 

0.8 

Beverages . 

+  65.9 

1.8 

—  2.3 

1.5 

Cereals  &  Breakfast  Foods  .  . 

—  33.9 

0.2 

—  7.2 

0.3 

Condiments  . 

—  28.9 

0.8 

—  5.5 

0.9 

Dairy  Products . 

—  4.1 

l.l 

—  5.3 

1.3 

Frozen  Foods . 

+  16.8 

1.3 

+  3.5 

1.0 

Meats  &  Fish . 

—  29.2 

0.6 

—  12.1 

0.9 

Industrial  . 

—  5.1 

2.1 

+  13.1 

1.8 

Insurance  . 

+  52.5 

1.9 

+  21.6 

1.9 

Medical  . 

+  13.9 

1.4 

+  4.9 

1.2 

Public  Utilities . 

—  12.1 

3.4 

—  12.1 

3.0 

Publishing  &  Media 

—  5.1 

lO.I 

—  3.8 

9.7 

Radio,  TV  &  Phonographs  .  . 

Sporting  Goods,  Cam.  &  Photo 

—  0.8 

3.6 

—  19.4 

2.2 

SuppI . 

—  24.9 

0.5 

—  8.0 

0.7 

Tobacco  . 

—  44.9 

1.2 

+  28.2 

2.2 

Toilet  Requisites 

—  21.0 

l.l 

-1-  15.4 

1.8 

Dentifrices  . 

—  19.3 

0.2 

—  l.l 

0.3 

Men's  Toiletries 

—  64.0 

0.1 

+  45.0 

0.4 

Perfumes  &  Cosmetics  . 

—  II. 1 

0.6 

+  12.0 

0.7 

Toilet  Soaps  . 

—  79.5 

0.0 

—  15.6 

0.1 

Transportation  . 

+  1.5 

11.3 

-1-  6.2 

12.0 

Airways  . 

+  2.5 

8.4 

+  7.0 

8.3 

Bus  Lines  . 

—  16.7 

0.2 

—  4.8 

0.4 

Railroads  . 

—  3.3 

0.4 

—  25.5 

0.5 

Steamships  . 

+  13.1 

1.3 

+  10.2 

1.2 

Tours  . . 

—  13.4 

0.9 

+  17.2 

1.4 

Wearing  Apparel  . 

AUTOMOTIVE 
(Selected  Classifications) 

—  8.5 

1.4 

—  6.6 

1.5 

Gasolines  &  Oils . 

—  0.2 

1.4 

+  0.1 

1.7 

Passenger  Cars — New  . 

+  42.7 

12.9 

-F  14.0 

14.7 

Tires  &  Tubes . 

.  +  58.3 

3.1 

-F  25.0 

3.1 

Trucks  ft  Tractors  . 

—  56.3 

0.1 

-F  1.5 

0.4 

LINAGE  INDEX  FOR  52  MEDIA  RECORDS  CITIES— 

TOTAL  GENERAL  . 

-1-  6.1 

66.5 

—  2.7 

61.7 

TOTAL  AUTOMOTIVE  . 

TOTAL  GENERAL  AND 

+  26.0 

33.5 

+  9.7 

38.3 

AUTOMOTIVE  . 

.  +  12.0 

100.0 

-F  1.7 

100.0 
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Indianapolis  is  America  [n  a  nutshell 


i  The  Indianapolis  Star  and  the  Indianapolis  news 


ITS  TEST  MARKET,  MID-AMERICA  *  And  to  reach  the 
brand-conscious  shoppers  in  a  city  representing  the 
buying  habits  of  millions,  you’ll  need  the  medium  that 
has  been  found  rich  in  vitamins,  low  in  carbohydrates. 
The  Star  and  The  News. 

The  Star  in  the  morning  and  The  News  at  night  have  a 
combined  circulation  of  nearly  334,000  in  a  Standard 
Metro  Area’s  320,800  households.  And  because  four 
television  stations  must  share  this  same  audience  among 
themselves,  even  the  top  TV  station  collects  fewer  than 
one-fourth  of  the  308,000  TV  households. 

THE  MARKET:  Indianapolis  industry  represents,  on  a 
reduced  scale,  the  diversification  of  national  industry. 
With  1,100  firms  manufacturing  1,200  different  products 
in  65  major  industrial  classifications,  thirty  percent  of 


the  city's  labor  force  works  at  manufacturing.  Indianapolis 
is  an  "isolated”  market,  uninfluenced  by  advertising  in 
other  cities  (the  nearest  major  city  is  more  than  100  miles 
away),  yet  easily  reached  by  overnight  truck  runs  and 
freight,  rail  and  air  services. 

THE  STAR  and  THE  NEWS  reach  the  individual  taste 
testers  in  the  Indianapolis  metro  area  with  a  combined 
daily  circulation  of  more  than  334,000,  and  a  total 
combined  daily  circulation  of  427,065.  The  Sunday  Star 
reaches  239,110  in  the  metro  area  and  378,817  total.** 

There’s  only  one  way  to  win  in  Indianapolis. 


*Sales  Management's  ranking  of  the  top  five  test  markets  Atlanta.  Columbus  (Ohio). 
Indianapolis.  Providence,  Syracuse. 

•*ABC  12  months  ending  December  31.  1967 
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Story  &  Kelly-Smith.  Inc..  National  Representatives 
A  member  of  Metropolitan  Sunday  Newspapers  and  Newspaper  I 


Time  Inc.  biography 
filled  with  minutia 


BOOKS  EN  REVIEW 


By  Bill  Ward 

TIME  INC.  By  Robert  T, 
Elson.  Atheneum,  1968.  500  pp. ; 
1 10. 

*  *  * 

The  storj-  has  been  told  over 
and  over  about  how  two  Yale 
graduates,  Henry  Robinson  Luce 
and  Briton  Hadden,  founded 
Time  magazine  on  faith,  and  on 
funds  largely  fiom  Yale  asso¬ 
ciates.  It  has  become  one  of  the 
legends  of  journalism.  The  story 
is  told  one  more  time  in  this 
“authorized”  biography,  or  as  it 
is  subtitled,  “The  Intimate  His¬ 
tory  of  a  Publishing  Enterprise 
1923-1941.” 

“Authorized”  means,  accord¬ 
ing  to  prefatory  remarks,  the 
author  had  complete  access  to 
the  corporate  records.  Unfor¬ 
tunately,  the  lK)ok  is  aljout  as 
dramatic  as  a  visit  to  the 
archives. 

Through  a  depression,  the 
New  Deal  era  and  into  World 
War  II,  Time  grows,  without 
much  dramatic  tension.  It  is  an 


unallayed  success  story,  with 
occasional  dissension  among  the 
staff  (expressed  mostly  in 
memos)  to  relieve  the  pattern. 
It  is  a  Horatio  Alger  story 
picked  up  at  the  point  of  the 
hero  marrying  the  tycoon’s 
daughter. 

More  fun  in  Furliine 

There  is  more  interest  in  the 
development  of  Fortune  maga¬ 
zine  which  in  its  depth  report¬ 
ing  of  business  and  finance 
seems  a  much  more  pioneering 
venture.  The  concept  behind  and 
the  development  of  Life,  as  a 
})ioneer  in  pictorial  journalism, 
also  is  more  fascinating. 

What  sticks  in  the  mind 
mostly  are  bits  and  pieces  from 
memoranda  from  Luce  to  his 
staff  (the  book  uses  a  memo- 
random  approach).  For  instance, 
in  a  prospectus  al)out  Time 
(1923),  Luce  and  Hadden  de¬ 
clared,  “People  in  America  are, 
for  the  most  part,  poorly  in¬ 


formed.”  The  reason?  “Because 
no  publication  has  adapted  itself 
to  the  time  which  busy  men  are 
able  to  spend  on  simply  keeping 
informed.”  Thus,  Time’s  con¬ 
cepts  of  encompassing  the  week’s 
news  in  two  hours’  reading  time, 
and  of  developing  a  style  to 
catch  and  hold  reader  interest. 
In  seeking  a  style,  the  author 
suggests,  Hadden  had  the  Iliad 
at  his  right  elbow. 

Other  Luce  memos: 

About  the  “instructive  role  of 
journalism”:  “Instruction  does 
not  arise  from  the  mere  publica¬ 
tion  of  a  fact.  Instruction  does 
not  arise  from  the  mere  exist¬ 
ence  of  brilliant  or  profound 
comment  on  the  fact.  Instruction 
arises  only  when  something  hap¬ 
pens  in  a  reader’s  head.”  There¬ 
fore,  from  the  outset.  Time 
sought  a  distinctive  style. 

About  early  criticisms  that 
Time  reaped  its  news  from  news¬ 
papers  and  rewrote  it:  “It  takes 
brains  and  work  to  master  all 
the  facts  dug  up  by  the  world’s 
10,000  journalists  and  to  put 
them  together  in  a  little  maga¬ 
zine.” 

About  specialized  journalists 
for  Fortune  magazine:  “Of 
necessity,  we  made  the  discovery 
that  it  is  easier  to  turn  poets 
into  business  journalists  than  to 
turn  bookkeepers  into  writers.” 

Luce  at  one  time  declared  the 
first  job  of  Letters  to  lie  “to  do 


justice”  by  correcting  errors 
which  have  harmed  people. 

And  so  on. 

The  biography-history  is 
strictly  chronological.  It  liegins 
with  young  Luce  and  Hadden 
and  their  ideas.  Luce  generally 
about  news  and  Hadden  aliout 
style.  The  author  claims  “their 
joined  forces  altered  American 
journalism.”  .After  Hadden’s 
death  in  1931,  Time  seemed  to 
be  controlled  by  an  oligarchy  of 
top  editors  and  managers.  With 
the  emergence  of  Life  in  1936, 
with  its  ironical  threat  to  Time’s 
circulation.  Luce  took  back 
stronger  editorial  control  of  the 
magazines.  Finally,  by  1941, 
Time  had  moved  from  a  devo¬ 
tion  to  objective  presentation  of 
news  into  an  attitude  of  occa¬ 
sional  advocac.v.  For  instance, 
Luce’s  support  of  Wendell  Will- 
kie  for  the  Republican  nomina¬ 
tion  in  1910:  “I  think  I  was  in¬ 
fluential  in  a  small  degree,  in 
the  nomination  of  Wendell  Will- 
kie  and  of  Dwight  Eisenhower.” 

Thus,  Time  moved  fi  om  a  role 
of  not  only  informant  but  also 
conscience.  That  should  i)rovide 
a  much  more  controversial  and 
dynamic  second  biograi)hy — and 
perhaps  more  insight  into  the 
(luixotic  mind  of  Luce. 

The  author,  Rolx'rt  T.  Elson, 
worked  for  25  years  for  Time 
(Conthiueii  on  poi/e  22) 


Now  you  can  get  folder-to-dock  high-speed  newspaper 
handling  equipment  from  a  single  manufacturer. 


STA-HI  MAILROOM  SYSTEMS. 


Sta  Hi  Stacker/251*  pro¬ 
duces  up  to  60  variable 
sized  bundles  a  minute.  Jam- 
free  operation  eliminates 
press  stopping.  Vari-Count 
Systems/251  provide  odd- 
count  programming  with 
Manual  Keyboard,  Tape 
Reader  or  Card  Reader. 


Sta-Hi  Control  Consoles 
designed  specifically 
to  fit  your  particular 
mailroom.  Get  any 
degree  of  automation 
desired  up  to  and 
including  a  single 
Control  Console  for  all 
mailroom  operations. 


Sta-Hi  Roller  Flight  and 
Belt  Conveyors  transport 
bundles  at  optimum 
speed  for  maximum  ^ 
stability. 


Sta-Hi  adjust¬ 
able  height 
Truck  Loaders. 
Gravity  or 
power  belt. 
Automatic  I 
deflectors. 

Air  or  hydraulic 
powered. 


Sta-Hi  Bundle  Chutes 
provide  controlled 
speed  of  descent 
with  less  chance 
of  bundle  damage. 


Sta-Hi  Fas-Ti  30  ties 
up  to  30  bundles  a  minute 
using  non-metallic  twine. 
Fast,  dependable,  safe. 


Whatever  your  mailroom  requirements,  from 
a  single  piece  of  equipment  to  a  completely 
new  mailroom  operation,  Sta-Hi  is  able 
to  offer  you  single  source  buying  and  service. 
Our  experienced  mailroom  engineers  will 


work  with  you  from  original  plant  layout  through  to  equipment 
installation  and  start-up.  Sta-Hi  Mailroom  Systems  are 
available  with  the  particular  degree  of  automation  you  need, 
from  the  simplest  to  the  most  sophisticated.  Give  your  Sta-Hi 
Regional  Manager  a  call.  You’ll  find  he  talks  your  language. 


STA-HI  CORPORATION 


2601  Campus  Drive,  Newport  Beach,  Calif.  92663  (714)  833-1000 
Patent  Applied  For 
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What 
have  you 
written 
to  promote 
highway 
safety? 


Your  work  could  win  a  cash  prize 
in  ATA’s  14th  Annual  Newspaper 
Safety  Writing  Competition  if  pub¬ 
lished  between  January  1  and  De¬ 
cember  31,  1968.  Entries  must  be 
postmarked  before  January  31, 
1969.  Winners  will  be  announced 
in  March. 

This  is  a  safety  writing  contest. 
Entries  will  be  judged  on  that 
basis.  Under  the  rules,  no  mention 
of  trucks  or  the  industry  or  ATA 
will  influence  the  judging. 

The  competition  is  open  to  writers 
of  daily,  weekly  and  semi-weekly 
newspapers  and  wire  services 
throughout  the  United  States. 


Write  for  entry  forms 
and  more  information: 


AMERICAN 
TRUCKING 
ASSOCIATIONS,  INC. 

1616  P  Street,  N.  W.,  Washington,  D.C.  20036 


$5,400  IN  CASH  PRIZES: _ 

$1,000  1ST  PRIZE  $500  2ND  PRIZE  $300  3RD  PRIZE 

In  each  of  three  categories: 

SINGLE  STDRY  •  EDITDRIAL  •  SERIES 

A  special  plaque  will  be  awarded  to  the  newspaper  conduct¬ 
ing  the  most  effective  overall  campaign  on  highway  safety. 


PANEL  OF  JUOGES: 

JOHN  H.  O’BRIEN,  Managing  Editor,  The  Detroit  News 

ROBERT  M.  MYERS,  Publisher,  The  Lapeer  County  Press, 
Lapeer,  Michigan 

WILLIAM  E.  PORTER,  Chairman,  Department  of  Journalism,  Uni¬ 
versity  of  Michigan,  Ann  Arbor,  Michigan 

1967  WINNERS  - 


SINGLE  STDRY: 

James  Harper,  The  Virginian- Pilot,  Norfolk,  Va.;  Leo¬ 
nard  Larsen,  The  Denver  Post,  Denver,  Colo.;  August 
Gribbin,  The  National  Observer,  Silver  Spring,  Md. 

EDITDRIAL: 

John  McCormally,  The  Burlin^n  Hawk-Eye,  Biu-lington, 
Iowa;  William  J.  Caldwell,  Portland  Sunday  Telegram, 
Portland,  Maine;  Jack  W.  Gore,  Fort  Lauderdale  News, 
Fort  Lauderdale,  Fla. 

SERIES: 

Homer  Pyle,  TODAY,  Cocoa,  Fla.;  Andrew  J.  “Tink” 
Audet,  The  Marple  Mirror,  Broomall,  Pa.;  John  New- 
house  and  Edwin  Stein,  The  Wisconsin  State  Journal, 
Madison,  Wis. 

SPECIAL  AWARD: 

To  The  Wisconsin  State  Journal,  Madison,  Wis.,  a  special 
plaque  for  the  most  effective  overall  newspaper  campaign. 


Book  Reviews 

{Continued  from  page  20) 


Inc.,  with  Life,  Time,  and 
Fortune. 

*  «  « 

\otes  on  books  from  journal¬ 
ism.  William  Bradford  Huie’s 
novel  “The  Klansman”  sold  out 
its  first  paperback  printing 
(Dell)  of  500,000  in  one  week 
.  ,  .  John  Howard  Griffin’s 
“Black  Like  Me’’  (1960)  has 
gone  into  its  36th  printing 
(Signet),  with  3  million  copies 
in  print  .  .  .  Fletcher  Knebel’s 
novel  “Vanished”  has  l)een  pur¬ 
chased  for  filming  by  Universal 
.  ,  .  In  a  rare  dual  performance, 
columnist  Drew  Pearson  is 
placing  on  both  fiction  and  non¬ 
fiction  Best-Seller  lists.  His 
novel  “The  Senator”  (Double¬ 
day)  is  in  the  top  10;  so  is  “The 
Case  .\gainst  Congress,”  (Simon 
&  Schuster)  which  Pearson  co¬ 
authored  with  Jack  Anderson. 

Two  million  words  by  the 
great  Hearst  columnist  and 
satirist,  Ambrose  Bierce,  have 
l)een  covered  by  Ernest  Hop¬ 
kins,  professor  emeritus  at  Ari¬ 
zona,  for  The  Ambrose  Bierce 
Satanic  Reader,  published  this 
month  by  Doubleday.  Most  of 
the  material  comes  from  Bierce’s 
San  Francisco  days.  The  book 
is  the  third  about  Bierce  to  be 


Delaware 
Business 
'  Review 
&  Forecast 


NEWS-JOURNAL 

PAPERS 

for  readership  plus 

The  1968  review  will  highlight  the  news 
of  the  year  in  this  action  market  gov¬ 
ernment.  business,  finance,  industry  in 
Delaware.  Intimate,  vital  because  of 
business  trends  and  industry  reports 
from  this  corporation  center.  The  fore¬ 
cast  will  contain  pertinent,  new  outlook 
material— important  to  every  facet  of 
business 

the  market:  18-30%  above  average 
income* 

the  circulation:  135.000  homes— sat¬ 
urating  Delaware,  plus  areas  of  New 
jersey.  Pennsylvania.  Marylandt 
publication  date: 

EVENING  JOURNAL  1/7/69 
THE  MORNING  NEWS  1/8/69 
size;  8  columns  x  300  lines 
closing:  December  20  for  all  materials 
Your  firm  benefits  through  representa¬ 
tion  in  this  influential,  decision-making 
market  place 

NEWS -JOURNAL  PAPERS 

Wilmington,  Delaware 

or  Story  &  Kelly-Smith,  Inc. 


released  this  year  .  .  . 

David  Halberstram,  now  con¬ 
tributing  editor  to  Harper’s,  re¬ 
ports  the  final  months  of  Sena¬ 
tor  Robert  Kennedy  in  The  Un¬ 
finished  Odyssey  of  Robert  Ken¬ 
nedy,  scheduled  for  release  Jan¬ 
uary  27  (Random  House). 

# 

(Bill  Ward  teaches  in  the 
Department  of  Journalism  at  the 
University  of  Nevada.  Reno.) 

• 

Books  explore 
management  of 
official  news 

College  Park,  Md. 

Current  public  interest  in  poli¬ 
tics  and  the  role  of  the  press  in 
reporting  government  and  poli¬ 
tics  has  resulted  in  a  new  series 
of  l>ooks  on  government  and  com¬ 
munications  edited  by  Dr.  Ray 
Eldon  Hiebert,  professor  and 
head  of  journalism  at  the  Uni¬ 
versity  of  Maryland  and  pub¬ 
lished  by  John  Wiley  &  Sons. 
(605  Third  .\venue.  New  York 
City). 

“The  crucial  issues  of  our  day 
have  all  sharply  focused  atten¬ 
tion  on  communication  prob¬ 
lems,”  says  Dr.  Hiebert.  “The 
credibility  gap,  the  role  of  tele¬ 
vision  in  stirring  riots  and  dem¬ 
onstrations,  and  similar  phen¬ 
omena,  have  caused  people  to 
become  concerned  about  manipu¬ 
lation  of  news.” 

The  first  two  l>ooks  in  the 
series  which  are  designed  to  ex¬ 
plore,  analyze,  and  evaluate 
these  problems  cover  American 
and  foreign  communication  prac¬ 
tices.  One  of  these,  “The  Voice 
of  Government,”  describes  how 
the  U.S.  government  processes 
information  to  be  released  and 
communicates  with  the  Amer¬ 
ican  people.  It  was  co-edited  by 
Dr.  Heibert  and  Carlton  E. 
Spitzer,  former  Director  of 
Public  Information  for  the  U.S. 
Department  of  Health,  Educa¬ 
tion,  and  Welfare  and  now  presi¬ 
dent  of  a  Washington  manage¬ 
ment  consulting  firm. 

Among  the  governmental  and 
political  officials  who  have  con¬ 
tributed  chapters  to  the  book 
are  Congressman  John  E.  Moss, 
chairman  of  the  House  Subcom¬ 
mittee  on  Government  Informa¬ 
tion  and  leading  critic  of  gov¬ 
ernment  propaganda,  and 
George  E.  Reedy,  former  White 
House  press  secretary. 

The  second  book,  “Diplomatic 
Persuaders,”  concerns  the  in¬ 
creasing  use  of  this  countr>’’s 
mass  media  by  foreign  govern¬ 
ments.  Press  attaches  from  16 
countries  describe  their  activi¬ 
ties  in  the  book,  which  was  co¬ 
edited  by  Professor  John  Lee,  of 
the  Journalism  School  at  the 


University  and  assistant  director 
of  the  Washington  Journalism 
Center  in  the  District  of  Colum¬ 
bia. 

Succeeding  books  in  the  serie.s 
will  be  devoted  to  investigation 
and  analysis  of  the  President’s 
relationship  with  the  press,  in¬ 
formation  policies  of  the  State 
Department,  Congressional  com¬ 
munication  practices,  interna¬ 
tional  communications,  and 
political  propaganda. 

• 

Newsmen  on  World 
Book  discussion  panel 

The  major  problems  that  will 
be  facing  the  world  and  the 
United  States  in  the  next  decade 
are  examined  by  the  board  of 
editors  of  World  Book  Year 
Book  in  a  booklet  distributed  as 
a  public  service  this  month  to 
leaders  of  government,  labor, 
science,  education,  and  journal¬ 
ism. 

“Focus  on  the  ’70s”  ranges 
widely  over  such  topics  as  the 
possibility  of  an  East-West 
detente,  the  challenges  facing 
education,  the  future  of  our 
cities,  the  prospects  of  inter¬ 
national  cooperation,  and  the 
need  for  more  research  in  many 
areas. 

Board  Mrnlber^ 

Board  members  include  Paul- 
Henri  Spaak,  world  statesman 
and  first  president  of  the  UN 
General  Assembly;  John  H. 
Glenn,  Jr.,  NASA  advisor  and 
former  astronaut ;  Harrison 
Brown,  professor  of  Geochemis- 
tr>'  and  of  Science  and  Govern¬ 
ment,  California  Institute  of 
Technology,  and  former  foreign 
secretary  of  the  National 
Academy  of  Sciences; 

Lawrence  A.  Cremin,  Fred¬ 
erick  Barnard,  Professor  of 
Education,  Teachers  College, 
Columbia  University;  James 
Reston,  executive  editor  of  the 
Kew  York  Times;  Alistair 
Cooke,  journalist,  broadcaster, 
and  chief  U.S.  correspondent  for 
The  Guardian  of  Manchester, 
England;  Sylvia  Porter,  fi¬ 
nancial  writer;  and  Red  Smith, 
sports  columnist. 

• 

Award  to  book 

CRISIS  IN  PRINT,  a  book 
dealing  with  difficulties  being 
confronted  by  the  publishing  in¬ 
dustry,  has  received  an  Award 
of  Merit  from  the  American 
Association  for  State  and  Local 
History.  The  Nashville,  Tenn., 
history  association  feted  the 
book  written  by  Hugh  Davis 
Graham  for  its  “outstanding 
contribution  in  the  field  of  his¬ 
torical  publications.”  The  book, 
reviewed  in  E&P  last  November, 
was  published  by  the  Vanderbilt 
University  Press. 


Football  team’s 
press  releases 
are  automated 

Buffalo,  N.  Y. 

The  Buffalo  Bills  have  added 
something  new  to  bigtime  pro 
football:  The  Dial-A-Press- 

Release. 

W’henever  sports  writers  want 
to  find  out  what  is  happening 
with  the  Bills,  all  they  have  to 
do  is  to  call  up  and  a  pre¬ 
recorded  message  tells  all. 

special  telephone  numlxer 
given  out  only  to  editors  of 
recognized  news  media  is  con¬ 
nected  to  a  Record-O-Fone,  an 
automatic  telephone  answering 
system,  in  the  Bills’  home  office. 

As  soon  as  the  editor  is  con¬ 
nected,  he  hears  a  2-2*2  minute 
summaiy  of  the  day’s  events 
recorded  by  the  Bills’  p.r.  direc¬ 
tor,  Jack  Horgan.  When  the 
Bills  play  out  of  town,  Jack  can 
put  the  press  release  on  the 
machine  by  using  a  telekey,  a 
device  which  enables  him  to  call 
from  any  phone,  erase  the  exist¬ 
ing  message  and  replace  it  with 
another. 

“We  still  use  the  mimeo¬ 
graphed  press  release  as  well  as 
maintaining  personal  contacts 
with  editors,”  says  Horgan.  “But 
for  giving  out  general  news  to 
editors  who  don’t  hold  to  regular 
deadlines,  the  Record-O-Fone 
announcements  are  invaluable.” 

• 

Artisl-proiiipler 
closing  out  career 

Tulsa,  Okla. 

Clarence  Canning  Allen  is 
winding  up  his  thirty-ninth  year 
on  the  staffs  of  the  Tulsa  Trib¬ 
une  and  the  Tulsa  World. 

He  was  brought  here  form 
San  Antonio,  by  the  Tulsa 
World  November  10,  1929,  to 
handle  the  art  work  for  the  tab¬ 
loids  and  institutional  campaign 
opening  the  new  Halliburton- 
Abbott  Department  Store. 

Through  the  years,  he  has 
serv'ed  as  art  director,  promo¬ 
tion  manager,  editorial  cartoon¬ 
ist,  and  art  editor. 

Under  direction  of  Rex  A. 
Justus,  he  created  the  Church 
Christmas  Section,  which  was 
run  each  year  for  over  a  dec- 
atle. 

Beside  the  cover  art,  he  did 
every  prominent  church  edifice 
in  town,  in  pen  and  ink,  pencil 
and  in  wash,  for  which  he  re¬ 
ceived  a  citation  from  the  Amer¬ 
ican  Artist  Magazine;  was  co¬ 
creator  of  Ranch  and  Farm 
Magazine;  designed  the  facade 
and  much  of  the  interior  of  the 
new  World-Tribune  Mechanical 
Building. 
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More  people 
arecovereaby 

the  Bulletin  than 
by  any  other  paper 

in  Phdadelplm 

Because  there  are  more  Bulletins  in  Philadelphia 
homes.  So  many  more  the  Bulletin  can  give  you  nearly 
a  million  more  circulation  every  7  days  in  Greater 
Philadelphia  than  any  other  newspaper. 

The  Evening  Bulletin  reaches  7  of  every  10  college 
graduates  who  read  Philadelphia  dailies ...  4  of  every 
10  are  exclusive  Bulletin  readers. 

Who  says  so? 

Simmons.  Their  factual,  192-page  study— 

Philadelphia  Market/ Newspaper  Profile — can  tell  you 
a  lot  more  you  want  to  know,  too. 

Like  how  many  adults  fly  at  least  3  times  a  year, 
drive  expensive  cars,  have  incomes  above  $15,000  a  year. 


Tiilk  to  the  Bulletin:  In  Philadelphia  nearly  every  body  reads  the  Bulletin. 

Write  to  Wm.  F.  Carr,  rtaf/ona/  sdvertiiini  manager  of  The  Philmdelphim  BuUetin.  or  your  nesrett  Milliort  Market  Newtpmper  office  in 
Ifew  York.  Chicago,  Detroit,  San  Francisco  and  Loa  Angela*.  The  Leonard  Company  in  Miami;  American  Publiehera*  Repreaentattvea  in  TorontOt 


Sirhan  trial  plans  given  Fol 


Los  Angeles 

A  cooperative  effort  between 
the  courts  and  the  California 
Freedom  of  Information  Com¬ 
mittee  is  expected  to  amplify 
press  facilities  at  the  trial  of 
Sirhan  B.  Sirhan  for  the  mur¬ 
der  of  Senator  Roljert  h .  Ken¬ 
nedy. 

Conferences  begun  in  August 
at  the  court's  retiuest  extended 
to  the  announcement  that  use 
of  closed  television  facilities  has 
been  approved.  (E&P,  Nov.  23, 
p.  :>2.) 

The  amplified  press  facilities 


are  expected  to  eliminate  some 
of  the  confusion  surrounding  the 
.Memphis  trial  in  the  slaying  of 
Dr.  Martin  Luther  King  Jr.,  it 
is  the  l)elief  of  Richard  H.  Fogel, 
chairman,  California  F'ol  Com¬ 
mittee.  Fogel  is  assistant  man¬ 
aging  editor  of  the  Onklund 
T  rihune. 

The  assignment  of  seats  will 
l)e  released  through  individual 
letters  to  the  various  news 
media  by  H.  M.  Frediani,  Los 
.\ngeles  Superior  Courts  coor¬ 
dinator,  who  is  assigned  press 
liaison  and  logistics  coordina- 


Protcct  the 

PUBLIC  (  TOUR )  RIGHT  TO  KNOW! 


DETROIT  FREE  PRESS 


TODAY  —  become  a 


of  the 


FREEDOM  OF  INFORMATION  CENTER 


Box  858,  Columbia,  Mo.  65201 


The  Fol  is  a  pulsating  center  of  activity . . . 

prabing;  to  keep  channels  of  communica¬ 
tion  open  between  the  people  and  their 
government 

publishing:  summarized  developments  af¬ 
fecting  the  content  and  movement  of  in¬ 
formation 

servicing:  individual  requests  for  informa¬ 
tion 


You  will  receive: 

Fol  Digest  (bi-monthly) 
Center  reports  (bi-weekly) 
Summary  papers  (monthly) 
Non-serial  publications 
Archibald  Newsletter 


Your  Sustaining  .Membership  is  the  heartbeat  of  the  Fol 
Center.  Suggested  fees  are  $100  or  ever!  (Any  amount  is 
gratefully  received.)  The  Center  works  for  YOU  every  day- 
make  it  YOUR  business  .  .  .  TODAY! 


^VANAUARD . OF  OPEN  COAAAAUNICATION 


assist 

tion  for  the  trial.  All  inejuiries 
should  l)e  directed  to  Frediani’s 
office  in  the  Hall  of  Justice.  The 
phone  numl)er  is  (213)  625-3414 
Extension  61903. 

Bent-fils  .Seen 

Fogel  expressed  the  l)elief  the 
cooperation  of  Superior  Court 
Judge  Herbert  V.  Walker  will 
go  far  toward  improving  the 
opportunity  for  fair  and  accu¬ 
rate  reporting  of  the  Sirhan 
trial  here. 

Judge  Walker  is  expected  to 
announce  shortly  his  selection 
of  press  allocations  for  the  33 
courtroom  and  60  to  70  closed 
circuit  viewing  room  seats. 

The  additional  facilities  re¬ 
sult  from  a  series  of  meetings 
which  l)egan  with  a  se.ssion  at¬ 
tended  by  the  Fol  committee  and 
the  judges  of  the  Superior  Court 
in  Los  Angeles,  Fogel  said. 

.Sisk  Proposal 

Following  this  conference, 
Larry  Sisk,  special  representa¬ 
tive  of  the  Copley  Newspapers, 
researched  the  problem  of 
limited  press  seating  and  came 
up  with  the  tv-  system  which 
the  committee  recommended. 

Howard  Williams,  KNXT,  Los 
.Angeles,  and  the  station  itself 
provided  the  technical  advice 
necessary  and  set  up  a  demon¬ 
stration  for  the  court.  A  fixed 
monitor  runs  by  cable  to  the 
annex  courtroom.  There  are  two 
cameras,  one  being  a  backup  for 
use  should  the  first  camera  fail. 

No  Broailcu^^l 

The  picture  is  not  broadcast, 
F'ogel  stres.sed.  Some  of  the 
broadcasters  thought  the  move 
provided  a  foot  in  the  door  to 
knock  out  Canon  35. 

The  Judge’s  jurisdiction  in¬ 
cludes  the  annex  as  well  as  the 
courtroom.  Neither  photographs 
nor  recordings  will  be  permitted 
in  either  room,  Fogel  explained. 

The  picture  is  run  through  a 
cable.  The  entire  system  is  set 
up  for  the  convenience  of  the 
court  and  the  press. 

.As  a  result,  judicial  counsel 
reviewed  the  proposal  and  found 
it  was  not  necessary  for  them 
to  take  any  action.  The  judges 
can  make  the  arrangements 
using  existing  rules. 

“There  is  no  film  and  no  re¬ 
cording.  It  is  a  closed  circuit 
television  monitor,”  Fogel  em¬ 
phasized. 

Special  Group 

Ray  G.  Spangler,  publi.sher. 
Redwood  City  (Calif.)  Tribune; 
Ben  Martin,  general  manager, 
California  Newspaper  Pub- 
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lishers  .Association;  Clayton  H. 
Brace,  vicepresident  and  gen¬ 
eral  manager,  KOGO,  Time-Life 
station  at  San  Diego;  Sisk,  and 
Fogel  were  meml)ers  of  the  spe¬ 
cial  Fol  group  which  met  with 
the  judges. 

In  an  analysis  and  report  sub¬ 
mitted  to  Judge  Walker,  the 
committee  pointed  to  the  global 
import  of  the  case,  declaring  the 
implications  are  so  grave  it  is 
doubtful  any  nation  views  the 
trial  as  a  strictly  .American 
affair. 

Nationally,  the  report  cited 
the  wire  services,  syndicates, 
and  major  dailies,  and  asked; 
“Where  do  you  draw  the  line?” 

Precedent  and  logic  dictate 
the  local  press  l)e  adequately 
represented  in  celebrated  cases, 
the  repoit  declared,  adding: 

“Because  of  the  essential 
security  measures  involving 
identification  and  physical  search 
of  the  press  we  have  already 
lost  much  of  the  aspect  of  an 
open  and  public  trial,”  it  was 
stated. 

The  report  further  declared 
neither  national  news  magazines 
nor  media  addiessed  to  minority 
groups  should  be  overlooked. 

Politics  tind  Bcligioii 

The  Catholic  pre.ss  has  a  dis¬ 
tinct  interest  in  the  case;  nor 
should  screening  Ik-  in  accord 
with  political  standards,  the  re¬ 
port  added. 

“Though  one  can  abhor  the 
lack  of  scruples,  decency  and 
honesty  which  pervades  the  so- 
called  ‘underground  press’  there 
is  nothing  in  our  tradition  of 
government  which  isolates  them 
from  other  press  representa¬ 
tives,”  it  declared. 

• 

Publisher  fij^Iils 
City  Council  secrecy 

Miami  Beach,  Fla. 

Hendrik  J.  Berns,  publisher 
and  editor-in-chief  of  the  Miami 
Bench  Sun,  has  filed  a  suit  in 
the  Dade  County  Circuit  Court 
demanding  an  injunction  against 
secret  meetings  of  the  City 
Council. 

Under  Florida’s  so  called 
“Sunshine  Law,”  Berns  con¬ 
tends,  it  is  unlawful  for  any 
government  or  agency  of  govern¬ 
ment  to  conduct  secret  meetings 
and  act  on  public  business  while 
excluding  the  public  and  the 
press. 

• 

Elected  president 

Robert  L.  Woodruff,  classified 
advertising  manager  of  the  Long 
Inland  Prens  has  been  elected 
president  of  the  New  York-New 
Jersey  Metropolitan  Classified 
Managers  Association.  The  vice- 
president  is  Alan  Freedman, 
Htidson  (N.  J.)  Dispatch. 
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2nd  annual  competition 

The  John  Hancock 


John  Hancock  Mutual  Life  Insurance  will 
again  honor  six  professional  writers 
judged  to  have  contributed  significantly 
in  1968  to  improved  understanding  of 
business  and  finance. 

Winners  will  be  chosen  in  six  publication 
categories.  Each  will  receive  a  $1,500 
cash  award  plus  expenses  to  an  awards 
program,  details  of  which  will  be  an¬ 
nounced. 

Objectives  of  the  program  are  to  foster 
improved  public  understanding  of  busi¬ 


ness  and  finance  with  particular  emphasis 
on  lucid  interpretation  of  the  complex 
economic  problems  which  affect  the 
lives  of  all  citizens. 

Judges  are;  Prof.  Edward  C.  Bursk,  editor 
and  publishing  director  of  the  Harvard 
Business  Review  at  the  Harvard  Graduate 
School  of  Business  Administration;  Os¬ 
born  Elliott,  editor  of  Newsweek;  Ralph 
McGill,  publisher  of  the  Atlanta  Consti¬ 
tution;  Ben  B.  Schifman,  financial  editor 
of  the  Kansas  City  Star;  and  Thomas  Win- 
ship,  editor  of  The  Boston  Globe. 


$1,500  awards  will  be  presented  in  each  of  the  following  classifications 


SYNDICATED  &  NEWS  SERVICE  WRITERS 

1967  Winner:  Joseph  A.  Livingston,  Philadelphia  Bulletin 
&  Publishers-Hall  Syndicate 
NATIONAL  MAGAZINE  WRITERS 

1967  Winner;  John  K.  Jessup,  Life  Magazine 
WRITERS  FOR  NEWSPAPERS  WITH  CIRCULATIONS 
ABOVE  400,000 

1967  Winners:  Leonard  Downie  Jr.  &  David  A.  Jewell. 
Washington  Post 


WRITERS  FOR  NEWSPAPERS  WITH  CIRCULATIONS  OF 
100,000-400.000 

1967  Winner:  Joseph  L.  Goodrich.  Providence  Journal- 
Bulletin 

WRITERS  FOR  NEWSPAPERS  WITH  CIRCULATIONS 
ABOVE  100,000 

1967  Winner:  Robert  A.  Foster,  Worcester  Telegram 
WRITERS  FOR  FINANCIAL-BUSINESS  NEWSPAPERS 
(new  category) 


Entry  blanks  and  complete  information  may  be  obtained  by 
writing  ‘‘Awards  for  Excellence,”  John  Hancock  Mutual  Life 
Insurance  Company.  200  Berkeley  Street,  Boston.  Mass.  02117. 

Postmark  deadline  for  submitting  entries  is  Jan.  31, 1969. 
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Washington 

Center  picks 
11  for  study 

Washington 

The  Washington  Journalism 
Center  has  awarded  11  fellow¬ 
ships  for  its  Spring,  1969  pro¬ 
gram,  Julius  Duscha,  the  direc¬ 
tor  of  the  Center,  announced. 

The  Fellows,  ranging  in  age 
from  21  to  35,  will  spend  16 
weeks  in  Washington  beginning 
February  3.  Nine  are  newspaper 
reporters  and  two  have  had 
television  news  experience. 

The  Fellows  will  attend  sem¬ 
inars  with  government  officials. 
Members  of  Congress,  and 
Washington  reporters.  They  will 
also  pursue  in-depth  investiga¬ 
tive  projects  or  work  with 
Washington  news  bureaus.  Each 
Fellow  will  receive  a  $2,000 
stipend. 

The  Fellows  are: 

Robert  J.  Arhnisfer,  a  re¬ 
porter  for  the  Hackensack 
(N.  J.)  Record  since  1966. 

Leslie  L.  Gapay,  a  gi'aduate 
of  the  University  of  Montana 
who  has  worked  for  the  Sacra¬ 
mento  Bee  for  a  year  and  a  half. 

Robert  J.  Goliyoski,  reporter 


and  feature  writer  for  the  St. 
Paul  Pioneer  Press  for  the  last 
year. 

A.  Britton  Hume,  a  reporter 
for  the  Baltimore  Sun. 

Robert  H.  Jacobson,  a  pro¬ 
ducer  in  the  news  department 
of  KBHK-TV,  San  Francisco. 

Joseph  R.  Martin  Jr.,  an  as¬ 
sistant  city  editor  and  political 
reporter  for  the  Greensboro 
(N\  C.)  Record. 

Lucyna  J.  .Migala,  a  producer 
and  reporter  for  XBC  News, 
Chicago. 

Juan  M.  Vasquez,  a  reporter 
for  the  San  .\ntonio  Express. 

Statiley  N.  Wellborn,  a  re¬ 
porter  for  the  Topeka  Capital- 
Journal. 

Dirk  J.  Werkman,  29,  a  re¬ 
porter  for  the  Pasadetia  Inde¬ 
pendent  and  Star-News. 

Joseph  D.  Whitaker,  a  gradu¬ 
ate  from  Shaw  University  in 
Raleigh,  N.  C. 

The  deadline  for  applications 
for  Fall,  1969,  Fellowships  is 
.4pril  1,  1969.  The  Fall  Fellow¬ 
ships  will  begin  on  September 
2,  1969  and  end  on  December 
18,  1969. 

• 

Book  critic 

Eliot  Freniont-Smith,  a  book 
critic  for  the  New  York  Times, 
has  l)een  named  editor-in-chief 
of  the  general  books  division  of 
Little,  Brown  &  Co. 


21  papers  receive 
teachers'  citations 

Burlingame,  Calif. 

Twenty-one  California  news¬ 
papers  are  winners  of  the  1968 
John  Swett  Award  for  sigpiifi- 
cant  contributions  to  public 
understanding  of  educational 
issues,  programs  and  needs. 

The  annual  California 
Teachers  Association  (CTA) 
awards  were  presented  to: 

The  Indepemlent -Press  Tele- 
pram,  Long  Beach,  for  outstand¬ 
ing  continuous  coverage  by  a 
metropolitan  daily. 

The  Los  .Angeles  Times  for 
editorials  in  a  metropolitan 
daily  interpreting  school  achieve¬ 
ments,  issues  and  needs. 

The  San  Bernardino  Sun-Tele¬ 
gram  for  outstanding  educa¬ 
tional  features  in  a  metropolitan 
daily. 

The  Bakersfield  Californian 
for  outstanding  editorials  on 
education  in  a  community  daily. 

The  Napa  Register  for  out¬ 
standing  feature  coverage  of 
education  in  its  “School  Ilays” 
supplement. 

The  Tulare  Adeance-Register 
for  outstanding  continuous 
coverage  of  education  in  a  com¬ 
munity  daily. 

The  Milpitas  Post  for  out¬ 
standing  pictorial  interpretation 
of  education  in  a  weekly  or 
semi-weekly  newspaper. 

The  Novato  .Advance  for  out¬ 
standing  continuous  coverage  in 
a  weekly  or  semi-weekly  news- 
I)aper. 

The  Temple  City  Times  for  an 
outstanding  feature  series  on 
education. 

The  Record,  Coalinga,  for  out- 
istanding  editorials  in  a  weekly 
or  semi-weekly  newspaper. 

The  Daly  City  Record  received 
a  sjjecial  award  for  an  outstand¬ 
ing  feature  series  on  teacher 
organizations  by  a  weekly  news¬ 
paper. 

kll  S(‘liolar$iliip  fund 
honors  Angelo  Scott 

I.A WHENCE,  Kans. 

.4n  Angelo  C.  Scott  memorial 
fund  has  In^en  established  at  the 
University  of  Kansas  honoring 
the  former  editor  and  publisher 
of  the  lola  Register,  who  died 
last  May  .30  at  age  68. 

The  William  .Allen  White 
Foundation  has  set  a  minimum 
goal  of  $2,000  to  provide  an  an¬ 
nual  $100  award  to  the  K.U. 
journalism  student  who  does  the 
l)est  reporting  for  the  f'w/rcr- 
sity  Daily  Kansan. 

Scott,  a  trustee  of  the  William 
.Allen  White  Foundation,  had 
devoted  nearly  a  half  century 
to  the  newspaper  business  and 
public  service  when  in  1966  he 
sold  the  lola  Register  to  a 
nephew,  Emer.son  Lynn  Jr. 


Internship  class 
at  Murray  State 
helps  7  students 

Murray,  Ky. 

Seven  students  have  enrolled 
in  the  first  journalism  intern¬ 
ship  class  at  Murray  State  Uni¬ 
versity. 

During  the  summer  months 
five  students  worked  for  news¬ 
papers  and  two  worked  for  radio 
stations.  All  received  salaries  as 
regular  employees.  At  the  open¬ 
ing  of  the  fall  semester,  all  en¬ 
rolled  in  an  internship  class  in 
which  each  student  will  receive 
three  credit  hours.  Here  the  in¬ 
terns  discuss  their  jobs,  prob¬ 
lems,  and  summer’s  experiences. 

Case  Study 

-At  the  end  of  the  semester  a 
“case  study”  will  be  i)repared 
by  each  student  on  his  intern¬ 
ship  work  and  kept  for  per¬ 
manent  reference  at  the  Uni¬ 
versity.  , 

Thos<‘  participating  in  the 
first  internship  program  are: 
.Martin  J.  Kady,  who  worked 
for  the  Washington  Post;  Paul 
Knue,  Dearborn.  County  Reg¬ 
ister;  Robert  McGaughey, 
WKDZ  radio;  Thomas  Mathews, 
W<tyne  County  Press;  Deb 
Mathis,  Elizabethtown  News; 
Paul  Mick,  i'rittenden  Press; 
and  1).  Ellis  Mueller,  WNRS 
ratlio. 

This  internship  program  is 
part  of  the  expanding  journal¬ 
ism  department  under  the  di¬ 
rection  of  Dr.  L.  .1.  Hortin. 
Murray  State  is  now  offering  a 
major  leading  to  the  .A.  B.  in 
journalism  and  also  a  Master’s 
degree  in  jourtu’lism. 

• 

First  graduate  course 
offered  at  Tennessee 

Knoxville,  Tenn. 

The  University  of  Tennessee’s 
School  of  Journalism  will  offer 
its  first  graduate  course  in  its 
newly  authorized  master’s  de¬ 
gree  piogram  in  January. 

The  course,  “Government  and 
the  Press,”  is  one  of  17  courses 
to  l)e  instituted  in  the  future, 
leading  to  the  new  degree.  AVillis 
Tucker,  the  school’s  dean,  said 
certain  undergraduate  courses 
which  the  school  has  lieen  offer¬ 
ing  heretofore  also  will  count 
as  grailuate  credit. 

Tennessee’s  journalism  school 
will  l)ecome  one  segment  of  the 
university’s  planned  College  of 
Communications  next  July,  when 
a  new  $2.9  million  Communica¬ 
tions  and  Extension  Building 
is  completed. 

.About  80  journalism  majors 
are  expected  to  graduate  this 
year. 
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EDITOR  &  PUBLISHER.  850  Third  Avenue,  New  York.  N.  Y.  10022 
Dear  Editor  A.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . State . Zip . 

Company  . 

Nature  of  Business  . 

□  Remittance  enclosed  $8  a  year,  U.S.  and  Canada- 

All  other  countries,  $15  a  year. 


EDITOR  8i  PUBLISHER  for  December  7,  1968 


26 


a  tape  perforator 
that^  fast  enough  for 
computer  typesetting! 


Perforating  endless,  unjustified  tapes  has  been  the  big 
bottleneck  in  computer  typesetting. 

But  not  anymore.  The  new  8201  Tape  Perforator  by 
Friden  is  here.  And  it’s  fast  enough  to  help  you  keep  up 
with  the  tremendous  input  demands  of  a  high  speed 
computer. 

While  the  other  leading  tape  perforator  is  basically  an 
electro-mechanical  machine,  the  8201  is  solid  state. 

Comparing  the  two  is  like  comparing  a  manual  type¬ 
writer  to  an  electric  model.  The  8201 ’s  keystroke  is  five 
times  shorter.  And  the  pressure  required  to  depress  a  key 
is  adjustable  down  to  a  fraction  of  the  competitive  machine. 

All  keys  on  the  8201  are  located  right  on  the  keyboard 
— not  above  or  beside  it.  This  means  the  operator  never 
has  to  break  his  typing  rhythm  to  operate  a  control  key. 


Naturally,  you'd  expect  this  faster  keyboard  to  be 
coupled  with  a  faster  tape  punch.  It  is.  The  8201 ’s  punch 
will  accept  up  to  20  codes  a  second. 

The  8201  is  available  in  regular  and  expanded  key¬ 
board  models,  equipped  for  6,  7,  or  8  level  tape.  Both  have 
familiar,  office-typewriter  style  keyboards.  The  expanded 
model  has  an  extra  bank  of  lights  which  shows  the  last 
code  punched.  And  you  don’t  have  to  unshift  on  the  ex¬ 
panded  model.  Just  take  your  finger  off  the  shift  key  and 
it  returns  to  lower  case  automatically. 

If  you’re  going  to  update  your  typesetting  with  a 
computer,  don’t  let  tape  perforating  slow  you  down.  Call 
your  nearest  Friden  office  for  a  demonstration  of  the  new 
8201  Tape  Perforator.  Or  write  Friden,  Inc.,  San  Leandro, 
California  94577. 
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Starting  Jamry  4,  1969.,. 


EDITOR  S  PUBLISHER 

DIRECTORY  Of  PRESS  CORTRCTS 


m. 

•  FOR  EDITORS  AND  NEWSMEN  .  .  .  this  week!/  new  E&P  feature  will  provide  you 
with  the  names,  addresses  and  phone  numbers  of  important  industry  contacts  you 
will  need  when  a  news  story  breoks,  or  you  wont  feature  material  or  information 
for  a  special  page  or  section.  And  in  E&P,  this  valuable  directory  will  be  as  con> 
venient  to  you  as  the  classified  ads  or  the  yellow  pages,  right  at  your  fingertips. 

#  FOR  PUBLIC  RELATIONS  EXECUTIVES  .  .  .  Here's  the  solution  to  an  age-old  problem, 
keeping  editors  and  newsmen  on  1,762  U.S.  dailies,  plus  wire  services,  Canadian 
and  foreign  newspapers,  suburban  and  weekly  papers,  news  magazines,  syndi¬ 
cates  and  broadcast  newsmen,  informed  about  who  to  contact  at  your  company, 
and  where  they  can  be  reached  at  any  time.  And,  your  listing  can  include  informa¬ 
tion  about  your  news  and  picture  services  and  other  communications  aids.  PR/INDEX 
answers  your  press  contact  problems  at  low  cost,  too  ...  no  more  expensive  than 
a  classified  ad,  less  costly  than  complete  mailings  to  press  lists. 

Minimum-size  six-line  listings,  set  in  easy-to-reod  eight-point  Vogue,  in  three  col¬ 
umn  format,  may  be  contracted  on  a  1  3-time  consecutive  insertion  basis.  Longer 
listings  will  be  published  at  comparable  rates,  (see  below)  and  frequeiKy  of  26  or 
52  consecutive  insertions  earns  rate  discounts.  ^ 

EDITOR  &  publisher's  saturation  coverage  of  the  press  makes  PR/INDEX  an  effi¬ 
cient,  effective  public  relations  tool. 

An  up-to-thn-minute  guide  for  newsmen  to  major  news  sources 

to  provide  information  and  check  news  M 


For  complete  information  kit  on  Pk/ INDEX,  write  Editor  A  Publisher, 
850  Third  Avenue,  New  York,  N.Y.  10022,  phone  (212)  752-7050. 


RATfS:  Bom  rata,  $3.00  |Mr  Him,  on  lix-liiM  minjimim.  $2.00  per 

line  for  iiufivicItMl  litHng  In  •xcM*  nf  miiiiiiHiin,  nr  nwMpIn  Itol- 
inps  up  to  Rvo  IndM*  in  a  tinplo  iasuo.  Minimwm  contract  (0  lino* 
for  13  coiMOcwtivo  wooks),  $234.  $  linoc  for  26  wooks,  $444.60; 
6  lino*  for  52  iwuoc,  $342.  26-linM  contract  oama  S%  diKount; 
S2-tiino  contract  oama  10%. 


news 


DAIRY  PRODUCTS — Comp'ete  selection  of 
news  and  features,  with  photographic  illustra¬ 
tions  in  black-and-white  and  color,  available  for 
special  sections  or  articles.  Write  Morton 
Creme,  jr.  press  relations  manager.  Association 
of  Dairy  Producers,  West  Hempstead  Dairy 
Building,  1550  Guernsey  Dr.,  Franklin,  NY. 
telephone  (211)  5II-II33. 


STAFF  AIR 

central 


FIRST  NATIONAL  BANK— Background  Infor¬ 
mation,  fei*ure  ar‘!cles,  ph  tographs,  news  co¬ 
verage  of  affairs  of  banking  and  finance  f  r 
daily  a'd  weekly  newspapers,  consumer  maga¬ 
zines  or  fnancial  publications.  Everett  J.  Si'ver, 
director  of  public  relations  and  press,  Suite 
®C9.  First  National  Bank  Building,  Chicago  III. 
60511,  or  phone  (312)  545-1000. 

PROVINCIAL  BANK,  LTD.— Canadian  banking 

■press.  Feature  photo- 
ite  J.  Farthing  Fitz- 
.td.  Monetary  Blvd., 
bile  relation  counsel, 
ilo,  N.Y.  (9I3)  232- 
3ur  monthly  clipsh-oet. 

> 

-Servicing  newspaper 
ce  1897  with  features, 
for  yojr  women's 
ns.  Write  for  Beet 
’e  articles  to  Beet 
r-’  s  director,  Gor- 
Phone  (303) 


mon  SIT 


Dralot' 


Complete  press 
Kes.  Stock  photo- 
,  recipe  ideas, 
di  -s.  Write  for 

I  bulletins,  now 
>I!v  and  weekly 
'.Ice,  color  or 
Write:  Chicago 
ding,  Michigan 
Carr'II  Codd, 
(617)  544-1440: 
FContinental  Plaza. 


America.  Comprehernw^^^WIPW^W^^a^ 
comment,  photographs,  FIm,  etc.,  for  news¬ 
papers.  magazines,  radio  and  tv.,  available 
24  hours  a  day.  Telephone  our  public  relations 
officer,  Randolph  J.  Dew,  New  York  (212' 
BR9-3052.  or  Pe*er  Phillips,  San  Francisco  (415) 
421-7950.  For  Tig  ^ea*ures,  write  H.  A. 
Lu'her,  1212  S‘ate  St.,  Chicago,  I'llnols. 

BADGER— For  news  and  features  on  the  new 
1969  Badger  Phae*on  Saloon  wrl*e  to  the  press 
rela*'ons  ofTper,  Badger  Ltd.,  12-21  Southgate, 
Wyckwylde  Gardens,  London,  England  I.  Our 
U.S.  Dub'Ic  re'atmns  of^cer,  J,  Warren  Wendell, 
can  be  reached  at  ICO  Times  Building,  New 
York  10036,  BRyan.t  9-3052. 


■. — Meat  and  dairy 
pages,  with  mouth- 
-wlnning  photogra- 
3ub'Ic  relations  dl- 
.,  I2C0  Edom  Bul'd- 

BUREAU— Panate'a 
New  York,  N.Y. 
tion,  photography, 
■  smokers  for  news- 
oapers  and  newspaper  supplements,  Vk-rlte  Lay- 
t-rn  Leaf,  director  of  public  relations.  Cigar 
Information  Bureau.  Telephone  (211)  544-1199. 

GASOLINE 

OILCO— Special  ^eat-jres  on  automobile'  trips 
and  travel,  featuring  maps  and  photographs 
available  In  either  mat  o'  proof  form  for  news¬ 
papers  or  magazines.  H'ghway  r"ap  atlas  for 
"ewspaper  distribution,  tourservlce  system  a*her 
public  relations  aids.  Write  or  pho"e  Norton 
J.  Octane,  pub'Ic  relatlcs  director.  |400  Penn 
P'aza,  PhiVade'ph'a,  Pa.  Phone  (215)  443.|5n3_ 

OCTANE  OIL  COMPANY— News  background 

on  features  on  petroleum  industry,  service  sta¬ 
tions,  re*'-erles,  other  aspects  of  the  gasoline 


DIRECTORY  Of  PRESS  CONTACTS 


PACKAGING 

CONSOLIDATED  PAPER  BOX  CORP.— A  com- 

plete  packaging  company,  can  provide  special 
feature  materia'  for  ho'Iday  giving,  wrappings, 
shipping,  etc.,  inc'uding  photographs  for  news¬ 
papers  and  magazines.  Write  or  ‘leohone  our 
public  re'atiors  ofFce.  Melvin  J.  Colgate,  mgr., 
1 445  Ca'diewick  Building  Firth  St.  Anscoty, 
lllnois  (606)519-1220. 

PAINT 

PIGMENT  CORPORATION  OF  AMERICA— 

Planning  a  special  Decaratlrg  jr  I n*erIor  Section 
or  page?  We  can  fur-I,h  you  with  a  variety  of 


and  oil  distributing  and  merchandising  business 
available  to  travel  or  business  editors  of  daily 
or  week'v  newspapers.  Andrew  F.  Fuell,  director 
of  corporate  public  relations.  Octane  Oil  Co., 
Tulsa  Building,  Tulsa.  Oklahoma.  73717,  tele¬ 
phone  (918)  554-4400. 


HIGHWAYS 

NATIONAL  highway  COUNCIL  —  News 
features,  t-3»t,  maps,  photographs  on  U.S.  and 
Canadian  highways,  thru-ways,  turnpikes  and 
toll  roads,  including  technical  data  on  highw.ay 
construction,  cloverleafs,  overpasses,  Jughandles, 
landscaping.  Write  to  Frank  F.  Farnsworth,  pub¬ 
lic  relati -ns  director.  National  Highway  Council, 
Room  1500,  Turnpike  Building,  1337  E  Street, 
N.  W..  Washington,  D.  C..  20004.  (202) 

N.Atlonal  S-42C0,  or  Tampa,  Florida,  office,  800 
Sunrise  Highway,  Phone  (313)  333-9100. 


CONCRETE  ASSOCIATION— For  information 
on  concrete  road,  highway  and  turnpike  con¬ 
struction,  construction  ma*erlals  and  equipment, 
techniques,  methods  and  management.  Photo¬ 
graphs,  schematics,  aerial  topographic  sketches, 
feature  material  avai'able  at  no  charge  to  news- 
pap-ors  and  other  periodicals  from  Arthur  J. 
Schlumpf,  public  re'atlons  director.  P.O.  Bos 
1221,  Cleveland,  Ohio  44114:  telephone  (216) 
5’9-l2C0.  Night  telephone,  (215)393-3812.  West 
coast  information  officer,  J.  A.  Albright,  212 
Highway  Building.  Santa  Lospispo  B'vd.,  Santa 
Lobispo,  California  91015.  (707)  838-1221. 


BLACKTOP  ASSOCIATES— The  world's  largest 

import-export  company  furnishing  road-buHdirg 
equipment  to  underdeveloped  countries,  will 
provide  editorial,  news  and  feature  material  to 
dally  and  weekly  newspapers  on  highways  in 
Europe,  Asia,  South  America  and  other  areas 
at  n.o  charge.  Photographic  coverage  available 
in  color  or  black-and-white.  Write  to  Public 
Relations  Officer,  J.  Wesley  Winthrop,  jr.. 
North  .fmerican  Building,  $00  West  Ohio  B'vd., 
Washington,  D.  C.  2C09«.  Telephone  (202)  343- 
$900.  Wire  collect  our  Pan-Asian  office,  Cuzon 
Building,  Manila,  Philippines,  or  European  head¬ 
quarters,  1440-12  Rue  de  la  Pont,  Paris.  France 


HOTELS 

DANSTON  MOTOR  HOTEL— 1200  Inverness 
Highway,  Dupont,  Michigan  I55SI.  Special  ma¬ 
terial  for  newspap-?r  travel  sections  or  pages  on 
'ake  regions,  huntlng_  Fshing,  winter  sports,  night 
clubs,  other  data,  comp'ete  with  photographs. 
Wire  collect,  write  or  telephone  Rene  Francis, 
press  manager.  Special  rates  for  conventions, 
meetings,  conferences.  Telephone  (616)121- 
1200. 


SKYLINE  HOTEL— Appalachian  Information 
center,  facts,  photos  and  features  on  travel,  re¬ 
sorts.  3cc:'mmodatlons,  Includlf'g  naps  and 
special  ma»grla's  for  travel  editors.  Write  to 
Lu*her  J.  Fr-'mme,  orcss  'ela*Ions  mjnager.  1500 
•Aopa'achian  Blvd..  Win'h'op.  West  Virginia 
25331.  Telephone  (304)  1=9-9100.  Travel  folders 
avai'able  for  newspaper  travel  bureaus,  ask 
ab'ut  our  F'm  service. 


AGRICULTURE 

FARM  LIVESTOCK — For  news  on  the  latest 
developments  in  stock  feeding  and  manage¬ 
ment,  contact  Albert  J.  Smith,  public  rela¬ 
tions  director.  Purebred  Abernathy  Breeders 
Association,  P.O.  Box  1990,  Abernathy,  South 
Dakota  57401.  Telephone  (505)  801-8888. 


FARM  PHOTOGRAPHS— A  full  range  of 
quality  photographs  of  farm  scenes,  buildings, 
livestock,  crops  available  for  picture  layouts 
from  Agricultural  Institute.  Inc.,  A.  Glenn 
Randall,  public  relations  director.  Silo  Rd.  and 
Abatoir  Drive  Wendell,  Wise.  53533.  Tele¬ 
phone  (414)  909-4441,  ext.  1 101-2. 


COMPTON-MOTORS,  INC. — News  features 
and  photographs,  color  and  black-and-white 
film  for  television,  or  magazine  layouts  now 
available  on  complete  1969  line.  Arthur  Engel, 
public  relations  director.  Suite  I9A,  Automo¬ 
tive  Building,  Detroit,  Mich.  40001,  Telephone 
(313)  669-3050. 


BANKING 

BANKING  ASSOCIATION — Copy  and  com¬ 
ment  on  banking  and  Fnance  aval  able  for 
Fnancial  and  business  editors.  Write  or  call 
Arthur  Fisskel,  public  relations  director.  44C0  E. 
Institution  St.,  Philadelphia,  Pa..  Telephone  (215) 
L14-I440.  Evenings,  call  (215)  443-1234. 


PROMOTION 

Dope  addict’s  story 
told  in  News’  film 

By  Georjie  ^  ill 


Students  comprise  one  of  the 
most  significant  “publics”  in  the 
wide  variety  of  newspaper  pub¬ 
lic  relations  activities.  And  the 
scope  of  newspaper-sponsored 
prog-rams  and  acti\’ities  directed 
to  schools  is  wide  and  varied. 

Xewspaper-in-the  -  classroom 
programs,  book  fairs,  science 
fairs,  journalism  clinics,  scholar¬ 
ship  programs,  seminars  on  the 
significance  of  the  news  are  the 
programs  most  frequently  used 
by  newspapers  to  work  with 
young  people  through  their 
schools. 

The  New  York  Newit,  how¬ 
ever,  has  a  school-oriented  pro¬ 
gram  specifically  tailored  to  the 
urban  area  school,  and  particu¬ 
larly  to  those  in  the  ghetto. 

A  News’  public  service  film 
on  narcotic  addiction  has  been 
shown  in  more  than  300  New 
York  City  area  schools. 

About  a  year  ago,  the  News 
published  a  three-part  series  on 
Florrie  Fisher,  a  dope  addict 
with  a  record  of  75  arrests  in 
17  years  who  has  spent  23  years 
l)ehind  bars,  written  by  News 
reporter  Theo  Wilson. 

A  little  reprint  booklet  of  the 
series  was  prepared,  and  dis¬ 
tributed  through  New  York 
schools.  The  requests  for  addi¬ 
tional  copies  of  the  booklet  was 
overwhelming. 

As  a  result,  a  20-minute  film, 
featuring  Florrie  Fisher  telling 
her  story  was  produced  by  the 
News,  and  offered  to  schools  in 
the  area.  Again,  the  response 
exceeded  all  expectations. 

More  than  23,000  students  in 
over  300  schools  have  heard 
Florrie  tell  her  highly  emotional 
story  of  her  struggle  that  grew 


into  a  $185-a-day  habit,  and 
how  she  still  fights  it  day  by  day. 

News  circulation  promotion 
manager  Joe  Coyne  told  the 
Eastern  Regional  Conference  of 
INPA  that  the  film,  which  cost 
$6,000  to  produce,  and  with  40 
prints  available,  at  a  cost  of  $85 
each,  has  been  one  of  the  news¬ 
paper’s  most  worthwhile  com¬ 
munity  service  activities. 

“The  Trip  Back,”  as  Miss 
Fisher  describes  her  ordeal, 
renders  a  significant  service  in 
an  ai’ea  where  the  horrors  of 
dope  addiction  are  an  ever-pres¬ 
ent  reality. 

“If  I  talk  to  a  thousand  kids, 
and  save  one  of  them,  then  it’s 
worthwhile,”  Miss  Fisher  said. 
“Let  me  save  one  girl  from  l>eing 
another  Florrie  Fisher  with  her 
youth  in  the  sewer  and  it  will 
be  worthwhile.” 

The  movie,  filmed  by  Sterling 
Films,  uses  a  classroom  scene  as 
its  locale,  making  it  particularly 
effective  for  school  audiences. 

The  film  has  been  presented 
to  audiences  of  church  groujjs, 
women’s  clubs,  civic  organiza¬ 
tions,  and  colleges  and  univer¬ 
sities,  in  addition  to  public  and 
parochial  schools.  Prints  of  the 
film  are  available  to  newspapers 
on  a  loan  basis,  by  contacting 
the  New  York  News’  circulation 
promotion  department. 

*  *  * 

MYSTERY  TRIP— The  De¬ 
troit  Newn’  entertainment  sup- 
l)lement.  Tempo  Magazine,  at¬ 
tracted  8,000  people  for  its  sec¬ 
ond  annual  Mystery  Tour.  The 
Tempo  Tourists  were  lured  by 
a  one-shot  story  which  ran  three 
days  prior  to  the  tour.  The  full- 
page  magazine  story  told  Thurs- 


SATISFIED 

.  .  .  how  publishers  feel  about  the  public 
relations  value  of  VEC's  Program 


America's  most  widely  used  Newspaper  School  Program 


VISUAL  EDUCATION  CONSULTANTS,  INC. 

Building  the  Newspaper  Reading  Hatil 

MADISON.  WISCONSIN  53701  608  /  836-6565 


(lay  readers  to  report  at  the 
newspaper  plant  between  9  a.m. 
and  1  p.m.  on  Sunday  to  pick 
up  a  set  of  maps  which  would 
send  them  to  the  first  check 
point,  in  the  manner  of  a  “treas¬ 
ure  hunt.”  At  that  point,  the 
co-sponsoring  Automobile  Club 
of  Michigan  had  set  up  tables  in 
a  state  park  and  gave  out  a 
second  set  of  maps.  At  Sugar- 
bush  Ranch,  the  conclusion  of 
the  tour,  the  8,000  were  treated 
to  free  cider  and  donuts  and  a 
hayride. 

♦  *  * 

QUAD-CITY  DATA  —  The 
Moline  (Ill.)  Dispntcli  and  Rock 
Island  Argus  have  released  their 
1969  brochure  of  marketing  data 
on  the  metro  Quad-Cities  mar¬ 
ket.  -An  aerial  jihoto  of  the  mar¬ 
ket  (.Moline,  East  Moline  and 
Rock  Island  in  Illinois,  and 
Davenport,  Iowa)  is  shown  in  a 
cover  duotone.  Market  facts, 
demographics,  industry  and 
education  information,  and  data 
on  the  newspapers  serving  the 
area  is  includ^  in  the  folder. 
.A  companion  piece  on  newspaper 
supplement  circulation  in  the 
area  is  also  available,  by  writing 
to  Harold  E.  Swanson,  manager 
of  general  advertising.  Rock 
Island  .Argus. 

*  *  * 

CARRIERS  HONORED— 21 
outstanding  carriers  of  the 
Washington  (D.  C.)  Star  were 
honored  with  $5,600  in  scholar- 
shin  grants  at  the  Star’s  5th 
annual  Scholarship  Awards 
Banquet  at  the  Shoreham  Hotel, 

The  awards  were  presented  by 
Star  president  John  H.  Kauff- 
mann,  following  the  address  by 
Rear  .Admiral  James  Calvert, 
superintendent  of  the  Naval 
Academy — a  former  newspaper- 
boy.  .Admiral  Calvert  recounted 
his  experiences  as  commanding 
officer  of  the  submarine  Skate 
and  its  voyages  under  the  polar 
ice  cap. 

*  *  * 

BANK  DEPOSITS  —  Bank 
deposits  in  ten  Rockford-Loves 
Park  area  banks  are  up  54.6 
percent  in  six  years,  according 
to  promotion  announcement  of 
the  Rockford  (Ill.)  Morning 
Star  and  Register-Republic. 

*  *  * 

AUDIO-VISUAL  EXHIBIT: 
The  London  (Ont.)  Free  Press 
has  won  an  award  from  the 
Canadian  A.ssociation  of  Ex¬ 
hibitions  for  its  exhibit  at  the 
1968  Western  Fair  in  London. 

The  award  was  for  the  news¬ 
paper’s  audio-visual  exhibit  en¬ 
titled  “Colorful  Canada”,  a 
multi-image  presentation  of 
Canadian  scenery,  people  and 
events  produced  by  Canadian 
Kodak  Co.,  Limited. 

The  20-minute  presentation 
was  viewed  by  18,000  persons 
during  the  nine-day  fair  in  a 


former  art  gallery  which  was 
renovated  for  a  theatre  with  a 
seating  capacity  of  250  persons. 
The  exterior  of  the  building  was 
painted  in  bright  colors  to  at¬ 
tract  visitors  and  featured  an 
array  of  flags  from  every  prov¬ 
ince  and  the  Canadian  flag. 

The  award  was  presented  at 
the  Association’s  annual  con¬ 
vention  in  Ottawa. 

• 

Largest  editions 

The  Thanksgiving  Day  issue  . 
of  the  Philadelphia  Inquirer 
totalled  162  pages,  surpassing 
the  previous  high  of  156  full-run 
pages  published  in  1965  and 
1966.  According  to  promotion 
manager,  Leonard  E.  Bach,  it 
was  the  largest  standard-size 
full-run  daily  edition  in  the  his¬ 
tory  of  Philadelphia  newspapers. 
With  zoned  supplement  included, 
the  issue  totaled  298  pages  and 
carried  525,000  lines  of  adver¬ 
tising. 

*  *  * 


The  Manitowoc  (Wise.)  Her¬ 
ald-Times,  reports  Arlet  H, 
Rusch,  retail  advertising  man¬ 
ager,  published  the  “largest 
regular  edition  ever”  on  Novem- 
l)er  28.  The  holiday  issue  had 
76  pages. 

*  *  * 


A  new  high  in  retail  and  total  » 
advertising  linage  was  recorded 
by  The  Detroit  News  for  its  No¬ 
vember  28  Thanksgiving  Day  , 
edition. 

The  nine-section  184-page 
w'eek-day  edition  contained  360,- 
858  lines  of  retail  advertising 
compared  to  the  previous  high 
of  333,212  recorded  on  Thanks¬ 
giving  Day  in  1966. 

The  record-breaking  total  ad¬ 
vertising  linage  for  the  day 
reached  397,167  compared  to  the 
previous  high  of  372,263  enjoyed 
in  1966  on  Thanksgiving  Day. 


Orejsoii  dailies  cited 
for  advertising  work 

Two  of  the  four  advertising 
excellence  awards  of  the  Oregon 
Newspaper  Publishers’  Associa¬ 
tion  went  to  the  Corvallis  Ga¬ 
zette-Times. 

The  Corvallis  daily  took  first 
place  in  institutional  advertising 
and  in  merchandising.  The  Med¬ 
ford  Mail  Tribune  and  the  Cot¬ 
tage  Grove  Sentinel  tied  for 
runner-up  honors  in  institutional 
efforts.  In  merchandising,  the 
Salem  Statesman-Journal  papers 
took  second  and  the  Oregon  City 
Enterprise-Courier  was  third. 

In  advertising  promotion, 
honors  went  to  the  Eugene 
Register-Guard,  with  the  Mil¬ 
ica  ukee  Review  second  and  the 
Hillsboro  Argus  third. 

In  special  section  competition, 
the  Hood  River  News  w’as  first, 
Dallas-Itemizer-Observer  second. 
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DESIGNERS  AND  MANUFACTURERS  Of  newspaper  and 
commercial  printing  presses,  web  fed,  offset  and  letter- 
press —  plate  making  systems  and  equipment  —  special 
products  and  related  graphics  equipment  —  web  control 
and  converting  machinery  thru  our  Stanford  Engineering 
Division. 


WOOD 

INDUSTRIES,  INC 
PLAINFIELD,  NEW  JERSEY 


HE  BERGEN  RECORD'S  THE  ONE! 


BUT  ONLY  ONE  OF  231  SUCCESSFUL  WOOD/SCOTT  INSTALLATIONS 

When  Greg  &  Mac  Borg,  asst,  publishers  of  the  Bergen  Record,  needed 
new  press  equipment  for  their  165,000  circulation  daily  newspaper 
plant,  they  considered  all  the  factors  of  cost,  efficiency,  and  longevity 
and  compared  the  qualifications  of  various  manufacturers  and  then 
they  chose  Wood/Scott  presses,  R.T.P.’s,  and  stereo  equipment. 

As  Mac  &  Greg  have  said,  “We  bought  the  new  Scott  Standard  70 
because  of  our  successful  experience  with  Wood/Scott  equipment.” 

WHATEVER  YOUR  DECISION,  OFFSET  OR  LETTERPRESS,  CALL  THE 
RIGHT  MANUFACTURER  .  .  .  WOOD  INDUSTRIES,  INC. 


Washington  Post 
realigns  editors 
for  new  duties 

New  appointments  to  the 
\Va>ihingto7i  Post’s  news  staff 
hav'e  l)een  announced  by  Execu¬ 
tive  Editor  Benjamin  C.  Bradlee 
and  Managing  Editor  Eugene  C. 
Patterson. 

Philip  M.  Foisie,  foreign  edi¬ 
tor  since  1959,  becomes  an  as¬ 
sistant  managing  editor  in 
charge  of  the  Washington  Post’s 
foreign  operations,  including  its 
participation  in  the  Los  Angeles 
Times  Washington  Post  News 
Serv'ice  and  the  Paris  Herald 
Tribune.  Foisie  joined  the  Post 
as  a  cable  editor  in  1955. 

Replacing  Foisie  is  Harry 
M.  Rosenfeld,  day  foreign  editor 
and  former  foreign  editor  of  the 
.Veic  York  Herald  Tribune. 

Lee  Lescaze,  just  returned 
from  a  tour  of  duty  in  Vietnam, 
will  fill  the  day  foreign  editor’s 
slot. 

On  the  local  staffs,  Stephen 
I).  Isaacs,  city  editor  since  1965, 
has  l)een  given  the  new  position 
of  metropolitan  editor. 

J.  W.  Anderson  becomes  city 
editor.  He  has  l)een  an  editorial 
writer,  chief  education  writer 
and  day  city  editor. 

Assistant  City  Editor  -\ndrew 
Barnes  will  Ik*  day  city  editor; 
William  J.  Brady  will  move  from 
night  city  editor  to  Ik?  Isaac’s 
night  metropolitan  editor,  a  new 
title;  and  Ralph  F.  Reikowsky, 
now  suburban  copy  chief,  will 
fill  the  new  position  of  metro¬ 
politan  copy  chief. 

Kenneth  P.  Johnson,  news  edi¬ 
tor  since  1967  and  former  man¬ 
aging  editor  of  the  Savannah 
Morning  Sews,  assumes  the  new 
job  of  executiv'e  news  editor  in 
charge  of  news  assembly. 

John  M.  Lemmon  moves  up 
from  city  copy  chief  to  the  news 
editor  slot. 

new  position  of  assistant 
director  of  photography  will  be 


filled  by  Carl  A.  Kramer,  now 
assi.stant  picture  editor  and  for¬ 
merly  assistant  bureau  chief  of 
the  Washington  office  of  UPI 
Photos. 

• 

Franklin  .Aktih’r  Jr.,  editor 
of  the  Monterey  (Calif.)  Penin¬ 
sula  Herald — elected  president 
of  Northern  California  chapter, 
Sigma  Delta  Chi. 

*  *  * 

Bernard  Hetzei.,  formerly 
with  the  Elizabeth  (N.  J.)  Jour¬ 
nal  and  Staten  Island  (N.  Y.) 
Advanx-e — named  assistant  retail 
advertising  manager  of  the 
Passaie-Clifton  (N.  J.)  Herald- 
Xews. 

*  *  * 

Tom  Jaqi'ES,  assistant  city 
editor  of  the  Eugene  (Ore.) 
Reglster-duard  since  1960 — 
named  city  editor,  .succeeding 
Donn  Bonham,  who  died  re¬ 
cently. 

*  *  * 

.\ndrew  S.  Ei).son — attached 
to  the  Meniyhis  (Tenn.)  Press- 
Seiniitar  sports  desk  as  a  sports 
writer.  He  is  a  candidate  for  the 
M..A.  degree  in  history  at 
Memjjhis  State  University, 
which  he  will  receive  in  Janu¬ 
ary  of  1969.  He  served  for  two 
months  as  news  editor  of  the 
Collierville  (Tenn.)  Star. 

*  *  * 

Nancy  Hart — attached  to  the 
Press-Scimitar  society  desk. 
Nancy  is  a  1968  graduate  of  the 
University  of  Mis.souri  School  of 
Journalism  with  a  B.  J.  degiee. 
*  *  « 

James  .McCacley,  Long 
Ilearh  (Calif.)  Independent, 
Press-Telegram  reporter,  has 
received  a  special  citation  from 
the  Los  .Angeles  County  ICm- 
ployes  .Ass<xMation  for  his  cover¬ 
age  of  county  government.  He 
has  l)een  transferred  from  the 
Los  .Angeles  bureau  to  a  Long 
Beach  assignment. 

*  *  ♦ 

Sta.ni.EY  R.  LeI’I’ARD,  Los  .An¬ 
geles  City  News  Service — to  re¬ 
porter,  Long  liearh  (Calif.) 
Independent ,  Press-Telegram. 


news 

♦  ♦ 

William  F.  Riley,  formerly 
with  Story  &  Kelly-Smith  Co. — 
to  national  advertising  staff  of 
TV’  Guide. 

*  *  * 

Anthony  J.  May — from  the 
night  desk  at  AP  in  Philadel¬ 
phia  to  the  AP  at  Harrisburg, 
Pa. 

*  *  * 

Rali'H  K.  Bennctt,  formerly 
staff  writer  with  The  National 
Observer — to  the  Washington 
editorial  staff  of  the  Reader’s 
Digest. 

*  *  # 

Ecgene  E.  Cryer — from  as¬ 
sistant  city  editor  of  the  Rock¬ 
ford  (Ill.)  Register-Republic  to 
sports  editor  of  the  Rockford 
Morning  Star  and  Register- 
Republic,  succeeding  WarrEN  D. 
T.vlley,  who  resigned. 

*  *  * 

Joe  N.  Lamb — from  copy  desk 
to  assistant  city  editor  of  the 
Rockford  (Ill.)  Register-Repub¬ 
lic. 

*  *  * 

Kenneth  R.  Wooik'ock,  for¬ 
merly'  a.ssistant  manager,  Louisi¬ 
ana  (Mo.)  Press-Journal — 
named  assistant  to  publisher  and 
retail  and  national  advertising 
managf'r.  Prist ou'  (Okla.)  News 
and  Record-Citizen. 

*  *  * 

.Margaret  Peters  —  named 
news  edito)-  of  the  Frederick 
(Okla.)  Press. 

*  *  « 

Doi  glas  a.  Kienitz  —  ap¬ 
pointed  Associated  Press  corre¬ 
spondent  at  Grand  Rapids,  Mich¬ 
igan,  .succeeding  Pai’L  M.  Van 
Kolken,  who  was  named  new 
correspondent  at  Troy,  N.  Y. 

4:  # 

Mlss  Cheryl  Zielke,  a  mem¬ 
ber  of  a  Wichita  advertising 
agency — to  the  display  adver¬ 
tising  staff  of  the  Topeka 
( Kans.)  Cajntal-Journal. 

*  *  * 

Roger  Griswold,  si)orts  writer 
with  .several  newspapers  in 
Colorado — to  the  sports  staff  of 
the  Topeka  (Kans.)  Capital- 
Journal. 

«  *  * 

Jean-Pai  l  Sarai  lt  of  Mont¬ 
real  Matin,  was  elected  chair¬ 
man  of  the  Montreal  chapter  of 
the  Ba.seball  Writeis’  -Associa¬ 
tion  of  .America. 

*  «  * 

.41*  groups  «*I<*«*1 

The  New  York  State  .Associ¬ 
ated  Pre.ss  .As.sociation  elected 
Donald  C.  Johnson,  managing 
editor  of  the  Niagara  Falls  Ga¬ 
zette,  as  president.  Elwoo<l 
Wardlow,  assistant  managing 


-people 

editor  of  the  Buffalo  Evening 
News,  was  elected  vicepresident 

«  *  * 

The  New  England  .Associated 
Press  News  Executives  Associa¬ 
tion  elected  James  G.  Edward  of 
the  Newport  Daily  News  as 

president  and  Gordon  T.  Mills 

of  the,  Burlington  Free  Press 
vicepresident. 

*  *  * 

Bill  Tillottson  of  the  Bis¬ 
marck  Tribune,  was  elected  pres¬ 
ident  of  the  North  Dakota  .As¬ 
sociated  Press.  Bob  Gilmour  of 
the  Grand  Forks  Herald  was 
elected  vicepresident. 

Sloyaii  joins  Hears! 
staff  in  Washington 

Patrick  J.  Sloyan,  memlK'r  of 
the  UPI  Washington  Bureau 
since  1960,  has  joined  the  Hearst 
Newspapers  Washington  Bu- 
I’eau. 

For  three  years  Sloyan  has 
l)een  on  the  UPI  Senate  Staff. 
He  covered  Richard  Nixon’s  final 
weeks  of  campaigning.  Pre¬ 
viously,  he  was  a  rewriteman 
and  editor  of  the  UPI  Night 
Desk. 

Sloyan  iK'gan  his  journalistic 
career  while  in  the  .Army  in 
1955.  He  coveied  news  events 
and  edited  several  .Army  news¬ 
papers  in  the  United  States  and 
West  Germany.  Upon  his  dis¬ 
charge,  from  the  service  he  took 
his  first  civilian  job  as  a  re¬ 
porter  for  the  .Mbany  Times- 
Union.  He  then  went  to  Balti¬ 
more  as  police  and  courts  re¬ 
porter  for  the  News-Post  (now 
the  News  American) . 

• 

New  editors  named 
at  Tampa  Tribune 

Tami’a,  Fla. 

The  appointment  of  Mrs. 
Betty  Vance  as  editor  of  the 
women’s  news  department  of  the 
Tampa  Tribune  has  Iwen  an¬ 
nounced  by  Roliert  L.  Hudson, 
managing  editor. 

Mrs.  Vance,  who  has  lK?en  in 
the  same  post  with  the  Tampa 
Times,  succeetls  Miss  Gloria 
Paul,  who  resigned  to  join  the 
St.  Petersburg  Times. 

Hudson  named  .Mrs.  Elaine 
Lane  editor  of  the  Florida 
Living  section  and  Earl  Em¬ 
mons,  business  editor.  Mrs. 
Laine  formerly  worked  for  the 
New  York  Post.  Emmons  has 
l)een  with  the  Tribune  six  years. 

He  succeeds  John  .McCarthy, 
who  resigned  to  join  the  R.  J. 
Reynolds  Co.  in  VVinston-Salem, 
N.  C. 
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in  the  news 


New  post  filled 


The  appointment  of  Einar  O. 
Petersen  Jr.,  as  business  vice- 
president  and  asso<'iate  publisher 
of  El  Tiempo,  the  Spanish 
daily  published  in  New  York 
City,  was  announcetl  by  Stanley 
Ross,  editor-in-chief  and  asso¬ 
ciate  publisher.  Petersen,  who 
will  l)e  in  full  charge  of  the  pro¬ 
motion,  circulation  and  business 
for  the  5-year-old  daily,  was 
former  director  of  merchan¬ 
dising  and  sales  promotion  at 
Batten  Barton  Durstine  &  Os- 
lK)rn  advertising  agency. 


John  J.  Baixentine,  pub¬ 
lisher  of  the  Somersworth 
(N.  H.)  Free  Press — elected  to 
the  board  of  trustees  of  Brews¬ 
ter  Academy  in  Wolfeboro,  N.  H. 


Eddie  Olsen,  formerly  with 
the  VInUulelphin  (Pa.)  Inquirer 
and  now  acting  sports  editor  of 
the  Hatnnuind  (Tnd.)  Times, 
winner  of  the  Indiana  Associ¬ 
ated  Press’  sports  writing  award 
for  the  second  consecutive  year. 


Fremdi  bestow  honor 
on  former  editor 


Mrs.  Lavra  Pre.st()N — re¬ 
signed  as  editor,  Clinton  (Conn.) 
Recorder  to  join  United  Funds 
and  Community  Councils  of 
.America  Inc.,  New  York,  in  a 
public  relations  capacity,  effec¬ 
tive  Dec.  1(5. 


Bob  Eddy,  editor  and  pub- 
li.sher,  Hartford  Courant — a  di¬ 
rector  for  three-year  term,  Con¬ 
necticut  State  Cham1)er  of  Com- 


Kenneth  K.  Bi'RKE,  retired 
publisher,  Hartford  Times — 
named  publisher  of  the  Ports¬ 
mouth  (N.  H.)  Herald,  in  take¬ 
over  of  latter  property  by  the 
Thomson  Newsnapers. 


The  title  of  Officer  de  I’Ordre 
du  Merite  Agricole  was  recently 
bestowe<l  by  the  Fiench  govern¬ 
ment  on  Philip  Wagner,  syndi¬ 
cated  national  affairs  columnist, 
former  editor  of  the  I'altimore 
Sun. 

Wagner  is  co-owner  with  his 
wife  of  BcK>rdy  Vineyard  in 
Riderwood,  .Maryland,  and  the 
author  of  various  l)ooks  on  wines 
and  wine  growing. 


John  R.  Callahan,  assistant 
to  publi.sher  Robert  R.  Eckert, 
Hartford  Times — to  retire  Dec. 
31,  ending  a  41-year  career  with 
the  Gannett  Group  afternoon 
daily. 


Olin  E.  Freedman,  printing 
management  consultant  of  Chi¬ 
cago,  has  l)een  named  an  adjunct 
professor  of  journalism  at 
Southern  Illinois  University. 


Salvatore  Pagliaro,  assistant 
superintendent  of  maintenance. 
New  Haven  (Conn.)  News¬ 
papers,  has  been  named  by 
Mayor  Richard  C.  Lee  to  the 
City’s  Bureau  of  Compensation. 


Rarirk  joins  .\NP.\’s 
News  Researeh  Center 


COU  MBI  S,  O. 

Dr.  Galen  R.  Rarick,  profes¬ 
sor  of  journalism  at  Ohio  State 
University,  has  l)een  appointed 
to  the  steering  committee  of  the 
News  Research  Center  of  the 
.American  Newspaper  Publishers 
.As.«ociation  (.ANP.A). 

Dr.  Rarick  succeeds  Dr. 
Wayne  Danielson,  dean  of  the 
School  of  Journalism  at  the 
University  of  North  Carolina. 

The  steering  committee  ad¬ 
vises  on  research  projects  to  lie 
funded  by  the  News  Research 
Center,  and  on  other  activities 
of  the  center,  such  as  its  publi¬ 
cation,  “News  Research  Bulle¬ 
tin.” 


3  appointed  to 
eircniution  staff* 


Edward  J.  Heist  has  l)een 
named  to  succeed  Willard  A. 
Clauser  as  home  delivery  man¬ 
ager  of  the  .Allentirwn  Call- 
Chronicle.  Clauser  who  has  re¬ 
tired  held  the  position  for  25 
years. 

In  addition,  Charles  H.  Fen¬ 
ton  liecomes  assistant  to  the 
home  delivery  manager,  and 
Donald  J.  Belasco,  assistant 
office  manager  in  the  depart¬ 
ment,  assumes  the  additional 
responsibilities  of  distribution 
manager,  a  new  post. 


Mark  Feinberg,  formerly 
with  Hartford  Courant,  Spring- 
field  (Mass.)  Daily  News,  Bos¬ 
ton  Globe  and  United  Press 
International — named  managing 
director  of  the  Connecticut  State 
Development  Commission.  The 
position  pays  $17,000  a  year. 


NICHOLAS  CAVATARO  has 
left  the  Associate  Press  to  join 
Paul  Buiar  Associates.  He  was 
with  AP  for  18  years  on  general 
assignments. 


WILLIAM  L.  LAURENCE, 
science  editor  emeritus  of  the 
New  York  Times,  has  been 
elected  to  the  board  of  directors 
of  Thomas  J.  Deegan  Company. 
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302  YEARS  OF  EDITORIAL  SERVICE— This  group  of  Albany 
Knickerbocker  News  editorial  staffers,  representing  302  years  of 
service,  was  among  colleagues  who  attended  a  retirement  dinner 
for  Warren  Flood,  seated,  who  is  stepping  down  after  43  years 
service.  Others  from  left,  Ben  Danforth,  43  years;  Julius  Heller,  51 
years;  Archie  Appio,  43  years;  Ed  Healy,  35  years;  Charley  Mooney 
42  years  and  Bill  Skirving,  35  years. 
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PHOTOGRAPHY 


ZION,  ILL.— Some  of  the  audience  at  the  second  stop  of  the 
Flying  Short  Course  in  suburban  Chicago.  Typical  of  all  four  stops 
it  was  a  mixture  of  civilian,  military  and  student  photographers. 
(Photo  by  Don  Martin,  Waukegan  News-Sun.) 


NPPA  road  show  a  hit  in  cross-country  tour 


By  Rick  Friedman 

Ln.H  week  tliui  column  pointed 
out  that  the  ^'atioual  Press 
Photographers  Association  Fly¬ 
ing  Short  Course  \'ov.  17 

through  S'ov.  in  Washington, 
D.  C.,  suburban  Chicago,  Dallas 
and  Sacramento,  Calif,,  was  on 
balance  the  finest  seminar  this 
writer  has  covered  in  the  past 
six  years  of  traveling  with  the 
a7inual  cross-country  event.  In 
the  column  we  reported  the 
morning  part  of  the  all-day 
session  in  each  city.  It  included 
enthusias7n,  nuts  atid  bolts,  ed¬ 
itor-photographer  7'elationships 
and  technique.  lielow  is  a  sum- 
nuiry  of  the  afternoon  part  of 
the  program. 

The  afternoon  started  off  with 
7iuts-a7id-bolts  apain,  this  time 
from  the  darkroom.  Mike 
Tatem,  Ethol  Photo  Chemicals, 
Chicago,  discussed  the  do’s, 
don’ts,  whys  and  why  nots  of 
exposure  and  development  of  the 
miniature  negative.  He  used  ex¬ 
cellent  slides  to  show  what  can 
be  accomplished  through  good 
darkroom  techniques. 

The  seminar,  at  this  point, 
had  been  broken  off  into  two 
segments.  In  another  room, 
television  attendees  were  listen¬ 
ing  to  Wade  Bingham  talk  on 
“Shooting  the  documentar>'.” 
Bingham,  a  CBS  cameraman 
from  Hollywood,  used  segments 
from  many  of  the  shows  he  has 
shot  for  CBS  to  illustrate  points 
about  sound,  lighting,  mood  and 
capturing  motion  as  it  happens. 


Gerhard  Bakker,  a  teacher  at 
the  Layton  Institute  of  Art, 
Milwaukee,  was  next  on  the  pro¬ 
gram.  Under  the  heading  of 
“Viewpoint  of  a  Designing 
Photographer,”  Bakker,  a  pro¬ 
fessional  designer,  artist  and 
photographer,  plunged  into 
form,  balance,  and  color  in 
photography,  Bakker  stre.sscd 
the  importance  of  perspective 
and  space  in  photographs  and 
urged  the  audience  to  train  their 
eyes  to  both. 

Bakker’s  was  a  joint  session. 
After  his  presentation,  the  at¬ 
tendees  split  up  again  for  the 
next  two  speakers. 

One  was  A1  Schneider,  di¬ 
rector  of  Life  magazine’s  cam¬ 
era  and  equipment  section. 
Schneider  spoke  to  the  still 
photographers  on  some  of  the 
highly-sophisticated  techniques 
he  has  helped  devise  for  Time 
Inc.  photographei’s  to  accom¬ 
plish  such  things  as  shooting 
Yankee  Stadium  at  night. 

His  talk  was  an  appropriate 
follow-up  to  Neil  Leifer’s  pres¬ 
entation  in  the  morning  on 
shooting  sports  pictures  for 
Time  Inc.’s  Sports  Illustrated 
magazine. 

Police  Prublenis 

The  television  people  were 
again  in  another  room  at  this 
point  listening  to  Chris  Button, 
KARK-tv  cameraman.  Little 
Rock,  Ark.,  discuss  how  the  Lit¬ 
tle  Rock  still  and  movie  cam¬ 
eramen  had  devised  a  success¬ 


ful  plan  for  working  with  police, 
firemen  and  military. 

Button  described  how,  follow¬ 
ing  the  1957  Little  Rock  school 
crisis  in  which  Federal  troops 
were  brought  in,  the  city’s 
iiew.snien  took  the  lead  in  form¬ 
ing  the  rhotogra))hers.  Firemen 
and  Police  .Association  for  Little 
Rt>ck  and  North  Little  R<xk. 

Mu^^  (Coverage 

The  association,  according  to 
Button,  was  formed  to  bring  to¬ 
gether  the  three  groups  for 
mutual  discussion  and  solutions 
to  the  problems  of  mass  crisis 
cov’erage. 

The  gi’oup  holds  monthly 
meetings  to  discuss  the  problems 
of  such  cov'erage.  Editors  and 
managers  of  newspapers  and 
tv  stations  in  the  area  have 
been  invited  to  these  meetings. 

Out  of  this.  Button  said,  has 
come  an  excellent  climate  of  co¬ 
operation  between  the  police, 
firemen  and  the  military  (who 
joined  the  group  later)  because 
they  now  better  understand  each 
other’s  mutual  problems. 

He  emphasized  that  the  Little 
Rock  area  news  media  were  in 
no  way  compromised  by  form¬ 
ing  and  joining  an  association 
which  included  police  and  fire¬ 
men.  The  police  and  firemen  had 
no  veto  power  over  what  the 
photographers  shot  and  re¬ 
ported,  he  said. 

The  next  part  of  the  program 
also  broke  down  into  two  parts. 
For  civilians  it  was  Prof.  Bern¬ 
ard  Freemes.ser,  the  University 
of  Oregon,  talking  on  the  ex¬ 


pansion  of  visual  communica¬ 
tions.  At  the  same  time  the  mil¬ 
itary  was  in  another  room 
listening  to  U.S.  Navy  Warrant 
Officer  W.  0.  Rixiney  Moen  de¬ 
scribing  and  showing  how  he 
operated  his  own  Missouri  Uni¬ 
versity-type  workshop  for  Navy 
jihotographers  at  various  Far 
East  commands. 

F'reemesser,  a  former  press 
jihotographer,  urged  the  expan¬ 
sion  of  vnsual  education  from  the 
grade  school  right  up  through 
graduate  study.  “What’s  the 
logic  of  photography?”  he 
asked.  “Why  do  you  take  a 
certain  picture?  Photogi-aphs 
accomplish  a  statement.  We 
have  to  sift  out  our  photo¬ 
graphic  experiences  and  learn 
from  them,  we  hav'e  to  make 
tangible  use  of  imagery,  to  make 
judgments  on  what  we  look  at.” 

‘Gel  ITieiii  Young’ 

Calling  for  the  furtherance 
of  photography  as  another  disci¬ 
pline  along  with  philosophy,  so- 
ciologj',  etc.,  Freeniesser  ui’ged 
the  audience  to  “get  hold  of 
students  when  they  are  young, 
to  teach  them  to  see,  to  teach 
them  non-verbal  communica¬ 
tions  from  the  second  grade 
on.” 

Some  of  these  .same  students, 
he  added,  would  be  the  future 
editors  and  managers  of  news¬ 
papers  and  magazines.  “Make 
them  photographically  literate 
enough  from  grade  school  on  to 
make  visual  judgments.  Give 
them  this  visual  literacy.” 

Freemesser  claimed  one  way 
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news  photographers  can  build  a 
respect  for  their  profession  is 
to  help  build  such  a  visually- 
literate  audience,  “This  of 
course,  makes  more  demands  on 
you  as  news  photographers.  You 
have  to  make  more  meaningful 
images,  images  for  generations 
yet  unborn  to  study,” 

Freelancing 

The  last  segment  of  the  day 
was  a  joint  one  again  with  Fred 
Ward,  a  Black  Star  photo¬ 
grapher  out  of  Washington, 
D.C.,  discussing  “A  Look  at 
Freelancing,  1968.” 

Ward  stressed  that  the  large- 
circulation  magazine  photo  mar¬ 
ket  has  been  shrinking  in  the 
past  few  years  and  freelancers 
were  now  looking  for  newer 
fields  in  w’hich  to  sell  their 
pictures. 

One  was  the  market  of  special 
interest  magazines  such  as  Busi- 
nestt  Week.  But  these  magazines, 
he  stressed,  were  more  inclined 
to  buy  the  single  picture  rather 
than  the  photo  story'. 

But  he  still  felt  there  was  a 
great  future  in  freelance  news 
photography',  particularly  to  the 
growing  list  of  those  special  in¬ 
terest  magazines. 

Ward  said  that  a  freelancer 


Ohio  State  holds 
Weekly  Press  Day 

Columbus,  0. 

Friday,  Dec.  6,  was  Weekly 
Press  Day  at  Ohio  State  Uni¬ 
versity’s  School  of  Journalism. 
Eight  weekly  newspapers  in 
Ohio  interviewed  journalism 
students. 

“This  is  the  first  time  weekly 
editors  have  been  invited  to  come 
to  campus  for  recruiting  stu¬ 
dents,”  said  L.  Edward  Mullins, 
assistant  professor  and  place¬ 
ment  director  for  the  School  of 
Journalism. 

Mullins  and  William  Oertel, 
president  of  the  Ohio  News¬ 
paper  Association,  moderated  a 
morning  discussion  in  the  Lan¬ 
tern  newsroom. 

The  following  weekly  news¬ 
papers  editors  participated  in 
Weekly  Press  Day:  Don  W’right, 
the  Kettering-Oakwood  Times; 
Robert  A.  Wischmeyer,  the 
Berea  News;  Lee  W.  Stauffer, 
Niles  Suburban  Newspapers 
(for  the  Girard  News,  the  Hub¬ 
bard  News-Reporter,  Liberty 
News  and  the  Daily  Times) ; 
H.  E.  Barnes,  the  Hillsboro 
Press-Gazette;  Robert  Tenen- 
baum,  the  Columbus  Spectator; 
W’illiam  Whitney,  the  Sunbury 


Unions’  seminar 
told  of  benefits 
from  automation 

Montreal 

A  one-day  seminar  on  news¬ 
paper  technology  was  told  that 
the  challenge  of  automation  must 
l)e  taken  up  by  employer  and 
employee  alike  if  l)oth  are  to 
derive  its  benefits. 

Better  working  conditions,  a 
shorter  work  week,  reasonable 
ceilings  on  wages  and  increased 
productivity  will  result  from 
management-labor  cooperation 
in  instituting  plant  automation, 
R.  W.  Brown,  Montreal  Star 
vicepresident  of  production,  told 
the  650  delegates  from  North¬ 
eastern  United  States  and  Cen¬ 
tral  Canada. 

The  discussions  were  spon¬ 
sored  by  the  Montreal  and 
Jacques  Cartier  locals  of  the 
International  Typographical 
Union. 

“The  myth  that  automation 
promotes  unemployment  is 
false,”  Brown  said.  “The  fact 
is  automation  increases  the  de¬ 
mand  for  your  product,  thereby 


expanding  staff  and  bettering 
working  conditions.” 

Slide  and  film  presentations 
showed  new  cathode  ray  tube 
typesetters  capable  of  prefacing 
600  characters  per  second,  and 
other  experimental  typesetters 
which  operate  at  more  than 
three  times  that  speed. 

Frank  Cremonesi,  ITU  auto¬ 
mation  co-ordinator,  said  the 
union  functions  on  the  premise 
that  “the  current  revolutionary 
changes  in  production  and  dis¬ 
tribution  are  to  be  considered  a 
challenge.”  It  offers  free  instruc¬ 
tion  to  its  members  at  Colorado 
Springs. 

• 

Templets  reading  room 
gels  $10,000  endowment 

The  William  J.  Blitman  Memo¬ 
rial  Reading  Room  at  Temple 
University,  named  for  the  late 
city  editor  of  the  Philadelphia 
Daily  News,  has  received  an  en- 
dow'ment  of  $10,000. 

More  than  100  daily,  weekly 
and  monthly  publications  will 
l)e  available  at  the  reading  room 
to  be  used  primarily  by  students 
of  the  school  of  communications 
and  the  theatre. 


generally  dealt  with  national  News;  A.  H.  Huneke,  the  West- 


rather  that  local  stories,  some  em  Hills  Press;  and  Mark  N. 


of  them  quite  exciting,  but  he 
still  had  to  take  “a  lot  of  gar¬ 
bage”  in  order  to  make  a  decent 
living.  “No  matter  what  you 
shoot  you  still  have  to  make 
every  assignment  look  good.  The 
magazines  want  dependable 
pictures.  It  doesn’t  have  to  be 
a  contest  winner  everytime. 

“As  a  freelancer  you  have  to 
produce  on  demand,  on  sched¬ 
ule.  You’re  like  a  prostitute.  No 
matter  what  time  of  the  day  or 
night  it  is,  you  do  the  best  job 
you  can  and  smile.” 

The  long  Flying  Short  course 
day  ended  in  each  city  on  this 
note.  The  afternoon  had  added 
to  the  enthusias7n,  nuts  and 
bolts,  editor-photographer  re¬ 
lationships  and  techniques  of 
the  morning  session:  Photo  ed¬ 
ucation;  darkroom  techniques; 
sophisticated  equipment  set¬ 
ups;  photographer-police  rela¬ 
tionships;  design  and  composi¬ 
tion;  tv  documentary;  military 
news  photography;  and  news 


Brouwer,  the  Willard  Titnes. 

6  Blakeslee  awards 
given  for  reporting 

Bal  Harbour,  Fla. 

Six  1968  Howard  W.  Blakeslee 
Awards  of  the  American  Heart 
Association  for  distinguished 
reporting  in  the  field  of  heart 
and  blood  vessel  diseases  were 
presented  at  ceremonies  here  re¬ 
cently.  The  recipients  were: 

Matt  Clark,  medicine  editor, 
Newsweek  magazine; 

David  M.  Cleary,  science 
writer,  Philadelphia  Bulletin; 

Ronald  Kotulak,  science  editor, 
Chicago  Tribune; 

Photographer  Lennart  Nils¬ 
son,  and  the  editors  of  Life 
magazine ; 

“Research  Project,”  a  series 
on  New  York  station  WNBC- 
TV; 

“Dimension  on  Health,”  a  CBS 
radio  netw'ork  series. 


A  halftone  is  only  as  good  as  its  weakest  dot  —  and  you  need  proper 
developer  replenishment  to  get  consistent  quality  halftone  dots.  This 
familiar  red  dial,  an  exclusive  on  all  LogEflo  Graphic  Arts  Film  Proc¬ 
essors,  is  the  control  device  for  producing  the  finest  dots  available. 

For  more  information  on  LogEflo  Film  Processors,  fill  in  this  coupon 
and  drop  it  in  the  mail. 

n  Model  LD-24  for  24"  wide  halftone  and  line  film. 

□  Model  C-24  for  24"  wide  continuous-tone  film. 


photo  freelancing. 

Judging  by  the  comments  of 
attendees  in  all  four  cities,  it 
had  been  for  them  a  long,  tiring 
but  quite  rewarding  day.  No¬ 
where  did  we  find  the  carping 
and  complaining  about  speakers 
that  we  had  encountered  on 
five  previous  short  courses. 

Next  week  some  of  our  own 
thoughts  on  why  this  w'as  so 
what  we  feel  goes  into  making 
for  a  successful  NPAA  Flying 
Short  Course. 


Photographer  killed 
in  plane  crash 

Edward  W.  Gilkey,  34,  staflF 
photographer  for  the  Spokane 
{ W  ash. )  Spokesman  -Review,, 
was  killed  November  24  when 
the  light  aircraft  he  was  flying 
crashed  in  a  wheat  field  10  miles 
southeast  of  Ritzville,  Adams 
County.  He  had  been  on  the 
Spokesman-Review  staff  since 
1955. 
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LAYOUT  AND  DESIGN 


Some  more  workshop  work 


Bv  llowartl '  B.  Tavlor 


BLYTHEVILLE  COURIER  NEWS 

Explodes 

In  In  Iowa  Town 


Police  Slip 
Ray  Into 
Memphis 


Propose  Viet 
De-escalation 


Cambodia  Grabs 
US  Patrol  Boat 


Public  to  See 
Ark-Mo  s  Home 


Slim  Crowds  Greet  Graham 


Churches  Rap 
U  S.  Viet  Role 


The  Illytht'ville  (Ark.)  Courier  Seivs  went  to  a 
typography  workshop  conducted  under  wings  of  the 
journalism  deirartment  of  Southern  Illinois  Univoi*- 
sity  in  Carbondale. 

Jerry  K.  Rogers,  Courier  News  telegraph  editor*, 
was  there.  He  went  home  and  worked  over  his  old 
look  {upper  left).  New  look,  upper  right. 

Newspaper  workshops  are  a  good  idea.  Their 
popularity  is  growing.  Dr.  Howard  R.  Long,  SIU 
journalism  director,  and  his  staff  ai*e  arranging 
a  series  of  them.  Everything  from  copy  editing  to 
format  will  be  examined. 

Mr.  Rogers  sent  the  tearsheets  from  his  9,000  p.m. 
paper,  city  28,000.  He  effected  a  dramatic  change 
from  a  tightly  jammed  eight-column  zig  zag  format 
to  an  eye-catching,  readable  seven-column  format. 

For  one  thing,  too  many  elements  are  crammed 
into  the  old  page.  Both  bottom  corners  fade  for  lack 
of  typographical  strength.  You  could  ask  of  most 
of  the  filler  items  in  lower  right:  Are  these  neces¬ 
sary? 

Briefs  in  the  column  on  the  left  are  separated  by 
outline  stars.  Unnecessary.  White  space  will  separate 
them  more  effectively.  “Dateline  July  10”  is  a  catchy 
head. 

The  coin  rule  above  and  below  the  UFO  piece  is 
unnecessar>*,  as  is  that  above  and  below  the  whoop¬ 
ing  crane  feature  at  the  bottom  of  the  page.  The 
coin  rules  and  the  stars  only  add  to  work  in  the 
composing  room.  And  when  unnecessary  labor  de¬ 
vices  contribute  unreadability,  the  sin  is  doubled. 
That,  in  reality,  is  one  reason  beveled  boxes  and 
star-dash  box-alls  and  other  Elizabethan  devices  are 
better  left  unmade.  They  waste  time  and  impede  the 
customer. 

Format  nearly  always  can  be  improved  by  simpli¬ 
fication.  That’s  what  Mr.  Rogers  did  in  the  new 
page.  Column  rules  gone.  Cutoffs  gone.  Lots  of 
white  space.  No  zig  zags.  No  dog  legs.  Change  of 
pace  in  body  set.  Change  of  pace  in  body  size. 


.4ctually,  more  composing-room  work  is  required 
to  spread  the  two  joints  of  type  in  the  three  columns 
of  space  (the  James  Earl  Ray  and  the  Cambodia 
stories)  than  would  be  reipiired  to  fill  three  columns 
with  three  joints  of  tyi)e. 

That’s  l)ecause  of  the  work  in  cutting  the  slugs. 
Compositors  have  lieen  known  to  make  snide  remarks 
about  this.  But  the  extra  work  here  enhances  read¬ 
ability  instead  of  impeding  it. 

Stars  are  gone  from  the  news  briefs,  down  col¬ 
umns  1  and  2.  See,  the  white  space  r<  ally  does  do  it 
l)etter.  The  typewriter  device  A.M.  Roundup  and 
the  date  somehow  have  moie  immediacy  than  the 
globes  in  the  ohl  news  briefs. 

Nine  elements  fill  the  page.  A  growing  philosophy 
seems  to  lie  that  you  don’t  need  H8  heads  and  stories 
on  page  1.  May  this  philosophy  spread! 

Mr.  Rogers:  Next  time  spreads  of  two  in  three 
come  along,  write  the  heads  short  enough  so  they 
do  not  overhang  the  body  type  as  they  do  here  on 
the  left.  Nor  should  they  overhang  on  the  right. 

Or:  Some  excellent  functional  layout  is  being  done 
with  intentional  overhang  heads,  mostly  in  Women’s 
sections  (Globe- Democrat  here  July  13).  But  they 
are  doing  it  on  purpose  and  the  overhangs  are  more 
pronounced. 

These  look  accidental.  So,  here’s  another  way,  Mr. 
Rogers:  Next  time  shove  the  first  joint  of  body  type 
about  two  picas  to  the  right.  Then  go  ahead  and 
write  the  head  a  full  three  columns  long.  Make  it  a 
real  overhang. 

How  do  things  like  this  jibe  w-ith  this  depart¬ 
ment’s  hysterical  ranting  against  anything  that  isn’t 
a  golden  rectangle?  They  don’t,  but  let’s  not  go  too 
ape  about  consistency. 

It  would  have  been  a  nice  touch  here  to  spot  the 
Politic  and  Fried  Fish  picture  in  far  lower  right. 
It  w’ould  counter-balance  the  action-packed  art  at 
the  top.  Nice,  those  big  pictures! 

The  nameplate  is  a  big  improvement. 
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New  for  the  two-format  photographer 


•M 


The  new  Durst  DA9(X)  provides  precise  autotocus  — not  with 
just  one  lens,  but  with  two  On-the-nose,  in-focus  autofocus! 

What  a  convenience,  if  you're  working  with  more  than 
one  film  size  You  can  have  your  DA900  autofocus  — 
equipped  for  any  of  the  two  formats  you  use  most  fre¬ 
quently— with  28  and  SOmm  lenses  for  subminiature  to 
35mm;  50  and  80mm,  for  35mm  to  i'^-square,  or  50  and 
105mm,  for  35  and  2'4x3' . 

The  lenses  are  top-quality  Componons;  the  autofocus 
systems,  an  integral  part  of  the  enlarger,  not  an  after¬ 
thought  Each  cam  is  factory-matched  to  its  mated  lens, 
built  into  the  enlarger  head  for  fixed,  reliable  accuracy 
A  sliding  turret  lets  you  switch  lenses  instantly, 
smoothly  And  the  action  automatically  adjusts  the  con¬ 
denser  system  for  the  focal  length  lens  in  use 

\bu  can  also  bypass  the  autofocus  systems  and  focus 
the  DA^KX)  manually  with  the  selected  lenses  or  any 
other  The  DA‘KX)  column  upright  has  magnification 
scales  clearly  inscribed  for  all  lenses  It  s  tall  enough 
for  16x20  prints  directly  on  the  baseboard  And  its 
Tri-plan  contour  gives  it  an  incredible  rigidity  even 
with  the  head  at  the  top,  swung  around  for  giant 
floor  projections 

.  Other  DA9(X)  features  include  condens¬ 
er/reflex  illumination,  above-the-lens  filter 
i  drawer,  rapid  h.eight  adjustment  and  lock 
*  arrangement,  plastic-laminate-protected 
baseboard,  and  easy  conversion  to  reflex 
'  autofocus  copy  camera  Price  starts  at  under 
$540,  depending  on  lenses  selected. 

Durst  also  offers  the  Ab(X)  one-lens  autofocus 


enlarger,  priced  from  under  $350.  See  them  both 
at  your  specialist  photo  dealer  or  write 

DURST  (USA)  Inc.,  Carden  City,  New  York 
11530  Subsidiary  of  Ehrenreich  Photo-Optical 
Industries,  Inc  (In  Canada  Braun  Electric  of 
Canada,  Ltd ) 


Donble-Barrel 
Durst  Antofocns 
DA'900 


October 


Linage 

1968  1967 

AKRON,  OHIO 

Beacon  Journal-e  .  3,300,286  2,594,701 

§Beacon  Journal-S  ..  1,183,346  1,356,699 

Grand  Total  4,483,632  3,951.400 

ALBANY,  N.Y. 

•Knickerbocker-News-e  1,543,610  1,450,435 

Times  Union-m  .  1,518,366  1,288,430 

§Times  Union-S  840,756  1,091,521 

Grand  Total  3,902,732  3.830.386 

ALBUQUERQUE,  N.M. 

Journal-m  .  .  2,304,845  1,851,147 

IJournaUS  604,559  704,013 

Tribune-e  2.084.298  1,825,567 

Grand  Total  4,993,699  4.380,727 

ATLANTA,  GA. 

Constitution-m  3,090,013  2,423,531 

Journal-e  .  3,822,597  2,946,730 

Journal  &  Constitution-S  1,373,062  1,602,831 

Grand  Total .  8,285,672  6,973,092 

NOTE:  Part  run  advertising  included: 
Journal-e  1968—3,822,597  includes  121,079 
lines;  1967— 2,946,730  includes  126,511  lines. 

BALTIMORE,  MD. 

INews-American-S  745,492  976,384 

News-American-e  .  1,698,789  1,500,05/ 

Sun-m  .  .  .  1,770,810  1,619,698 

Sun-e  . .  2,539,177  2,240,997 

tSun-S  .  1,673,055  2,030,519 

Grand  Total  8,427,323  8,367,655 

NOTE:  News  American-S  1967 — 976,384 
includes  40,982  lines  of  part-run  adver¬ 
tising. 

BANGOR,  ME. 

News-m  .  .  1,189,350  1,040,152 

BATON  ROUGE,  LA. 

Advocate  (See  Note)  2,110,470 
§Advocate-S  .  503,928 

Grand  Total  2,614,398 

NOTE:  State-Times-e  4  Advocate-m  sold 
in  combination.  Linage  of  one  edition, 
Advocate-m  is  shown. 

BINGHAMTON,  N.Y. 

Press-e  1,627,302  1,534,061 

Press-S  498,243  607,057 

un-Bulletin-m  .  517,609  527,204 

Grand  Total  .2,643,154  2,668.322 

BIRMINGHAM,  ALA. 

Post-Herald-m  1,281,928  1,112,326 

News-e  2,320,317  1,998,117 

tNews-S  822,030  956,213 

Grand  Total  .  4,424,275  4.066.656 

NOTE'.  Part  run  advertising  included: 
News-e  1968  —  2,320,317  includes  71,493 
lines;  1967 — 1,998,117  includes  55,842  lines. 

BOSTON,  MASS. 

Record  American-d  870,784  747,465 

Advertiser.S  450,984  581,858 

Globe-e  .  2,078,531  1,953,738 

Globe-m  .  2,239,349  2,000,030 

§Globe-S  .  1,857,723  2,322,238 

Herald  Traveler-m  ...  1,498,582  1,571,990 
(Herald  Traveler-S  ...  1,041,181  1,423,915 

Grand  Total  . 10,037,141  10,601,234 

BUFFALO,  N.Y. 

Courier  E>press-m  ....  1,362,552  1,153,805 
(Courier  E>press-S  .  1,208,628  1.453.310 

(Evening  News-e  . 3,493,951  3,160,190 

Grand  Total  .  6,065,131  5,767,305 

NOTE:  Part  run  advertising  included; 
Courier  Express-S  1968 — 1,206,628  includes 

29,000  lines;  1967—1,453,310  includes  29.644 
lines.  Evening  News-e  1968 — 3,493,951  in¬ 
cludes  125.120  lines;  1967—3,160.190  in¬ 
cludes  143.004  lines. 

IMPORTANT  NOTICE 
The  linage  tabulation  shown  here  have 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  8  Pub¬ 
lisher.  They  may  not  be  printed  or  pub¬ 

lished  in  any  form  without  explicit  per¬ 
mission  from  Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  foofnotes  apply 
to  Media  Records.  October  1968  Linages 
'Includes  54,167  lines  FAMILY  WEEKLY 
(Includes  35,214  lines  THIS  WEEK 
iincludes  47.252  lines  PARADE 
^Includes  S7,t%  lines  WEEKEND. 
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1968  1967 

CAMDEN.  N.J. 

Courier-Post-e  .  2,395,092  2,118,458 

CHARLOTTE.  N.C. 

News-e  . 1,714,493  1,511,913 

Observer-m  .  2,619,793  2,195,528 

(Observers  821,251  912,102 

Grand  Total  .  5,155,537  4,619,543 

CHICAGO,  ILL. 

Tribune-m  .  4,871,927  4,058,721 

Tribune-S  .  2,202,383  2,476,821 

(Daily  News-e  .  2,538,744  2,383,578 

American-e  1,243.373  1,128,227 

American-S  488,501  669,746 

Sun-Times-m  2,657,141  2,416,472 

(Sun-Times-S  .  1,290,683  1,563,499 

Grand  Total  . 15,292,752  14,697,064 

NOTE:  Part  run  advertising  included; 
Tribune-m  1968 — 4,871,927  includes  913,051 
lines;  1967 — 4,058,721  includes  577,307  lines. 
S  1968  -  2,202,383  includes  482,538  lines; 
1967  —  2,476,821  includes  451,565  lines. 
Daily  News-e  1968—2,538,744  includes  166,- 
642  lines;  1967 — 2,383,578  includes  174,636 
lines.  Sun-Times-S  1968 — 1,290,683  includes 
214,279  lines  1967-1,563,499  includes  258,- 
439  lines. 

CINCINNATI,  OHIO 

Enquirer-m  .  2,722,518  2,266,790 

fEnquirer-S  .  1,421,564  1,718,205 

Post  &  Times-Star-e  ...  2,679,646  2,273,701 

Grand  Total  .  6,843,728  6,258,696 

NOTE:  Post  &  Times-Star-e  1967-2,273,- 
701  includes  14,308  lines  of  part-run  adver¬ 
tising. 

CLEVELAND,  OHIO 

Plain  Dealer-m  .  3,271,126  2,773,843 

Plain  Dealer-S  .  1,785,392  2,024,165 

Press-e  .  3,728,072  3,234,391 

Grand  Total  .  8,784,590  8,032,399 

NOTE:  Part  run  advertising  included: 
Plain  Dealer-m  1968  —  3,271,126  includes 
2,400  lines.  Plain  Dealer-S  1968—1,785,392 
includes  100,189  lines;  1967 — 2.024,165  in¬ 
cludes  76,888  lines.  Press-e  1968 — 3,728,072 
includes  663.400  lines;  1967—3,234,391  in¬ 
cludes  448,373  lines. 

COLUMBUS.  OHIO 

Dispatch-e  .  3,192,495  2,710,001 

Dispatch-S  .  1,557,840  1,820,303 

Citizen-Journal-m  .  1,272,865  1,165,896 

Grand  Total  .  6.023.200  5.696,200 

DALLAS.  TEX. 

News-m  .  3,390,811  3,061,267 

(News-S  .  981,808  1,130,598 

Times  Herald-e  .  3,651,253  3,076,927 

(Times  Herald-S  .  1,156,444  1,284,315 

Grand  Total  .  9,180,316  8,553,107 

NOTE:  Part  run  advertising  included: 
News-m  1968-3,390.811  includes  88,800 
lines;  1967 — 3,061,267  includes  161,620  lines. 
News-S  1968—981,808  includes  1,848  lines; 
1967 — 1,130,598  includes  120,000  lines.  Times 
Herald-e  1968-3,651.253  includes  172,732 
lines;  1967-3,076.927  includes  212,512  lines. 
Times  Herald-S  1967 — 1,156,444  includes 
37.640  lines;  1968-1,284,315  includes  15,968 
lines. 

DAYTON,  OHIO 

Journal-Herald-m  .  2,796,902  2,488,885 

News-e  .  2,882,724  2,532,984 

(News-S  .  805,805  967,723 

Grand  Total  .  6,485,431  5,989,592 

DENVER.  COLO. 

Rocky  Mt.  News-m  ...  2,662,060  2,612,929 

(Rocky  Mt.  News-S  .  .  540,699  681.463 

Post-e  3,271,359  2,871,267 

Posts  .  1,174,332  1,404,772 

Grand  Total  7,648,450  7,570,431 

NOTE:  Part  run  advertising  included: 
Post-e  1968  —  3.271,359  includes  178.989 
lines;  1967 — 2,871,267  includes  179,799  lines. 

DES  MOINES.  IOWA 

Reqister-m  .  763,505  712,730 

Tribune-e  .  1,407,877  1,137,700 

(Register-S  .  649,837  788,960 

Grand  Total  .  2,821,219  2,639,390 

NOTE:  Part  run  advertising  included: 
Tribune-e  1968—1,407,877  includes  110,320 
lines;  1967 — 1,137,700  includes  110,207  lines. 
Register-S  1968—649,837  includes  142,842 
lines;  1967 — 788,960  includes  210,920  lines. 

DETROIT,  MICH. 

Free  Press-m  .  2,061,597  1,827,466 

(Free  Press-S  .  634,854  842,708 

News-e  .  3,530,172  3,346,085 

(News-S  .  1,563,393  1,905,736 

Grand  Total  .  7,790,016  7,921,995 


1968  1967 

NOTE;  Part  run  advertising  included; 
Free  Press-m  1968 — 2,061,597  includes  56,727 
lines;  1967 — 1,827,466  includes  66,627  lines. 
Free  Press-S  1968—634,854  includes  68,085 
lines-  1967—842,708  includes  63,411  lines. 
News-e  1968  —  3,530,172  includes  238,398 
lines;  1967-3,346,085  includes  368,060  lines. 
News-S  1968  —  1,563,393  includes  105,833 
lines;  1967—1,905,736  includes  105,792  lines. 

DULUTH,  MINN. 

Herald-e  .  1,033,489  . 

News-Tribune-m  .  926,153  . 

News-Tribune-S  .  543,769  . 

Grand  Total  .  2,503,411  . 

EASTON.  PA. 

Expre,s-e  .  1,433,135  . 

ELMIRA.  N.Y. 

Star  Gaiette-d  .  1,233,933  1,061,232 

•Telegram  s  .  372,435  409,843 

Grand  Total  .  1,606,368  1,471,075 

EL  PASO,  TEX. 

Times-m  . 1,706,287  1,615,555 

(Times-S  .  513,705  630,868 

Herald-Post-e  .  1,729,688  1,661,549 

Grand  Total  3,949,682  3,907,972 

ERIE,  PA. 

Times-S  .  1,670,268  1,513,437 

(Times-News-S  .  612,221  689,007 

Grand  Total  .  2,282,489  2,202,444 

NOTE:  News-m  8  Times-e  are  sold  in 
optional  combination.  Linage  of  one  edi¬ 
tion,  Times-e,  is  shown, 

EVERETT,  WASH. 

Herald-e  . 1,853,478  1,431,866 

FORT  LAUDERDALE,  FLA. 

News-e  .  2,966,474  2,364,277 

(News-S  .  1,034,127  1,224,202 

News-sat  .  452,460  364,269 

Grand  Total  .  4,453,061  3,952,748 


1968  1967 

FORT  WORTH,  TEX. 

Star-Telegram-m  .  1,570,352  1,328.446 

Star-Teleqram-e  .  2,693,377  2,091,444 

(Star-Telegram-S  .  942,967  988.926 

Press-e  .  538,375  555,055 

Press-S  .  127,150  199,863 

Grand  Total  .  5,872,221  5,163,734 

NOTE:  Press-e  published  5  days  a  week 
only. 

FRESNO,  CALIF. 

Bee-e  . 1,863,042  1,657,602 

(6ee-S  .  689,478  814.861 

Grand  Total  .  2,552,520  2,472,463 

GARY,  IND. 

Post-Tribune-e  .  1,831,402  1,695,046 

Post-Tribune-S  .  548,625  672,045 

Grand  Total  .  2,380,027  2,367,091 


NOTE:  Part  run  advertising  included: 
Post-Tribune-e  1968 — 1,831,402  includes  72,- 
466  lines;  1967 — 1,695,046  includes  53,542 
lines. 

GLENS  FALLS,  N.Y. 

Post-Star  (See  Note)..  941,641  803,735 

NOTE:  Post  Star-m  &  Times-e  sold  in 
combination.  Linage  of  one  edition  Post 
Star-m  is  shown. 

GRAND  RAPIDS.  MICH. 

Press-e  .  3,251,133  2,732,268 

(Press-S  .  811,411  837,523 

Grand  Total  .  4,062,544  3,569,791 

HACKENSACK,  N.J. 

Record-e  .  2,890,170  2,644,638 

'Record  Call-S  .  595,624 

Grand  Total  .  3,485,794  2.644,638 

NOTE:  Part  run  advertising  included; 
Record-e  1968 — 2,890,170  lines  includes 
537,328  lines;  1967  —  2.644.638  lines  in¬ 
cludes  386,617  lines. 

NOTE:  Record  Call-S  First  publication 
Sept.  29.  1968. 


FORT  WAYNE.  IND.  HARTFORD.  CONN. 

Journal  GaieMe-m  ....  1,744,205  1,621,247  Courant-m  .  1,969,625  1,791,355 

(Journal  Gazette-S  ...  679,046  750,540  Courant-S  .  985,147  1,210,558 

News  Sentinel-e  .  2,345,877  2.134,373 

Grand  Total  .  4,769,128  4,506.160  [CmiliilUfd  on  /m.f/t'  .S!)) 


Advertising  Linage  Trends 

Compiled  by  KDITOR  &  PUBI.ISHKR  from  Media  Records — (52  Cities  Report) 


Classificatioii 

1968 

1967 

Gain 
Loss  */ti 

*K&I‘ 

Index 

Retail  (Including 

Dept.  Store) 

Octolier 

176,672,000 

170,460,000 

103.6 

109.5 

September 

160,851,000 

151,956,000 

105.9 

108.8 

Year  to  date 

1,524,908,000 

1,521,164,000 

100.2 

107.9 

Department  Stores 

October 

56,7;i7,000 

60,.365,000 

94.0 

98.9 

September 

54,614,000 

53,524,000 

102.0 

101.6 

Year  to  date 

494,676,000 

524,345,000 

94.3 

100.4 

General 

October 

111,710,000 

29,889,000 

106.1 

105.1 

September 

27,097,000 

26,238,000 

103.3 

100.1 

Year  to  date 

2:{9,435,()00 

246,182,000 

97.3 

98.6 

-Automotive 

October 

16,001,000 

12,703,000 

126.0 

104.1 

September 

15,904,000 

13,683,000 

116.2 

108.5 

Year  to  date  . 

148,551,000 

135,452,000 

109.7 

104.7 

I'inancial 

October 

7,160,000 

6,242,000 

114.7 

121.5 

September 

5,677,000 

4,839,000 

117.3 

118.4 

Year  to  date 

59,5.34,000 

56,006,000 

106.3 

110.0 

Total  Display 

October 

231,543,000 

219,294,000 

105.6 

108.9 

September 

209,529,000 

196,716,000 

106.5 

107.8 

Year  to  date 

1,972,428,000 

1,958,804,000 

100.7 

106.6 

Classified 

October  . . 

84,127,000 

76,890,000 

109.4 

113.6 

September 

83,301,000 

73,101,000 

114.0 

117.9 

Year  to  date  .  . 

776,781,000 

749,925,000 

103.6 

108.9 

Total  AdverlLsing 

October 

315,670,000 

296,184,000 

106.6 

110.1 

September 

292,830,000 

269,817,000 

108.5 

110.6 

Year  to  date 

2,749,209,000 

2,708,729,000 

101.5 

107.2 

'The  E&P  Index  is  an  averaae  of  the  past  five  years. 


EDITOR  8C  PUBLISHER  for  December  7,  1968 


I?i8  IM7 

lines.  Times-S  1988 — 3,831,835  includes  I, 
280,554  lines;  1987—3,998,558  includes  I, 
170,881  lines. 


4,339,492  PEORIA,  ILL. 

2,358,025  Journal  Star  .  1,891,957  1,891,880 

2,524,855  §Journal  Star-S  .  802,750  878,384 

1,421,131  -  - 

Grand  Total  .  2,494,707  2,388,244 

NOTE:  Journal  Star-m  8  Journal  Star-e 
sold  in  combination.  Linage  of  only  one 
edition — Journal  Star-e  is  shown. 


Times-S 
News-m 
News-S 
Post-E 

LOWELL.  MASS. 

Sun-e  .  1,222,852  1,045,298  Grand  Total  . 14,392,353  14,580,429 

*Sun-S  .  374,242  381,892  NOTE:  Part  run  advertising  included; 

-  -  News-m  1988—2,888,723  includes  1,188,134 

Grand  Total  .  1,598,894  1,408,988  lines;  1987  —  2,358,025  includes  1,127,700 

lines.  News-S  1988-2,018,851  includes  I,- 
LYNN,  MASS.  148.980  lines;  1987-2,524,855  includes  I,- 

Item-e  .  907,091  785,828  497,353  lines. 

MANCHESTER,  N.H.  NEW  YORK  (QUEENS),  N.Y. 

Union  Leader-d  .  959,405  871,808  Long  Island  Press-e  .  1,813,533  1,584,397 

•News-S  .  303,038  297,843  JfLong  Island  Press-S.  887,958  915,148 

<323>50  3,249,738  Grand  Total  .  1,282,441  1.189,251  Grand  Total  .  2,501,491  2,479,543 

1,400,793  l,4M,850  NOTE:  Sunday  News  is  sold  in  optional 

3  735,379  2,749,955  combination  with  the  following  Monday  NEW  YORK  (EL  DIARIO-LA  PRENSA), 
1,145,784  1,138,819  Union  Leader.  N.Y. 

El  Diario-La  Prensa-m  .  488,123  383,094 

MEMPHIS.  TENN.  El  Diario-La  Prensa-S  98,717  109,484 

Commercial  Appeal-m  2,823,705  2.174,893  -  - 

Commercial  Appeal-S.  909,338  1,109,707  Grand  Total  .  582,840  472,578 

Press-Scimitar-e  .  1,883,411  1,853,954 

-  -  NEWIURGH,  N.Y. 

Grand  Total  .  5,398,452  4,938,354  News-e  .  1,139,185  1,055,348 

NOTE:  Part  run  advertising  included; 

Press-Scimitar-e  1988—1,883,411  includes  NEWPORT  NEWS,  VA. 

103,040  lines;  1987—1,853,954  includes  80.-  Press-m  .  1,733,909  1,458,445 

355  lines.  SPress-S  .  828,508  858,898 

fimes-Herald-e  .  1,528,918  1,319,971 

MIAMI.  FLA.  -  - 

Herald-m  .  4,815,787  4,087,343  Grand  Total  .  3,891,335  3,437,314 

Herald-S  .  1,881,259  1,913,273 

News-e  .  1,980,833  1,715,202  NIAGARA  FALLS.  N.Y. 

-  Gaiette-e  .  .  1,134,421  1,000,895 

Grand  Total  .  8,237,859  7,715,818  •Gaiette-5  .  480,485  495,338 

NOTE:  Part  run  advertising  included;  -  - 

Herald-m  1988—4.815.787  includes  185,341  Grand  Total  .  1.594.888  1,498.033 

lines;  1987 — 4,987,343  includes  98,387  lines; 

Herald-S  1988-1,881,259  includes  83,987  NORFOLK.  VA. 

lines;  1987—1.913,273  includes  89,879  lines.  Ledger-Star-e  .  2,348,438  1,918,981 

408  888  499  3IA  News-e  1988  —  1,980,833  includes  57.980  Virginian-Pilot-m  .  2,730,092  2,414,583 

l,227]082  l,224il^  lines;  1987 — I,7I5,2(>2  includes  55,440  lines.  fTirginian-Pilot  &  Star-S  1,083,223  1,139,881 

2  950  828  2  930  023  MILWAUKEE,  WIS.  Grand  Total  .  8,181,751  5,473,405 

Sentinel-m  .  1,889,908  1,388,887  NOTE:  Part  run  advertising  included: 

LE  FLA.  Journal-e  .  3,944,791  3,893,207  Ledger-Star-e  1980—2,348,438  includes  497,- 

2,'5M  745  2,358,893  fJournal-S  .  1,831,504  2,143,888  414  lines;  1987 — 1,918,981  includes  430,007 

— '...  -  -  lines.  Virginian-Pilot-m  1988 — 2,730,092  in- 

Grand  Total  .  7,488.201  7,223,780  eludes  412.722  lines;  1987-2,414.583  in¬ 
cludes  420,244  lines.  Virginian-Pilot  & 

MINNEAPOLIS,  MINN.  Star-S  1988—1,083,223  includes  153,789 

Tribune-m  .  2,208,280  1,885,515  lines;  1987—1,139,881  includes  174,734 

5tar-e  .  3,832,431  3,153,428  lines. 

tTribune-S  .  1,587,171  1,954,074 

-  -  NORWALK.  CONN. 

Grand  Total  .  7,425,882  8,973.017  Hour-e  .  1,572,488  1,333,500 

NOTE:  Part  run  advertising  included; 

Star-e  1988—3.832,431  includes  827,581  lines;  OAKLAND,  CALIF. 

1987-3,153.428  includes  599,414  lines.  Tribune-e  2,500,857  2,279,079 

Tribune  s  .  948,351  1,181,179 

MODESTO,  CALIF.  -  - 

Bee-e  .  1,192,748  917,988  Grand  Total  .  3.449.208  3,440,258 

§Bee-S  .  285,393  299,402 

-  -  OKLAHOMA  CITY.  OKLA. 

5  510  088  5  288  818  Grand  Total  .  1,458,139  1,217,388  Oklahoman-m  .  1,711,470  1,401,448 

NOTE;  Bee-e  published  5  days  a  week  Oklahoman-S  .  802,184  749,882 

,  TENN.  only.  Times-e  .  1,875,122  1,325,501 

1  555'228  I  372'mI  MONTREAL.  CANADA  Grand  Total  3,988,778  3,478,809 

474  998  538  187  SStar-e  .  3,194,098  2,799,933  NOTE:  Part  run  advertising  included; 

'  '  GaieHe-m  .  1,774.388  1,715,484  Oklahoman-m  1988— 1,711,470  includes  181,- 

2  984  538  2  570  271  Presse-e  .  3,838,7^  3,025,780  807  lines;  1987 — 1,401,448  includes  155,052 

‘  '  -  -  lines.  Times-e  1988  —  1,875,122  includes 

mass.  Grand  Total  .  8,805,285  7,541,177  184.788  lines;  1987—1,325,501  includes  143,- 

1  578  822  I  254  191  NOTE;  Star-e  includes  Weekend  Maga-  488  lines. 

'  ‘  '  '  line  linage. 

K  ARK  OMAHA,  NEBR. 

i  888SU  1  353  003  MORRISTOWN.  N.J.  World-Herald-d  .  1,882,518  1,542,428 

4n.859  M9,7«  Record-e  .  1,079,151  832,380  World-Herald-S  .  1,053,328  1,131,181 

'•359?^  384727  MUNCIE.  IND.  Grand  Total  .  2,915,842  2,873,589 

Press-e  .  1,042,880  955,408 

3  891  052  3  187  019  Star-m  .  982,428  905,477  ORLANDO,  FLA. 

,  J.evi.usz  4,ie/.uiT  .513^.5  m.m  395.981  5antinel-m  .  2,825,810  2,524,779 

I  CALIF  -  -  §Sentinel-S  .  918,827  1,101,220 

.'27795,807  2,203,012  2,403,077  2,258,844  Star-e  .  2,748,224  2,518,998 

,  838,037  931.437  NASHVILLE.  TENN. 

.  2  540  828  2  203  012  Banner-e  .  2,248,890  1,893,331 

'  '  Tennessean-m  .  2,220,878  1,871,922 

8,172,472  5,337,481  Tennessean-S  .  788,895  980,453 

run  advertising  included;  _  ,  .  — ; -  - 

1988—2  795  807  includes  Grand  Total  .  5,238,283  4,745,708 

255,188  lines;  1987— 2,203,012 '  includes  204,- 

282  lines.  Press  Telegram-e  1988-2,540.828  NEW  HAVEN.  CONN, 

includes  255,188  lines;  1987—2,203,012  in-  Journal  Courier-m  ...  1,391,852  1,181,749 

eludes  204,282  lines.  Register-e  .  2,184,225  1,989,182 

Register-S  .  1,042,575  1,278,839 

LONG  ISLAND,  N.Y.  Register  &  Journal- 

Newsday  Suffolk-e  ...  3,141,010  2,808,189  Courier-sat .  123,413  110,420 

Newsday  Nassau-e  ...  3,308,187  2,93^848  -  - 

-  -  Grand  Total  .  4,722,085  4,580,170 

Grand  Total  .  8,447,177  5,739,017  NOTE:  Journal  Courier-m  A  Register-e 

published  5  days  a  week  only. 

LOS  ANGELES,  CALIF. 

Time$-m  .  8,444,045  5,475,787 

Times-S  .  3,831,835  3,998,558 

Herald  Esaminer-e  ..  1,538,449  2,009,710 

Herald  Examiner-S  ...  505,801  871,927 

Grand  Total  12,118,130  12,355,982  Grand  Total  .  7, 

NOTE:  Part  run  advertising  included; 

Times-m  1988—1,444,045  includes  1,179,809  NEW  YORK.  I 

lines;  1987  —  5,475,787  includes  888,491  Times-m  .  4, 
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ITimes-e 

tTimes-S 


Grand  Total  .  5,887,719  5,500,471 

NOTE;  Times-e — Published  five  days  a 
week  effective  Sept.  14,  1988.  Times-S 
— First  publication  Sept.  IS,  1988. 

HONOLULU,  HAWAII 

Advertiser-m  .  2,359,394  1,781,141 

Star-Bulletin-e  .  2,523,008  1,998,001 

tStar-Bulletin  & 

Advertiser-S  .  891,089  701,301 

Grand  Total  .  5,573,489,  4,478,443 


Bulletin-e 
tBulletin-S 
Inquirer-m 
Inquirer-S 
News-e  . . . 


Grand  Total  . 11,098,298  10,820.581 

NOTE:  Part  run  advertising  included: 
Bulletin-e  1988—3,588,513  includes  829,998 
lines;  1987 — 3,194,034  includes  811,085  lines 
Bulletin-S  1988—1,139,484  includes  389,718 
lines;  1987 — 3,194,034  includes  811,085  lines. 
Inquirer-m  1988 — 2,893,271  includes  432,342 
lines;  1987  —  2,335,900  includes  288,411 
lines.  Inquirer-S  1988 — 2,381,873  includes 
754,840  lines;  1987—2.705,887  includes  741.- 
874  lines. 

PHOENIX.  ARIZ. 

Republic-m  .  3.217.242  2,753,984 

Republic-S  .  1,018,053  1,079,079 

Gazette-e  .  3,183,934  2,751,812 

Grand  Total  .  7,419,229  8,584,855 


Chronicle-e 

Chronicle-S 

Po$t-m  _ 

Post-S  . 


Grand  Total  . 10,805,888  8,591,180 

NOTE:  Part  run  advertising  included; 
Chronicle-e  1988 — 4,323,950  includes  528,- 
830  lines;  1987—3.249.738  includes  202,797 
lines.  Chronicle-S  1988—1,400,793  includes 
210,015  lines;  1987-1,454,850  includes 
88,808  lines.  Post-m  1988—3,735,379  in¬ 
cludes  480,289  lines;  1987—2,749,955  in¬ 
cludes  175,213  lines.  Post-S  1988—1,145,784 
includes  118.819  lines;  1987-1,138,819  in¬ 
cludes  38,254  lines. 

INDIANAPOLIS.  IND. 

News-e  .  2,525,899  2,124,838 

5tar-m  .  2,428,990  2,199,337 

Star-S  .  1,317,857  1,474,557 

Grand  Total  .  8,272,548  5,798.732 

JACKSON,  MISS. 

Clarion  Ledger-m  ....  1,318,898  1,208,587 
fClarion  Ledger  & 

News-S  . 

Daily  News-e 

Grand  Total 


Grand  Total 


Courier-News-e 


Oregonian-m 
§Oregonian-S 
Journal-e  . . 


Times-Union-m 

Times-Union-S 

Journal-e 


Grand  Total  .  5,030,855  4,758,373 

NOTE:  Part  run  advertising  included; 
Journal-e  1988—1,004,991  includes  87.498 
lines;  1987—858,701  includes  55,470  lines. 

{Continued  on  page  40) 


Grand  Total  .  4,872,449  4,420,582 

JERSEY  CITY,  N.J. 

Jersey  Journal-e  .  1,725,820  1,512,830 

NOTE;  Part  run  advertising  included; 
Jersey  Journal-e  1988 — 1,725,820  lines  in¬ 

cludes  87,315  lines;  1987  1,512,830  lines 
includes  103,724  lines. 

KANSAS  CITY.  MO. 

Times-m  .  2,320,042  2,142,534 

Star-e  .  2,091,884  1,725,972 

tStar-S  .  1.098,140  1,398,112 

Grand  Total 


BETTER  COPY 
FOR  ADVERTISERS 
BUILDS  YOUR 
CLASSIFIED 
AD  COUNT  AND 
LINAGE 


Journal-m  . 

News-Sentinel-e 

INews-Sentinel-S 


The  packaged,  continuity 
ad  programs  you  get 
monthly  with  the  Mac¬ 
Donald  Classified  Ser¬ 
vice  help  advertisers  and 
newspapers  alike. 


Grand  Total  .  8,490.881  8,142,995 

NOTE:  Part  run  advertising  included; 
Sentinel-m  1988—2.825,810  includes  842,473 
lines;  1987—2.524,779  includes  851,985  lines. 
Sentinel-S  1988—918,827  includes  178,885 
lines;  1987  —  1,101,220  includes  322,084 
lines.  Star-e  1988—2,748,224  includes  513,- 
458  lines;  1987—2,518,998  includes  537.028 
lines. 

PALO  ALTO,  CALIF. 

Times-e  .  1,981,180  1,989,002 

PASADENA.  CALIF. 

Star-News-e  .  1,215,020  1,028,702 

§lndepandent-Star 

News-S  .  391,201  494,508 

Independent-m  .  1,133,313  1,013,027 

Grand  Total  .  2.739,534  2,534.235 

NOTE:  Independent-m  published  5  days 
a  week  only. 

PATERSON.  N.J. 

Call-m  .  1,099,118  988,988 

PAWTUCKET,  R.l. 

Timei-e  .  1,110,417  957.979 


Harrison  C.  MacDonald 
li  Sons  Inc. 

p.  0.  Bex  22S  Lafayette,  Ind. 

Serving  newspaper  CfatsMiesI 
Advertising  since  IP27 


Times-Picayune-m 
Times- Picayune-S 
States  &  Item-e 


IfiB  lf»7 
PROVIDENCE.  R.l. 

BulUtin-e  .  2.404.502  1.940.435 

Journal-m  .  2.201.021  1,954.598 

tJournal-S  .  1,188.159  1.334.357 

Grand  Total  .  5.793.592  5.239,400 

QUINCY.  MASS. 

Patriot  Ledgar-a  . .  1,398.857  .  . 

NOTE;  Patriot  Ladgar-a  1958—1.398,857 
includas  25,547  linat  of  part  run  advartis- 
ing. 

READING,  PA. 

Eagle  1,434,055  83.571 

lEagla-S  .  495,930  125,901 


Grand  Total  . 1,930,985  210,572 

NOTE:  Eagla-a  ft  Timas-m  sold  in  com¬ 
bination.  Linage  of  one  edition  Eagle-e 
is  shown. 

NOTE:  All  newspapers  due  to  condi¬ 
tions  resulting  from  a  labor  contract  dis¬ 
pute.  advertising  had  either  been  cur¬ 
tailed  or  declined  from  Oct.  I  through 
Oct.  28.  1957. 

RIVERSIDE,  CALIF. 

Press-Enterprise  .  2.050,553  1,733.334 

§Press-Enterprise-S  .  433,278  503,941 

Grand  Total  2,483,831  2,237,275 

NOTE:  Enterprise-m  ft  Press-e  sold  in 
combination.  Linage  of  one  edition,  En¬ 
terprise-m  is  shown. 

NOTE;  Part  run  advertising  included; 
Enterprise-m  1958 — 2.050.553  includes  42,- 
954  lines;  1957—1,733,334  includes  24,750 
lines. 

ROANOKE.  VA. 

Times-m  1,495,151  1,255,197 

Times-S  453,301  505.503 

World-News-e  1,541.550  1,275,504 

Grand  Total  .  3,491,012  3,048,404 

ROCHESTER.  N.Y. 

Democrat  ft 

Chronicle-m  1,959,542  1,819,595 

tOemocrat  ft 

Chronicle-S  . 1,050,705  1,452,241 

•Times-Union-e  .  2,485,579  2,355,224 

Grand  Union  .  5,505,825  5,538,150 

ROCKFORD.  ILL. 

Star  .  1,750,042  1,470,951 

Star-S  .  521,225  705,084 

Grand  Total  2,371,258  2,175,045 

NOTE:  Star-m  ft  Register-Republic-e 
sold  in  combination.  Linage  of  only  one 
edition — Star-m — is  shown.  Star-m  pub¬ 
lished  five  week  days  only,  excluding 
Monday. 

SACRAMENTO.  CALIF. 

Bee-e  .  2,517,952  2,128,445 

§Bee-S  .  759,580  977,470 

Union-m  .  1,252,795  1,055.345 

*Union-S  .  232,400  292,371 

Grand  Total  .  4,852,727  4,454,533 

ST.  LOUIS.  MO. 

Globe-Democrat-m  ...  1,838,014  1.551,054 

tGlobe-Democrat-we  580,908  783,178 

Post-Dispatch-e  .  2,984,503  2,559,050 

§Post-Dispatch-S  1,553,552  1,915,075 

Grand  Total  .  5,955,987  5,918,357 

NOTE:  Part  run  advertising  included; 
Globe-Democrat-m  1958 — 1,838,014  includes 
288,183  lines;  1957—1,551.054  includes  237,- 
539  lines.  Post-Dispatch-e  1958—2,984,503 
includes  435,548  lines;  1957 — 2,559,050  in¬ 

cludes  307,875  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,478,741  1,198,580 

§Pioneer  Press-S  .  1.003,545  1,220,100 

Dispatch-e  .  2,589,251  2,257,155 

Grand  Total  .  5,171,547  4,585,935 

NOTE;  Part  run  advertising  included; 
Dispatch-e  1958—2.589,251  includes  439,055 
lines;  1957—2,257,155  includes  315,512  lines. 

ST.  PETERSBURG,  FLA. 

Times-m  .  2,952,493  2,429,535 

§Times-S  935,503  935.518 

Independent-e  ..  .  .  1,570,448  1,173,342 

Grand  Total  5,558,444  4.539.495 

NOTE:  Part  run  advertising  included; 
Times-m  1958—2.952.493  includes  282,858 
lines;  1957 — 2,429,535  includes  184,551  lines. 
Times-S  1958 — 935,503  includes  59,105  lines; 
1957—935,518  includes  55,255  lines. 

SALT  LAKE  CITY,  UTAH 

Tribune-m  .  2,444,524  2,035,551 

§Tribune-S  .  804,881  902,780 

Deseret  News-e  .  2,477,231  2.049.180 


3eseret  News-e 


2,477,231  2.049.180 


1958  1957 

SAN  ANTONIO.  TEX. 

Express-m  .  2,341,850  1,799,270 

tExpress-News-S  .  912,507  1,059,983 

Express-News-sat  .  295,453  293,758 

News-e  .  2,322,355  1,789,580 

Light-e  .  2,523,513  1,903,723 

SLight-S  . .  1,051,574  1,225,522 

Light-sat .  181,753  151,532 

Grand  Total .  9,529,205  8,223,578 

NOTE:  Express-m,  News-e  ft  Light-e  pub¬ 
lished  5  days  a  week  only. 

SAN  BERNARDINO,  CALIF. 

Sun-m  ..  2,143,483  1,795,355 

§Sun-Telegram-S  .  571,872  544,595 

Grand  Total  .  2,715,355  2,440,952 

NOTE;  Part  run  advertising  included; 
Sun-m  1958—2,143.483  includes  92.791  lines; 

1957 —  1,795,355  includes  55,985  lines.  Sun-S 

1958— 571.872  includes  14.830  lines;  1957— 
544.595  includes  17,359  lines. 

NOTE:  Sun-m  ft  Telegram-e  are  sold  in 
combination.  Linage  of  one  edition.  Sun-m 
is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  .  2,195,283  1,900,922 

fUnion-S  .  1,078,497  1,217,918 

Tribune-e  .  2,955,423  2,578,237 

Grand  Total  5,240,203  5,597,077 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,274,195  2,048,552 

Examiner-e .  2,320,842  2,100,254 

Examiner  ft 

Chronicle-S . 1,090,042  1,277,113 

Grand  Total  5,585,080  5,425,029 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,853,059  3,255,191 

News-e  .  3,853,227  3.241.853 

t§Mercury-News-S  ...  1,012,205  1,144,443 

Grand  Total  .  8,718,492  7,541,497 

NOTE;  Part  run  advertising  included; 
Mercury-m  1958-3.853,059  includes  257,138 
lines;  1957 — 3,255,191  includes  258,454  lines. 
News-e  1958  —  3,853,227  includes  257,138 
lines;  1957-3,241.853  includes  258,454  lines. 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1,555,231  1,500,558 

SANTA  ANA.  CALIF. 

Register  .  3,3n,757  2,575,422 

fRegister-S  855,822  1,080,889 

Grand  Total  4,240,589  3,757,311 

NOTE;  Register-e  ft  Register-m  sold  in 
combination.  Linage  of  one  edition  Reg- 
ister-e  is  shown. 

SCHENECTADY.  N.Y. 

GaieHe-m  1.772.408  1,550,958 

’Union  Star  e  1,222,790  1,105,279 

Grand  Total  .  2,995,198  2,557,247 

SEATTLE.  WASH 

Post-Intelligencer-m  2,053,804  1,785,250 

§Post-lntelligencer-S  593,119  707,415 

Times-e  .  3,193,034  2,545,142 

Times-S  1,153,738  1,212,345 

Grand  Total  .  7,013,595  5,352,154 

SHREVEPORT.  LA. 

Journal-e  . 1,211,555  1,051,885 

Times-m  .  1,523,070  1,381,551 

Times-S  .  505,752  759,257 

Grand  Total  .  3,341,477  3,192,704 

SOUTH  BEND.  IND. 

Tribune-e  .  1,904,734  1,715,800 

Tribune-S  .  513,577  747,550 

Grand  Total  .  2,518,411  2,454,450 

SPOKANE.  WASH. 

Spokesman-Review-m  .  1,027,070  857,007 

tSpokesman-Review-S  545,092  525,555 

Chronicle-e  .  1,301,915  1,020,487 

Grand  Total  .  2,874,078  2,504,050 

STOCKTON.  CALIF. 

Record-e  .  1,989,024  1,723,415 

SYRACUSE.  N.Y. 

Herald-Journal-e  2,240,505  1,983,279 

SHerald-American-S  .  729,970  949,748 

Post  Standard-m  .  1,024.522  1,042,533 

Grand  Total  . 3,995,097  3,975,550 

TACOMA.  WASH. 

News-Trlbune-e  .  2,252,499  1,892,814 

News-Tribune-S  .  525,434  751,052 


1958  1957 

TALLAHASSEE,  FLA. 

Democrat-a  .  955,880  . 

Democrat-S  .  304,938  . 


Grand  Total  .  1,270,818  . 

TAMPA.  FLA. 

Tribune-m  .  2,518,299  2,238,289 

tTribune-S  .  877,977  950,455 

Times-e  .  1,943,572  1,582,913 

Grand  Total  .  5,439.848  4,781,557 

NOTE:  Part  run  advertising  included; 
Tribune-m  1958—2.518,299  includes  190,795 
lines;  1957—2,238,289  includes  100,451  lines. 

TOLEDO.  OHIO 

Times-m  .  895,837  749,451 

Blade-e  .  2,435,882  2,081,040 

Blade-S  .  1,055,055  1,222,954 

Grand  Total  .  4,397,785  4,053,445 

NOTE:  Times-m  published  5  days  a 

week  only, 

TORONTO.  CANADA 

Globe  ft  Mail-m  .  1,794,189  1,728,998 

:Telegram-e  .  3.089,295  2,722,058 

Star-e  .  3,709,894  3.028.558 

Grand  Total  .  8,593,379  7,479,734 

NOTE:  Telegram-e  includes  Weekend 
Magazine  linage  and  Star-e  ft  Globe  ft 
Mail-m  include  rotogravure  section  lin¬ 
age. 

TRENTON,  N.J. 

Times-e  .  1,548,981  1,219,514 

•Times  Advertiser-S  ..  753,515  893,899 

Trentonian-m  .  1,134,427  977,721 

Grand  Total  .  3,437,024  3,091,234 

NOTE:  Times-e  published  5  days  a  week 
only. 

TROY.  N.Y. 

Record  (See  Note)  1,382,185  1,275.825 

NOTE:  Record-m  ft  Times-Record-e  sold 
in  combination.  Linage  of  one  edition 
Record-m  is  shown. 

TULSA.  OKLA. 

Tribune-e  .  2,050,487  1,881,895 

World-m  .  2,025,572  1,851,382 

World-S  .  545,799  758,797 

Grand  Total  .  4,732,858  4,502,075 

UNION  CITY,  N.J. 

Hudson  Dispatch-m  ...  973,719  855,938 

UTICA,  N.Y. 

Observer  Dispatch-e  ..  1,148,912  314,897 

•Observer  Dispatch-S  .  404,954  81,808 

Press-m  .  1,377,315  355,881 

Grand  Total  2,931,182  752,585 

NOTE;  All  newspapers  did  not  publish 
Oct.  I  through  Oct.  22.  1957  due  to  strike 
conditions. 

WASHINGTON,  D.C. 

News-e .  1,420,155  1,418,533 

Post-m  .  4,799,082  4,299,415 

5Post-S  .  1,518,759  2,025,137 

Star-e  .  2,724,249  2,508,740 

fStar-S  .  995,458  1,158,852 

Grand  Total  . 11,558,713  11,511,788 

WATER8URY.  CONN. 

American-e  .  1,558,075  1,570,125 

Republican-S  .  544,555  593,451 

Grand  Total  .  2,112,741  2,253,577 

NOTE;  American-e  ft  Republican-m  sold 
in  combination.  Linage  of  American-e 
only  is  shown. 


WATERLOO.  IOWA 

Courier-e  . 1,227,059 

Courier-S  .  355,859 


1958  1957 

White  Plains  Reporter 

Dispatch-e  .  1,833,071  1,478,857 

Rockland  Journal 

News-e  .  1,571,875  1,129,153 

Grand  Total  . 14,517,433  12.081,359 

WICHITA,  KANS. 

Eagle-m  .  2,145,531  1,793.305 

Beacon-e  .  1,099,543  1,255,590 

(Eagle  ft  Beacon-S  ...  534,951  549,513 

Grand  Total  .  3,780,125  3.709.508 

NOTE;  Beacon-e  published  5  days  a 
week  only.  Effective  July  13,  1958. 

NOTE;  Part  run  advertising  included; 
Eagle-m  1958 — 2,145,531  includes  15,973 
lines;  1957 — 1,793,305  includas  25,750  lines. 
Eagle  ft  Beacon-S  1957 — 549,513  includes 
15,147  lines. 

WILLOUGHBY,  OHIO 
News-Harald-a  .  1,053,335  . 

WORCESTER,  MASS. 

Telegram-S  .  711,101  829,920 

Telegram-m  .  1,170,042  1,070,425 

Gaiette-e  .  1,419,583  I.374.3SI 

Grand  Total  .  3,300,825  3,274,597 

NOTE;  Part  run  advertising  included; 
Telegram-m  1958 — 1,170,042  includes  83,- 
751  lines;  1957-1,070,425  includes  114.391 
lines.  Gaiette-e  1958 — 1,419,583  includes 
89.513  lines;  1957—1,374.351  includes  117,- 
822  lines. 

YOUNGSTOWN.  OHIO 

Vindicator-a  .  2,040,501  1,581,450 

§Vindicator-S  .  1,052,777  1,194,918 

Grand  Total  .  3.103.378  2,875,378 

A.L.S.  REPORTS 


Telegram-m 

Telegraph-S 


BLUEFIELD,  W.  VA. 

1958 


1958  1957 

591,951  555,290 

245,947  282,757 


Grand  Total  .  1,593,918  . 

NOTE;  Courier-e  published  5  days  a 
week  only. 


WEST  PALM  BEACH.  FLA. 

Post-m  .  2,195,591  . 

Times-e  .  1,983,955  . 

§Post-Times-S  .  582,071 


Grand  Total  .  5,725,735  4,987,521  Grand  Total  .  2,877,933  2,553,855 


Grand  Total  4,852,527  . 

NOTE;  Times-e  published  5  days  a  week 
only. 

WESTCHESTER-ROCKLAND  GROUP. 
N.Y.  110  CITIES) 

Mamaroneck  Timas-e  .  1,327,999  1,110,552 
Mount  Vernon  Argus-e  1,485,584  1,249,544 
New  Rochelle  Standard- 

Star-e  .  1,455,422  1,225,404 

Ossining  Citizen- 

Register-a  1,395,592  1,153,404 

Peekskill  Star-e  917.850  971,088 

Port  Chester  Itam-e  1,475,439  1,206,345 

Tarrytown  News-a  .  1,343,419  1,112.398 

Yonkers  Herald 

Statesman-e  .  1,709,172  1,432,403 


Grand  Total  837,908  839,047 

Telegraph-S  includes  FAMILY  WEEKLY 

54.844  lines  (1958);  45,207  lines  (1957). 

NOTE;  Telegraoh-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA,  S.C. 

State-m  .  1,558,011  1,290,055 

State-S  .  552,939  502,481 

Record-e  .  1,477,854  1,177,851 

Grand  Total  3.588.814  3.070.398 

Stata-S  includes  THIS  WEEK  37,111  lines 
(1958);  42,280  lines  (1957). 

PASSAIC,  N.J. 

Herald-Naws-e  .  1,482,899  1,285,318 

PATERSON,  N.J. 

News-e  .  1,529,154  1,481,745 

SCRANTON.  PA. 

Tribune-m  .  528.185  515,315 

Scrantonian-S  .  517,027  517,151 

Times-o  .  1.419,419  1.134,592 

Times-S  .  255,578  212,105 

Grand  Total  .  2,730,209  2,479,173 

Scrantonian-S  includes  PARADE  47,857 
lines  (1958);  53,059  lines  (1957).  FAMILY 
WEEKLY  Times-S  includes  54,935  lines 
(1958);  45,477  lines  (1957). 

WILKES-BARRE.  PA. 

Record-m  .  799,098  591,099 

Times-Leader-a  .  1,490,388  1,215,818 

Independent-S  .  554,145  743,405 

Grand  Total  .  2,853,531  2.551.323 

tndependant-S  includes  PARADE  47,512 
lines  (1958);  FAMILY  WEEKLY  45,477  lines 
(1957). 

FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN.  S.D. 

American-News-e  .  517,538  430,094 

American-News-S  .  191,814  239,022 

Grand  Total  .  809,452  559,115 

ALTOONA.  PA. 

Mirror-e  .  1,515,227  1,387,510 

APPLETON-NEENAH-MENASHA.  WIS. 

Post-Crescent-e  .  1,324,580  1,234,478 

Post-Crescent-S  .  332,525  378.210 


I  455  422  1,225.404  Grand  Total  .  1,557,305  1,512,588 

I  395  592  I  153  404  BLOOMINGTON,  ILL. 

9l7'un  ‘971  088  Pantagraph-AII  Day-S  1,707,104  1,432,102 
•m-e  I  475  439  I  206  345  NOTE:  FAMILY  WEEKLY  linage  not  in- 
-e  .  I,'343.4I9  I,II2,'398  eluded  either  year. 

.  1,709,172  1,432,403  (Continued  on  page  41) 
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1968  1967  1968  1967 

BURLINGTON.  VT.  HUNTINGTON.  W.  VA. 

Free  Pr«i-m  .  1,181,004  1,038,108  Adv«rti$«r-«  .  1,159,973  1,093,775 

"  Herald-Diipatch-m  ....  1,070,038  1,060,515 

CANTON,  OHIO  Herald  Dispatch  ft 

RaDOsitorv*e  .  Adv.-sat  .  109,543 

Rapository-S  .  H#rald-Adv#rt!ser-S  ...  330,057  423,033 

Grand  Total  .  Grand  Total  .  2,669,611  2,577,323 

CARBONDALMWWIN-MURmYSBORO.  HUNTSVILLE.  Al^ 

ILL.  Times-e  .  1,364,566  1,293,390 

Southern  lllinoisan-e  ..  485,604  480,662  Times-S  .  *405,708  *602,642 

Southern  Illinoisan-S  ,.  132,580  152,558  - 

-  -  Grand  Total  .  1,770,274  1,896,032 

Grand  Total  .  618,184  633,220  NOTE:  *lnclude$  PARADE. 

NOTE:  Does  not  include  FAMILY  uvaeieiie  eaecc 

WEEKLY.  ^  ^ 

Cape  Cod  Standard* 

CHAMBERSBURG.  PA.  Times-e  .  819,154  713,132 

Public  Opinion-e  .  991,438  726,117  Cape  Cod  Standard- 

Times-S  .  84,064  83,286 

CHAMPAIGN-URBANA.  ILL. 

Courier-me  .  734,468  816,354  Grand  Total  .  903,238  796,418 

.  JOHNSON  CITY.  TENN. 

Grand  Total  .  990,430  1,063,692  Press-Chronicle-d  .  755,258  569,534 

Prass-Chronicla-S  .  261,798  342,442 

CHARLESTON.  W.  VA.  . 

Gaiette-m  .  1.321. 516  1,257,032  Grand  Total  1,017,056  912,442 

u.||.,  1395  940  I  312  136  NOTE:  Includes  54,500  lines  (1968);  45,- 

G«ett.  Maii-s’:::.:;:  380:3I0  518,196  492  lin.s  (I967)  FAMILY  WEEKLY. 

Grand  Total  . 

NOTE;  Above  figures  do  not  include  j"?  VaVm 

PARADE  magazine  and  pre-printed  insert  Tn-City-Herald-S  .  245.609 

Grand  Total  . 1,165,031  1,102,927 

CHILLICOTHE  OHIO  NOTE:  Does  not  include  FAMILY 

Gaictte-e  . '|.082,I99  1,061,721  WEEKLY. 

CORPUS  CHRISTI,  TEX.  KENOSHA.  W^C. 

Caller-m  .  1,949,500  1,640,646  News-e  .  1,607,130  1,451,786 

Times-e  .  1,909,782  1,662,556  u,e,rQTf>»i  MV 

C‘"-Times-S  . _5^0  KINGSTON.  N.Y.^^  ^ 

Grand  Total  .  4,273,164  3,812,312  KOKOMO  IND. 

COVINGTON,  KY.  .  '  M  M2 

Kentucky  Post  ft  Tribune-S  .  ^».I78  250,042 

Times-Star-e  .  922,348  753,564  .  1,639.912  1,095,763 

DANBURY.  CONN.  .. 

News-Times-e  .  1.305,094  1,135,120  yJ'|gi(LY‘*^‘’®^  * 

DAVENPORT,  IOWA  i  avplamd  FLA 

Times-Democrat-m  ....1,214,962  1,076,068  ,  ,  ,  v  .  inincn 

Times-Democrat-e  .  1,525,090  1,326,108  Ledqer-e  S  ft  sat  m  1,372,294  1,212,512 

Times-Democrat-S  _  499,016  617,638  LANCASTER  PA 

-  New  Era-e:  Intelligencer 

Grand  Total  .  3,239,068  3,019,814  Journal-m  .  1,606,703  1,441,130 

News-S  .  414,570  412,763 

DAYTONA  BEACH,  FLA.  -  - 

News-e  .  879,211  808,157  Grand  Total  2,020,700  1,853,893 

News-Journal-S  .  214,347  225,337  NOTE.  Does  not  include  FAMILY 

Journal-M  .  974,082  765,555  WEEKLY. 

LA  SALLE,  ILL. 

Grand  Total  .  2,067,640  1,799,049  News-Tribune-e  .  959,066  785,774 

Herald  ft  Rev‘!!w.m?"'l'.m.ll2  1,080,100  FIGURES  SUPPLIED  BY 
Herald  &  Review-S  ..  348,264  363,958  PUBLISHERS 

Grand  Total  .  1,461,376  1,440,058  LINCOLN,  NEBR. 

Star-m  .  1,228,696  1,209,796 

EAST  ST.  LOUIS.  ILL.  Journal-e  .  1,238,648  1,191,272 

Journal-e  .  527,170  522,606  Journal  ft  Star-S  .  365,418  460,198 

Journal-S  .  166,558  171,640  -  - 

_  _  Grand  Total  .  2,881.042  2,914,788 

r  jT»i  Includes  PARADE  48,280  lines  (1968):  53.- 

Grand  Total  ........  522  lines  (1967). 

NOTE:  Does  not  include  FAMILY 
'WEEKLY.  LOCKPORT,  N.Y. 

EDWARDSVILLE,  ILL.  Union-Sun  ft  Journal-e  .  769.986  702,926 

Intelligencer-e  .  227,668  285,334  LORAIN,  OHIO 

EAII  BIUEB  UAEE  Joumal-E  .  1,666,154  1,670,704 

FALL  RIVER,  MASS.  im.rnAl.c  790  197 

Herald  News-e  . 1,345,893  1,341,292  ^  .  '  . 

FORT  MYERS.  FLA.  .  . 

News-Press-mS  .  1,588,246  1,383,994  LOUISVILLE,  KY. 

CAIMECWIIIE  EIA  Courier-Joumal-m  1,788,051  1,500,739 

c  GAINESVILLE,  F^.  Courier-Journal  ft 

Sun-eS  ex  sat  .  1,217,510  986,678  Times-S  .  1,079,076  1,232,589 

Times-e  .  2,431,656  1,121,205 

GRAND  FORKS.  N.D.  - - 

Herald-eS  . 1,105.846  1,080,338  Grand  Total  .  5,298,783  4,8M.533 

NOTE:  Above  linage  is  actual  linage 
HAGERSTOWN,  MD.  converted  to  8-column  basis.  ROP  display 

Herald-m  .  1,226,904  1,177,995  is  published  on  6-column  basis  and  classi- 

Mail-e  .  1,327,732  1,170,778  tied  on  9-column  basis. 

Grand  Total  .  2,554,636  2,348,773  Capital  Tirnet-e'^^^'  TmU49  1,643,775 

State  Journal-m  .  1,795,612  1,660,883 

HARRISBURG.  PA.  State  Journal-S  .  *544.075  *584,193 

Patriot-m  .  1,607,788  1.395,450  - - 

Patriot-News-S  .  580,146  661,290  Grand  Total  4,144,336  3,888,857 

_  _  NOTE:  *lncludes  PARADE  45,514  lines 

Grand  Total  .  2,187,934  2,056,740 

,?«»''o*-N»ws-S  does  not  include  MERIDEN,  CONN. 

PARADE  linage.  Record-m  .  1,112,286  1,216,992 

Journal-e  .  1,018,444  1,119,482 

„  HAVERHILL.  MASS.  -  - 

GaieHe-e  .  788,606  75*  466  Grand  Total  .  2,130,730  2,336,474 
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1968  1967 

MIDDLETOWN.  N.Y. 

Timas  Harald-Racord-m  1,185,884  914,690 

MOUNE-ROCK  ISLAND.  ILL. 

Argus-e  .  1,466,598  1,311,660 

Dispatch-e  .  1,602,104  1,393,210 

MONROE.  LA. 

World-m  .  1,171,259  946,459 

News-Star-e  .  1,170,202  933,772 

World-S  .  312,118  386,247 

Grand  Total  .  2,653,579  2,266,478 

MORGANTOWN,  W.  VA. 

Post-e  .  565,152  542,920 

Dominion-Naws-m  _  565,152  542,920 

Dominion-Post-S  .  217,394  197.302 

Grand  Total  .  1,347,698  1,283.142 

NOTE:  Dominion-Post-S  includes  FAMILY 
WEEKLY. 

NEWARK,  OHIO 

Advocate-e  .  1.334,004  1,234,926 

NEW  BEDFORD,  MASS. 

Standard-Times-e  .  1,333,878  . 

Standard-Timas-S  .  292,474  . 

Grand  Total  .  1,626,352  . 

NEW  BRITAIN,  CONN. 

Herald-e  .  1,141,975  1,063,195 

NEW  LONDON.  CONN. 

Day-e  .  1,476,118  1,241,467 

NORRISTOWN,  PA. 

Times-Herald-e  .  998,125  969,086 

NORTH  PLATTE,  NEBR. 
Telegraph-e  .  600,194  617.694 

OGDEN.  UTAH 

Standard-Eiaminer-a  1,331,966  1,198,962 

Standard-Examinar-S  . .  448,334  *502,562 

Grand  Total  .  1,780,300  1,701,524 

NOTE:  *lncludes  FAMILY  WEEKLY  56,- 
224  lines  (1968);  44,450  lines  (1967). 

OIL  CITY,  FRANKLIN.  PA. 

Derrick-m  .  710,698  666,976 

News-Herald-e  .  616,470  559,796 

Grand  Total  .  1,327,168  1,226,772 

ONEONTA,  N.Y. 

Star-m  628,390  508,312 

PADUCAH.  KY. 

Sun-Damocrat-a  .  925,232  847,392 

Sun-Democrat-S  .  312,088  351,316 

Grand  Total  .  1,237,320  1,198,708 

PINE  BLUFF.  ARK. 

Commercial-a  .  859,740  633,360 

Commercial-S  .  233,296  261,114 

Grand  Total  .  1,093,036  894,474 

NOTE:  Does  not  include  55,174  lines 
FAMILY  WEEKLY. 

PITTSFIELD.  MASS. 

Berkshire  Eagle-a  .  1,248,898  1,185,168 

PLATTSBURGH.  N.Y. 
Prass-Republican-m  682,472  638,386 

PORT  JERVIS.  N.Y. 

Union-Gazette-a  .  291,928  232,176 

PORTLAND.  ME. 

Press  Herald-m  .  999,604  902,629 

Express-e  .  953,917  881,604 

Talegram-S  .  394,629  447,278 

Grand  Total  .  2,348,150  2,231,511 

POTTSTOWN,  PA. 

Mercury-m  .  1,051,204  1,252.440 

POUGHKEEPSIE.  N.Y. 

Journal-e  ..  ..  1,426,719  1,188,495 

Journal-S  .  *520,297  *616,969 

Grand  Total  1,947,016  1,805.464 

NOTE:  *lncludes  FAMILY  WEEKLY  54,- 
755  lines  (1968);  45,237  lines  (1967). 

QUINCY.  ILL. 

Harald-Whig-a  .  864,878  611,086 

Herald-Whig-S  .  309,596  363,678 

Grand  Total  .  1.174.474  974,764 

RAPID  CITY,  S.D. 

Journal-a  .  1,002,876  787,514 

Journal-S  .  268,800  313,502 

Grand  Total  .  1,271,676  1,101,016 

RENO.  NEV. 

Journal-m  .  1.039,486  1,041,530 

Journal-S  .  322,112  378,420 


I9&8  1967 

Gaiette-a  .  1,222,536  1,204,336 


Grand  Total  . 

2,584,134 

2.624,286 

RICHMOND.  VA. 

Tim«»*Di$p4tch*m  . 

2,005,212 

1,754,895 

News  Laadar-e  . 

2,216,644 

1.836,466 

Times-Dispatch-S  _ 

941,179 

1,120,269 

Grand  Total  . 

5,163,035 

4,711,630 

RUTLAND 

.  VT. 

Herald-m  . 

808,133 

680,187 

SALEM.  1 

ORE. 

Statasman-m  . 

1.246,457 

1,084,813 

Statasman-S  . 

293,212 

320,131 

Journal-e  . 

1,425,521 

1,233,959 

Grand  Total  . 

2,965,190 

2,638,903 

SALISBURY 

,  N.C. 

Post-e  . 

822,388 

807,982 

Post-S  . 

216,230 

224,056 

Grand  Total  . 

1,038,618 

1,032,038 

SANTA  BARBARA.  CALIF. 

News-Press-e  . 

1,770,342 

1,545,257 

News- Press- S  . 

409,514 

531.622 

Grand  Total  . 

2,179,856 

2,076,879 

SIOUX  FALLS.  S.D. 

Argus- Leadar-e  . 

1,044,295 

922,278 

Argus-Leader-S  . 

334,548 

374,388 

Grand  Total  . 

.  1,378,843 

1,296,666 

STROUDSBURG.  PA. 

Pocono  Racord-m  . 

.  644,700 

567,420 

SUPERIOR. 

Wise. 

Talegram-e  . 

654,752 

560,294 

TERRE  HAUTE.  IND. 

St«r-m  . 

.  1,053,416 

835,688 

Tribunt*«  . 

.  1,162,574 

909,160 

Tribune-Star-S  . 

494,704 

647.122 

Grand  Total  . 

,  2,710,694 

2,391,970 

TOPEKA. 

KANS. 

Capital-m  . 

.  1,407,056 

1,131,900 

State  Journal-e  . 

452,102 

501,858 

Capital-Journal-S  _ 

1,110,340 

1,021,426 

Grand  Total  . . 

2,969,498 

2,655,184 

TUCSON. 

ARIZ. 

Star-m  . 

2,024,803 

1.882.202 

Star-S  . 

487,315 

522,589 

Citizen-e  . 

.  2,321,637 

2,212.290 

Grand  Total  . 

4,833.755 

4.617.081 

NOTE:  starts  Includas  PARADE. 

VICTORIA, 

TEXAS 

Advocate-m  . . 

.  820,064 

650,762 

Advocate-S  . 

.  173.684 

193,256 

Grand  Total  . 

,  993,748 

844,018 

WAUKEGAN.  ILL. 

Ntw^Sun>a  . . 

1,789,508 

1,466,738 

WILMINGTON.  DEL. 

News-Journal-me  . 

.  2,527,412 

2.139,904 

WINSTON-SALEM.  N.C. 

Journal*m  . 

1,702,288 

1,315,860 

Sentinel-a  . 

1.536,276 

1,232,658 

Journal-Sentinal-S  , . . . 

501,900 

584,584 

Grand  Total  .  3,740,464  3,133,102 


WOONSOCKET,  R.l. 

Call-e  .  826,386  914,665 

CANADA 
CALGARY.  ALTA. 

Herald-e  .  2,784,612  2,363,360 

HAMILTON.  ONT. 

Spectator-e  .  2,870,560  2,548,428 

KITCHENER-WATERLOO,  ONT. 
R«cord-e  .  2,210,437  2,018,546 

LETHBRIDGE.  ALTA. 

Herald-e  .  954,749  760,238 

LONDON.  ONT. 

Free  Press-me  .  2,368,110  2.131.387 

NORTH  BAY.  ONT. 

Nugget-e  .  806,866  619.239 

OTTAWA.  ONT, 

Citiien-e  .  2,672,515  2,355,361 

Le  Droit-a  . 

REGINA.  SASK. 

Leader-Post-a  .  1,757,838  1,582.484 

SASKATOON,  SASK. 

Star-Phoenix-e  .  1,268,126  1,271,917 
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Tri- weekly 
has  5  men 
cover  crash 

BrRLiXGAME,  Calif. 

When  a  Japan  Air  Lines 
DC-8  plane  landed  in  San  Fran¬ 
cisco  Bay  waters  a  few  miles 
short  of  the  airport  the  tri¬ 
weekly  Burlingnmf  Advance- 
Star  had  five  newsmen  in  the 
field  covering  the  near-disaster. 

These  include!  Tom  Bullock, 
photographer,  who  took  the 
widely-distributed  view  of  the 
plane  crew  leaving  the  airliner 
on  a  life  raft.  He  and  Walt 
Wright,  reporter,  sped  to  the 
scene  as  soon  as  the  newspaper 
received  a  warning  signalled 
over  the  news  bureau  radio  in 
the  Redwood  City  Courthou.se. 

Also  on  hand  by  the  time  the 
survivors  I’eached  shore  were 
Wally  Burke,  reporter,  and 
Bruce  Lee,  sports  editor.  .Ar¬ 
riving  shortly  later  was  Glenn 
Bi'own.  editor,  who  reached  the 
Hiatt  House  for  a  meeting  and 
found  it  had  l)een  converted  into 
a  receiving  station  for  the  pas¬ 
sengers.  He  had  not  heai  d  of  the 
crash. 

Bullock  and  Lee  reached  the 
downed  plane  by  hailing  a  fisher¬ 
man  who  was  preparing  to  leave 
the  shore  of  Coyote  Point  in  a 
10-foot  l)oat.  He  did  not  even 
know  of  the  accident  l>ecause  of 
the  screen  of  fog  over  the  Bay 
w  aters. 

First  arrivals  of  an  advance 
throng  of  San  Francisco  area 
newsmen  rounded  a  nearby  l)end 
as  the  Burlingame  newsmen 
headed  out  into  the  Bay.  The 
pair  reached  the  airline  just  in 
time  to  snap  the  picture  of  the 
unhappy  crewmen  leaving  their 
downed  jet. 

.All  of  this  was  most  frus¬ 
trating,  Brown  told  E&P.  While 
the  paper  had  full  coverage  and 
pictures  its  next  edition  was 
two  days  away. 

There  was  consolation  in  l)eing 
able  to  supply  the  complete  re¬ 
port  to  the  triweekly’s  affiliated 
and  nearby  dailies  in  the  Penin¬ 
sula  Newspapers  Inc.  group, 
however. 

Thes<‘  are  the  Palo  .Alto  Times 
and  the  Redwood  City  Tribune. 
The  Tribune,  edited  by  David 
X.  Schutz,  immediate  past  presi¬ 
dent  of  .APME,  supplied  the  pic- 
tuies  to  .AP. 

During  the  frenzied  activities 
of  covering  the  story,  Roy  Hurl- 
\yert  coordinated  the  covei-age 
provided  from  the  field.  Come 
Sunda.v,  the  .Advance-Star  of¬ 
fered  its  readers  what  Brown 
<iescrit>ed  as  a  pretty  fair  report 
despite  its  delay. 


Some  phases  of  the  coverage 
must  be  rated  as  strokes  of  luck, 
the  editor  said.  Yet  the  staff  has 
always  had  in  mind  the  pos¬ 
sibility  of  a  big  story  from  the 
San  Francisco  .Airport,  just 
north  of  its  plant.  'The  JAL’s 
jet  liner  actually  landed  on  the 
water  only  six  miles  away. 

Milk  fund  donors 
reineinber  late  editor 

Knoxville,  Tenn. 

The  Knoxville  (Tenn.)  Jour¬ 
nal’ a  annual  Milk  Fund  cam¬ 
paign  has  added  significance 
this  year. 

It  was  liegun  31  years  ago 
around  Thanksgiving  time  by 
Guy  L.  Smith,  the  paper’s  late 
editor,  to  finance  the  purchase 
of  milk  and  medicine  for  chil¬ 
dren  born  into  poor  families.  It 
expanded  last  year  to  include 
elderly  and  infirm  citizens  whose 
diets  required  milk  but  who  had 
no  funds  for  the  milk. 

Smith  died  Nov.  21 — and 
many  contributions  to  the  fund 
are  lieing  made  this  year  as 
memorials  to  the  late  editor  who 
was  concerned  about  little  chil¬ 
dren’s  health. 

In  11)37,  Smith  called  a  meet¬ 
ing  of  pul)lic  health  nurses  and 
asked  what  was  the  greatest 
need  in  Knox  County.  They  said 
there  were  no  funds  from  any 
chai’ity  or  from  any  tax  source 
for  them  to  buy  milk  for  babies 
and  small  children. 

That’s  when  The  Milk  Fund 
began. 

There  is  no  expense  for  ad¬ 
ministration  of  the  fund.  Case 
workers  employed  by  the  city 
and  county  welfare  depart¬ 
ments  check  the  needs  of  fam¬ 
ilies.  and  order  either  the  milk 
or  medicine  or  both  for  the 
families. 


Best  education  stories 
c<mtest  announced 

The  l)est  education  stories  in 
1!)(!8  in  either  newspapers  or 
magazines  are  eligible  for 
awaids  in  a  contest  sponsored 
by  the  National  .Association  for 
the  .Advancement  of  Education 
Writing  (NC.AEW). 

Stories  published  during  cal- 
ander  year  11)()8  are  eligible  and 
entries  must  l)e  received  by 
January  8,  1969.  Entries  should 
be  sent  to:  Peter  Janssen,  11 
Lincoln  .Ave.,  Old  Greenwich, 
Conn.  06879. 

Savings  Bonds  will  Ik* 
awarded  for  liest  stories  in  the 
following  categories: 

Station  names  editor 

Frank  Goerg,  executive  editor 
of  KFWB,  Los  .Angeles,  has 
lieen  named  executive  editor  of 
WINS,  New  York. 


-EDITORIAL  W  ORKSHOP- 


By  Roy  H.  Copperud 


Follow  the  Leader 


I  don’t  know  how  many  times  I  have  seen  and 
heard  it  solemnly  set  forth  that  a  picture  of  a  person 
should  not  be  positioned  so  that  the  subject  is  looking 
off  the  page,  because  this  leads  the  eye  of  the  reader 
off  the  page  too.  The  idea  always  struck  me  as  fanci¬ 
ful  until  recently,  when  I  heard  of  an  instance  in 
which  not  only  was  the  reader’s  eye  directed  off  the 
page,  but  he  put  down  the  paper  and  got  up  and  left 
the  room  in  the  direction  in  which  the  person  pictured 
was  looking. 

It  happened  that  the  reader  was  in  Los  Angeles, 
and  that  fortunately  he  was  facing  north.  Luckily, 
too,  the  person  pictured  was  not  looking  off  the  left- 
hand  side  of  the  page,  because  this  w'ould  have  led  the 
reader  into  the  Pacific  Ocean,  and  would  have  meant 
an  inconvenient  ducking,  if  not  his  untimely  demise. 

He  was  also  on  the  first  floor;  otherwise  he  might 
have  been  led  out  a  window  and  to  a  nasty  fall. 

As  it  was,  he  went  east,  following  the  gaze  of  the 
pictured  person,  and  finally  was  stopped  only  when 
he  ran  into  a  stone  wall  at  Tulsa,  Okla.,  knocking 
himself  unconscious.  When  the  police  revived  him  and 
asked  what  had  hapjiened,  he  explaine<l,  “I  glanced 
at  this  picture  in  a  newspaper  I  was  reading  out  in 
Los  Angeles,  see,  and  .  ,  .” 

Pictures  are  a  little  bit  outside  the  usual  territory 
of  this  column,  but  I  deemed  it  my  duty  to  apprise  i 

editors  everywhere  that  the  danger  involved  in  di¬ 
recting  the  line  of  sight  of  people  in  pictures  is  much 
greater  than  had  lieen  previously  supposed.  No  longer 
is  it  sufficient  to  worry  only  about  leading  some  im- 
liecile’s  gaze  off  the  edge  of  the  paper.  Editors  now 
must  consider  the  possibility  that  someone  may  re¬ 
spond  even  more  actively  to  the  suggestion,  and  that 
any  resultant  mischance  may  Ik*  blamed  on  them. 


Wayward  Words 


“This  procedure  is  100  times  less  effective.’’  The 
sentence  does  not  convey  a  clear  meaning,  since  fi’nic.s 
implies  multiplication,  not  division  or  diminution. 
Better:  one  one-hundreth  (if  that  is  what  it  was)  a.<? 
effective. 

“The  new  star  is  probabl.v  25,000  times  fainter  than 
the  sun.’’  Baffling.  One  twenty-five  thousandth  as 
hriyht;  or  “The  sun  is  25,000  times  as  bright  as  the 
new  star.’’ 

I  first  di.scussed  this  subject  in  my  Dictionary  of 
I'saye  and  Style,  published  in  1964,  and  was  inter¬ 
ested  to  note  that  when  the  revised  Fowler  came  along 
a  year  later  it  too  took  notice  of  this  j)eculiarity  of 
expression : 

“Or  again,  Domesday  yross  incomes  must  he  mul¬ 
tiplied  fifty  times  to  give  the  Ift.tS  equivalent,  and 
The  degree  of  radiation  would  he  thirty  times  less 
that  fixed  hy  security  measures.  Do  these  mean  that 
the  incomes  must  be  multiplied  by  fifty  and  that  the 
radiation  is  one-thirtieth  of  the  original?  If  so,  why 
not  .say  so,  and  make  all  plain?’’ 


. . . . . - . - 
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If  you  think  you  know  all  about 
Curtiss^lf^gbt  because 
you  remember  the 

Sfuritoflk.  Louis... 


nents,  assemblies,  subsystems;  nuclear 
reactor  vessels,  instrumentation  and 
control  systems;  sonic  analyzers;  pro¬ 
pulsion  systems;  sophisticated  training 
and  educational  aids. 

Curtiss-Wright:  still  a  partner  in  avia¬ 
tion  progress. 


May  20-21,  1927.  Charles  A.  Lindbergh, 
in  the  Wright-powered  “Spirit  of  St. 
Louis”,  made  the  first  nonstop  solo 
transatlantic  flight,  covering  a  distance 
of  3,610  miles  in  33  hours  and  39  min¬ 
utes,  New  York  to  Paris.  From  this 
moment  in  history  evolved  the  interna¬ 
tional  network  of  jet  airlines  that  has 
made  crossing  the  Atlantic  more  routine 
than  flying  from  New  York  to  Philadel¬ 
phia  was  in  1927. 

Today  Curtiss-Wright  is  participating 
in  the  development  of  a  new  generation 
of  iets  that  have  almost  twice  the  capa¬ 


city  of  present  aircraft.  For  the  USAF/ 
Lockheed  C-5  Galaxy,  Curtiss-Wright  is 
producing  actuation-control  systems  and 
components  to  raise  and  lower  the 
unique  24-wheel  main  landing  gear  .  .  . 
and  stator  vane  platforms  for  the  turbo- 
fan  engines.  For  the  350-490  passenger 
Boeing  747,  Curtiss-Wright  is  manufac¬ 
turing  leading-edge  wing  flap  actuators, 
torque  brakes  lor  the  trailing-edge  flaps, 
and  extruded  titanium  body  support 
beams  and  main  landing  gear  structures. 

Curtiss-Wright  is  a  diversified  manu¬ 
facturer;  aviation/aerospace  compo¬ 


wooa  n.age.  Nrw  Jtfttr 


Buffalo,  Hempstead,  Long  Island  City  and  Smithtown,  N.  Y. 
Los  Angeles  and  Vernon,  Calif.  •  Toronto,  Canada 


Facilities:  Caldwell,  Carlstadt,  East  Paterson,  Jersey  City  and  Wood-Ridge,  N.  J. 
Windsor,  Conn.  •  Cleveland,  Ohio  •  Addison,  III.  •  St.  Louis,  Mo. 
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JOURNALISM  RESEARCH 

Readers  v.  editors’ 
reaction  to  violence 

By  Jack  B.  Hat^kins.  Pli.D. 

Snow  Research  Professor, 

School  of  Journalism,  Syracuse  Universily 

The  extent  to  which  a  newspapei*  informs,  influences  and  satis¬ 
fies  its  readers  is  baseil  mainly  on  how  accurately  editors  can 
assess  their  reatlers’  knowledge,  interests,  needs  and  attitudes. 
And  one  purpose  of  reader  research  is  to  provide  editors  with  in¬ 
formation  that  will  help  in  the  reader  assessment  process.  Since 
customs,  interests  and  audiences  are  in  a  constant  state  of  flux, 
this  should  be  a  continuing  rather  than  a  one-shot  process. 

A  recent  study  by  the  Bureau  of  Advertising  provides  some 
data  on  the  extent  to  which  editors  can  accurately  predict  reading 
interests.  As  you  may  remember,  a  national  sample  of  Americans 
rated  their  interest  in  120  different  topics.  Then,  as  reported  in 
.\NPA  News  Research  Bulletin  No.  21,  52  managing  editors 
ranked  those  120  topics  according  to  their  prediction  of  readers’ 
interests. 

The  results:  the  editors  did  a  fairly  good  job  of  px'edicting,  over¬ 
all.  The  correlation  between  readers’  interests  and  editors’  judg¬ 
ments  was  -*-.33  (Perfect  prediction  would  have  resulted  in  -Hl.OO). 
However,  in  one  particular  area,  editors’  judgments  of  reading 
interests  were  off,  and  that  was  in  the  “violence”  information 
category. 

In  my  analysis  of  the  data,  for  a  report  to  the  National  Com¬ 
mission  on  Causes  and  Prevention  of  Violence,  I  separated  the 
items  into  rough  categories  of  “violent”,  “semi-violent”  and  “non¬ 
violent”.  And  as  reported  in  the  last  column,  the  more  violent  an 
item  is,  the  greater  the  reader  interest. 

The  sample  of  editors  considerably  underestimated  reader  in¬ 
terest  in  the  “violent”  items  and  slightly  overestimated  reader 
interest  in  the  semi-violent  items. 

RANKING  OF  ITEMS  BY  READER  INTEREST 
(1  =  highest  possible  rank 
120  =  lowest  possible  rank) 

Readers  themselv^es  Editors’  predictions 

“Violent”  items  24.3  45.2 

“Semi- violent”  items  54.3  46.8 

The  conclusion  is,  of  course,  that  readers  are  more  interested 
in  news  of  violence  than  editors  think  they  are. 

However,  a  closer  analysis  shows  which  kinds  of  violent  items 
were  over-rated  and  under-rated.  What  conclusions  would  you 
draw  from  the  table  below? 


UNDERESTIMATED 
Violent  Items 

(Readers  were  more  interested 
than  editors  predicted) 

OVERESTIMATED 
Violent  items 

(Readers  were  less  interested 
than  editors  predicted) 

U.S.  7th  fleet  bombarded 
shore  line  in  Viet  Nam 

U.S.  leaders  believe  intensive 
bombing  stopjxed  major  enemy 
attack 

Defense  department  reports 
shooting  dowTi  2  enemy  jets  in 
Viet  Nam 

Yank  patrol  ambushed  below 
Korean  armistice  line 

Fire  killed  8  men  on  aircraft 
carrier  in  Pacific 

Early  snowstorms  have  killed  18 
persons  in  U.S. 

State  highway  death  toll  rose 
by  68  last  year 

Total  of  14  men  have  died 
fighting  brush  and  forest  fires 
in  S.  Cal. 

Local  youth  is  lone  survivor 
of  N.  Korean  ambush 

Explosion  at  large  plant 
killed  1  and  injured  2  today 
Missing  man  and  wife  found 
murdered  at  mountain  camp 
Mother  stabs  self  and  children 
in  murder-suicide  attempt 

Diesel  train  travelling  75  mph 
struck  and  killed  two  men 

What’s  your  conclusion?  Mine 

is  that  readers  are  more  inter- 

ested  than  we  think  in  remote,  impersonal,  large-scale  reports  of 


violent  death.  And  they’re  less  interested  than  we  think  in  per¬ 
sonal,  close-by,  small-scale,  violent  deaths  involving  families  and 
children. 

How  Readers  Select  Newspaper  Editorials 

This  is  one  more  example  of  a  well-worn  principle,  namely 
that  most  people  only  expose  themselves  to  editorials  that  they 
already  agree  with.  In  a  dissertation  written  several  years  ago, 
Gleamon  Cansler  studied  the  relationship  between  readers’  atti¬ 
tudes  toward  Universal  Military  Training  and  their  selection  of 
pro-UMT  and  anti-UMT  editorials. 

He  prepared  three  editorials  on  each  of  the  opposing  positions, 
then  had  “involved”  students  to  choose  among  them.  Results: 
Among  the  pro-UMT  students,  61%  chose  first  an  editorial  that 
agreed  with  their  own  point  of  view;  among  the  anti-UMT  stu¬ 
dents,  81%  chose  anti-UMT  editorials  first. 

What’s  the  point?  To  me,  it  indicates  that  to  conveit  someone 
from  another  point  of  view  to  your  point  of  view,  you  must  first 
get  his  attention  by  talking  about  his  point  of  view' — i.e.,  “Pale¬ 
face  must  speak  with  slightly  forked  tongue  or  else  redskin  no 
buy  the  package”  (liberally  translated  fx’om  the  original). 

Memo  to  the  Staff 
Su  bject:  Holiday  Schedule 

So  we  have  no  confusion,  here  is  the  clear  picture: 

We  will  make  up  the  Maas  section  Friday  so  it  can 
l)e  rolled  Monday  for  next  Thursday  from  dummies 
received  Wednesday.  Also  on  Friday,  we  w'ill  roll  the 
West  Shore  section  from  dummies  received  Wednes¬ 
day  night  on  Thursday  for  publication  a  week  from 
tomorrow. 

Type  for  these  sections  w’ill  be  from  the  feature 
list  sent  down  two  weeks  ago  and  from  the  bank  sent 
down  last  Friday  to  appear  in  the  K-mart  section  of 
Thursday  which  was  to  be  rolled  Monday  but  wasn’t 
because  we  made  it  ROP  Wednesday  for  Thursday 
instead  of  printing  it  Tuesday  night  with  the  Thurs¬ 
day  food  section.  Sears  w’as  printed  Tuesday  night 
with  food  for  release  Thursday. 

In  addition,  Sunday  Accent  and  Florida  Living  will 
be  completed  by  Thursday  from  Monday  and  Tuesday 
dummies  and  will  be  printed  Friday  morning  for 
presentation  with  the  Sunday  package. 

Sunday’s  women’s  section  will  be  made  up  from 
dummies  from  Wednesday  and  printed  Friday  night 
(note  Friday  night  press  roll  and  do  not  confuse  it 
with  the  pre-print  of  Friday  morning)  along  with 
the  new  Showcase  for  Leisure  and  the  Arts  section, 
which  will  be  made  up  Thursday  morning  from 
Wednesday  night  dummies  and  printed  with  Wo¬ 
men’s  for  Sunday. 

That  being  clear,  I  remind  you  we  will  operate 
from  a  different  schedule  next  week.  This  comes  about 
because  Friday  night  football  moves  to  Wednesday 
night  and  as  a  result,  for  all  publication  purposes, 

Friday  becomes  Wedne.sday.  Thursday  also  will  be¬ 
come  Monday  because  we  will  have  no  Thursday  food 
— except  on  Monday. 

Because  of  the  holiday,  Wednesday  also  Ixecomes 
Tuesday  on  our  advance  make-up  schedule  and  since 
we  already  have  made  Thursday  Monday,  we  can’t 
move  it  back  to  Sunday. 

Recommendation  is  that  you  have  your  Thursday 
Thanksgiving  dinner  Sunday.  That  is  unless  we  de¬ 
cide  to  move  that  back  to  Saturday  so  we  can  move 
the  Friday  make-up  for  Monday’s  pre-run  for  Thurs¬ 
day  to  Wednesday  (Which  really  will  be  Tuesday). 

R.  Littleton  Hudson 

«  *  * 

(This  memorandum  by  the  managing  editor  of  the 
Tampa  (Fla.)  Tribune  is  reprinted  with  the  hope  that 
other  newspapermen  might  get  a  chuckle  from  the 
dilemma  that  now  faces  editors,  advertising  and  pro¬ 
duction  executives  across  the  country  with  the  rush 
of  Christmas  business.) 
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Power  Structure 

(Continued  from  page  11) 

Some  journalists  expressed 
surprise  at  the  apparently  grow¬ 
ing  internal  disunity  within  the 
American  political  parties — with 
splinter  groups  seeking  ideolog¬ 
ical  purity  rather  than  electoral 
victor>'.  Yet  James  Wilson’s 
book,  The  Amateur  Democrat, 
provides  both  empirical  descrip¬ 
tion  and  theoretical  explanation 
of  party  fragmentation  in  a  very 
rich  society  which  no  longer 
rewards  professional  politicians. 

Some  journalists  seemed  sur¬ 
prised  when  the  Soviet  Union 
invaded  Czechoslocakia  or  when 
it  re-equipped  the  Vietcong  and 
the  Army  of  North  Vietnam. 
Yet,  Adam  Ulam’s  brilliant  book, 
or  Nathan  Leites’  older  treatise, 
or  Robert  Conquest’s  recent,  im¬ 
pressionistic  book,  and  many 
other  scholarly  works,  give  ex¬ 
cellent  insights  into  that  com¬ 
plex  combination  of  Russian 
motive  and  Bolshevik  zeal  which 
explains  much  of  the  behavior  of 
the  Soviet  Union.  Is  it  not 
troubling  that,  since  1917, 
several  generations  of  American 
journalists  have  been  taken  by 
surprise  by  repeated  cycles  of 
Soviet  aggressiveness? 

Some  journalists  seemed  sur¬ 
prised  at  the  amount  and  intens¬ 
ity  of  the  support  for  Governor 


George  Wallace.  Yet  a  substan¬ 
tial  body  of  academic  survey  re¬ 
search  literature  shows  that  the 
attitudes  he  exploited  had  long 
existed,  waiting  for  a  candidate 
to  come  along. 

The  thrust  of  my  argument  is 
that  much  journalism  has  over¬ 
looked  the  obvious. 

The  most  important  events  of 
recent  years  cannot  be  under¬ 
stood  merely  in  terms  of  the  men 
of  old  power.  Nor  can  urban 
disturbances,  university  turmoil, 
violent  opposition  to  long-stand¬ 
ing  policies  (and  in  turn  the 
growing  reaction  against  each 
of  these  phenomena)  be  ex¬ 
plained  merely  by  hinting  that 
the  men  of  old  power  “failed  to 
run  the  system  properly”  or  that 
they  “failed  to  remake  the  sys¬ 
tem.”  After  all,  the  “system” 
has  endured  for  many  decades. 
What  is  new,  and  what  must  be 
explained,  is  the  discontent,  the 
growing  strains.  The  men  of 
old  power  may  have  unsuccess¬ 
fully  resisted  the  strains  but 
they  did  not  produce  them. 

We  cannot  understand  these 
trends  unless  we  understand : 

1 )  what  happens  to  motives  and 
expectations  when,  for  the  first 
time,  millions  of  Americans  ex¬ 
perience  unbroken  prosperity 
and  assume  that  it  will  continue ; 

2)  what  happens  to  established 
traditions,  values,  and  authority 
when,  for  the  first  time,  millions 


of  Americans  are  exposed  to 
academic  speculations  and  take 
them  seriously;  and  3)  what 
happens  to  behavior  when,  for 
the  first  time,  millions  of  Amer¬ 
icans  are  shown  daily  news  films 
of  the  greatest  possible  emotion¬ 
al  power. 

Most  especially,  we  can  neither 
understand  nor  properly  report 
recent  events  unless  we  analyze 
the  growing  power  and  specific 
actions  of  professors,  bureau¬ 
crats,  and  the  media  itself. 

• 

11  ad  awards  won  by 
Southeastern  Newspaper 

Southeastern  Newspapers  Cor¬ 
poration  captured  11  advertising 
and  promotion  awards  at  the 
Winter  Sales  Seminar  of  the 
Georgia- Alabama  Newspaper 
Advertising  Executives  Associa¬ 
tion. 

The  Augusta  Chronicle-Her¬ 
ald  won  first  place  in  the  over 
30,000  circulation  category  for 
the  “Best  Special  Edition,” 
taking  top  honors  with  the  1968 
Progress  Edition. 

Another  first  place  award  was 
presented  the  Chronicle-Herald 
for  the  “Best  Developed  Retail 
Sales  Presentation.”  The  sales 
presentation  was  produced  by 
Promotion-Research  Director  A1 
L’Heureux  as  an  aid  to  the  re¬ 
tail  advertising  staff  in  selling 


the  annual  Progress  Edition. 

The  Chronicle-Herald  also  re¬ 
ceived  a  third  place  award  in 
the  general  advertising  excel¬ 
lence  category. 

The  Savannah  News-Press 
came  off  with  four  awards,  in¬ 
cluding  a  second  place  for  the 
“Best  Promotion  of  Classified 
Advertising,”  a  second  place  for 
general  advertising  excellence, 
second  place  for  the  “Best  Re¬ 
tail  Edition”  and  third  place  for 
the  “Best  Retail  Advertising 
Series.” 

The  A  thens  Banner-Herald 
and  The  Daily  News  also  re¬ 
ceived  four  awards,  including  a 
first  place  for  the  “Best  Retail 
Advertising  Series”  in  the  cir¬ 
culation  under  30,000  category, 
a  second  place  for  the  “Best 
Use  of  Local  Color,”  a  third 
place  for  the  “Best  Retail  Sec¬ 
tion”  and  a  third  place  for  the 
“Best  Special  Edition.” 

Out  of  the  eight  classifications 
listed  in  the  official  competition 
rules  of  the  Georgia-Alabama 
NAEA,  Southeastern  News¬ 
papers  Corporation  took  awards 
in  seven  categories. 

American  Tobacco  adds 

The  American  Tobacco  Com¬ 
pany  has  added  F.  William  Free 
and  Company,  Inc.,  to  its  roster 
of  advertising  agencies. 


HERmAN, 

CLOSE  ISAID 


HE-  CERTAINLY 
ISN'T.  NOR  ARE 
ALU  EARTHmOUlN& 
mACHlNES 
PAINTED  VELLOU) 
l>^ADE  By 
CATERPILLAR. 


FOR  THE  FACT  IS 
THAT  CATERPILLAR* 
AND  CAT®  ARE 
ACTUALLY  REGISTERED 
TRADEMARKS 
OF  CATERPILLAR 
TRACTOR  CO., 

AND  SHOULD  BE 
USED  TO  IDENTIFY 
ONLY  PRODUCTS’' 

IVE  MAKE. 


THESE  INCLUDE 
U/HEEL  AS 
WELL  AS 
TRACK- TYPE 
MACHINES. 


IF  YOU'VE  EVER  BEEN 
CALLED  BY  THE  WRONG 
NAME,  WE  THINK 
YOU'LL  UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
INCORRECTLY  USING  OUR 
TRADEMARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 
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CATERPILLAR 

C«trfMI«r  Cal  art  Aafsivfad  TradamarM  al  CaUrpiaa*  Tractor  Ca. 

*Wheel  and  Track-Type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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The  Weekly  Editor 


FILE  COPY 
Bv  Rirk  Friedman 


Over  the  months  bitu  and 
pieces  of  miscellaneous  minutia 
collect  from  various  sources  hi 
a  folder  on  our  desk.  Interesting, 
worthwhile  stuff  but  no  place  to 
put  it  in  columns  that  week 
after  week  deal  with  a  single 
subject.  When  the  pile  threatens 
to  expand  to  the  point  of  falling 
off  the  desk  it  becomes  a  column 
unto  itself  called  “File  Copy." 

When  Leonard  Dubkin’s 
nature  column,  “Birds  and 
Bees,”  in  the  Lerner  Newspapers 
of  northern  Chicago  and  its 
suburbs  celebrated  its  ninth  an- 
niversarj’  a  few  weeks  ago.  Dub- 
kin  told  his  readers: 

“Sometimes  ...  I  wonder 
whether  my  column  has  ser\’ed 
any  useful  purpose,  whether  it 
has  done  any  good  in  the  nine 
years  I  have  been  writing  it. 
.\fter  all,  if  the  people  who  read 
my  column  are  nature  lovers, 
they  will  not  need  me  to  remind 
them  that  animals  and  birds  and 
insects  and  plants  are  important 
in  the  scheme  of  things.  If  they 
are  not  nature  lovers  they  might 
turn  from  my  column  in  disgust, 
thinking  it  the  ravings  of  a 
sentimental  madman. 

“How  happy  I  would  be  if  I 
knew  that  somewhere  there  was 
a  single  man  or  woman  or  child 
who,  because  he  has  read  my 
columns,  looked  at  nature  with  a 
new  understanding  and  saw  it  in 
a  new  light;  if  somewhere  a 
person  who  had  always  been 
indifferent  to  birds,  for  example, 
l)egan  to  notice  them  l)ecause  of 
something  he  had  read  in  one 
of  my  columns. 

.  .  to  many  of  us,  espe¬ 
cially  those  who  live  in  big  cities 
it  [nature]  is  external  to  our¬ 
selves,  as  remote  from  our  every¬ 
day  existence  as  though  it  were 
something  that  occurred  on  an¬ 
other  planet.  If,  in  writing  my 
column.  I  have  brought  home  to 
one  person  who  would  not  other¬ 
wise  have  known  it.  something 
of  the  Ijeauty  and  the  fascina¬ 
tion  of  nature,  I  will  feel  I  have 
l)een  well  repaid  for  the  nine 
years  I  have  l)een  writing  it.” 

Response 

Last  week  the  Lerner  News¬ 
papers  happily  reported  an  over¬ 
whelming  response  of  letters  to 
Dubkin’s  column,  each  of  the 
letters  stating  the  particular 
writer  was  the  one  person  who 
had  read  his  column  and  now 
“looked  at  nature  with  a  new 
understanding.” 

.And  from  Louis  .A.  Lerner, 


executive  vicepresident  of  the 
.same  Lerner  Newspapers,  comes, 
by  way  of  Stanley  .A.  Meighen, 
the  president  of  the  group’s 
paper  supplier,  Montmorency 
Paper  Company,  the  front  page 
of  the  Pine  Plains  (N.  Y.) 
Register-Herald  wdth  instruc¬ 
tions  from  Lou  to  read  the  three 
marked  stories  in  the  order  of 
the  way  he  designated  them. 

The  first,  in  column  one,  re¬ 
ported  a  16-year-old  boy  who 
had  been  arrested  on  a  mari¬ 
juana  charge.  The  second  story, 
in  column  three,  told  of  a  woman 
whose  car  was  involved  in  a 
crash  with  a  school  bus.  The 
third  story,  in  column  four,  was 
an  obituary  of  a  man  who  died 
after  a  brief  illness. 

In  reading  the  list  of  sur¬ 
viving  kin  in  the  obituary  one 
learns  the  deceased  is  the  father 
of  the  16-year-old  boy  in  column 
one,  the  husband  of  the  woman 
in  column  three  and  that  the 
woman  is  the  mother  of  the  boy. 

The  Ridgewood  (N.  J.)  Her- 
ald-Kews  and  its  sister  Sunday 
Paramus  (N.  J.)  Post,  subject 
of  a  lengthy  Weekly  Editor  col¬ 
umn  on  Aug.  24,  1968,  p.  46, 
both  copped  the  top  awards  in 
the  New  Jersey  Press  -Associa¬ 
tion  Best  Newswpaper  Contest. 
The  Herald-News  was  judged 
the  l)est  standard-size  weekly 
newspaper  of  over  9,000  circula¬ 
tion  in  the  state;  the  Post  was 
judged  the  sstate’s  l)est  tabloid 
newspaper  with  over  .5,000  circu¬ 
lation  (two  years  in  a  row). 

Winning  A  Habit 

It  marked  the  second  time  in 
NJP.A  history  that  two  papers 
under  the  same  ownership  took 
first  place  awards  in  sweep- 
stakes  contests  for  general  ex¬ 
cellence  in  different  categories. 
The  first  time  was  in  1961  when 
the  Herald-News  and  its  sister 
Sunday  Sews  took  the  honors. 

The  latest  award  marked  the 
10th  time  that  the  Herald-News 
has  l)een  judged  first  in  the  past 
18  year.s.  The  Post  has  come  in 
first  six  times  since  1959. 

Harshe-Rotman  and  Druck,  a 
New  York  PR  firm,  got  a  lot  of 
mileage  out  of  a  jar  of  Nestle’s 
new  Taster’s  Choice  freeze-dried 
coffee  it  sent  to  Bill  Rotch,  edi¬ 
tor  of  the  Milford  (N.  H.)  Cab¬ 
inet.  Rotch  devoted  his  whole 
“Letter  from  the  Editor”  col¬ 
umn  to  the  event. 

".And  not  only  coffee,”  he 
wrote,  “but  a  thermos  jug  to 
put  it  in,  sugar  to  sweeten  it. 


NEWSPAPER  WRAPPER — C.  E.  Pritchard,  editor-publisher  of  the 
Montesano  (Wash.)  Vidette,  models  a  jacket  he  wears  to  ball- 
games,  conventions,  meetings,  etc.  Why?  "It  makes  people  aware 
that  the  Vidette  is  giving  them  coverage  and  at  out-of-town  events 
it  lets  the  citizenry  of  other  areas  know  of  our  existence,  even  once 
in  awhile  pulling  in  another  subscription,"  Pritchard  claims.  His  wife 
and  co-editor,  "Sam,"  sports  the  same  crest  on  her  jacket.  Why 
again?  "The  more  advertising  the  better!"  according  to  Pritchard. 


ami  a  spoon  with  which  to  stir 
it. 

“We  were  invited  to  taste  it, 
to  compare  it,  and — if  the  spirit 
moved — to  tell  other  people 
about  it.  Just  like  the  ohi  days 
when  yellow  margarine  was  a 
novelty,  and  the  oleo  people  used 
to  bring  around  packages  of  the 
spread  that  look  just  like  butter 
hoping  to  enlist  editorial  sup¬ 
port  for  having  the  discrimina¬ 
tory  margarine  taxes  repealed. 

“Well,  we  would  hate  to  have 
the  word  get  aiound  that  you 
can  buy  space  in  the  Cabinet 
for  the  price  of  a  jar  of  coffee, 
but  it  is  flattering  to  be  picked 
as  one  whose  opinion  counts,  to 
picture  housewives  pausing  in 
the  aisles  of  the  supermarkets 
asking:  ‘What  was  that  brand 
of  coffee  that  the  editor  finds  so 
delicious?’  ” 

Rotch  repoi  ted  that  he  ser\’ed 
the  coffee  after  dinner  to  Mal¬ 
colm  Hobbs,  editor  of  the  Or¬ 
leans  (Mass.)  Cape  Codder,  and 
his  wife;  Ed  DeCourcy,  editor 
of  the  Sewport  (N.  H.)  Argus- 
Champion;  Conrad  Quimby,  edi¬ 
tor  of  the  I  terry  (N.  H.)  Sews, 
and  Mrs.  Quimby,  “perhaps  the 
most  discriminating  group  of 
coffee  drinkers  in  the  New  Eng¬ 
land  Press  Association.” 

The  verdict,  according  to 
Rotch,  “Excellent  coffee!  So 
there  you  have  it,  Harshe-Rot¬ 


man  and  Druck.  .And  thanks  for 
the  sample.” 

The  filmed  story  of  an  .Amer¬ 
ican  weekly  publisher  has  al¬ 
ready  appeared  in  100  countries 
overseas  in  .35  languages.  The 
editor,  Newton  Wallace  the 
lTjwter.s  (Calif.)  Express,  was 
the  subject  of  a  movie  made  by 
the  U.S.  Information  Agency 
this  year.  USI.A  spent  11  days 
filming  in  Winters  and  five  hours 
interviewing  Wallace.  Local 
showings  of  the  film  startled 
some  townspeople  who  hadn’t 
realized  there  was  so  much  work 
to  turning  out  a  flatl)ed  press 
weekly. 

.Smalli<>li  ToH'n 

The  film  shows  Wallace’s 
workday  life  in  his  plant,  meet¬ 
ing  local  people  and  relaxing  at 
home.  In  it,  Wallace  describes 
Winters,  population  1,700,  as  so 
small  that  the  city  limit  signs 
are  almost  hack  to  back.  Ex¬ 
press  circulation  is  940. 

When  the  Loveland  Publishing 
Company  of  Ohio  purchased  the 
.53-year-old  Loveland  Herald, 
Mrs.  Taffy  Bochert,  the  new 
editor,  wrote  a  first-person  ac¬ 
count  of  what  putting  out  her 
fir.st  edition  under  the  new 
ownership  was  like  .  ,  .  “some¬ 
thing  like  having  the  first  baby! 
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It  seems  like  such  a  good  idea 
when  you’re  first  thinking  about 
it,  then  once  you’re  committed  to 
it  you  wonder  whatever  made 
you  even  consider  it  in  the  first 
place!  As  time  goes  by  and 
all  sorts  of  problems  keep  pop¬ 
ping  up,  you  want  to  back  out 
but  it’s  too  late  for  that. 

“The  night  before  you  feel 
sure  everything  is  under  con¬ 
trol  and  you’re  all  ready  for  the 
big  event.  People  hover  around 
try  to  help  but  their  attention 
gets  nerve-wracking.  Suddenly 
you  know— THIS  IS  IT.  No 
more  putting  it  off;  this  is  it. 
The  doctor  (printer,  in  our  case) 
is  waiting  for  you.  No  fooling 
around.  Stay  on  schedule.  Come 
on,  bear  dowm,  now.  Push  a 
little  harder.  You’ve  got  to  do  it 
yourself — no  one  can  do  it  for 
you.  Finally  you  deliver  the 
package.  The  doctor  (printer) 
says,  ‘Well  done  .  .  .  knew  you 
could  do  it.’  And  you’re  allowed 
to  collapse. 

“So  now  the  baby  is  here.  It 
may  not  be  as  handsome  as  we’d 
like  but  we  hope  its  appearance 
will  improve  with  time.  As  with 
all  new  babies,  changes  must  be 
made.” 

When  the  Pikeitville  (Md.) 
Northwest  Star  reached  its  sec¬ 
ond  anniversary,  its  leading  ad¬ 
vertiser,  a  discount  department 
store  (over  100,000  lines  last 
year),  ran  two  full  page  ads  in 
the  same  issue  saluting  the 
event.  The  ads  were  slugged, 
“Fall  Galaxie  of  Star  Values. 
Our  salute  to  the  N.W.  Star  on 
their  2nd  birthday!” 

‘Nice  Fce’ling’ 

“It‘s  a  nice  feeling,”  Star  pub¬ 
lisher  Gustav  Berle  told  us, 
“when  an  advertiser  turns  the 
tables  and  recognizes  the  role 
his  local  community  paper  plays 
in  his  progress.  The  shopping 
center  in  which  he  is  located 
last  year  went  ahead  13  per¬ 
cent  ;  this  advertiser,  who  spends 
80  percent  of  his  budget  with 
us,  went  ahead  20  percent.” 

The  Northwest  Star  recently 
ran  a  questionnaire  in  two  edi¬ 
tions  for  suggestion  to  improve 
its  content;  also,  to  have  a  tool 
for  space  selling.  The  166  read¬ 
ers  answering  the  questionnaire 
each  received  100  merchants 
stamps.  Three  of  them  received 
an  additional  1,000  stamps  each 
for  “constructive  suggestions  of 
considerable  merit,  and  for  tak¬ 
ing  time  to  express  their  sug¬ 
gestions  at  great  length.” 

“This  shows  how  a  small  com¬ 
munity  newspaper  can  make  use 
of  reader  research,”  Berle  told 
us.  “The  total  cost  of  merchants 
stamps  given  out,  including 
covering  letter,  postage,  sta¬ 
tionery,  time,  etc.,  was  $90.  To 
have  a  research  outfit  do  a  com- 
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parable  survey  would  have  cost 
us  $500  to  $1,000.” 

Some  of  the  results:  94  read¬ 
ers,  the  largest  single  categorj', 
wanted  a  continued  emphasis  on 
local  news;  58  favored  front¬ 
page  in-depth  essays  such  as 
ones  w’hich  had  been  running;  10 
liked  the  classifieds;  the  theatri¬ 
cal  and  movie  reviews  got  g^od 
response  from  20  readers;  most 
readers  favored  the  tabloid  for¬ 
mat. 

A  painting  removed  from  a 
local  high  school  because  of  com¬ 
plaints  that  it  was  “obscene” 
w’as  reproduced  last  week  in  the 
Aurora  (Ont.)  Banner.  The 
Banner  objected  editorially  to 
the  removal  and  carried  several 
letters  from  parents  protesting 
the  ban. 

Principal  Non-Coop<‘rative 

The  high  school  principal  re¬ 
fused  the  Banner  permission  to 
see  or  photograph  the  painting, 
commenting,  “the  less  said  about 
this  the  better.”  He  also  refused 
to  state  how  many  objections 
bad  been  received. 

The  painting,  a  semi-objective 
by  Joe  Rosenthal  of  Toronto,  is 
called  “Lovers”  and  shows  a 
couple  embracing.  It  is  part  of 
a  travelling  exhibit  of  paintings 
arranged  by  the  Ontario  Gallery 
of  Art.  It  had  been  on  display 
in  other  Ontario  schools  and  li¬ 
braries  with  no  reported  objec¬ 
tions. 

The  weekly  did  not  indicate 
how’  it  had  obtained  the  photo¬ 
graph  which  it  used  as  a  three- 
column  picture  on  its  editorial 
page. 

During  the  recent  elections, 
the  Levittoini  (N.Y.)  Tribune, 
25  miles  from  New'  York  City, 
sent  a  set  of  questions  to  all  the 
leading  candidates.  The  answ’ers 
made  an  exclusive  series,  start¬ 
ing  on  Oct.  3  and  concluding  on 
Oct.  ‘29.  They  started  with  the 
Presidential  candidates  and 
ended  with  candidates  for  the 
state  assembly. 

George  Wallace  refused  to  re¬ 
spond.  He  even  ignored  tele¬ 
grams  to  his  Alabama  heaquar- 
ters,  according  to  the  Ti’ibune. 

Publisher  Arthur  G.  Milton 
said  of  the  series:  “This  is  one 
way  for  a  weekly  to  cover  the 
national  and  local  elections  when 
it  is  completely  overwhelmed  by 
the  Manhattan  daily  blockbust¬ 
ers  as  w’ell  as  by  coverage  of  the 
big  Long  Island  dailies  in  its 
own  bailiwick.  The  Tribune 
solved  this  problem  by  getting 
exclusive  answers  from  the  can¬ 
didates  on  the  same  questions. 
This  gave  our  readers  an  op¬ 
portunity  to  judge  the  opposing 
candidates  in  an  intelligent 
manner.” 

Then  there  was  the  Coalinffa 
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(Calif.)  Record  which  boasts 
that  it  sent  its  “whole  news  and 
editorial  staff”  to  cover  the 
Democratic  national  convention: 
Murray  S.  Flander  publisher, 
and  his  wrife,  Judy,  e^tor.  Re¬ 
sults:  Almost  an  entire  front 
page  devoted  to  convention  cov¬ 
erage  and  a  half-page  (standard 
size)  editorial  headed,  “Con¬ 
frontation  in  Chicago.” 

The  Skiers’  Gazette,  a  western 
United  States  ski  publication, 
issued  weekly  during  the  ski  sea¬ 
son,  has  been  purchased  by  the 
Aspen  New’s  Company  from 
Record  Stockman  Inc.,  Denver. 

The  Aspen  News  Company 
publishes  the  weekly  Aspen  Il¬ 
lustrated  News  .  .  .  The  Lerman 
(N.H.)  Press  and  the  Laconia 
News,  a  weekly  news  and  adver¬ 
tising  publication,  have  been 
purchased  by  Albert  L.  Auclair, 
former  president  of  WEMJ- 
radio,  Laconia,  and  WKBK- 
radio,  Keene,  and  head  of  the 
New  Hampshire  State  Network, 
as  well  as  publisher  of  the  H’m- 
nepesaukee  (N.H.)  Times. 

The  News(s)  Scene,  of  Rich¬ 
mond  and  Delta,  B.C.,  has 
changed  its  format  to  tabloid 
and  increased  its  size.  The  pa¬ 
per,  which  started  a  year  ago, 
has  also  increased  its  circula¬ 
tion  to  include  Ladner  and  the 
Delta  Municipality.  Circulation 
is  paid  and  carrier-boy  dis¬ 
tributed. 

The  publishers  of  the  eight 
Globe  Newspapers  of  Fairfax 
County,  Va.,  have  announced 
they  are  expanding  their  circula¬ 
tion  into  Arlington  County  with 
the  new’  Thursday  .Arlington 
Globe. 

40,(M)0  Homes 

The  eight  papers  serv’e  40,000 
homes.  The  Arlington  Globe  be¬ 
gan  with  a  circulation  of  20,000 
in  the  county  .  .  .  Community 
Now,  Kansas  City,  Mo.,  a 
“weekly  new’spaper  for  the  com¬ 
munity  of  concern,”  has  started 
publication.  It  claims  to  be  “an 
independent  newspaper  report¬ 
ing  the  life  of  the  churches  in 
our  community  and  the  broader 
life  of  the  general  community  in 
the  light  of  moral,  social  and 
spiritual  values;  cutting  across 
major  denominational  lines; 
building  bridges  between 
churches  and  the  community.” 

Community  Now’  is  published 
by  the  New’  Life  Communica¬ 
tions  Foundation,  a  non-profit 
corporation  chartered  by  the 
State  of  Missouri.  Its  corpora¬ 
tion  board  of  directors  is  com¬ 
posed  of  leading  figures  from 
major  denominations  in  the 
Kan.sas  City  area.  Editor  is  .41- 
bert  de  Zutter,  former  editor  of 
the  now-ilefunct  New  People, 


Rick  Friedman  cited 

Rick  Friedman,  E&P  associ¬ 
ate  editor,  has  received  a  cita¬ 
tion  from  the  Suburban  Press 
Foundation  “for  his  dedicated 
efforts  in  contributing  to  the  up¬ 
grading  of  suburban  journal¬ 
ism.” 

The  citation,  presented  to  him 
this  week,  came  from  a  resolu¬ 
tion  unanimously  passed  by  the 
SPF  editors  at  their  annual 
October  meeting  in  Chicago. 

SPF  is  a  non-profit  organiza¬ 
tion  of  suburban  non-daily  news¬ 
papers  in  the  United  States  and 
Canada  dedicated  to  the  promo¬ 
tion,  upgrading  and  research  of 
suburban  journalism. 

Friedman  has  written  The 
Weekly  Editor  (some  350  col¬ 
umns)  and  generally  covered 
the  weekly  newspaper  field  for 
E&P  since  January  1,  1961. 


award-winning  weekly  news¬ 
paper  of  the  Roman  Catholic 
Diocese  of  Kansas  City-St. 
Joseph. 

When  Marie  Blaha  folded  the 
Syosset  (N.Y.)  Tribune  on 
Nov.  28  after  ten  and  one-half 
years  (she  wras  the  subject  of  an 
E&P  piece  on  Dec.  18,  1965,  p. 
12),  she  wrote  that  “Thanks¬ 
giving  day  seems  an  appropriate 
time  to  do  so,  as  we  have  had 
much  to  be  thankful  about  dur¬ 
ing  the  years.  We  have  been  for¬ 
tunate  in  winning  journalistic 
honors  in  the  state  for  editorial 
leadership  and  most  particular¬ 
ly,  for  community  service.  .  . 

“Readership  has  been  increas¬ 
ingly  strong  and  responsive. 
Unfortunately,  however,  the 
most  important  consideration  of 
the  life  of  any  independent 
newspaper — advertising  revenue 
— has  not  ever  been  adequate  to 
pay  the  cost  of  publication. 

“We  do  wish  to  thank  all 
those  businessmen  w’ho  did  ad¬ 
vertise  w’ith  us  over  the  years 
despite  the  fact  that  it  has  been 
a  policy  not  to  publish  ‘plugs’ 
or  any  other  favortism.  They 
enabled  us  to  print  a  newspa¬ 
per  which  has  been  not  only 
politically  independent  but  com¬ 
pletely  editorially  independent 
as  well.  This,  and  the  making 
of  so  many  good  friends,  has 
made  this  new’spaper  a  worth¬ 
while  experience.  We  hope  that 
we  have  also  succeeded  in  our 
efforts  to  make  the  paper  an 
open  forum  for  a  free  exchange 
of  ideas  within  the  community.” 

Mrs.  Blaha,  now  an  editorial 
writer  for  the  daily  Suffolk  Sun, 
Deer  Park,  Long  Island,  went 
out  in  Syosset  on  this  note:  the 
back  page  of  the  tabloid  Tribune 
was  completely  blank  except  for 
two  words  in  eight  point  type 
right  in  the  center  of  the  other¬ 
wise  empty  page,  “THE  END.” 
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Violence  report 

(Continued  from  page  9) 


from  seeing^  and  pretting  pictures 
of  the  action. 

Cooperation  hIiIi  Press  Ordered 

Another  facet  of  the  report 
concerned  the  pinpointing  of 
Monday,  first  day  of  the  conven¬ 
tion  sessions,  as  “one  of  the 
most  hazardous”  for  newsmen, 
despite  a  general  order  issued 
by  Police  Supt.  James  B.  Con- 
lisk  that  afternoon  calling  for 
complete  cooperation  with  the 
press. 

The  report  also  said  that  Con- 
lisk’s  order  on  Tuesday  warning 
policemen  against  removing 
their  badges  or  nameplates  re¬ 
sulted  in  the  temporary  lull  in 
pre.ss  injuries  Tuesday  night. 

.\t  least  14  more  newsmen 
were  injured  by  police  during 
the  violence  Wednesday  night 
in  front  of  the  Conrad  Hilton 
Hotel,  which  was  convention 
headquarters. 

Other  findings  in  the  report, 
which  still  has  to  l)e  approved 
by  the  National  Commission  on 
Violence: 

“The  media  representatives 
felt  hampered  and  frustrated  by 
the  convention  arrangement  dif¬ 
ficulties  and  security  pre¬ 
cautions. 

“The  police  nev'er  are  en¬ 
thusiastic  about  the  presence  of 
newsmen  in  large-crowd  situa¬ 
tions. 

Police  Kmutions  Strung 

“Police  emotions  were  height¬ 
ened  by  their  impressions  as 
they  listened  to  radio,  viewed  tv, 
and  read  newspapers,  that  the 
media  coverage  was  anti-Chi¬ 
cago,  anti-Mayor  Daley  and 
anti-police. 

“In  this  emotional  climate, 
with  police  tempers  already 
shortened  by  conflicts  with 
demonstrators,  it  perhaps  was 
inevitable  that  incidents  of 
police-press  violence  would 
occur. 

“They  did.” 

The  Government  Printing 
Office  refused  to  print  the  report 
for  public  pui-chase  after  it  was 
turned  over  to  the  national  com¬ 
mission  by  the  Walker  group 
unless  \-ulgar  words  (one  four- 
letter  word  appears  at  least  82 
times)  were  deleted. 

La.st  Saturday,  after  aljout 
."iOO  private  copies  were  circu¬ 
lated  to  the  press.  Bantam  Books 
asked  Walker’s  permission  to 
print  the  complete  text  in  paper¬ 
back  form. 

With  permission  granted. 
Bantam  had  an  introduction 
written  by  Max  Frankel,  of  the 
AVm’  York  Times  Washington 
bureau. 


Included  in  the  345-word  re¬ 
port  are  87  pages  of  photo¬ 
graphs.  Bantam  officials  said  its 
paperback  would  l)e  available  at 
the  end  of  this  week. 

Chicago  newspapers  had  car¬ 
ried  complete  texts  of  the  re¬ 
port’s  summary  last  Monday. 

Walker,  at  a  press  conference 
Monday,  called  for  “prompt  and 
severe  discipline”  for  policemen 
guilty  of  attacking  media  repre¬ 
sentatives  and  others  during  the 
convention. 

He  said  that  suspension  or  dis¬ 
missal  of  a  handful  of  policemen 
“will  not  l)e  enough.  The  respon¬ 
sibility  for  disciplining  guilty 
police  officers  cannot  be  avoided 
on  the  grounds  they  are  difficult 
to  identify. 

“The  Blue  Curtain  must  not 
l)e  pulled  down.  The  sergeants 
and  lieutenants  who  led  them 
know  who  they  are.  The  respon¬ 
sibility  to  root  out  and  puni.sh 
them  l)elongs  to  the  police  de¬ 
partment.” 

It  has  l)een  estimated  that  300 
newsmen  were  assigned  to  cover 
the  parks  and  streets  during  the 
Democratic  sessions. 

Just  prior  to  the  Walker  re¬ 
port  revelations,  Supt.  Conlisk 
had  announced  that  the  Internal 
Inspections  Division  had  recom¬ 
mended  the  separation  from  the 
police  department  of  four  police 
officers.  Conlisk  said  the  recom¬ 
mendations  were  based  on  I  ID 
findings  that  the  four  men  were 
involved  in  “incidents”  in  which 
excessive  force  was  used  during 
the  convention.  Recommended 
for  dismissal  were  Sgt.  George 
P.  Jurich,  3(5  and  Patrolmen 
Vincent  J.  D’.Amico,  23,  and  Ed¬ 
ward  Becht,  27,  who  weie  ac¬ 
cused  by  John  Linstead,  a  re¬ 
porter  for  the  Chicago  Daily 
Sews,  of  having  struck  him 
without  cause  early  the  morning 
of  .Aug.  27  after  the  police  had 
cleared  Lincoln  Park  of  persons 
who  had  violated  the  park’s 
closing  order. 

The  I  ID  found: 

“Theie  are  conflicting  state¬ 
ments  as  to  the  extent  of  inter¬ 
ference  by  the  complainant,  John 
Linstead,  when  he  encountered 
the  accused  police  officers  .  .  . 
Medical  records  indicate  that  15 
stitches  were  required  to  close  a 
wound  in  his  head.  X  number  of 
officers,  including  the  (three) 
above,  were  present  at  the  scene 
and  the  amount  of  force  used 
during  the  incident  involving 
Mr.  Linstead  was  unnecessary 
under  the  circumstances.” 

Investigation  (Continues 

.According  to  the  III),  con¬ 
tinuing  efforts  are  being  made 
to  identify  two  other  officers  who 
were  placed  at  the  scene  of  the 
incident  by  photographic  evi¬ 
dence. 


One  other  patrolman  accused 
of  injuring  a  college  student 
also  was  recommended  for  dis¬ 
missal. 

With  investigations  by  the 
IID  of  other  excessive  force  com¬ 
plaints  still  in  progress,  a  re¬ 
port  of  these  activities  was  ex¬ 
pected  this  week.  However,  it 
will  be  delayed  past  that  time, 
according  to  Frank  Sullivan, 
public  information  representa¬ 
tive  for  Supt.  Conlisk. 

The  Chicago  Tribune  reported 
that  the  Daily  Californian,  a 
newspaper  distributed  to  41,000 
students  at  the  University  of 
California  Berkeley  campus, 
scene  for  months  of  violent  dis¬ 
turbances  led  by  student  activ¬ 
ists,  for  four  days  ran  an  adver¬ 
tisement  soliciting  anonymous 
statements  in  the  name  of  the 
National  Commission  on  Vio¬ 
lence  to  document  charges  of 
police  brutality  during  the  con¬ 
vention. 

Walker  said  no  such  adver- 
ti.sement  was  paid  for  “by  me  or 
my  staff/’  He  said  he  was 
shocked  and  would  like  to  know 
who  was  responsible  for  the 
advertisement. 

He  said  a  total  of  3,437  state¬ 
ments  of  witnesses  to  the  dis¬ 
orders  were  reviewed  by  his 
staff.  Of  this  amount,  1,400 
statements  were  taken  directly 
from  witnesses  by  commission 
staff  members.  Remaining  state¬ 
ments  were  obtained  from  files 
of  the  Federal  Bureau  of  In¬ 
vestigation. 

Names  Nol  Disclosed 

Walker  said  the  names  of  wit¬ 
nesses  interviewed  were  not  dis¬ 
closed  in  his  report  “liecause  it 
is  not  fair  to  use  names  of  pri¬ 
vate  citizens  without  their  ap¬ 
proval  and  we  did  not  have  time 
enough  to  do  this.” 

He  added  that  the  identity  of 
witnesses  is  not  important  in 
the  evaluation  of  the  facts.  He 
said  when  he  l)egan  to  compile 
the  report  on  Sept.  27  he  prom¬ 
ised  he  would  provide  “cold,  un¬ 
adulterated,  hard-nosed  facts, 
and  I  believe  this  report  does 
precisely  that.” 

Last  week  Ron  Dorfman,  a 
reporter  for  Chicago's  American 
and  a  founder  of  the  Associa¬ 
tion  for  Working  Press  in  Chi¬ 
cago,  said  at  a  Chicago  Head¬ 
line  Club  (SDX)  meeting  that 
he  and  other  newsmen  had  been 
“appalled”  at  the  manner  in 
which  newspapers  covered  the 
story  the  week  after  the  conven¬ 
tion. 

“During  the  convention,”  he 
said,  “police  brutality  was  re¬ 
ported.  The  following  week  it 
appeared  that  newspapermen  on 
the  street  had  not  seen  the  truth. 
The  mayor  had  not  acted 
stupidly,  but  was  protecting 
citizens  from  peril.” 


Dorfman  added  that  “the 
press  as  an  institution  sought 
to  convince  the  public  that  what 
they  had  seen  on  their  tv  screens 
and  what  they  had  read  in  their 
papers  the  week  before  was  not 
true.” 

“The  managers  of  the  press,” 
he  said,  “I  suspect,  were  not 
indoctrinated  by  city  hall  but— 
a  far  worse  sin — ^w’ere  just  blow¬ 
ing  with  the  prevailing  wind.  If 
I  tend  to  put  the  blame  on  the 
front  office,  I  think  this  is  only 
just.” 

Not  Too  Incensed 

Dorfman  said  that  newsmen 
in  “his  shop”  didn’t  seem  too 
incensed  at  the  treatment  of 
reporters  and  photographers  by 
police  and  Roy  Fisher,  editor  of 
the  Chicago  Dally  News,  who 
was  on  a  panel  with  the  Amer¬ 
ican  reporter,  said  this  was  not 
the  case  in  the  Daily  News  city 
room.  “All  our  people  were 
highly  indignant  about  the  vio¬ 
lent  attacks  on  our  newsmen  and 
photographers  and  all  other 
newsmen  concerned.” 

• 

Court  denies  new  trial 
over  traiisoin-photos 

Pittsburgh 

The  Pennsylvania  Supreme 
Couit  has  ruled  that  photogra¬ 
phers  who  used  a  courtroom 
transom  to  obtain  pictures  of  a 
trial  did  not  prejudice  the  de¬ 
fense  of  a  former  Pittsburgh 
tavern  owner. 

The  court  affirmed  the  1958 
murder  conviction  and  life 
sentence  imposed  on  Vincent 
Scatena  for  the  fatal  l)eating  of 
an  84-year-old  woman  during  a 
robbery  the  year  before  in  which 
he  and  four  others  obtained  17 
cents. 

The  high  court  warned,  how¬ 
ever,  that  courtroom  pictures  are 
forbidden  by  various  judicial 
canons,  fedei’al  rules  and  court 
decisions.  The  four  accomplices, 
three  men  and  one  woman,  were 
also  convicted  of  the  murder. 

.A  judge  tacitly  pejmitted  the 
photographs  to  lie  taken,  but 
the  transom-photography  was 
ordered  stopped  by  the  late 
Chief  Justice  Charles  .Alvin 
Jones  of  the  Pennsylvania 
Supreme  Court,  after  he  saw  an 
Associated  Press  wirephoto  of 
the  trial  in  a  Philadelphia  news¬ 
paper. 

Scatena,  appealing  his  convic¬ 
tion  last  year  under  a  recently 
enacted  post-conviction  hearing 
act,  claimed  the  photographs  had 
given  a  “carnival  atmosphere” 
to  this  trial,  similar  to  that 
which  the  U.S.  Supreme  Court 
found  objectionable  in  the  first 
trial  and  conviction  of  Dr,  Sam 
Sheppard  at  Cleveland.  The 
state’s  high  court  disagreed. 
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Protesting  cartoonist 
offers  maverick  strip 


By  Don  Maley 


Can  a  cartoonist  who  has 
some  8, ()()()  contemporary  greet¬ 
ing  card  designs  to  his  credit 
find  happiness  on  the  comic 
pages  of  a  newspaper?  Can  he 
even  eke  out  a  living  drawing 
comics? 

Ted  Sherman,  the  ‘T’  of  the 
newly  -  formed  T/M/F  Syndi¬ 
cate  (1404  Stotesbury,  Phila¬ 
delphia,  Pa.  19118)  will  soon 
find  out.  Sherman’s  combined 
15-years  of  cartooning  experi¬ 
ence  with  another  solid  six- 
month  stretch  at  his  drawing 
boanl  to  develop  “Uptight,”  a 
i  six-a-week  strip  slated  to  make 
its  national  debut  on  January  6. 

“The  transition  isn’t  difficult,” 
Sherman  declares.  “Each  greet¬ 
ing  card  I  do  starts  with  a  car¬ 
toon  and  ends  with  a  punch  line, 
the  same  as  with  most  strips 
and  single  panels.  I  figure  I’ve 
drawn  the  equivalent  of  10  years 
worth  of  cartoon  strips  in  creat¬ 
ing  those  thousands  of  cards 
I’ve  drawn. 

But  why  the  switch  from 
cards  to  comics? 

“Other  than  the  obvious  finan¬ 
cial  possibilities,”  Sherman  ad¬ 
mits,  “I  was  motivated  by  the 
same  kind  of  anger  I  felt  15 
years  ago  when  I  starte«l  peddl¬ 
ing  my  card  ideas.  At  the  time, 
the  typical  greeting  card  pic¬ 
tured  bunny  rabbits  or  angels, 
with  insipid  copy  to  match. 
There  hadn’t  been  an  original 
idea  in  30  years.  Then  studio 
cards  came  along  and  changed 
all  that,  and  I’m  proud  of  the 
role  I  played  in  the  break¬ 
through. 

“In  ‘Uptight’  I  tried  to  come 
up  with  something  new  and  I 
think  I’ve  succeeded.  The  char¬ 
acters  in  the  strip  are  certainly 
contemporary  —  although  the 
protest  marchers  I  use  in  the 
strip  may  invoke  some  editorial 
ire  —  and  the  reader  will  see 
that  the  strip  covers  the  whole 
spectrum  of  today’s  humor. 
‘Uptight’  isn’t  a  social  or  po¬ 
litical  ci-usade,  nor  an  attempt 
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to  put  anyone  down.  If  there  is 
a  message  it’s  ‘let’s  have  fun,’ 
and  I  want  the  strip’s  enjoy¬ 
ment  to  be  shared  by  readers  of 
all  age  levels.”  , 


Kilgore  award  open 
to  students  in  SDX 

The  Bernard  Kilgore  Memo¬ 
rial  .Award  consisting  of  an  ap¬ 
propriate  insignia  and  $2,.')()0, 
has  l)een  established  for  student 
journalists  by  Sigma  Delta  Chi, 
professional  journalistic  society. 

The  award  will  be  given  “in 
recognition  of  personal  and 
journalistic  values  best  exempli¬ 
fied  by  Barney  himself,”  the  an¬ 
nouncement  said. 

Kilgore,  the  late  chairman  of 
Dow'  Jones  &  Co.  and  the  Dow 
Jones  News  Service,  died  last 
November.  He  had  been  honor¬ 
ary  president  of  Sigma  Delta 
Chi. 

Nominations  for  the  award 
will  l)e  made  by  professors, 
deans  or  others  through  the 
campus  advisors  of  Sigma  Delta 
Chi  chapters.  The  winner  will 
1)6  selected  from  junior  class 
meml)ers.  .All  nominations  will 
l)e  made  by  May  1. 

Nominees  must  be  members  of 
Sigrma  Delta  Chi.  A  major  cri¬ 
terion  for  award  consideration 
will  be  the  student’s  news  work 
“duiing  his  college  career  and 
not  any  one  story,  publication 
or  effort.”  Each  finalist  will  be 
required  to  submit  a  thesis  on 
some  phase  of  journalism. 


Dorothy  Draper  book 
on  decorating  issued 

Dorothy  Draper’s  new  illus¬ 
trated  edition,  “365  Shortcuts 
to  Home  Decorating,”  represents 
a  year’s  collection  of  Mrs. 
Draper’s  daily  Ask  Dorothy 
Draper  column,  which  is  syndi¬ 
cated  by  Adcox  Associates  Inc. 
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Sherman  the  Mavericli 

Syndicated  columns 
200  years  old  in  U.S. 

Syndicated  columns  are  200 
years  old  this  year.  The  first 
syndicated  column  in  .American 
jouiTialism,  “Journal  of  Occur¬ 
ences,”  appeared  in  1768. 

The  first  column  was  edited  by 
Boston  Patriots  for  distribution 
throughout  the  colonies  and  in 
England.  It  was  composed 
mainly  of  day-by-day  events  in 
Boston,  emphasizing  the  town’s 
sufferings  under  the  role  of  the 
British  militai'y. 

The  New  Yark  Journal  and 
the  Pennsylvania  Chronicle  car¬ 
ried  “Journal  of  Occurences,” 
and  the  Boston  Evening-Post 
called  the  same  column  “Journal 
of  the  Times.”  Other  colonial 
papers  apparently  copied  the 
feature  from  these  originals. 


United 

FEATURE 

SYNDICATE  JNC. 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 

Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Doily  Horoscope 
TEEN  FORUM 

Teen-oge  lovelorn, 
etiquette,  grooming 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD . . .? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 
TICKER  TOONS  D 


COMICS  * 


ABBIE  on'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D> 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


220  East  42nd  St.,  N.Y.,  N.Y.  10017 


Gannett  tv  sale 

{Cotitinued  from  page  9) 


combination  advertising  struc¬ 
ture  or  any  to  other  form  of 
combined  operations.  Two  other 
television  stations,  four  radio 
stations  and  several  weekly  and 
daily  newspapers  operate  in  the 
Rockford  area. 

Questions  of  possible  anti¬ 
trust  violation  throuph  lessening 
of  competition  has  been  dis¬ 
cussed  several  times  since  mid- 
19fi7  by  representatives  of  Gan¬ 
nett  and  the  anti-trust  division. 

Gannett’s  position  was  that, 
l)rior  to  its  accjuisitioa  of  the 
llockford  newspapers,  no  ques¬ 
tion  had  l)een  rais<»d.  so  far  as 
was  known,  as  to  the  propriety 
of  single  ownership  of  news¬ 
paper  and  television  media  in 
an  area. 

The  consent  decree,  filed 
Thursday  in  the  United  States 
District  Court  for  the  Northern 
District  of  Illinois,  orderetl  Gan¬ 
nett  to  divest  itself  of  either  the 
Rockford  newspa|>ers.  acquired 
by  Gannett  in  April.  1967,  or 
WREX,  previously  owned  by 
the  Gannett  interests.  Gannett 
chose  to  sell  WREX. 

The  original  complaint  asked 
that  Gannett  be  required  to 
divest  itself  of  ownership  of 
the  Rockford  newspapers.  It 
charged  that  ownership  of  both 
the  newspapers  and  the  televi¬ 
sion  station  tended  to  lessen 
competition  ami  create  a  monop¬ 
oly  in  violation  of  Section  7  of 
the  Clayton  Act. 

The  Justice  Department  al¬ 
leged  that  the  combined  atlver- 
tising  revenues  of  WREX-TV 
and  Rwkford  newspapers  con¬ 
stituted  almost  75  per  cent  of 
total  advertising  income  of  all 
mass  media  engaged  in  the  sale 
of  advertising  and  dissemina¬ 
tion  of  news  in  the  Rockford 
nietroi)olitan  area. 

The  consent  judgment  re- 
<iuired  divestiture  within  18 
months.  It  provitled  that  WREX 
may  Ik*  sold  only  to  persons  who 
do  not  own,  control,  or  have  any 
material  interest  in  any  news- 
j)ai)er,  radio  station,  or  televi¬ 
sion  station  serving  the  Rock¬ 
ford  metropolitan  area. 

.4t  least  6(»  days  in  advance 
of  the  closing  date  of  any  sale, 
Gannett  is  retiuired  to  supply 
the  Justice  Department  with  the 
name  of  the  proposed  purchaser 
and  complete  <letails  of  the 
terms  and  conditions  of  sale. 
Gannett  is  also  required  to  give 
the  Justice  Department  the 
names  of  all  other  persons  who 
may  have  made  an  offer  of  pur¬ 
chase.  Within  days  after¬ 
ward  the  Department  will  ad¬ 
vise  Gannett  and  the  Court  of 
any  objection  it  may  have  to  the 
l)ropost*d  sale  and,  absent  an  ob¬ 


jection,  the  Department  “shall 
be  deemed  to  have  approved 
such  sale.” 

If  divestiture  is  accomplished 
by  an  exchange  of  stock  of 
WREX  for  stock  of  the  pur¬ 
chaser,  Gannett  is  enjoined  from 
voting  the  stock  and  required  to 
sell  it  within  three  years  from 
its  acquisition. 

The  judgment  provides  that 
if  for  any  reason,  the  purchaser 
of  the  divested  company  should 
become  ineligible  or  unable  to 
complete  the  contract,  Gannett 
shall  regain  control  and  adver¬ 
tise  the  station  for  sale  in  ac¬ 
cordance  with  the  terms  of  the 
consent  decree.  No  officer  or  di¬ 
rector  of  Gannett,  or  any  one 
related  to  a  holder  of  any  such 
office,  may  purchase  any  of  the 
stock  or  assets  of  the  divested 
company. 

The  newspapers  Gannett  will 
retain  are  the  Rockford  Morning 
Star  and  the  ev'ening  Rockford 
Register-Republic. 

• 

Public  relations 
appointments 
and  accounts 

Thomas  R.  Gorrell  has  been 
apj)ointed  assistant  director  of 
Public  Information  and  director 
of  the  News  Buraau  of  North- 
field  and  Mount  Hermon  Schools, 
Northfield,  Mass.  His  duties  at 
the  l,8(»()-student  independent 
secondai'y  school  will  include 
news  seivices,  press  relations, 
photography  and  assisting  with 
jiublications  and  general  public 
relations  work. 

»  *  * 

Jay  Scott  Inc.  has  been  re¬ 
tained  as  public  relations  coun¬ 
sel  by  the  Red  Barn  System,  a 
Servomation  Corporation  affili¬ 
ate,  of  Fort  Lauderdale,  Florida, 
and  by  Nano.second  Systems  Inc. 
of  Fail-field,  Conn. 

*  *  * 

Pflueger  Corporation,  105- 
year  old  manufacturer  of  fish¬ 
ing  tackle,  has  appointed  Camp- 
bell-Ewald  Company,  Detroit,  as 
public  relations  counsel.  Camp- 
bell-Ewald  has  handled  his  fii-m’s 
adveitising  for  two  years.  Vin¬ 
cent  R.  Courtenay,  formerly  on 
the  Campbell-Ewald  press  rela¬ 
tions  staff,  is  executive  on  the 
public  relations  account. 

♦  ♦  ♦ 

George  A,  Moak  has  been 
promoted  to  the  new  post  of 
corporate  manager,  communica¬ 
tions  services  and  advertising, 
at  Lear  Siegler  Inc.,  Santa 
Monica,  it  was  announced  by 

William  M.  O’Hem,  vicepresi¬ 

dent,  jiublic  relations/advertis¬ 
ing. 

*  •  * 

David  Woods  has  been  ap¬ 


pointed  as  assistant  director  of 
University  Relations  at  the 
State  University  of  New  York 
at  Stony  Brook.  He  has  been  di¬ 
rector  of  Public  Relations  at 
Franklin  and  Marshall  College. 
Prior  to  1964  he  was  a  reporter 
ioY  Dunkirk  (N.Y.)  Evening 
Obsert'er. 

*  * 

The  Guild  of  Prescription  Op¬ 
ticians  of  America  has  named 
C.  .Morgan  Bissette  as  its  direc¬ 
tor  of  Public  Relations.  He  is 
a  foi-mer  public  relations  man¬ 
ager  for  Allstate  Insurance 
Companies. 

^  m 

William  Dugovich  has  been 
named  manager  of  the  Public 
Relations  Department  of  the 
Automobile  Manufacturers  As¬ 
sociation  in  Detroit.  Dugovich 
was  graduated  from  Ohio  State 
University.  He  also  attended  the 
University  of  Idaho  briefly  and 
Indiana  University.  Following 
service  in  the  South  Pacific  dur¬ 
ing  World  War  11,  he  worked 
on  the  Tacoma  (Wash.)  \eivs 
Tribune  five  years. 

*  *  * 

Shulton  Inc.,  has  named  John 
I).  Swan  to  the  newdy  created 
po.st  of  public  relations  man¬ 
ager.  Prior  to  joining  Shulton, 
he  was  assistant  to  the  vice 
president  for  public  relations 
and  advertising  at  Colt  Indus¬ 
tries  Inc.,  a  New  York-ba.sed  in¬ 
dustrial  manufacturing  conceni. 
*  *  * 

Willard  S,  Cahill  has  been  ap¬ 
pointed  press  relations  super¬ 
visor  for  the  General  Electric 
Company’s  Large  Lamp  Depart¬ 
ment,  at  Nela  Park.  He  succeeds 
Byron  E.  Schaller,  who  is  now 
supen-isor  of  public  affairs  pro- 
gi-ams  for  the  Lamp  Division’s 
Public  Affairs  Operation. 

«  *  « 

Milburn  Davis  has  been  ap¬ 
pointed  to  the  public  relations 
division  of  Lever  Brothers  Com¬ 
pany.  He  was  public  relations 
(M rector  of  the  Quulicap  Com¬ 
munity  Corporation,  anti-pover¬ 
ty  corporation  in  New  York 
City.  He  earlier  had  been  a  re¬ 
porter  with  the  Sew  York  Post 
and  Baltimore  Xews-American, 
a  copy  editor  with  the  Afro- 
American  Newspapers  in  Balti¬ 
more  and  an  index  writer  with 
Time  magazine. 

♦  ♦  ♦ 

Gilbert  H.  Furgurson  has 
joined  Lobsenz  Public  Relations 
Co.,  of  New  York  as  a  vicepresi¬ 
dent.  He  was  formerly  with 
Westinghouse  Electric  Corpora¬ 
tion  for  10  years. 

*  *  * 

John  I).  Kirwan  has  joined  the 
staff  of  the  Financial  Relations 
Board.  He  recently  was  associ¬ 
ate  editor  of  Finance  Magazine. 
Prior  to  that  he  was  a  free  lance 
writer. 


The  Jerry  Ross  Organization, 
Los  Angeles,  has  been  retained 
by  Pacific  Employers  Group  of 
Insurance  Companies  to  assist 
in  public  relations  and  promo¬ 
tional  activities, 

«  *  * 

Hammond  Corporation  has  re¬ 
tained  Harshe-Rotman  &  Druck, 
as  financial  and  corporate  pub¬ 
lic  relations  counsel.  Harshe- 

Rotman  &  Druck  has  repre¬ 
sented  Hammond  Organ  Com¬ 
pany,  one  of  the  divisions  of 
Hammond  Corporation,  since 
1966. 

»  *  * 

.Marc  Raizman  has  been 
named  press  relations  director 
for  Litton  International  S.A.  He 
joins  Litton  from  Electronic 

.\eu's,  a  Fairchild  Publication, 
where  he  w’as  an  editor. 

«  *  « 

Earl  Finberg  has  joined 
Harshe-Rotman  &  Druck,  as  an 
account  executive  in  the  Chicago 
office.  He  has  worked  in  the 
areas  of  public  relations  and  ad¬ 
vertising  with  Union  Tank  Car 
Comj)any. 

« 

Cosmetically  Yours,  Yonkers, 
N.Y.,  manufacturer  of  cosmetics, 
has  named  Cleo  Tuley  for  ad¬ 
vertising,  public  relations,  pub¬ 
licity  and  sales  programs. 


Deaths 


James  Reherd  (Polly)  Lene- 
WEAVER,  66,  managing  editor  and 
reporter  for  the  Harrisonburg 
(Va.)  Daily  Sews-Record  for 
.■)0  years;  Nov.  28. 

«  *  * 

W.  H.  (Hi'Bie)  Tottox,  56, 
classified  advertising  manager 
of  the  Klamath  Falls  (Ore.) 
Herald  and  \ews  for  21  years; 
Nov'.  27. 

♦ 

Henry  Srrtat,  59,  sports 
writer  on  the  Alameda  (Calif.) 
Times-Star;  Nov,  22. 

♦  «  « 

Donn  L.  Bonham,  43,  city 
editor  of  the  Eugene  (Ore.) 
Register-Hunrd;  Nov.  18. 

*  *  t 

Peter  G.  Berris,  56,  formerly 
head,  Danielson,  Conn.,  news 
bureau,  Sorwicli  (Conn.)  Bul¬ 
letin;  Nov.  21. 

*  *  * 

.Allan  E.  Settle,  53,  reporter 
and  copy  editor  for  The  Kansas 
City  Star  from  1938  to  1946  in 
Chicago;  Nov.  28. 

«  ♦  ♦ 

Edward  L,  Baumiller,  57, 
eastern  sales  manager  of  Metro 
Sunday  Comics;  November  28. 
Baumiller  came  to  Metropolitan 
Sunday  Newspapers,  Inc.  23 
years  ago  as  a  salesman  on 
Metro  Comics  from  a  media 
buying  position  with  Pedlar  & 
Ryan. 
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A^NOUNCEME^TS 


Appraiser»— Consultants 


appraisals  vor  estate,  tax, 

partnership,  loan  and  insurance  pur* 
IM»ses.  Sensible  fees.  Brochure  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


Business  Opportunities 

START  OFFSET  NEWSPAPER  or 
shopper  with  our  equipment  on  rent- 
lease  basis  if  you  have  know-how  and 
nuxlest  capital.  NAPSCO,  Berlin,  Wise. 
54923,  nn<l  25  W,  45  St.,  New  York, 
N.  Y.  10U36. 

PERSON  W  SALES  EX PEHIENCE 
and  background  in  neuspaper  field  to  i 
combine  with  our  proven  success  record 
and  know-how  in  business  brokerage. 
Paul  Chapman.  Chapman  Associates, 
2045  Peachtree  Rd.,  Atlanta,  Go.  30309. 

WORKING  PARTNER  with  sales  ex- 
])erience  wante<l.  Arizona  weekly  Kr(»8s-  j 
in^  $50,000:  modest  investment.  Box  I 
2no6,  Editor  &  Publisher. 


Newspaper  Brokers 

ITS  NOT  THE  DOWN  PAYMENT 
thiit  buys  the  newspiiiier — it's  the  per- 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  189,  Mount  Pleasant,  Mich.  4SS58 

CONFIDENTIAL  INI'X)RMATION 
Daily  NewspRi»er  Proi^erties 
W.  H.  Glover  Co.,  Ventura,  Calif.  93001 

NATIONWIDE 
Newspaper  Broker  Service 

20  years*  exi>erience.  Joseph  A.  Snyder, 
2234  E.  Romneya  Dr.,  Anaheim.  Calif. 
92806.  i71l)  533-1361  day  or  ni^ht. 

HILL  MArrHEW  COMPANY 
('on<lucts  pridessional,  confidential  ne- 
uotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news- 
pai>ers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  shouUI  call  (AC  813)  466-0871 

daytime.  (AC  813)  733-llnu  nights,  or 
write  B(»\  3364,  Clearwater  Beach, 

Florida  33.5L5.  No  obli^ration.  of  course. 

iiiiiiiiiiiiriiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiH 


ANNOUNCEMENTS 


Newspaper  Brokers 


The  DIAL  Aitency,  1503  Nazareth  Kal-  1 
amazuo,  Mich.  49001.  Ph:  349-7422. 
■'America’s  No.  1  Newspaper  Broker.” 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
Newspaper  Sales  Management 
Appraisals,  Personal  Purchases 
107  S.  Lawrence  St.,  Montgomery,  Ala. 
(203)  262-1751 

Arizona  anil  Western  Newspapers 
DEAN  SELLERS  &  JOHN  HOGUE 
1415  E.  Univ,  Dr.,  Mesa,  AZ  85201 
Phone:  (602»  964-1093  or  964-2952 

VERNON  V.  PAINE 
Daily  iiaiiers — Nation-wide  service 
305  Taylor,  Claremont,  Calif.  91711  i 

NEGOTIATORS  for  transfer  of  news- 
paiicr  proiierties  —  sale  or  purchase. 
Dixie  Newspaiiers,  P.O.  Box  490,  Gads-  ‘ 
den,  Ala.  35902.  Ph:  (AC  205)  546-3337.  i 

HARRIS  ELLSWORTH.  Licenseil  Bkr., 
Serving  the  Pacific  Northwest 
Bo.\  509,  Roseburg,  Oregon  97470 

SELECT  NEWSPAPERS  AVAILABLE 
in  South  and  Southeast.  Newspaiier  ' 
Service  Co..  Inc.,  215  Curtis  St..  Jenn¬ 
ings.  La.  70546.  Ph:  1-318-824-0475. 

CONFIDIENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-11.33 


Newspapers  For  Sale 

WISCONSIN  WEEKLY  .  .  .  esUblisheil 
1897.  Serves  lieautiful  agricultural  and 
recreational  area.  $23M  estimated 
gross.  Price  $27,500.  Terms.  UNITED 
FARM  AGENCY.  612-EP  West  47th 
St..  Kansas  City.  Mo.  64112.  (AC  816) 
PL  :t-42I2. 

5  DIFFERENT  CALIF.  WEEKLIES 
seeks  1068  sale  for  various  tax  rea¬ 
sons;  down  payments  range  $15M- 
«72M.  Mel  Hcsiell,  Hazen  Co..  191  N. 
Euclid.  Upland.  Calif.  91786.  (714) 

982-1.505. 


ANNOUNCEMENTS 


Newspapers  For  Sale 


WESTERN  MASSACHUSETTS  WKLY  i 
ideal  for  husband/wife  combination.  No 
plant.  Box  1963,  Elditor  &  Publisher. 

.MISSOURI  WEEKLY  —  $60M  gross 
class ;  could  do  much  more.  Owner  1 
other  interests.  Price  $60M:  $17,500 
cash  down.  Good  earner  even  now  I  I 
Marion  R.  Krehbiel,  Box  88,  Norton,  | 
Kans.--  676.54. 


NEWSPAPER  SERVICES 


Features  Available 


Ralph  "Coraeli”  Corsel,  author  of  two 
award-winner  novel  —  "UP  THBJRE 
THE  STARS”  —  has  started  a  weekly 
liersonality  entertainment  column  of 
the  same  name,  and  of  general  interest 
to  the  22,000,000  Italian-American 
readers  in  the  U.S.  For  sample  column 
write:  Stars— Box  C  1900 — 360  E.  72nd 
St.,  New  York,  N.Y.  10021. 


CLASSIFIED  ADVERTISING 
Order  Blank 


=  Address 


-Zip  Code- 


Classification. 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Times  Till  Forbidden 

Mail  to: 

EDITOR  ft  PURLISHER  •  8S0  Third  Avenue  •  New  York,  New  York  10022 


DESIRE  NEBRASKA  WEEKLY?  Fillers 

Have  weeklies  in  all  sections  of  the  - — — - 

State.  Krehbiel-Bolitho  Newspaper  HANDY  FILLERS,  four  sizes,  printed 
Service.  Box  133,  Emimria,  Kans. —  >  headed,  tape.  Samples  available.  P.O. 
66801.  ‘  Box  5451,  San  Francisco,  Calif,  94101. 

ABSENTEE  OWNER  of  Southern  In-  - - - - 

diana  weekly  desires  to  sell  this  $40,000  .  Press  Flngineers 

gross  publication  liecause  he  is  too  in-  j  - - — - - 

volved  in  growing  daily  miles  away.  :  Newspaper  Press  Installations 

You  can  earn  ownership  as  you  build  MOVING--REPAIRING — TRUCKING 

the  pro|>erty  in  this  community  of  4500.  Exiiert  Service — World  Wide 

Diver8ifie<l  experience  with  emphasis  on  '  SKIDMORE  AND  MASON,  INC. 
advertising  can  put  you  in  the  driver's  55-59  Fourth  Street 

seat  in  this  field.  Small  down  pajrment,  Brooklyn.  N.Y,  11231 

long  terms.  OITer  available  for  limite<l  (AC  212)  JAckson  2-6105 

time  only.  Send  full  resume  to:  Walt 
Dear.  Bo.\  4,  Henderson,  Ky. — 42420. 


FOR  SALE:  78-year-old  Texas  exclusive 
county  weekly.  Newspaper  and  county 
lioasi  long  record  of  stable  economy 
baseil  on  ranching,  tourism,  oil.  Excel¬ 
lent  transportation  advantages.  Gate¬ 
way  to  major  state-national  recre¬ 
ational  area  nearing  completion.  Fine 
hunting,  dry  moderate  climate.  LP 
e<iuipment  includes  engraving.  TTS. 
Ade<iuate,  capable  labor.  Owner  seeks 
larger  fielil.  1968  estimated  gross  $.5.5M  i 
plus.  1967’s  $53. 5M  nette*!  owner  $13. .5M  j 
after  depreciation.  Modern  building 
($9M);  inventory  (est.  $3M)  :  and  busi¬ 
ness  ($58M)  ;  would  re<iuire  $2(IM  down. 
Reply  to  Box  2007,  Eilitor  &  Publisher. 

N.Y.  WEEKLY.  $98M  GROSS:  Price 
of  $100M  includes  good  building.  Serves 
parts  of  four  counties.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kans. — 
676.54. 

BLUE  RIBBON  WEEKLY 
Gonl  growth  market  in  Illinois.  Profit¬ 
able  and  letterpress.  $90,000  with  terms. 
Write  fully  to: 

J.  N.  WELLS  &  COMPANY 
(Weekly  .Vrtc.t/’ii/’rr  Dn’isiim) 

543  W.  Roosevelt  Rd..  Wheaton,  Ill. 


Newspapers  Wanted 

PUBLISHERS  I  have  a  number  of 
youni;  qualifieil  ne\vspai>ermen  in  hie  i 
who  have  limite<l  capital.  Most  want 
opportunity  to  buy  into  a  $50,000  >;ross 
plus  weekly  gradually.  If  you  are  think- 
injf  retirement,  it  mif?ht  be  worth  in- 
vestiKHtinK*  Krehhiel-Bolitho  Newspaiter 
Service,  Box  133,  Bknporia,  Kans.— 
66801. 


PuiflicatiimH  For  Sale 

AGRICULTURAL  PUBLICATION  for 
sale;  Beautiful  northern  coastal  Cal¬ 
ifornia  area:  no  competition :  unlimited 
growth  iK>tential;  averatre  circ,  over 
6.000  iier  month:  2nd  class  i>ermit: 
last  issue  over  $6,000  jrross  advertising; 

72  pH^es.  Sample  copy  and  full  de¬ 
tails  on  refiuiest.  Box  2003,  Editor  & 
Publisher. 


NEWSPAPER  SERVICES 

Features  Available 

RON  COBB  -the  hottest  political  car- 
t<M>ni8t  in  .America  today  I  Two  best¬ 
selling  l)ook  collections!  F'eature  story 
aiul  21  drawings  in  November  Avant- 
Garde.  18  original  illustrations  in 
Septemlier  EXs(|uire.  Cavalier  magazine 
ralleil  Cobb  the  "Toughest  Pen  In  The 
West” !  Now  available  as  a  weekly 
feature  from  Sawyer  Press — Syndication 
Dept.,  P.O.  Box  46-653,  Los  Angeles, 
Calif.  90046,  or  call  (213)  656-5481  for 
further  information. 

"RETROSPECT”  —  The  spectrum  of 
life,  appeals  to  all.  Tested  tough  Los 
Angeliw  market.  Four  columns  monthly, 
only  $5.  No  contract:  cancel  anytime. 
Don  Clark,  Suite  105,  435  N.  BetifortI 
Dr.,  Beverly  Hills.  Calif.— 90210. 


M.4CH1NERY  &  SUPPLIES 
Composing  Room 
ALL  MODE'LS 

Linotypes — Intertypes— Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.Y.,  N.Y.  10007 

JUSTO  WRITERS -  Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale  on  easy  terms.  NAPSCO, 
Berlin.  Wise.  54923,  and  25  W.  45  St., 
New  York.  N.Y.  10036. 

HECORDERS-REPRODUCERS:  7  re¬ 
corders.  mixed  tyites,  two  with  tape 
reailer:  four  8-pt.  reproducers:  one  10- 
pt.  reproducer.  Priced  for  quick  sale. 
Dail.v  Town  Crier,  180  E.  State  St., 
Westport,  Conn,  —  068.80.  Ph:  (203) 
226-3.501. 

200-B  PHOTON  ADMASTER 
Purchaseil  1961.  Si2f346,  16  news-ad 

types  styles  in  12  sizes.  6  to  72-pt.  Ex¬ 
cellent  parts  inventory.  In  daily  oper¬ 
ation  at  Fairmont  (Minn.)  Sentinel. 
Available  imme<liately.  Contact  Ray 
Stougaard  (507  )  235-3303. 

FOR  SALE:  2  Friden  LCC-VF  lYiden 
Tai«  Units,  2  Selectadata  Readers,  C 
Mode  and  Escaiiement  Control  Units, 
8  additional  Program  Panels.  Like  new 
condition.  Used  short  time  as  Tape 
Input  for  nd  composition  on  Photon 
713.  Contact  A.  W.  Estes.  News-Times 
Puh.  Co..  Box  912,  El  Dorado,  Ark. — 
71730.  (AC  501)  862-6611. 

Mailroom  Equipment 

INSER'HNG  MACHINE 
5-Station  Dexter  (MDG)  1960 
Vacuum  Pump — AC-C-H  Conveyor 
Complete  and  in  excellent  condition 
BEN  SHULMAN  ASSOaATES 
60  E.  42  St.  NY— 10017  OX  7-4.590 

Material  For  Sale 

SAVE  MONEY  on  Hea<lliner  paper 
and  litho  films.  Onler  from  National 
Publishers’  Supply  Corp.,  (NAPSCO). 
Berlin.  Wise.  54923.  and  25  W.  45  St.. 
New  York.  N.Y.  10036. 


Miscellaneous  Machinery 

FACTORY  RECONDITIONED  Ad- 
dressograph  1955  complete  unit — cabi¬ 
net  and  accessories  with  5,000  plates  - 
$1,200.  Box  1766,  Editor  &  Publisher. 

8180  HEADLINER  with  developing  at¬ 
tachment.  like  new  ;  not  two  years  old. 
Davidson  11  X  17  olTset  press;  goo<l 
condition.  Will  sell  these  cheap.  (Con¬ 
tact  (Jilbert  Vaughan,  Parker  Bros. 
Inc.,  Ahiaikie,  N.  C.— 27910. 

Perforator  Tape 

NOW  STATIC:-FREE  perf  taiies  at  our 
same  prices— lowest  in  USA.  All  colors 
Top  Quality. 

('aV  or  Write: 

PORTAGE  (216)  PO  2-3.555 
25  E.  Exchange  St..  Akron,  Ohio  44308 


EDITOR  e:  PUBLISHER  for  December  7.  1968 


MACHINERY  &  SUPPLIES 

Presses  &  Machinery 


16-PAGB  GOSS  UNITXJBE  ^741  ami  , 
stereo  e<iuipment.  Good  care  -minimum  | 
use  runninir  S.OOO  daily.  Plain  Dealer,  | 
Wabash,  Ind.  46S92. 

HOE  COLORMATIC  ()96S» 

Four  units — one  color  cyl  — tensionplate 
loclsuiv  -hea\-y  duty  .S '2  folder- -AC  unit  ; 
tyiie  drive — ^reels  and  fully  automatic  . 
pasters  rated  70,000  hour.  Available  i 
in  one  year  at  considerable  savings.  ' 
Stereo  to  mach.  ! 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

AVAILABLE  NOW! 

4-Unit  Fairchild  Color  King 
with  heavy  duty  Jaw  Folder 
UNIVERSAL  PTG.  EQUIPMENT  CO. 

Lyndhurst.  NJ — 07071 
(AC  201)  438-3744 


FOR  SALE:  Scott  Press  eight  16-page 
units—  e.xtra  high-si>ee<l  antifriction 
multi  unit:  one  color  hump;  folders: 
reels:  drives;  motors.  Immediately 

available.  Contact:  Charles  C.  Sihre, 
Cowles  Communications,  Inc.,  48S  Mad¬ 
ison  Ave.,  New  York.  N.  Y.  10022 
(AC  212)  MU  8-0300. 

ONE  GOSS  L”NITUBULAH  PRESS, 
consisting  of  four  units,  all  color  cap- 
tied  and  fully  reversible — driven  by  a 
7.">  HP  motor  AC  GE  controls.  Press 
is  fell  from  four,  two-tiered  Cline  reels 
located  lielow.  Press  Sit  is  N.T.  607 
and  equipiieil  with  one  folder  with  */4 
fold  attachment.  Arthur  Sneath  (313) 
349-5990.  Inter  City  Press.  Inc.,  46585 
Grand  River  Ave.,  Novi,  Mich.-^S050. 

SCOTT  PRESSES  (1948) 

6  nr  7  units:  21*5  inches:  Color  Cylin¬ 
ders;  Heavy  Ruty  3  2  Folders:  C-H 
Conveyors:  Heels  &  Pasters:  Trackage 
&  Turntables. 

Located:  N.Y.  Post 
.■i'cailahlc :  Mid  1969 

Priced:  Most  attractively 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  10017  OX  7-4590 


HOE  quarterfokler  for  Printmaster 
folder  available.  In  excellent  condition. 
For  sale  at  a  low  price.  We  cannot 
use  it,  as  our  folder  configuration  is 
not  right  for  this  folder.  Contact  Ray 
Doyle.  7519  N.  Ashland.  (Tiicago,  III. 

-  60626. 

;i-UNIT  COTTRELL  VANGUARD  off¬ 
set  pr<‘ss  Model  ~C596o.  Serial  2rCS14- 
2BA.  2  units  are  7  years  old.  a  ilrd 
reconditioned  unit  was  added  in  1967. 
Price:  as  is.  where  is.  $25. ('00.  The 
press  is  in  fine  condition  and  can  lie 
seen  in  oiieration  at  Pecos,  Texas  En¬ 
terprise.  Contact  Phil  Buckner,  Scripps 
League.  131  Mercer  St..  Seattle.  Wash¬ 
ington  98109.  Phone  206-284-0945. 

24-PAGE  HOE  ROTARY  PRESS.  Ph : 
M.  1.  Hall  (AC  2141  263-2362:  or 

write:  to  1189-IOHth  St..  Grand  Prairie. 
Te.x.—  75(i50. 


Stereotype  Hquipment 

WOOD  DU.AL  PLATE  ROUTED 
23-9  16"— Dual  Spindles — AC  Motors 
Self-contained  Air  Supply 
BEN  SHULMAN  ASSOCTATES 
60  E.  42  .St.  NY— 10017  OX  7-4590 


STA-HI  MA.STER  FORMERS 
New  Style — 

TEFLON  SCREENS -22»i"— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  10017  OX  7-4590 


Wanted  To  Buy 

WANTED  IMMEDIATELY 
VIRKOTYPE  OR  EMBOSSOGRAPH 
Ralph  LiHiden 
Columbus  Stationery  Co. 

3107  W.  Broad  Street 
Columtais.  Ohio — 43204 
Phone*:  276-1750:  279-0615 


WANTED:  Used  Goss  Universal  Rotary 
Press.  Re<iuire  six  units  black,  four 
units  for  color.  Contact:  Mr.  Raden, 
S.S.  Kop|>e  &  Co.,  Inc.,  610  Fifth  Ave., 
New  York.  N.Y.  10020. 


Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Administratire 


NEWSPAPER  COST  ACCOUNTANT 
who  knows  his  business.  Excellent 
salary  and  fringe  benefits.  Immediate 
opening.  E&P  Zone  9.  Box  1918,  Edi¬ 
tor  &  Publisher. 


PUBLISHER  for  suburban  weekly.  ^ 
Man-wife  team  ideal.  Complete  re- 
siKtnsibility  for  advertising  solicitation 
and  layout  and  preparing  news  con-  ' 
tent.  Make-up  for  offset  reproduction 
done  in  our  plant.  30rf  ownership  to  i 
right  man.  Almost  unlimited  earning  ' 
l>otential.  Must  have  good  news|>al>er  i 
exiierience.  Write  Box  2004,  Editor  &  | 
Publisher. 

ASSISTANT  CONTROLLER  | 
Excellent  future.  Metropolitan,  Cart  j 
Area  9 ;  EDP  exposure  helpful  but  not 
necessary.  Salary  open.  Send  reume  to  ' 
Box  1980,  Editor  &  Publisher,  : 


Circulation 

AMBITIOUS  CM,  with  an  eye  to  the  I 
future.  The  man  we  are  seeking  is  now  I 
in  the  #2  or  3  spot  and  wants  to  be 
ifl.  Must  be  promotion-minded  and  a 
hard  worker  who  wants  to  see  this  , 
N.  J.  bi-weekly  eventually  to  go  daily. 
The  challenge  is  here  and  there’s  much 
more  to  come.  Write  in  detail,  includ¬ 
ing  salary  requirements.  Box  1988,  Ed-  , 
itor  &  Publisher.  I 

NOW  WE  NEETD  A  CM  after  convert¬ 
ing  to  offset  with  news  and  advertising 
expanded.  Growing  outfit  needs  man 
with  some  experience.  John  W.  Nash. 
Winsted  Evening  Citizen.  Winsted, 
Conn.— 06098.  (AC  203)  379-3333. 

AGGRESSIVE  MANAGEffl  NEEDED 
for  4.000  circulation,  5-day  afternoon 
daily.  Will  pay  to  $140  per  week  com¬ 
bination  salary  and  bonus  for  right 
man.  Top  recreation  area :  college  town. 
Write:  Publisher.  The  Valley  Courier, 
Alamosa.  C!olo. — 81101. 


ZONE  SUTFIRVISOR  nee<le<l  due  to 
man  leaving  to  l>ecome  circulation  man¬ 
ager.  Fast-growing  morning  oi>eration. 
$9500  -|-  car  Ixmuses.  .Send  resume 
to  Mr.  E'abian.  Suffolk  Sun.  Box  E’, 
Deer  Park.  N.Y.— 11729 


Classified  Adrertising 

CLASSIFIED  MANAGER— Experienced 
in  daily  and  shopper  field  who  is 
a  personal  producer  and  who  can  also 
enthuse  and  encourage  sales  people  to 
produce  hard  sell  volume  under  adverse 
circumstances.  Salary,  commission, 
bonus,  fringes.  Area  9.  Box  1916,  Ed¬ 
itor  &  Publisher. 

PROMOTION  CREATES  OPENING 
for  display  classified  field  man  with 
layout  experience  to  sell  real  estate 
advertising.  We  are  a  6-day  ex’ening 
newspaper  with  45,000  -|-  circulation, 
located  on  the  San  Francisco  Pen¬ 
insula.  Excellent  working  conditions  in 
modern  plant.  Good  salary  based  on 
experience  -|-  commission  and  profit- 
sharing  plan.  We  are  an  employee- 
owned  organization.  Send  resumi  to 
Rol)ert  Powell,  CAM,  Palo  Alto  Times, 
P.O.  Box  300.  Palo  Alto,  CA— 94302. 


OUTSTANDING  OFFSET  DAILY,  25- 
50,000  in  Zone  9,  has  opening  for 
classified  manager.  Great  chance  for 
manager  of  smaller  paper  or  No.  2 
man  now  on  medium-size.  Top  salaiT 
-f-  incentive;  excellent  fringes,  work¬ 
ing  and  living  (x>nditions.  E\ill  details 
and  resume  first  letter.  Box  1945,  Ed¬ 
itor  &  Publisher. 


Display  Adrertising 

DISPLAY  MAN  who  knows  what  it  is 
to  sell  under  pressure  in  a  highly 
comi>etitive  area;  also  special  edition 
and  tap  man  accustomed  to  hard  sell. 

:  Salary,  commission,  bonus,  fringes. 

I  Chart  Area  9.  Box  1917,  Editor  & 
I  Publisher. 


Display  Adrertising 

NEEDED:  Young,  energetic  display 
salesman.  Top  s|)ot  on  our  staff  open 
for  good  man.  Afternoon  daily  located 
on  farthest  central  east  coast.  Write: 
Bob  Taylor,  Daily  &  Sunday  Times. 
Melbourne.  Fla. — 32902.  No  ’phone 
calls. 


$12,000  -f  FRINGE  BENEFITS  for 
creative  ad  salesperson-artist  for  6,500 
offset  daily  who  can  plan  ad  cam¬ 
paigns,  design  layouts  and  do  freehand 
sketches.  Heart  of  hunting  and  fishing 
country:  college  town.  Write:  George 
Williams,  c/o  Pioneer,  Bemidji,  Minn. 
—56601. 


RETAIL  SALESMAN  to  grow  with 
24,000  7-day  daily  in  Southeastern  uni¬ 
versity  community.  Sales,  service,  lay¬ 
out  experience.  Tell  all.  Box  1972, 
Eilitor  &  Publisher. 


DISPLAY  AD  SALESMAN,  with  lay¬ 
out  capabilities,  wanted  by  northern 
Rocky  Mountain  afternoon  offset  daily. 
Elspccially  interested  in  ambitious  young 
person  with  a  year  or  two  experience. 
University  community  of  16,()00  with 
clean  air,  water  and  room  to  breathe; 
year-round  participant  sports.  Write 
Box  1995,  Editor  &  Publisher, 

NEEDED  IMMEDIATELY!  Self-start¬ 
ing  ad  salesman  experienced  in  com¬ 
petitive  selling.  Must  be  neat  dresser 
with  sharp  personality.  Send  resume  to: 
R.  W.  HeComb.  Herald  &  News,  P.O. 
Box  31,  Livermore,  CA — 94550 


NA’nONAL  AD  SALESMAN 
Join  a  unique  and  pace-setting  national 
advertising  department,  representing 
Rockford’s  single  rate  newspapers.  Elx- 
cellent  salary  and  bonuses.  Previous 
national  experience  desirable.  Duties 
include  travel  to  contact  advertisers 
and  agencies  direct: 

For  full  details. 

•arile  or  'phone: 

Personnel  Department 
ROCKFORD  MORNING  STAR 
ROCKE'ORD  REGISTER-REPUBLIC 
Rockford,  Ill.  61105 
Phone:  815-962-4433 


S.tLARY  OPEN  —  Looking  for  man 
with  ambitious  future.  Join  team  of 
young,  qualifiol  layout  salesmen  on 
morning  and  evening  daily  in  Zone  3. 
Mo<lel  city.  tO|>-rated  schcoils.  exciting 
growth.  Write  full  details  of  exiieri- 
ence  and  goals.  Box  2925,  Ekiitor  & 
Publisher. 


HARD-HITTING  AD  DIRFA’TOR  cap¬ 
able  of  developing  first-class  presenta¬ 
tions  for  professional  retailers,  and  at 
the  same  time  coordinate  l(x:nl-retail 
team.  Smog-free  area,  fast -growing 
California  daily.  The  man  we  are  l(X>k- 
ing  for  must  I)e  neat  in  appearance, 
well  spoken,  and  able  to  get  the  job 
dune.  Excellent  woi-king  conditions  — 
op|K>rtunity  to  move  up.  .\gc  is  no 
factor;  ability  to  iierfoim  most  im- 
IH>rtant.  Send  complete  resume  to  Box 
1874.  Ekiitor  &  Publisher. 


DISPLAY  ADMAN  for  lending  South¬ 
west  small  offset  daily.  Aggressive  man 
can  grow  with  area.  Should  know  lay¬ 
out  use  of  photos — color.  Top  salary. 
Box  2023.  Ekiitor  &  Publisher. 

WE  NEED  EXPEJilENCED  RETAIL 
men  immediately  for  an  expanding 
staff  plus  a  National  Ad.  Mgr.  due  to 
promotion  within.  If  you  are  now  with 
a  <laily,  have  a  least  2  years’  ex|>eri- 
ence.  and  want  to  work  for  a  bright 
future  with  the  growing  Donrey  Media 
Group,  write  full  details:  J.  I>.  King, 
Las  Vegas  Review-Journal,  P.O.  Box 
70.  Las  Vegas.  Nevada,  89101. 


E'LORIDA  COAST  DAILY.  exi>anding 
advertising  department,  needs  sales¬ 
man  with  some  layout  experience.  Ex¬ 
cellent  working  conditions  in  l)eautiful 
area.  New  plant.  Salary  lH>nus.  Send 
resume  to  Box  2010,  Ekiitor  &  Pub¬ 
lisher. 


SALESMAN 

Call  Mr.  Davis,  Suburlatn  Trends 
Riverdale.  N.J.  (201)  83.5-4100. 


Display  Adrertising 

DISPLAY  AD  SALESMAN  with  man- 
,  agerial  potential  neerled  by  one  of  the 
i  finest  offset  dailies  in  the  U.S.  Must 
I  l>e  sujierior  in  sales  and  layout  ability 
I  and  possess  the  talent  to  lead  and  in- 
1  struct.  New  building,  all  new  equip¬ 
ment.  good  salary,  bonus  plan.  Due  to 
recently  discovered  substantial  petro- 
j  leum  and  mineral  deposits  our  popula- 
.  tion  land  circulation)  is  expecte<l  to 
double  within  five  to  seven  years.  Lay¬ 
outs  MUST  be  exceptional.  Send  sample 
layouts  (not  printed  coiiiea)  to:  Ad¬ 
vertising  Director.  E'airbanks  Daily 
News-Miner,  P.O.  Box  710.  E'airbanks, 

I  Alaska  99701. 


,  midwest  opening  JANUARY  1 

•  Death  creates  o|>ening  for  experienced 
I  display  advertising  salesman  on  our 
I  staff  of  17.  Gootl  sales  and  layout 
I  ability  neerled.  Our  150.000  moming- 
i  evening-Sunday  combination  serves  one 
1  of  the  nation’s  wealthiest  15  county 
I  markets.  Excellent  working  conditions, 
new  building,  car  allowance,  pension, 

I  life  and  hospital  insurance  and  very 
lilreral  vacation  policy.  Salary,  com¬ 
mission  and  monthly  bonus.  Please  sub¬ 
mit  (xrmplete  resume  to  Dean  W.  ^niff. 
Retail  Advertising  Manager,  E'ort 
Wayne  Newspapers,  Inc.,  E'ort  Wayne. 
Indiana  46802 


GROWING  SUBURBAN  GROUP  in 
Washington  metro  area  seeks  3  sharp 
salesmen  who  can  keep  up  with  our 
expansion.  Layout  essential.  You  can 
move  up  fast  if  you  have  the  desire. 
(rtHxl  pay,  g(K»d  area.  Give  fully  story, 
salary  re<iuirement*  first  letter.  Contact 
James  W.  Coldsmith.  Journal  News- 
I>ai>er.s,  Box  1021,  Alexandria,  V’a. — 
22313. 

31 M  DAILY  in  Zone  3  offers  position 
for  man  on  the  way  up.  Attractive 
salary,  bonus,  fringes,  plus  strong  op- 
l>ortunity  for  advancement.  Please  state 
qualifications,  present  earnings  and  de¬ 
sires.  Write  Box  2021.  Ekiitor  &  Pub¬ 
lisher. 


Editorial 


I  LEADING  ZONE  2  A.M.— 40,000— 

I  seeks  general  assignment  reporter  and 
'  deskman.  at  least  3  years’  exiierience. 
We’re  No.  1  and  seek  personnel  to 
match.  Pay  dependent  on  ability.  Send 
'  resumd,  samples.  Box  1908.  Editor  A 
I  Publisher. 

NO  HUMDRUM  ON  THIS  JOB— 
Eklitorial  page  assistant  with  reporting 
experience  for  Midwest  daily.  Help  edit 
j  page,  write  background  articles  based 
I  on  field  investigation,  write  editorial*. 
Salary  based  on  exiterience.  Box  1924, 
Editor  &  Publisher. 

PACIFIC  NORTinVEvST  prize-winning 
weekly,  near  state  capital,  seeks  young, 

,  ambitious  news  editor.  Position  in- 
I  eludes  photography,  reporting,  and  ed- 
'  itorial  writing.  Assistant  takes  care  of 
society  and  correspondence.  Send 
resumd  to  965  S.  Sherman,  Albany, 

.  Oreg.— 97321. 

VERSA’HLB  YOUNG  EDITOR  with 
I  35mm  camera  capability  to  join  staff 
I  of  northern  Illinois  weekly  group. 
County  news  bent.  .Satisfactory  salary, 
exrienses  and  unusual  employee  bene¬ 
fits  will  be  offered  to  the  right  person. 

;  Send  brief  resumd  with  samples  and 
wage  exi^tations  to:  Eklitorial  Di- 
.  rector,  Tilton  Publications,  Box  41, 

I  Rochelle,  Illinois — 61068. 

'  SPOR’TS  WRITER:  experienced  de¬ 
sired.  Opportunity  to  cover  college, 

I  high  school  and  major  league  sports: 

will  work  with  .3-mnn  staff  doing  lay- 
I  out,  heads,  plus  in-depth  writing. 

I  Southeastern,  Pa.  Send  resum#  in  com- 
I  plete  confidence  to  Box  1914,  Ekiitor  A 
j  Publisher. 

I  WE  WANT  A  MAN  who  loves  to  write 
j  and  can  handle  some  desk  work  for  our 
I  prize-winning  small  midwest  daily.  Pay 
I  and  fringes  are  good.  Management  en¬ 
courages  enterprise  and  offer*  almost 
total  freedom  of  expression  to  responsi- 
j  ble  employees.  Write  Box  1925,  Ekiitor 
A  Publisher, 
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YOUNG  REPORTE®-EDlTOR  needed 
to  take  charge  and  brighten  up  two  > 
established  weeklies  in  the  Hamptons,  I 
seaside  resorts  75-miles  from  N.Y.C.  ; 
Some  experience  preferred,  but  will 
consider  top  J-School  grad.  Ability  with 
camera  helpful.  Must  be  aggressive  , 
newsman  with  utmost  respect  for  his 
craft.  Full  resiimi.  Clips  will  be  re- 
turne<l.  Salary  open.  Box  1930,  Etlitor 
&  Publisher. 


REPORTER— General  assignment  and 
rewrite,  with  seashore  weekly.  Send 
resume  to:  Wildwood  Leader,  Wild- 
wootl,  N.J.— 08260. 

EDITOR  for  progressive  weekly  in 
Conn.,  to  write  and  edit  all  copy.  Must 
be  able  to  use  Polaroid  camera.  Write: 
Express.  Thomaston,  Conn. — 06787. 


EDITOR  for  complete  management  of  ; 
1-man  weekly  tabloid  in  fast-growing  ' 
section  of  N.J.  Please  submit  resumi,  ! 
samples  and  salary  desired,  to  Box  1934, 
^itor  &  Publisher. 

SPORT.S  EDITOR  WANTED 
An  excellent  opening  for  a  young  sports 
writer.  Morning  daily  of  8.000;  mt^ern 
offset.  Good  salary  schedule  and  bene¬ 
fits.  Contact  David  M.  Turner.  The 
Daily  Review,  Towanda,  Pa. — 18848. 

(717)  266-2161. 


COPY  EDITORS 

Top  pay ;  merit  increases ;  advancement 
opportunities  for  top-notch  e<H>y  read-  i 
ers,  male  or  female,  on  East  Coast  I 
morning  daily.  Exacting  desk  which  I 
rewards  competence,  i^ocation  ex-  i 
penses  paid.  An  Equal  Opportunity  Em¬ 
ployer.  Send  resume  to  Box  1922,  Edi¬ 
tor  &  Publisher. 


OPPORTUNITY  for  young  reporter 
with  desk  potential  with  16,000  six-day 
daily  in  rapidly-growing  Zone  3  un¬ 
iversity  city.  Salary  open;  fringe  bene¬ 
fits.  Send  resumd  to  Box  1932,  Editor 
&  Publisher. 

REWRITEMAN-REPORTER  needed  for 
large  Eastern  metropolitan  afternoon 
newspaper.  Must  be  experienced,  fast 
and  clever  writer  who  can  give  a  story 
a  personal  touch.  Day  hours.  Send  re¬ 
sume  to  Box  1965,  Editor  &  Publisher. 

NEWSMAN’S  OPPORTUNITY 
Reporter  who  can  write,  has  initiative, 
dependability  and  versatility,  wanted  to 
take  over  responsibile  post  in  news¬ 
room  of  expanding  Indiana  evening 
daily — circulation  35,000,  Chance  to 
write  and  to  learn  desk  work,  with  fine 
working  conditions,  modern  facilities, 
many  superior  benefits  over  generous 
salary  and  chance  to  move  up.  Write 
details  of  experience,  education,  refer¬ 
ences,  to  Box  1966,  Biditor  &  Publisher. 


PACIFIC  NORTHWEST  offset  daily 
seeks  imaginative  news  editor  to  handle 
wire  and  make-up  of  news  pages;  desk 
experience  a  must;  college  degree  de¬ 
sirable.  Good  pay.  Great  community  for 
family  man.  Management  looks  on  po¬ 
sition  as  "permanent  type.”  Box  1994, 
Editor  &  Publisher. 


REPORTER  OPPORTUNITIES 

Recent  promotions  in  our  expanding 
operations  creates  several  prime  open¬ 
ings  for  reporters;  reliable  men  joining 
us  will  have  similar  opportunities  to 
grow.  Two  key  spots  require  city  and 
county  beat  reporters;  positions  re¬ 
quiring  less  experience  also  open ;  one 
more  person  ready  to  move  into  edit¬ 
ing  assignment  sought.  Five  crack 
dailies  all  on  Lake  Erie’s  wonderland 
shores,  in  our  Northeast  Ohio  group. 
Competitive,  mushrooming  area.  Full 
range  of  benefits ;  good  wages ;  new 
plants.  Apply:  R.  C.  Hedlund,  The 
Telegraph,  84  N.  State  St.,  Painesvilie, 
Ohio— 44077. 


GENERAL  ASIGNMENT  reporters, 
deskmen,  police  reporter:  good  com¬ 
petitive  area — Zone  6 — metro  city  of 
600,000  on  a.m.  daily,  70,000.  Box 
1975,  Editor  &  Publisher. 

YOU  CAN  FIGHT  CTTY  HALL 
If  you  have  6-10  years’  experience, 
interest  in  metro  affairs,  midwest  city 
of  160,000 — largest  paper  in  200-mile 
radius,  year-round  climate.  Zone  6.  No 
malcontents.  Box  1978,  Editor  &  Pub¬ 
lisher, 

EDITOR  ac  PUBLISHER 


AMBITIOUS  DESK  MAN  wanted  on 
expanding  Zone  2  metropolitan  p.m.  in 
60,000  class.  We’re  looking  for  an  ] 
perienced  copy  editor  who  takes  pride 
in  meeting  the  challenge  of  a  well-  , 
edited  newspaper  with  five  wire  serv¬ 
ices  .  .  ,  one  who  does  more  than  hang  ' 
paragraph  marks  on  wire  tape  copy, 
can  write  sharp  heads,  lay  out  pages, 
judge  the  value  of  news  and  pictures, 
and  wants  to  be  an  editor;  slot  and 
backshop  experience  are  plusses.  Plenty 
of  opportunity  for  advancement  in  this 
key  desk  position.  All  fringes  and,  with 
minimum  of  five  years’  experience,  a 
starting  salary  in  the  $9,000  bracket. 
Send  complete  resumd  to  Box  1998, 
Editor  &  Publisher. 

REPORTER 

Opiwrtunity  for  experienced  reporter 
to  cover  police  teat  for  growing  South¬ 
eastern  Fla.  daily.  Confidential  resumd 
and  salary  requirements  to  Box  1984, 
Editor  &  Publisher. 

DESK  MAN ;  and  beginning  reporter ; 
5-day,  40-hr.  week.  Good  pay  and 
fringes.  Bert  Lindenfeld,  Managing  Eld- 
itor.  The  News-Palladium,  Benton 
Harbor,  Mich.— 49022.  (AC  616)  925- 
0022. 


MAGAZINE  WRITER  ! 

Prestige  metropolitan  newspaper.  Chart 
Area  2,  has  opening  in  Sunday  dei>art- 
ment  for  writer  of  special  stories  rang-  I 
ing  up  to  4,000  words  on  local,  regional 
and  national  subjects  for  magazine  and  I 
other  Sunday  sections.  Writing  and 
reportorial  skills  essential.  Send  resum4.  j 
salary  desired,  but  no  tear  sheets.  Box  ; 
1974,  Eklitor  &  Publisher, 


NEWS  EDITOR — Ebcperienced  news 
editor  for  evening  staff  of  metropolitan 
daily  new8pai)er.  Must  have  ability  to 
supervise  desk  staff,  handle  editing, 
layout,  direct  copy  flow,  judge  and 
coordinate  news  presentation.  &x>d 
salary,  literal  fringe  benefits.  Write 
fully  to  Box  1969,  Elditor  &  Publisher. 


MIDWEST  MORNING  PAPESi  In  sUte 
Capitol,  university  town,  is  expanding 
staff,  needs  a  reporter.  Experience  or  i 
training  helpful,  not  required.  Good  | 
news  center  and  nice  town  in  which 
to  raise  a  family.  Write  or  telephone 
Earl  Dyer.  ’The  Lincoln  (Neb.)  Star. 


I  WE  RE  NOT  CAMELOT,  but  we  do  | 
I  have  a  lot  going  for  us  you  can’t  find 
I  in  the  big  city,  including  chance  for 
I  creative  journtdism.  Want  man  to 
i  handle  news  department  with  strong 
emphasis  on  local  coverage.  Midwest 
’  college  community  with  growth  ix>- 
I  tential.  Box  1990,  Eiditor  &  Publisher.  | 


I  WOMEN’S  REPORTER 

WHO  NEIEIDS  a  hotshot  young  wo¬ 
men’s  department  writer  who  doesn’t 
I  concede  there’s  any  difference  in  value 
I  between  women’s  news  and  any  other 
in  the  paper?  WE  DO.  We’re  a  p.m. 
daily  in  an  exciting  and  newsy  un- 
;  iversity  town  with  a  drive  to  produce 
;  the  test  women’s  section  in  the  coun¬ 
try.  Zone  4.  Write  Box  1970,  Eiditor 
I  Si  Publisher, 

]  COPY  EDITOR  for  170,000  dominant 
'  North  Florida  daily  located  in  the  bold 
I  new  city  of  the  South.  Growth  situa- 
I  tion  with  company  that  draws  its 
I  news  executives  from  the  ranks.  Mod- 
i  em,  year-old  plant — the  fringes  you’d 
!  expect.  Write:  Personnel  Director, 
{  Florida  Times-Union  and  Journal,  P.O, 
Box  1949,  Jacksonville,  Fla. — 32201. 


I  HOW’S  YOUR  CURIOSITY? 

I  We’ll  Ij/t  you  from  the  mire  of  dull. 

I  meaningless  news  reporting;  we’ll  turn 
you  loose  on  imi>ortant  in-depth  series 
and  interesting  features;  your  chance 
to  discover  what  you  can  really  do. 
Don’t  risk  another  dead-end  job.  Zone 
2  A.M.  daily.  College  degree  and  1  to 
2  years’  experience  helpful.  Prove  you 
'  have  the  curiosity  to  make  a  top-notch 
;  newsman  by  writing  today.  Send  resume 
and  photo  copies  of  your  test  3  stories 
'  this  year  to  Box  2000,  Ekiitor  &  Ihib- 
I  lisher. 


UPSTATE  N.Y.  NEWSPAPER  ha-s 
t\vo  oiiening  on  copy  deek.  Scale:  $194 
for  37(4  hour  week,  night  differential: 
company-paid  medical,  pension.  Box 
2012,  Editor  &  Publisher. 
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SPORTS  EiDITOR,  fast-growing  Elorida 
daily,  to  cover  county  in  which  Cai>e 
Kennetly  is  lucate<i.  Good  starting  pay, 
literal  fringe  benefits,  including  |>en- 
sion  plan  and  profit  sharing  plan.  Ex¬ 
cellent  opportunities  for  advancement 
in  booming  area.  Bo.x  2021,  Editor  & 
Publisher. 


EDITOR 


f€>r  Decatur  (III.)  Herald  & 
Review  M.E.S.  68,000  combinol 
circulation.  Resiainsibility  for 
news  staff  of  50.  Write  local 
editorials. 

The  right  man  will  have  a  de¬ 
gree  and  8-10  years’  of  news¬ 
paper  experience.  Should  have 
editorial  writing  experience. 

Salary  depen<Is  on  background 
and  ability.  Send  resume  and 
salary  requirements  to  James 
E.  Spangler,  Lindsay-Schaub 
Newsimpers.  Inc.,  P.O.  Box 
789,  Decatur,  III. — 62525 


E'INANCIAL  WRITER:  Perceptive,  ag¬ 
gressive  and  experience*!,  who  knows 
his  way  around  income  statements  and 
balance  sheets,  wanted  for  No.  2  spot 
in  business  news  department  of  30-year- 
old  weekly  Washington  trade  publica¬ 
tion.  This  job  is  for  a  reporter  who 
wants  to  te  where  the  action  is,  cover¬ 
ing  government  and  industry  activities, 
combining  hard  news  with  evaluation 
and  analysis.  Must  he  able  to  turn  out 
fast,  clean  copy  ami  quickly  learn  a 
complex  news  area  and  our  specialized 
approach  to  covering  it  in  depth.  No 
lobbying  or  PR,  only  hard  news  work. 
Prefer  career-oriente<l  younger  news¬ 
man.  ETve-figure  salary,  top  fringe 
tenefits,  opiH>rtunity  for  fast  advance¬ 
ment.  Send  resume,  but  no  clippings. 
Box  2018,  Editor  &  Publisher. 


CAPTION  WRITER  for  top  New  Eng¬ 
land  daily;  prefer  metro  newspaper 
experience.  Current  t<v  minimum 
I  $179.00  with  semi-annual  union  in¬ 
creases  in  1969.  Send  resume  in  con-  ; 
fidence  to  Box  2014,  Ekiitor  &  Pub-  i 
lisher.  I 


.  EDITOR  for  agency  working  with  state  ‘ 

\  governments.  Position  involves  editing 
a  reference  book  and  quarterly  journal 
and  helping  Publications  Director  co¬ 
ordinate  staff  work.  Eixperience  in  book, 
magazine  or  newspaper  work,  good 
copy  editing  talents  and  some  knowl- 
e<lge  of  production  required.  Location 
I  near  Ohio  valley.  Salary  commensurate 
•  with  experience.  Send  resume,  includ¬ 
ing  salary  requirements.  Box  2015,  EkI-  | 
I  itor  &  Publisher.  i 


NEWS  DIRECTOR 


News-oriented  TV-AM-FM  opera¬ 
tion  in  top  50  market  is  looking 
for  the  eiceptional  man  to  lead 
in  the  creation  of  an  outstanding 
news  department. 

The  qualities  required  go  well  be¬ 
yond  usual  journalistic  administra¬ 
tive  abilities.  To  qualify,  this  man 
must  have  proven  ability  to  di¬ 
rect  a  broadcast  news  service 
recognized  for  local  relevancy, 
identified  with  aggressive  com¬ 
munity  involvement;  he  must  have 
demonstrated  a  sense  of  presen¬ 
tation  that  produces  news  and 
documentary  productions  pack¬ 
aged  for  audience  impact  as 
well  as  substance,  utilizing  the 
full  dynamic  capabilities  of  the 
broadcast  media. 

Our  staff  knows  about  this  ad. 
If  you  qualify,  we  would  like  to 
hear  from  you.  Send  comprehen¬ 
sive  resumi  to  Boz  2030,  Editor  t 
Publisher. 


EDITOR /WRITER 

Outstanding  opportunity  for  a  capable 
young  writer  or  erlitor  who  is  looking 
for  a  challenging  career  with  plenty 
of  room  to  advance.  National  business 
magazine  in  the  restaurant  field  seeks 
a  productive  self-starter  with  exi>eri- 
ence  of  a  year  or  more  in  the  field  of 
written  communications.  Excellent 
starting  salary  and  benefits.  Located  in 
beautiful  Madison.  Wisconsin.  Send 
resume  and  writing  samples  to  E.I.P., 
Inc.,  Box  1648,  Madison.  Wise. — 53701. 


SPORTS  DESK  MAN 

The  Washington  Post  has  an  immediate 
opening  for  junior  sports  copy  editor; 
first-rate  performer  with  potential  and 
some  makeup  experience.  Eixcellent 
scale.  Write  details  to:  Personnel  Di¬ 
rector,  The  Washington  Post,  1515  L 
St.,  N.  W..  Washington.  D.  C.  20005. 


MANAGING  ElfITOR  for  Southwestern 
offset  p.m.  Should  te  strong  in  photo¬ 
graphy,  leadership,  writing,  m^eup. 
J-degree  preferr^.  Young,  enthusi¬ 
astic  man  wanting  to  grow  preferred. 
Send  resume,  samples  of  work.  Prefer 
someone  on  way  up.  Box  2002,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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WESKMAN-REPORTER:  half-a-day  on 
copy  desk,  write  Pajfe  One  stories  rest 
of  time.  Chalienfrin^,  lively  job  on  New 
Jersey's  liveliest,  modern  day  newsim- 
per.  Monday  throujrh  Friday,  ^  to  5. 
Write  to  or  call:  Ekiw.  Casey.  E<litor, 
Oaily  Advance.  Dover,  N.J.  UTHOl.  (AC 
2<'l)  366-3t(.i0. 


NEWS  LIBRARIAN 

Either  newsroom  or  library 
experience  required.  Some 
administrative  responsibil¬ 
ity  involved.  Progressive 
Southern  California  morn¬ 
ing-evening  combination. 
Contact  Norman  A.  Cher- 
niss,  Press- Enterprise  Co., 
Riverside,  Calif. — 92502 

WOME.NS  PAGE  .STAFT-ER  Find 
your  place  in  the  sun.  Come  to  Central 
Florida  and  the  fast-jfrowinK.  prize- 
winning  women’s  <lepartment  of  The 
I^ed^cr.  Younfr  re|iorter-<leskman,  with 
a  hair  for  imaj^inative  make-up  ami 
hrifrht  writinf;  needed.  Salary  based  on 
experience,  ability.  Call  collect:  Sally 
Raison.  Women’s  EAlitor,  The  Le<l}rer. 
1.4)keland.  Fla.  (AC  8131  6H6-1151. 


CAPABLE  REPORTER  for  jreneral 
news  coveratre  an<!  some  assistance  in 
siK>rt8  on  awanl-winninjf  new8i>a|>er  of 
5.300  circulation  in  projfressive  north¬ 
eastern  Indiana  city  of  8.5(K)  |K)pula- 
tion.  Top  pay:  hospital  and  sur((ical 
plan:  Liberty  erroup  life  insurance  and 
excellent  pension  plan,  both  fully  com- 
I»any-i>aid.  Ideal  working  conditions  in 
modern  equipped  and  air-conditioned 
plant;  2  week’s  vacation.  W’rite  details: 
strictly  confidential.  The  Evening  News- 
Banner.  Bluffton.  Ind.  46714. 


EDI'TOR-REPORTER  for  leading  (N. 
Y.  C. >  weekly  travel  publication:  re¬ 
quires  strong  news  and  writing  back¬ 
ground.  minimum  three  years’  news- 
iMiper  or  wire  service  experience : 
aggressive.  $10,000.  Box  2011.  Editor 
&  Publisher. 


FREE  PL.\CEME;NT  SERVICE 
Paily  .Xrtvspif'frs 

Send  us  your  resume;  we  will  duplicate 
and  refer  it  on  current  job  oi>enings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  New8|>aper  Assn. 
.340  Main  St..  R(x>m  527 
W'orchester.  MA  016os 


Re|M)rter-FARM  EDITOR-Photographer. 
with  farm  Ixackground.  to  work  on  the 
staff  of  a  company  sitecializing  in  com- 
l>any  publications.  National  Publica¬ 
tions.  O|^>ortunity  for  career  and  fi¬ 
nancial  growth.  Agricultural  Publish¬ 
ers,  Inc..  534  N.  Broadway.  Milwaukee. 
Wise.— 53202. 


WRITER-EDITOR 

RewardiiiK  spot  on  staff  of  proKressire 
small  daily  news|>aper  awaits  qualified 
man  or  woman  with  ideas,  ambition 
and  willinKnesa  to  work.  Must  have  at 
least  two  years’  weekly  or  daily  ex- 
lierience,  or  equivalent.  Write.  Kivinft 
references,  work  ami  educational  back- 
Kround.  to:  T.  H.  Winirate.  The  Daily 
Indeiiendent,  Kannapolis,  N.  C. — 


ALL-AROUND  SPORTS  MAN— Florida  I 
West  Coast  mominK  daily  nee<Is  B|X>rts 
man  capable  of  both  makeup  and  writ-  | 
inK-  Please  send  resume.  Box  2U22, 
Editor  &  Publisher. 


Free  Lance 

W'RITERS,  ARTISTS  for  assifrnments 
for  commercial  publications.  Editor, 
Box  530,  No.  Hollywood,  Calif.  916<t3. 


HELP  WANTED 


Operators— Machinists 


MACHINIST.  PLEASE! 

We  need  a  toi>-flittht  machinist  who 
ilemands  kocmI  pay  liecause  he  deserx'es 
it.  Good  place  to  work,  every  fringe 
lienefit  includint;  profit-sharint;  and  a 
company  that  treats  iieople  ritcht.  Phone 
collect  or  write:  I>on  Zeitler,  Kenosha 
News.  Kenosha.  Wise. —  .ISltO.  Phone 
414  -65T-.'.I21. 

WE  HAVE  OPENINGS  for  exi«crience<l 
Linotype  operators  and  doormen.  Con¬ 
tact  Bob  Vellenga.  The  News-Herald. 
38879  Mentor  Ave.,  Willoughby,  Ohio 
44094.  (216)  942-2100.  An  equal  op¬ 
portunity  employer. 

CHIEF  MACHINIST.  ITU— Will  head 
up  7-man  machinist  crew.  We  are  I<x)k- 
ing  for  a  man  with  some  background 
in  TTS  and  willing  to  learn  more!  We 
are  launching  a  3-year  modernisation 
program  which  will  include  comiiuters. 
TTS  hot  metal  anil  cold  tyiie  com- 
IKisition.  Top  pay!  Top  future!  Write 
Box  2028,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  experi¬ 
enced  Linotype  operator  for  county-seat 
weekly  and  job  shop.  Must  know  legal, 
ad  and  job.  Top  pay,  benefits.  On  the 
shore  of  Lake  Superior.  Write  Box  158, 
Two  Harbors,  Minn.  55616. 

PHOTON  OPERATOR  for  offset 
daily;  union  shop:  3  to  11  shift;  scale 
$3.85.  Healthy  climate — new  plant. 
Write  Norris  Archer,  Idaho  F'ree  Press, 
Box  88,  Nampa,  Idaho  83651. 

MAN  WHO  KNOWS  LINOFILM  key¬ 
boards  and  photo-unit  maintenance  for 
I.T.U.  shop.  Apply:  Abe  Kofman. 
Times-Star,  Alamenda,  Calif.  94501. 

PHOTON  OPERATORS  for  most 
modern  North  Jersey  offset  plant.  F'ull 
and  part-time;  day  and  night  shifts. 
Best  working  conditions.  Excellent  pay. 
Terrific  opportunity.  Call  Bill  Miller 
(210)  667-2200 

LINOFILM  OPERA’TOR.  experienced; 
capable  of  setting  ads  without  mark¬ 
up;  or  will  train  printer  who  can 
mark-up  and  type.  Adco  Advertising 
Services,  Inc..  564  W.  Adams  St., 
Chicago.  Hi.  60606.  Ph:  (312)  263-3073. 

OPERATOR-COMPOSITOR  ;  Good  pay. 
Weekly  chain.  Vidette,  109  E.  Syca¬ 
more,  Columbus  Grove,  Ohio,  or  call 
Mr.  Fisher  2161. 


HELP  ANTED 


Fressmen— —Stereotypers 


CONVERTING  TO  OFFSET— Goss 
Urbanite.  Want  offset  pressman  with 
camera  knowleilge.  9.500  daily  in  Cen¬ 
tral  California.  Union  shop.  Letter¬ 
press-Stereo  experience  helpful  next 
eight  months.  Write  Jack  Banks,  P.O. 
Box  780,  Watsonville,  Calif. — 95076. 

STEREOTYPERS  —  Ex|>erienced  jour¬ 
neymen  stereotypers  for  union  shop. 
Excellent  scale  and  fringes.  Send  com¬ 
plete  resume  to:  Alan  Wilson,  Employee 
Relations  Department,  Courier-Journal 
&  Louisville  Times  Company,  525  W. 
Broa<lway,  Louisville,  Kentucky  40202. 

WEB  OF'FSET  PRESSMAN,  capable. 
4-unit  Color  King.  Six-day  daily:  good 
working  conditions ;  good  town  and 
climate.  Call  Joe  Moore  (AC  6U2)  445- 
3333.  or  P.O.  Box  312,  Prescott,  Ariz, 
—86301. 

PRESSROOM  FXFREMAN  WANTED 
i'dii  Francisco  Suburban  Sezespafer 
Six-unit  Hoe  super  production  reel-fed 
press.  Operating  under  union  contract. 
Contact  Mr.  Cranor,  San  Mateo  Times, 
lOSO  S.  Bayshore  Blvd.,  San  Mateo, 
Calif.— 94102. 


Pressmen— ^tereotypers 

WEB  OFFSET  PRFJSSMAN,  experi¬ 
enced,  with  special  emphasis  on  camera 
and  stripping,  for  post  as  assistant 
foreman,  newspaper  and  commerciaf 
printing.  Area  2.  Box  1940,  Editor  & 
Publisher. 

PRESSROOM  FOREMAN— Fb:perienced 
pressman  to  be  working  foreman;  non¬ 
union  letterpress  shop  in  small  town. 
Several  presses,  including  large  cylin¬ 
ders  ;  quality  color  work  essential.  Air- 
conditioned  plant.  Sun  Pub.  Co.,  Lau¬ 
rens,  Iowa  50551. 

PRESSMAN-STEREOTYPER- 

JOURNEYMAN 
3-Unit  letterpress.  Modern  plant  lees 
than  two  years  old.  Excellent  benefits. 
37  Vi  hour  week.  Recreation  and  ed¬ 
ucational  center.  Contact  James  K. 
Adams.  Southern  Illinoisan.  Carbon- 
dale,  III.— 62901.  (AC  618  )  549-5391. 

PRESSMAN-STERBOTYPER 
Permanent  position  for  experienced 
I  man.  Good  scale  and  fringe  benefits. 

I  Call  collect  (217)  325-5252  or  write: 

I  Steve  Farruggia,  Press  Room  Foreman, 

'  The  News-Gazette,  48  Main  St.,  Cham- 
!  paign,  HI.  61820. 

I  PRESSMAN — Immediate  openings  for 
exl>erienced  pressmen  qualified  to  op- 
I  crate  Hoe  and  Goss  high-speed  Rotary 
!  letterpress  equipment.  35-hour  week; 

;  holidays;  vacation.  Overtime  available 
at  present.  Contact  Production  Mgr., 
nil  S.  Broadway,  Los  Angeles,  Calif., 
90054.  (AC  213)  748-3S10.  Advertise¬ 
ment  placed  by  Production  Manager 
of  Lm  Angeles  Herald-Examiner. 
Strike  in  active  progress  at  this  es¬ 
tablishment. 

An  Eiqual  Opportunity  Elmployer 


!  COMI’OMNG  K(X)M  srrFIRIXTENItKXT 
for  large  morning-evening  combination. 

Must  know  ITU  law  aiul  effective  man¬ 
agement  of  |>eople.  Opimrtunity  to  ad¬ 
vance  to  production  manager  in  a  short  i»  i.i-  d  i  .• 

time.  Leader  we  seek  will  build  a  team  ruottc  netattons 

of  comiiosing  room  suiwrvisors  to  ^  ^ 

moilernize  an  old  fashione<l  plant.  Write  PR  ASSISTANT:  Chicago-based  med- 
Box  2027,  Etiitor  &  Publisher.  ical  organization  seeks  promotional- 

-  - -  -  minde<i,  versatile  writer  to  handle  its 

NEED  WORKING  FOREMAN  to  or-  newspaper  features,  TV  programs  and 
ganize  efficient  com|)osing  room,  plan  promational  materials;  some  speech- 
I  new  methods  for  1.5,000  Zone  5  hot-  |  writing.  Excellent  benefits.  Send 
i  tyi)e  daily.  ITU.  Offer  excellent  salary,  resume  to  Box  1929,  Flditor  &  Publisher, 
all  l«nefiU  in  prosperous  city.  Inter-  PUBLIC  INFORMATION'  DIRECTOR 

to  assume  direct  responsibility  for  the 

!  ^108,  Editor^^iiblisher. _ _ _  operation  of  the  news  bureau  of  a  large 

twuE-TM  t-nc-  r  Urban  University  in  New  England.  Col- 

IMMEDIATE  OPENING  fw  comiKjsmg  |ggg  news  bureau  exiwrience  preferred. 
r.x>m  foreman  for  17  000  6-evening  Excellent  opportunity.  Salary  open, 
piwressive  daily  in  the  Cuniljerland  gend  resumd  and  references.  Box  1960. 
Valley  of  P^  Write  full  details  and  Eiiitor  &  Publisher. 

salary  expected  to  General  M(rr.,  Public  •  - .  .  — - - - 

Opinions  Chambersburtf,  Pa. — 17201.  ^  ITBLIC  RELATION'S — A  leading 

- -  southeastern  medical  center  seeks 

TAPE  PUNCHiaiS.  ad  and  page  make-  talented  journeyman  reporter  as  addi- 
up,  for  offset.  I.T.U.  shop.  Apply:  Abe  public  relations  staff.  Office 

Kofman,  Times-Star,  Alameda,  Calif,  serves  medical  Khool,  teaching  hospital 
94501.  end  new  school  of  allied  health  pro- 

- -  - -  grams.  _  Excellent  opportunity  for 

CHICAGO  SUBURB  offset  tyiiesetting  ”  j' 

plant  needs  supervisor.  Photon  200  j  ^r^- 

Uowledge  helpfuL  able  to  handle  wo-  dailies-will  tram, 

men.  Mr.  Helenhouw ,  Litho  Type,  Inc.,  , 

2457  Ridge  Rd.,  Lansing,  Ill.  604^  |  compMe^^^^^^ 

COMPOSING  ROOM  FOREMAN  need-  j  E^to“k"^ursher.'"'"‘'  "" 
ed  immediately  for  morning  and  after-  ,  ■  —  - — - — .  -  , — 

noon  oiieration  in  Zone  3.  Excellent  DIRECTOR  of  Public  Information  for 
opportunity  for  right  man.  Cold-type  college  of  1,400  in  Western 

ad  room  and  computerized  Tl'S.  Help  Illinois.  Degree  preferred.  Send  resumd 
plan  comiiosing  room  for  new  building  Development,  Monmouth 

now  under  construction.  Good  salary;  College,  Monmouth,  Illinois — 61462. 
major  medical;  pension  plan.  etc.  Sub-  SHAPP~ PR~ GAL 

resume  to  Box  Growing,  creative  Virginia  advertising 
-03.,  Editor  &  Publisher.  '  agency  needs  perceptive  female  public 

relations  writer  with  furniture  or  fash- 
SUPBRVISOR  for  offset  composing  ion  background;  advertising  ropy  ex¬ 
room  of  widely-known  suburban  weekly  iierience  descirahle  but  not  essential, 

group.  Outstanding  community.  Op-  Gracious  living  in  city  of  loO.OflO  in 

portunity  with  firm  which  has  gener-  i  beautiful  Shenandoah  Valley.  Claude 
ateil  unusual  momentum.  Bu.x  1698,  Harrison  &  Co..  7  Mountain  Avenue, 

Fkiitor  &  Publisher,  S.E.,  Roanoke,  Va. — 24002.  (AC  703) 

-  -  -  -  344-5.591. 

newsToTtor 
j  publications  editor 

help  in  organizing  Small  New  England  university  seeks 
ox  1894,  Editor  &  Pub-  News  Editor,  Publications  Eilitor  in 
24-to-30  age  range  for  expanding  public 
:  relations  office.  News  Editor  resimnsi- 

- - -  hie  for  reporting,  writing  and  dit- 

^  tHbuting  news  and  feature  stories  to 
-  print  and  electronic  media;  Publics- 
I  tions  Editor  responsible  for  writing. 
KING  A  MAN  with  man-  editing  and  layout  of  university  pub- 
to  direct  and  (^rdinate  lications,  working  closely  with  outside 
a  19,000  evening  daily  i  printers  and  designers.  Both  will  as- 
New  England ;  second  |  sist  in  organizing  campus  events ;  both 
'e  to  be  top  man,  or  man  re<iuire  bachelor’s  degree,  miniraiun 
ige  with  CKlianding  pub-  two  years’  news  writing  exiierience 
ience  in  negotiating  and  (News  Editor),  two  years’  publications 
union  shop  desired.  Sal-  experience  (Publications  Editor).  Both 
nefits  and  working  con-  report  to  Public  Relations  Director  in 
ent.  Write,  including  office  staffed  with  fulltime  photo- 
X  1965,  Editor  &  Pub-  ‘  grapher.  Send  resume,  samples,  to  Box 
,  2020.  Eilitor  &  Publisher. 

EDITOR  8i  PUBLISHER  for  December  7,  1968 


HELP  WANTED 


Production 


CHALLENGING 

CAREER 

We  have  a  career  opportunity  for 
bright,  aggressive  individual  interested 
in  production  management.  If  you  have 
a  degree  and  0-3  years’  experience  in 
some  phase  of  production  then  you  could 
be  the  individual  to  share  in  expansion 
plans  of  this  well-known  company. 

Individual  selected  will  receive  well- 
rounded  training  including  exposure 
to  the  latest  developments  in  the  print¬ 
ing  industry. 

We  offer  excellent  company  benefits 
and  a  real  chance  to  move  ahead.  Must 
lie  willing  to  relocate. 

If  interested,  please  send  complete 
resume  including  salary  requirements 
in  confidence  to  Box  1999,  Editor  & 
Publisher. 

An  Equal  Opportunity  Fjnployer  M/F 


NKW  UWJIOX.VL  SlIOI'l'lXG  CEXTKR 
in  the  Detroit  metropolitan  area  is  in¬ 
terested  in  interviewing  applicants  for 
IHisition  of  Promotion  Director.  Apply 
Box  2005,  Fklitor  &  Publisher. 


SHOP  SUPERINTENDENT  for  8.500 
circulation  semi-weekly.  Presently  hot- 
metal;  converting  to  offset  within  a 
year:  so  need  man  experienced  in  offset 
production  to  help  in  organizing 
change-over.  Box  1894,  Editor  Sc  Pub¬ 
lisher. 


Production 

WE  ARE  SEEDING  A  MAN  with  man¬ 
agerial  ability  to  direct  and  coordinate 
production  of  a  19,000  evening  daily 
newspaper  in  New  England ;  second 
man  with  desire  to  be  top  man,  or  man 
seeking  challenge  with  esepanding  pub¬ 
lication:  experience  in  negotiating  and 
working  with  union  shop  desired.  Sal¬ 
ary,  fringe  benefits  and  working  con¬ 
ditions  excellent.  Write.  including 
resume  to  Box  1965,  Elditor  &  Pub¬ 
lisher. 


HELP  WANTED 
Public  Relations 


Personnel  Availsble 

IN  ALL  NEWSPAPER  DEPART  MENTS  AND  ALLIED  CRAFTS 


PUBLIC  RELATIONS  MANACER 
Experienced  professional  wanted  to 
heail  up  internal  and  external  public 
relations  of  nation's  larKcst  homebuild- 
init  ornanization  with  oi>erationa  across 
U.S.  and  abroad.  Excellent  opiK>rtunity. 
Salary  to  $20,0(10.  Write  to  Employ¬ 
ment  Manaiter,  Levitt  &  Sons.  Inc., 
Lake  Success,  N.Y,  11040 

PUBLIC  RELATIONS  WRITER 
Well-known  ChicaRO  utility  has  oiten-  i 
inK  on  public  relations  staff  for  colleire  | 
graduate  with  some  writinif  experience. 
Duties  will  include  etiitorial  work  on 
company  maRazine,  reiwrtinR  and  writ- 
inR  of  news  releases,  feature  stories 
and  siieeches.  This  is  a  career  oi>- 
IK>rtunity  for  a  journalism  or  liberal 
arts  major  who  is  seekinR  broader  ex- 
lierience  or  room  to  develop.  SentI 
resume  in  complete  confidence  to:  Box 
1919,  Halitor  &  Publisher.  An  E<iual 
OpiM>rtunity  Employer. 


Salesmen 

AUTOMIX  KEYBOARDS,  INC. 
is  expandinR  its  sales  effort  in  the  East 
and  Southeast.  Excellent  oi)portunity 
for  man  with  sales  backRround  and 
experience  in  field  of  photo-composition 
input  and  output  devices.  Write  Auto¬ 
mix  Keyboards,  12649  Renton  Avenue 
So.,  Seattle,  Washington  98178, 


WEB  OFFSET  PRESS  SALES 

Rapid  expansion  of  our  web  off¬ 
set  press  program  has  created 
sales  openings  in  several  sec¬ 
tions  of  the  country.  Profes¬ 
sional  sales  experience  and  thor¬ 
ough  knowledge  of  graphic  arts 
and  newspaper  industry  re¬ 
quired.  Attractive  salary  and 
incentive  program  plus  better 
than  average  fringe  benefits  and 
opportunity  for  advancement. 

Address  inquiries  to 

John  Heidenreich 


R/MF9CHIL.D 

t  . 

GRAPHIC  EQUIPMENT 
221  Fairchild  Ave., 
Plainfield,  L.I.,  N.Y.  11803 


Administratire  I 

CENERAL  MANAGER  —  27  years'  ex- 
iwrience  all  dei>artment8:  15,000  to  50.- 
(100  circulation.  Outstanding  record.  ! 
Resume  and  references  on  request.  Late 
Id's.  Prefer  Chart  Area  4  or  6.  Box 
2026  Eilitor  &  Pubiisher. 


Editorial 

SPORTS  EDITOR-REPORTER,  hard 
working,  versatile,  talented,  wants  to 
work  where  s|>ort8  is  consi(iere<l  im- 
|K)rtant  to  newspajier.  Strong  on  local 
and  area  copy,  columns,  pictures.  Right 
situation  considere<l  more  imiiortant 
than  money.  Ro.x  2017,  Eklitor  &  Pub¬ 
lisher. 


Circulation 

YOUNG.  AGGRESSIVE  CTRCULATOR 
seeking  permanent  tx>sition.  15  years' 
of  very  competitive  experience ;  over  : 
3  years  as  CM.  Excellent  references.  | 
Prefer  Zone  9,  Box  1973,  Editor  &  i 
Publisher.  I 


Display  Advertising 

ADVERTISING  MANAGER  of  10-M 
daily  circulation  new8pai>er — with  10 
years'  e.xiwrience :  organization,  sales, 
sales  promotion,  layout,  offset — would 
like  to  relocate  to  Phoenix,  Arizona 
or  vicinity,  with  newspaper  or  shop¬ 
ping  center  promotion  manager.  Box 
1992  Eklitor  &  Publisher. 

DISPLAY/CLASSIFIED  AD  MAN.  age 
.55,  seeks  connection,  temimrary  or 
l>ermant  if  desire<l  (anywhere  in  U.S.). 
Sfierial  edition  'phone  ability  ;  layouts. 
tyi)e.  Work  on  salary  or  commission. 
Write:  Melvin  Murphy,  1934  Windemere 
Drive.  N.  E..  Atlanta,  Ga. — 30324. 


Editorial 

REPORTER-PHOTOGRAPHER  seeks 
university,  corix>rate  pr/publication 
(lost.  J-degree,  32,  single,  veteran,  4 
years'  news  experience.  Box  1941,  Edi¬ 
tor  &  Publisher. 


F  ree— Lance 

PRIZE-WINNING  NEWSMAN,  now 
base<l  New  York,  exiierience  in  general, 
financial,  UN  and  international  reiwrt- 
ing  can  do  spot/regular  assignments 
for  a  fair  cost.  Box  2031,  Eiditor  & 
Publisher. 

FREE-LANCE  ASSIGNMENTS  wante<l 
in  Region  2  by  writer  with  young, 
professional  approach  to  feature  writ¬ 
ing.  Create<l  column  on  communica¬ 
tions  fur  national  magazine  and  on 
theatre  for  local  patters.  Knows  steel, 
gases,  aerospace,  oceanography.  Box 
2016,  Elditor  &  Publisher. 

LEADING  business  writer-researcher, 
preitaring  reports  on  Canadian  and 
Mexican  economies,  social  problems, 
consumer  affairs,  seeks  additional  non- 
conflicting  assignments.  Investment  po¬ 
tential  long-term  outlook,  stocks.  Box 
2029,  Editor  &  Publisher. 


Printers 

ALL  PHASES  COMPOSING— Latest 
technology.  Presently  foreman.  Seeks 
progressive  newspaper.  All  replies  an¬ 
swered.  Bo.x  1516,  Editor  &  Publisher. 

FOREMAN-PRODUCTION  MANAGER 
composing  room.  12  years'  newspaper 
experience.  Combination  floorman  and 
Linotype  operator  including  TTS  com¬ 
puter  type^ting  operation.  Top  offers 
only — Long  Island  preferred;  consider 
Areas  I  and  2.  Box  1567,  Editor  & 
Publisher. 

TROUBLE  SHOOTER,  age  36.  Are  you 
having  labor  problems?  18  years'  news¬ 
paper  experience,  all  phases,  hot  or 
cold,  plus  computerized  ad  mark-up. 
(215)  943-7256 


SPORTS  WRITING  posiUon  sought  by  i 
college  graduate,  25,  with  M.A.  in  i 
Journalism.  Extensive  knowledge  oi  \ 
sports.  Box  1117,  Editor  &  Publisher.  i 


Operators— Machinists 

TTS  OPERATOR,  desires  day  situation  ; 
19  years'  in  newspaper/ trade  plant  field. 
Harried,  male,  39.  Zone  open.  Union. 
Available  immediately.  Box  1368,  Ed¬ 
itor  &  Publisher. 

COMPOSITOR  with  13  years'  experi¬ 
ence  wants  opportunity  to  learn  ma¬ 
chinist's  trade  under  journeyman  ma¬ 
chinist.  Andy  Keith,  486  North  1 6th 
St..  Cambridge.  Ohio— 43725.  Ph:  (614) 
432-6146. 


Production 

PRODUCrriON  manager  or  assist¬ 
ant;  22  years'  newspaper;  thoroughly 
familiar  all  phases.  Desire  opportunity 
to  utilize  my  experience,  ability  and  in¬ 
itiative  for  the  mutual  benefit  of  em¬ 
ployer  and  self.  Box  1953,  Editor  A 
>  Publisher. 

PRODUCTION  MANAGER 
Presently  managing  49-man  com|>osing 
!  room  plus  9-man  litho  crew.  Practical 
I  experience  on  press,  stereo,  imste-ups ; 
strong  in  composing  mom.  Excellent 
references.  Box  2009,  Editor  &  Pub¬ 
lisher. 


Public  Relations 

MATURE  WRITER-EDITOR,  20  years' 
PR  experience;  strong  corporate  im¬ 
age.  Physical  limitations.  Zones  S  or 
4.  Box  1987.  Editor  A  Publisher. 


"THE  OLD  ORDER  CHANGETTH”— 
B^perienced  Washington  writer  (news- 
papers-publie  relations)  38,  MS-J,  seeks 
new  Washington  job  in  January.  Box 
1896,  EMitor  A  Publisher. 


PERSON  W/SALES  EDCPETIIENCE 
and  background  in  newspaiier  field  to 
combine  with  our  proven  success  record 
and  know-how  in  business  brokerage. 
Paul  Chapman,  Chapman  Associates, 
2045  Peachtree  Rd.,  Atlanta,  Ga.  30309 


PERSONNEL  AVAIL.4BLE 

Administrative 

RESPSONSIBLE  POSITION  in  news 
or  general  management  sought  by  ex¬ 
ecutive  with  outstanding  record.  Ex- 
perienced  all  phases  newsroom  manage¬ 
ment  with  prestigious  daily ;  held  high 
ixwition  in  public  service;  now  execu¬ 
tive  with  major  corporation.  Ago  44. 
Box  1958,  Editor  A  Publisher. 

ADVERTISING  DIRECTOR 
Projection,  cost-efficiency-oriented  in 
hot  competitive  markets  where  pro¬ 
gramming  and  motivation  product  re¬ 
sults.  20  years’  as  CAM  and  RAM. 
^rly  40's,  married,  g(xxl  health.  De¬ 
sire  opportunity  June  '69  or  sooner. 
Box  1991,  Editor  A  Publisher. 


AGRICULTURAL  WRITER— 10  years’ 
experience  as  interpreter  and  projector 
of  U.S.  Department  of  Agriculture  re¬ 
ports  and  policy;  especially  strong 
background  in  the  supply-donand  an¬ 
alysis  of  the  grain,  oilseed  and  live¬ 
stock  industries.  Box  1943.  Editor  A 
Publisher. 


EDITOR.  COLUMNIST.  REPORTER, 
public  relations  man,  seeks  position  in 
any  one  or  combination.  Age  36.  fam¬ 
ily.  Former  editorial  writer — liberal. 
Experience  in  government  and  labor. 
Blast  Coast  preferred.  Box  1947,  Bklitor 
A  Publisher. 

BIDITOR — Versatile,  resourceful,  im¬ 
aginative,  experienced.  Will  trade 
fringes  for  challenge.  Box  1944,  Editor 
A  Publisher. 

GENERAL  ASSIGNMENT  job  on  metro 
paper,  east  or  west  coast,  sought  by 
woman  reporter ;  2  years’  experience. 
M.S.J.  Box  1923,  Biditor  A  Publisher. 

PUBLICATIONS  EDITOR  seeks  re- 
sponsibile  ixieition;  PR/newspaper 
background.  Box  1983  Biditor  A  Pub¬ 
lisher. 


Photography 

PHOTOGRAPHER,  age  27,  experi¬ 
enced,  imaginative  and  aggressive ; 
seeking  aggressive,  photo-minded  or¬ 
ganization.  Particularly  interested  in 
overseas  assignment,  esiiecially  Far 
East  and  Southeast  Asia.  Box  1976, 
Editor  A  Publisher. 

YOUNG  PHOTOGRAPHER,  ambitious, 
seeks  immediate  position  with  organiza¬ 
tion  desiring  creative  work.  News  and 
university  experience.  Any  location. 
Earl  Warren,  110  N.  9th,  Murray,  Ky. 
—42071. 


PHOTOGRAPHER,  enterprising,  ex- 
I>erienred,  .seeks  photo-minded  organiza¬ 
tion.  Box  2019,  Biditor  A  Publisher. 


ADMINISTRATIVE  ASSISTANT 
Young  Midwestern  publisher  available  . 
for  No.  1  or  2  position  with  promising 
Mtablished  publishing  firm,  ^perience  | 
includes  all  phases  publishing  business.  | 
Will  relocate.  Box  1971,  Editor  A  Pub-  1 
Usher. 


GBlNBniAL  MANAGER  with  outstand¬ 
ing  record  of  increasing  sales,  both 
newspaper  and  commercial,  and  an 
unparalleled  background  in  offset  and 
photo  composition.  University  grrad. 
family  man  and  Christian.  Box  1993, 

Editor  A  Publisher. 
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BXjRESTER.  OUTDOOR  WRITER.  As¬ 
sociate  Biditor  forestry  trade  journal. 
Young,  wide  experience,  top  quality 
work.  Desire  editing-writing  position. 
Resume,  samples.  Box  1981,  Editor  A 
Publisher. 

EDITOR  seeks  PUBLISHER  of  subur¬ 
ban  weekly  or  daily  in  Zone  1,  2.  If 
your  craclKrjack  adman  find  a  medi¬ 
ocre  newsroom  blocking  increased  lin¬ 
age,  it’s  time  for  a  helmsman  who  will 
stimulate  readers’  eyes  and  minds  so 
they’ll  become  addicted  to  your  paper 
and  unwitting  pushers  of  it,  too!  TRis 
pro,  with  13  years’  solid  experience  on 
growth  dailies  and  weeklies,  works  best 
with  real  incentives  and  good  tools. 
Bo.x  2013,  Biditor  A  Publisher. 


Pressmets— Stereotypers 

WEB-OFFSET  PRBSSHAN— Goss  Ur¬ 
banite  or  Suburban  presses  preferred: 

'  with  plate  and  stripping  experience.  , 
H.  L.  Wilson.  Rte.  3,  Hillcrest  Dr.,  ; 
I  Festus,  Maryland — 6302S.  ' 

EXPERIENCED  WEB-OFFSET  press¬ 
man,  camera,  stripper,  desires  job  as 
foreman  on  small  daily  or  weekly  plant.  | 
Area  5.  Box  1697,  Biditor  A  Publisher.  | 

EXPERIBINCED,  QUALIFIED,  man- 
agenment-orient^  press-foreman  avail¬ 
able.  Combination  experience — unique  i 
qualifications.  Prefer  medium  to  small  I 
daily.  Chart  Areas  1  or  2.  Write  Box  I 
1726,  Editor  A  Publisher. 

PRESSROOM  FOREMAN  for  past  10 
years — age  43,  metropolitan  experience 
on  Goss  and  Colormatic — seeks  medium- 
size  daily.  A-1  references.  Box  1942. 
Biditor  A  Publisher. 


PRESS-STEREO  FOREMAN  seeks 
position  of  responsibility.  12  years’  ex¬ 
perience  on  Goss  Unitube,  Duplex  Tubu¬ 
lar  Presses.  Zone  5  preferred.  Write 
Box  1436.  Biditor  A  Publisher. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTID" 
f Payable  wM  order) 

4-wfcks  . $1.00  P*r  lint,  per  ittut 

3-wtck$ . $1.10  per  line,  per  itsue 

2-week$ . $L20  per  line,  per  Itioe 

l-week  . $L30  per  line. 

Count  five  averape  esrfit  per  lint 
3  lines  Miniwmi 
(No  akkmiatlsns) 

AM  50c  far  box  sonice 
Air-mail  service  sn  box  numban  alts 
avaHable  at  $1.00  extra. 


Do  not  send  irrtplaceable  clippinpt, 
etc.  in  retponta  to  'help  wanM’ 
advertisements  until  dlTMt  request  It 
made  for  them.  EAP  cannot  ba  ra- 
spansiblc  far  their  return. 


"AU  OTHII  CLASSinCATIONS" 

d-weekt . $L50  per  line,  per  issue 

3-wttkt . $L60  per  line,  per  ittua 

2-wttkt . $1.70  per  line,  per  issue 

l-week  . $L80  per  line. 

DISPLAY - CLASSiniD 

Ths  usa  Of  borders,  baldfact  type,  cuts 
or  other  decoratiaat,  chanpes  your  classi¬ 
fied  ad  to  display.  The  rata  far  ditplay- 
clatsified  is  $3.15  per  apatc  lino — $44.10 
per  column  inch  minimum  space. 

WIEKLY  CLOSIN«  TIME 
Tueidey,  4:30  PM 

Box  numbers,  which  art  mailed  each  day 
as  they  are  recenmd,  art  salM  tir  1-year. 

Editor  &  Publisher 

•so  Third  Ave..  N.  T„  N.  T.  10022 
(AC  212)  PloBO  2-70S0 
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Shop  Talk  at  Thirty 

By  RolK*rt  L.  Brown 

On  the  threshhold 


Newspapers  may  l)e  on  the 
threshhold  of  the  first  real 
breakthrough  in  production 
methods  since  the  introduction 
of  the  Linotype  in  1885.  They 
may  step  over  that  threshhold 
in  1969. 

For  almost  85  years  newspa¬ 
pers  have  been  tied  to  a  produc¬ 
tion  method  utilizing  hot  type 
that  is  geared  to  a  ma.ximum  of 
15  lines  of  type  per  minute  even 
with  Teletj^pesetters. 

Computers  and  photocomposi¬ 
tion  devices  hav’e  been  perfected 
but  their  use  has  been  restricted 
by  the  lack  of  a  fast  process  to 
translate  cold  type  into  a  press 
plate. 

Offset  printing  is  one  way  to 
do  it,  of  course,  but  until  now 
this  method  has  been  limited  to 
newspai>ers  of  under  75,000 
circulation  daily.  There  are  405 
daily  newspapers  at  present 
using  offset.  This  represents 
23*^7  of  the  daily  newspapers 
but  it  only  accounts  for  5*2% 
of  total  daily  circulation  and 
1‘2'^f  of  total  newsprint  con¬ 
sumption. 

There  are  also  579  newspa¬ 
pers  that  are  using  one  of  the 
30  different  computer  devices 
that  are  available  for  the  type¬ 
setting  process  and  other  chores 
in  the  newspaper  plants. 

But  75%  of  the  daily  news¬ 
papers  representing  95%  of 
daily  circulation  is  weeded  to 
hot  metal  production  at  15  lines 
per  minute  even  if  a  computer 
is  used  for  hyphenation  and 
justification. 

After  the  expenditure  of  sev¬ 
eral  million  dollars  in  research, 
the  W,  R.  Grace  &  Co.,  has  de¬ 
veloped  a  plastic  plate  that  can 
be  attached  to  present-style 
presses  on  top  of  a  compensat¬ 
ing  “saddle.”  The  photo-polymer 
sheet  is  laid  on  a  harder  plastic 
base  and  can  be  made  light  sen¬ 
sitive  to  a  photo  negative  of  a 
page  layout.  The  machine  that 
“develops”  the  plate  is  said  to 
turn  one  out  in  about  four  min¬ 
utes  and  is  being  tested  in  sev¬ 
eral  newspaper  plants.  It  is 
hoped  that  this  speetl  can  l)e  re¬ 
duced.  It  is  also  hoped  that  the 
plate  and  the  machine  can  be 
introduced  in  mid-1969. 

If  practical,  this  new  plate 
will  make  possible  the  utilization 
of  high  speed  photo-composition 
devices  with  or  withbut  com¬ 
puters.  It  will  mean  the  elimina- 
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tion  of  hot  metal.  It  will  mean 
composition  at  the  rate  of  200 
lines  a  minute  or  more,  instead 
of  15  lines. 

It  will  cut  down  on  the  time 
required  to  put  a  storj’  in  print. 
It  can  be  used  on  current  presses 
but  will  ultimately  mean  the 
manufacturer  of  lighter  and 
probably  higher-speed  presses. 
It  can  bring  about  the  introduc¬ 
tion  of  all  those  “blue  sky”  de¬ 
vices  utilizing  cathode  ray  tubes 
for  the  newsroom  and  elsewhere 
that  sound  like  so  much  Buck 
Rogers  but  are  ver\’  real. 

41  *  * 

Newspaper  re.search  people 
are  bullish  on  the  prospect  for 
this  development  next  year. 
Even  if  they  miss  it  by  a  year 
or  two,  the  future  is  nothing 
but  bright. 

This  year,  1968,  has  been  the 
“biggest  year”  in  historj'  for 
many  newspapers  in  advertising 
linage  and  circulation.  Next  year 
is  going  to  be  better,  according 
to  forecasts. 

A  new  and  faster  way  of 
transferring  words  and  pictures 
from  original  copy  onto  a  high 
si)eed  printing  press  can  only 
bring  about  a  renaissance  in  the 
newspaper  business,  and  an  era 
of  unprecedented  growth  and 
development. 

Whether  these  words  and  pic¬ 
tures  are  transmitted  into  the 
home  electronically  or  by  carrier 
boy,  it  will  all  be  part  of  the 
bigger  and  Ijetter  daily  newspa- 
l)er  of  the  future. 

• 

Iiilerpublio  sells  70% 
interest  in  Dataplan 

The  Interpublic  Group  of 
Companies  and  Informatics  Inc., 
have  agreed  in  principle  to  the 
joint  operation  of  Dataplan 
Inc.,  a  supplier  of  computer 
ser\-ices  in  the  marketing  com¬ 
munications  field. 

This  development  will  be  ef¬ 
fected  through  the  purchase  by 
Informatics,  computer  software 
company,  of  a  70%  intei*est  in 
Dataplan,  an  Interpublic  Group 
subsidiary,  for  $1,600,000  cash. 
Interpublic  will  have  the  owner¬ 
ship  of  30''r. 

Dataplan  will  continue  to  be 
operated  in  New  York  City  as  a 
.separate  company,  with  its  cur¬ 
rent  staff,  and  Dr.  .\lbert 
Madansky,  present  operating 
head  of  Dataplan,  as  president. 


30  will  attend 
city  desk  seminar 

Newspapers  in  18  States  and 
one  Province  of  Canada  will  be 
represented  at  a  two-week  Sem¬ 
inar  for  City  Editors  beginning 
Monday  (December  9)  at  the 
American  Press  Institute,  Co¬ 
lumbia  University. 

The  program,  one  of  two 
scheduled  this  year  for  City 
Editors,  was  planned  for  news¬ 
papers  of  under-75,000  circula¬ 
tion.  A  Seminar  for  larger  news¬ 
papers  is  scheduled  May  11-23. 

The  30  members  of  this  Sem¬ 
inar  are: 

S.  David  Alexander  Jr., 
Greensboro  (N.  C.)  Record. 

Jesse  D.  Beauchamp,  El  Dora¬ 
do  (Ark.)  Seu's  and  Evening 
Times. 

John  V.  R.  Bull,  Easton  (Pa.) 
Express. 

Jack  W.  Carlton,  Greensburg 
(Pa.)  Tribune-Review. 

Daniel  J.  Caruso,  Plainfield 
(N.  J.)  Courier-Xcws. 

Rudolph  J.  Difazio,  Royal  Oak 
(Mich.)  Tribune. 

Ronald  E.  Dillman,  Danville 
(Ill.)  Commercials ews. 

Miss  Phyllis  J.  Fleming,  Cedar 
Rapids  (la.)  Gazette. 

Peter  L.  Gill,  Middletown 
(Conn.)  Press. 

Leslie  V.  Hall,  Rock  Hill 
(S.  C.)  Evening  Herald. 

Richard  M.  Hibl)ett,  Spring- 
field  (Ohio)  Daily  Sews  and 
Xews-Sun. 

Byron  J.  Israelson,  Portland 
(Me.)  Evening  Express. 

George  E.  James,  Paterson 
(N.  J.)  Call. 

Robert  W.  Jones,  Butte 
(Mont.)  Montana  Standard. 

Bill  Walter  Kreifel,  Lincoln 
(Neb.)  Journal. 

Roger  D.  Kullenberg,  Kala¬ 
mazoo  (Mich.)  Gazette. 

Robert  E.  Lind,  Connellsville 
(Pa.)  Courier. 

James  J.  Lund,  Biloxi  (Miss.) 
Daily  Herald. 

James  P.  Me  Knight  Fred¬ 
ericksburg  (Va.)  Free  Lance- 
Star. 


John  M.  Meyer,  Xiagara  Falls 
(N.  Y.)  Gazette. 

Charles  E.  Morris,  Rockford 
(Ill.)  Morning  Star. 

Richard  S.  Mrstik,  Port 
Chester  (N.  Y.)  Item. 

Mrs.  Blanche  A.  Novak,  Ell- 
wood  City  (Pa.)  Ledger. 

Donald  Ray  Oliver,  Abilene 
(Tex.)  Reporter-News. 

Edward  A.  Palladino,  Kings¬ 
ton  (N.  Y.)  Daily  Freeman. 

James  R.  Poling,  Sault  Ste. 
Marie  (Ont.)  Star. 

H.  Russell  Potts,  Winchester 
(Va.)  Evening  Star. 

Ronald  F.  Royhab,  Lorain 
(Ohio)  Journal. 

Robert  M.  Strebeigh,  San 
Rafael  (Calif.)  Independent 
Journal. 

R.  Craig  Swayze,  Sf. 
Catherines  (Ont.)  Standard. 

• 

Metlia  blamed  for 
credibility  ^ap 

Stanford,  Calif. 

The  press  is  too  imitative,  too 
prone  to  stereotyped  reporting, 
according  to  Douglass  Cater, 
formerly  national  affairs  editor 
of  Reporter  Magazine  and  recent 
special  Presidential  assistant  for 
health,  education  and  welfare. 

Part  of  the  credibility  gap 
stems  from  the  view  that  news 
is  not  news  unless  it’s  negative, 
Cater  said. 

He  also  charged  reporters  do 
not  bring  the  same  kind  of  skep¬ 
ticism  to  other’s  news  stories 
that  they  do  to  government 
handouts  and  that  professional 
organizations  of  the  press  are 
narrow-minded  and  provincial. 

• 

Price  increase 

Knoxville,  Tenn. 

The  carrier-salesman  home 
delivery  rate  of  the  daily  and 
Sunday  Knoxville  News-Sentinel 
is  now  70  cents  a  week,  a  10 
cents  increase,  effective  Nov.  30. 

The  dally  single  copy  price  of 
The  News-Sentinel  remains  at 
10  cents  and  the  Sunday  paper 
at  25  cents. 


Everything  in  Baltimore  revolves  around  The  Sun 

...that's  why  Baltimore 
department  stores 
place  72%  of  their 
newspaper  advertising 
in  The  Sunpapers  B 

Nitlonil  Representatives:  Cresmet.  Woodward,  O'Mara  &  Ormsbee  •  Los  Angeles. 
New  York,  San  Francisco.  Chicago.  Detroit.  Atlanta,  Philadelphia.  Minneapolis.  Boston 
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What’s  it  mean-  a  masthead? 

Not  much  really  until  you’ve  demonstrated  a  level 
of  integrity. 

Naturally  it  costs  money  and  creates  problems  when 
you  stand  behind  your  masthead.  But,  your  reader 
buys  your  publication  simply  because  he  has  come  to 
know  and  expect  you  to  perform  to  a  given  level. 

We  make  medicines  for  doctors  to  prescribe.  We  take 
the  responsibilities  for  these  medicines. 


This  is  our  masthead 


For  a  free  copy  of  This  is  Lcdcric,  write  to  Public  Relations  Department 


I'riiileJ  ill  U.S..  L 


LEDERLE  LABORATORIES 

A  Division  of  American  Cyanamid  Company,  Pearl  River,  New  York 


YOURS  FDR 
THE  ASKING! 

77  grocery  classifications  in  62  For  your  copy,  contact  any  Scripps-Howard 
corporate  chains  in  13  cities . . .  office  or  newspaper.  Or  write  the  Advertising 
brand  by  brand  for  each  chain.  Promotion  and  Research  Department, 

Scripps-Howard  Newspapers,  200  Park  Ave., 
Send  for  our  22nd  Annual  Report  on  Grocery  New  York  NY  10017 

Product  Distribution  in  13  Scripps-Howard 
cities.  It  is  free.  Yours  for  the  asking. 

The  report  contains  the  names  of  every 
brand  of  grocery  store  type  merchandise  in 
77  product  categories!  It  will  be  ready  for 
distribution  in  mid-December. 


SCRIPPS-HOWARD 

NEWSPAPERS 


Grocery  Product 
Distribution  Survey 


in  13  SCRIPPS-HOWARD  MARKETS 


Albuquerque  Cincinnati  Cleveland  Denver  El  Paso 
Evansville  Fort  Worth  Hollywood  Knoxville 
Memphis  Pittsburgh  Stuart  Washington 


ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  WASHINGTON  DAILY  NEWS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD-POST 
EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL  •  CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE 
NEWS-SENTINEL  •  MEMPHIS  PRESS-SCIMITAR  •  KENTUCKY  POST  &  TIMES-STAR  •  HOLLYWOOD  (FU.)  SUN-TATTLER  •  THE  STUART  (FLA.)  NEWS  •  FORT  WORTH  PRESS 


